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Consciousness, mind calmness and apprehension of peace; able to emply consciousness in
studying and conduction activities, including cogitating upon thought and emotion; able to understand
change in emotional state, being happy, learning to share and acknowledging value of life and humanness;
self-perception and understand others; having positive attitude; understand and accept differences in culture,
idea belief and value; state of coexistence with ethics, peaceful communication skill and multiculturalism
skill; conflict management and non-violent method to apply into the state of living life in happiness and
peace
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Citizenship and Public Consciousness
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Concept, principle, qualification and importance of citizenship under the democracy principle in
community, global and online society (virtual society) levels; abide by the law, social responsibility,
equality, concept and principle of cardiopulmonary resuscitation, healthcare aid for others, and simulation
of cardiopulmonary resuscitation demonstration; outreach to others by employing basic cardiopulmonary

resuscitation and healthcare methods
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Idea to Entrepreneurship
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Introduction to new entrepreneur creation; business environment opportunity analysis; using
business models with modern business tools
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Thinking to Entrepreneurship
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Definition and relation of higher order thinking with entrepreneurship: development of higher
order thinking; use of data and evaluation of business environment for making decision deliberately on
alternatives based on ethics, searching for business opportunity and perspective development of balanced
and sustainable living; developing business ideas with modern business tool
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Thinking and Decision Making
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Principles and processes of systematic thinking; creative thinking; data and information analysis;
logic and reasoning; decision-making process; search of knowledge; literacy and application of social and
environmental changes
262202 msdanaeudin 2((2)-0-4)

Thinking for Life Changing
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Definitions and significance of higher-order thinking; development of higher-order thinking skills;
use of information promoting alternative perspectives for wise decision-making based on morals; conceptual
development of balanced and sustainable life
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Answering Questions with Data
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Developing interesting research questions; primary data collection; data management and
classification; modern technology in data analysis; varied learning sources; basic statistics; drawing

conclusions from data; data presentation techniques
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Digital Environment Literacy
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Technology; artificial Intelligence; cyber ethics and regulations; concepts and significance of
media and information in digital age; modern communication landscape; media impacts; communication
behaviors in digital media; private right and violation; access to information; use of information for lifelong
learning; citation; information presentation
299-104 3Aa Jmiiu 2((2)-0-4)

Values of the Wise and Deliberation
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Scientific thinking process; progress in science and technology; impacts of science and technology
on way of life; economy, society and environment; preventing and solving problem arising from science and
technology impact
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Current Issues in Modern Science

o Y a J a A o aa Y =

WannmsmuInemaasuazima luTagmeiannaunnada jiuvumslymalulasuas

4 o k4 a s S o 2 k4
mmummﬁamsj’:mmuamumimmd’mmﬁmm L‘ﬂﬂi‘uiﬁﬂ Wawmuammmﬁen ADIUNITU
o a J = [ @ a @

ﬁ%ﬂqﬂuﬂlﬂ\?ﬂ31ﬂ%13Wﬁ1‘1/]1\1'31/181ﬁ1ﬁ§]5 L‘ﬂﬂiuiaﬂ uawmmiﬂuimuywu Qua Llasssal

o 9y v o A

I a 4 = @ ] A A a
q1na ﬂizmmﬂmmﬁmsuazmﬂTuiaﬂﬁmiwﬂuﬂwuuwmmmm UAIAY NITLUDI IATHIND LA
o Ad o o & A A A [ A AAa 2 9

‘1/]51/\!fJ'lﬂi‘ﬁi‘iiJﬂﬂGl‘ﬂﬂ?ﬁﬁlﬂ“ﬂ“?ﬁuﬁlﬁ]W‘i’f]iJNﬁﬂi$1/l’Uﬁ’f]3J1;lH‘(’J TAINYIO LASTILIAADY NHYNIY
a s = = Y
Meenaas wma lulaguaz daunaao

