© =————
n - - - = - - - NOVUSKISTEINISUaISe
AUDNISFANUT UKIDN8IasdavvaluAsuns Sngvadaant l g it o
Us=91Un1sAnun 2568 N

ONAT 2-2

o

vianansaadmansvuna

U

UINUIANTINMNIONULLTD

4 a
o3y maza1vIn

a1 lng Foida