Science and technology development for enhancing quality of life; IT applications in science,
technology, energy and environment; scientific and technological advancement; communal, regional and

international innovations; modern scientific and technological issues related to or with impacts on society,

politics, economy, natural resources, humans, living organisms and environment
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Green Consumptions
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Happy life in eco-university; environmental dimensions (natural resources, energy, technology,
waste and socioeconomic) adjustment under globalization changing for balanced life; eco-development for
sustainable development of quality of life; adaptations to sustainable and green city development; green

innovation and product selection; application of basic GIS for natural disaster warning system; dynamic

globalization and critical media literacy in multicultural society
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Smart Math for Smart Life
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Application of mathematical knowledge in everyday life: explanation of natural phenomena,

schedule management, health care, personal financial management and shopping
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Hi! English
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Practice of English conversation in daily life; practice of English pronunciation; learning English

through media such as English cartoons, fairy tales, songs, movies, and short descriptions
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Thai Language Your Language
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Language and presentation of ideas through written communication appropriate with different
situation for the achievement of communicative objectives; culture of Thai language usage ; practice of
correcting defective message in communication ; receiving information by reading for main ideas,
summarizing, and criticizing for learning and living application
411-102 aunnyeIng 4.0 2((2)-0-4)

4.0 Thai Conversation
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Language and expression of ideas via appropriate use of verbal communication process in
accordance with socio-cultural contexts and situations under different objectives; personality and nonverbal

language for speaking achievement; listening for information critically for learning and living application
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Creative Craft
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Thoughts, skills, and knowledge management of local handicraft; creative work and innovation
for value creation and economic value
277-103 @R IENAYIAG 1((1)-0-2)
Craft Appreciation
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Creative use of waste material
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Cartoon Appreciation
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Drawing cartoons for beginners; decorative cartoons
411-103 @duDNING 1((1)-0-2)
Colorful Fiction
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Life experience, inspiration, aesthetic, social and cultural appreciation through novels, short
stories, songs, and plays
412-123 Aalzuauiians 1((1)-0-2)
Chinese Art
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Chinese art and culture such as paper cutting, the art of Chinese Calligraphy, abacus, the art of tea
and food
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Malay Enchantment
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Race, culture and traditions Malay in Thailand and ASEAN
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What’s Japan
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Japanese Society; culture and art in many aspects; analyzing the difference between Thai society
and Japanese society
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Get to Know Korea
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Korean Art and Culture: Korean Cooking, Korean Traditional Dance, Korean Wave, fole paper
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Arts Therapy
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Arts and creative activities for improve emotional and mental well-being. Learn to manage the
feelings, expression, and communication in more positive way. Increasing self-confident and develop a
greater self-awareness
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PSU Songs Appreciation
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Background; value; criticism and appreciation of PSU’s song; singing PSU’s song in difference
way
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Yoga
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Knowledge and yoga skill, exercise with yoga, applying yoga to promote health in daily life
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Social Dance
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Basic social dance skills and etiquette; social dance music; emphasis on practice
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Rhythmic Activities
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Knowledge of rhythmic activities; rhythmic movement skills; music for rhythmic activities;

emphasis on practice
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Basketball
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Basic basketball knowledge and skills; teaching methods; practical drills; rules and competition
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Volleyball
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Basic volleyball knowledge and skills; teaching methods; practical drills; rules and competition
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Handball
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Basic handball knowledge and skills; teaching methods; practical drills; rules and competition
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Table Tennis
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Basic table tennis knowledge and skills; teaching methods; practical drill; rules and competition
HUANUAY 1((0)-2-1)
Badminton
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Basic badminton knowledge and skills; teaching methods; practical drills; rules and competition
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Swimming
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Basic swimming knowledge and skills; teaching methods; practical drills; rules and competition
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Petongue
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Basic petongue knowledge and skills; teaching methods; practical drills; rules and competition
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Thai Boxing
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Basic This boxing knowledge and skills; teaching methods; practical drills; rules and competition
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Taekwondo
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Basic tackwondo knowledge and skills; teaching methods; practical drills; rules and competition
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Aikido
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Basic aikido knowledge and skills; teaching methods; practical drills; rules and Competition
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Basic judo knowledge and skills; teaching methods; practical drills; rules and Competition
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Thai Dance for Health
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Basic Skills of Thai dance; music and rhythm.; choreography of Thai dance movement with Music
for promoting health
A o ' a
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Khon for Personality Development
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Background and elements of Khon performance; development of mind, body, emotions, and
personality through Khon practice and the character
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Jazz Dance
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Basic skills and composition for Jazz dance; choreography with music for promoting health and

recreation
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Miracle of Wisdom
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Learning and appreciation of local culture and wisdom; integration with social changes
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Culture Guide
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Appreciation of cultural heritage and local wisdom; knowledge integration with cultural tourism
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Leadership and Management
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Concepts and theories of leadership; characteristics and roles of leaders and followers; change
leaders; creative leaders; competency; team building and teamwork; principles and theories of strategic
management; leadership development; success-oriented management
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Ethics and Social Responsibility
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Concepts; theories; significance; ethics in social work; identity construction; self, social and

environmental responsibilities through social activities
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Natural Therapy
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Natural therapy for healthy life; alternative health practice: forest therapy, music therapy, yoga,
herb, natural products
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Holistic View
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Knowledge acquisition in daily life; holistic view; literacy of changes in multicultural societies
and consequences; qualitative and quantitative analysis; choosing information sources for problem solving;
ethical considerations in data presentation
a | = Y |
437-202 AneeNARdL? 1lvedanaIn 2((2)-0-4)
Smart Thought, Clever Understanding
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Conceptual resolution, understanding, understanding of polarized and different point of view,

recognizing the advantages and the disadvantages of different opinions, constructing student own ideas,

logical assessment of real situation, unknown worldview, self-understanding
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Photography for Abroad Travelling
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Utilize of photographic technology using information technology for accessing and selecting a
travel management information, how to deal with uncomfortable situation while traveling, travel summary
and evaluation
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Pinyin romanization of Chinese phonemes; pronunciation drills of consonants, vowels and tones;
Practice of listening and speaking skills on daily life topics
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Malay on Tour
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Malay for tourism in Thailand and foreign countries
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Say Hi Style Kawaii

X v 9

= A = o @ A Y o 9 ~ 9
Nﬂﬁuﬂmmmmuﬂumamu "’U’t’)i;ljaLﬂfJ’JﬂUGl')!f]\illﬁ%kiﬂﬂi?')ﬂlﬂﬁﬁ’l NIDUITIUY
=} [ an A A 4 Y A ] A A
VUHUDTITUIUIY IAUTITU tylju !3’0\151’3!;!@3?{’0'11!ﬂ"liil!‘frﬁ]ﬂq‘]_luﬂlﬂﬂﬂimﬂﬁiyﬂuW']uﬁ@ﬂﬁﬁ"lﬂﬁﬁ"lﬂ
Basic Japanese conversation; talking about personal information and related topics; learning
Japanese traditions, cultures, and ways of living; current events in Japan through multimedia
416-125 eIV IAise 2((2)-0-4)
Annyeonghaseyyo Korea
o b Yy oA ' ~ = = v v o =
ﬂTiNﬂ‘VIﬂEVl’N 4 ANUND ﬂ']iﬂ\‘lwuﬂ 91U Lastvyu Nﬂ@ﬂﬂlﬁﬂﬁiﬁgﬂ@@ﬁ FALIU LLﬁ%FJﬂ
aa FY aAa o 1 an Jd =
fﬁ!‘1/11!15]1‘leﬂ!ﬂ”lﬁﬁ‘1/]1611611‘!611’3@]‘]_]i%ﬁ)T’JuNTucﬁiﬁllﬁgL‘Wﬁ\iﬂ']']&lHﬂTViﬁ
Practice of four language skills: listening, speaking, reading, and writing; Korean conversation in
daily life through Korean series and music
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Reading Development
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Developing good reading habits; general reading skills; practice of reading a wide range of texts;

minimum reading level: 3,000 words (Note: not offered to 2 nd through 4th year English majors and minors)
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English skills learning through a variety of activities and other entertainment media to enhance

students’ knowledge as well as attitudes towards language learning
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Communication Sciences
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Concepts of communication and integrated communication; landscape of communication and new
communication technologies; importance of news and information; types and forms of communication;
creativity in communication related to economic and social changes; impacts of communication on
individuals and society; integrated communication skills training
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Knowledge Management and Critical Thinking Skills
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Principles, processes and strategies of knowledge management for integrated communication;
knowledge sharing and communities of practice; public communication process; principles and processes of
critical thinking; guideline for developing critical thinking; scientific and social problem solving processes;

tools and technologies for communication
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Speech Communication
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Principles, importance, components, and types of speech communication; practice of public
speaking in various forms including narrative speaking, master of ceremonies and moderating skills,
interview, meeting, discussion and debate; practice of analysis, critique and evaluation of speech
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Reasoning and Evidence in Communication
s [ o a o @ a
@Qﬂﬂﬁgﬂﬂﬂﬂlﬂﬂﬂ1ig1ﬂlﬂﬂwﬁ waﬂmmﬁmmc{]wauuuqﬂuﬂuazuﬁuﬂ NNHSNITANA
a ¢ A ] ' 9 ' ¥ A
’JLﬂ‘ﬂZWLmZﬂﬁZLﬂJuLﬁ@Nﬁ ﬂ?iiﬂﬂﬂﬁ]ﬂﬁgﬂllﬂﬂ@?ﬁ il uazmauﬂwziaﬂumﬁmuwmaiuwuaama
a @ < a a v o a o A
ﬂiﬂﬁiﬁhiuﬂWﬁ'gW\?lWﬁ]Nﬁ ‘W@J‘Lﬂfﬂiﬂ]’O\iﬂ15!;!,?('3\1141619]%”1/]%ﬂﬁﬂl‘ﬁﬁﬂigﬁ]ﬂyllagﬁﬁipﬁﬂ 'J%fﬂﬁ/ﬂ\‘i
o a 4 a o 1w 1
315ﬁ15ﬁ1ﬁ'ﬁ51uﬂ155’)ﬂ5’)1| M990 wq%uuammﬁw%ga mmimmu%’agauamnﬁﬁ
Components of reasoning, inductive and deductive reasoning, analytic thinking and evaluation;
forms of reasoning and fallacy in communication; ethics in reasoning; history of empirical fact finding and
concept of objectivity; journalistic process in collecting, testing, proving and analysing of information; data
and information literacies
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Basic vocabulary, vocabulary, idiom, slang and everyday expression on various topics such as
shopping, food, sport and entertainment; reading of short messages such as signs, announcements, product
labels, advertisements; listening; writing self-introduction and comments; conversation practicing in
different situation such as presentation, opinion expression and interview; reading and writing messages for

communication; using S or U for learning assessment
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Principles of Communication Arts and Media Communication Landscape
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Concept and types of communication; objectives and components of communication and
communication process; school of thoughts in media studies; trend of the new media; structure of
communication technology, information technology and new media; political economy of media ecology
system
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Multicultural Communication
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Concepts of pluralism and multicultural society; social background, cultures and identities in
southern border provinces of Thailand; communication and cultural exchange; building of relationship and
understanding among people from different cultures and societies; identity politics in media; analysis of
change, impact and cultural adjustment influenced by media; practicing of multicultural communication
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Communication Ethics
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Philosophy and paradigm in communication ethics studies; apply of communication ethics in
interpersonal communication, mass communication and marketing communication; organization and
mechanism involving media and communication profession’s ethical control in Thailand; case studies on

professional ethics in communication; practicing of ethical decision in several cases in real situation both

national and international level
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English for Communication Arts I
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English language usage and its vocabularies in fields of mass communication, communication
through new media and marketing communication; practice of reading and writing all kinds of pieces of
work presented in any media, for example, news, article, feature, advertising copy, public relations works,
point of views presented through social media status
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Brand Communication
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Principles, concepts, and importance of image; factors affecting to personal image and
organizational image; vision, core values, positioning, value and brand image; image and branding
relationship; brand communication components; marketing analysis, competitors, target groups; brand
identity and image such as influencer; image management strategy and brand communication planning;
analysis of case studies on branding; image management and brand communication practice in various
organizations
0w A a A
870-206 N HABUAZTNININUMAABUASITITNNIAOAT 3((3)-0-6)
Laws and Regulations of Media and Communication Profession
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Concepts and patterns of media and communication profession regulation in different kinds of
level; regulations of media and communication profession in any society that differed in government and
political concept; state’s enforcement of laws, rules and regulations to control media and communication
profession; international agreements and laws on personal rights and privacy involved in working process
of media and communication profession in digital era; national and international organizations and
mechanism involving media and communication profession regulation
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Concept, importance and forms of cooperative education; rules and process of cooperative
education; preparation for working such as selection of a suitable workplace, application letter and résumé
writing, job interview techniques, personality development and effective communication in Thai and
English, basic knowledge and competency for organization
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English for Communication Arts II
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Forms of presenting idea, information and project using English; practice of script preparation and
oral presentation in any situation involved in mass communication and marketing communication, for
example, news reporting, project presentation, customer welcoming and coordinating, being master of
ceremony and moderator; practice of listening and stating main idea of works presented through all media
and communication
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Local Languages for Media Creation
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Localism and globalization; identity and cultural hybridization; southern Thai local language;
Pattani-Malay dialect; dynamics of local language; local language and contemporary media creativity; local
language for community development; practice for community development and creative media
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Communication Research
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Concept, principles and approaches of communication research; research process; research design;
methodology; operation of research; research report writing and presentation; research ethics
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Content Marketing
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Concepts; methods of creating valuable content for use in journalism and marketing
communication; the process of creating content for distribution to social media channels; planning marketing
strategies with content to meet the target group and achieve marketing objectives
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Preparation of knowledge and professional skills in communication; professional ethics; project

proposal and performance report; job performance evaluation
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Management of Communication Organization and Entrepreneur
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Concepts, theories and principles of organizational management; concepts about entrepreneurship;
forms of organization and communication operations; internal and external environmental factors that
influence the operation; financing, planning and writing business plans; budget management of
communication operators; organization; leadership and management; control and evaluation; laws related
to entrepreneurship; studies of social contexts and business feasibility; case studies of communication
operators in the southern border areas and multicultural societies
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Practice of Communication Arts
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Practice of communication arts in digital media creation and marketing communication project;
study and practice under academic supervision and presentation to public
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Cooperative Education
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Practice work experience in communication arts, under supervision of cooperative education
advisor, job supervisor, mentor or employer; job report, project report and presentation
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Digital Media Design and Creation Module
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Principles, methods and design practice; sketching, drawing shapes and figures; line art structures,
light, shadows, art composition, color theory, balance; storyboard writing practice; principles and techniques
of photography; functions of camera, mobile devices and equipment’s; procedures of photography; lighting

techniques; photography composition; photo communication on purpose; image processing and filing in



digital format; photography shooting practice; using and developing mobile applications on mobile devices;
graphics creation; designing and creating user interface
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Creative Storytelling on Multi-platforms Module
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Narratives, literatures, drama scripts, myths; definition, concept and importance of storytelling;
fiction and non-fiction; creative story telling; selective issues, create a plot, data collection; styles of
storytelling; data-driven storytelling; manuscript editing; story development and presentation of transmedia;
platform and audience analysis; content creation and application for marketing communication and digital
communication; practice in creative storytelling on multiplatform
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Digital Media Production Module
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Fundamentals of designing and producing audio and video content in digital media; artistic
composition; use of applications and computer programs in design; digital audio and video production,
including graphics, infographic, motion graphics, sound and light design; interpretation and adaptation of
script into image; storyboard writing; using various elements in digital media production; the role and duties
of human in digital media production team; script writing; list of processes; techniques for production of all
types of digital media; sequencing and short-digital program editing; control of sound mixing; Internet
broadcasting process; practice in the production of digital media such as spots, public service

announcements, podcasts, music videos, vlog clips and corporate video
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Marketing Communication Module
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Marketing principles; marketing communication concepts; analysis of consumer behavior;
consumer insight; planning and budgeting for marketing communications; marketing communication tools,
including advertising, public relations, personal selling, direct marketing, promotion, online media; factors
affecting marketing communication; changing conditions and competition in marketing communications;
strategic planning for marketing communications; measurement and evaluation of marketing
communication; ethics of marketing communication; practice in marketing communication
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Broadcasting and Streaming Media Production Module
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Principles, types of production process for broadcasting; target group analysis; techniques for
production planning; distribution of programs on modern digital platforms; movie shooting design and
production of sound, still image, graphics, drone photography; using of tools and equipment In producing
programs inside and outside studio; selection of issues, plot writing and script writing; researching and
preparing information in advance Live; speech techniques; training to develop programs from the same
source data into many forms; practice in producing programs inside and outside studio; techniques for image

sequencing and editing; broadcasting of program and live content across platforms such as Youtube,



Facebook and Instagram; practicing as a Youtuber and blogger; evaluating post-broadcast and building
engagement on streaming media
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Media Creation for Marketing Communication Module
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Principles and techniques of photography for marketing communication; objective photographing
methods and photographing topics received from customers; lighting; composition of photography;
retouching and managing digital photo files; basic concepts, principles, and components of graphic design
programs for marketing communications; using computer programs for graphic design; the use of letters,
colors, artistic elements and graphic information; media design in marketing communication work such as
logos, packaging, magazines, outdoor media, banners and websites; strategies and processes of animation
media production in marketing communications; techniques for content design; script writing; image
production and media production
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Deep South Identity, Peace Communication and Social Change Module
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Background; background of socio-economic, political, cultural and ethnic identities of Deep South
provinces; dynamics of conflict in the Deep South Thailand; conceptual framework of violence, conflict,
principle of conflict analysis; concepts and theories of peace and non violence; roles of civil society of
supporting peace and peace constituencies; empowerment; conflict transformation and peace building; peace
dialogue; roles and significance of communication in multi-tracks peace building and conflict resolution;
principle, practices and ethics of journalism in conflict-related situations; independent and case studies
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Communication to Increase Business Value Module
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The importance of communication to increase business value; business contexts and situations in
the digital era; related concepts and theories such as communication psychology, communication for
persuasion, negotiation, business model canvas, and supply chain; forms of business communication to
increase value at various levels, such as presentation, bidding, event marketing, business communication
management on a modern platform; practice in events marketing business and communication activities to

increase business value in various forms
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Performance Communication and Stageplay Module
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Principles of performing communication; concentration, feelings, imagination, belief, voice
training and development, movement training; determining directions for performances; characters analysis,
role playing, script writing and performance design; essential principles of narrative; narrative structure and
elements of structure of genres; various types of performance and stageplay scripts; stageplay writing for
production; community play; forms and characteristics of community play; participation community play;
stageplay of community; fieldwork; casting and coaching in performance; acting area; performance practice;
principles of performance directing; concepts, processes, techniques, analysis, interpretation;
communication through directing, determining; role and responsibilities of director; art direction in
performance scene and stage design principles; material selection for scenes, props and stage; lighting and
sound arrangement in various types of performances; role and responsibilities of art director, architecture,
set, costume, make-up; structure of performing arts organizations; project development; budget
management; public relations; project evaluation; relationship management; roles and duties of production
team
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Organizing Creative and Entertainment Activities Module
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Characteristics, content, concepts, forms, types of creative and entertainment activities of various
forms, entertainment industry and various creative social activities, including advertising, public relations,
organizing special events, communication for campaign, arranging activities to create social change, etc;
applying knowledge to assess situations; analysis of media and target groups; strategic planning; value

evaluation; creative thinking and design of preparation activities; budget management; production of



marketing communication; media implementation of the plan; the process of organizing creative and
entertainment activities; practice in organizing various creative and entertainment activities
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Online Marketing
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Concept of online marketing; online marketing mix; online marketing strategy and creating brand;
digital technology in online marketing; tools and marketing channels; online marketing activities such as
search engines and marketing through social media; related laws, ethics and professional ethics
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Aesthetics of Photography
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Aesthetics; art composition, feeling and mood in art; photography composition; photography
evaluation and critique; photographic presentation techniques
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Customer Relationship Management
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Concepts and importance of customer relationship management; approaches of customer
relationship building; planning and management process of customer relationship; marketing
communication tools for customer relationship building; database of customer; evaluation of customer
relationship operations
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International Marketing Communication
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Planning for international marketing communication; approaches to consumer needs and culture;
factors influencing on international marketing communication such as economy, politics, laws and
agreements on trades and international marketing communication
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Social Entrepreneurship
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Concepts, theories and development of social entrepreneurship; role and characteristics of social
entrepreneur; models of management and management skills; social entrepreneurial organizations;
feasibility study and social impact assessment; microfinance; case study of social entrepreneurship
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Communication in Special Situations
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Process and guidelines of communication in social’s special situations; interesting social situations
both national, local and the deep south provinces; practicing in communication in special situations, for
example, health, risk, natural disaster, procedural and social justice
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Data Journalism
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Concept of data journalism; history of empirical fact finding; application of journalistic and
informatics methods in collecting, testing, proving, managing and analysing of quantitative and qualitative
data; evaluating the strengths and weaknesses of data sources and methods; data storytelling and
visualization for communication; ethics in data journalism; evaluation and impacts of data journalism in

different platforms



870-420 ﬂ]iﬁﬂ‘ﬂ”l!ﬂW”l%uﬂﬂﬁ 3((3)-0-6)

Individual Study
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Individual study and practice of special topics on journalism, content design and media production,
marketing communication or communication entrepreneurship under supervision and evaluation of advisor;

project proposal approval by the program committee
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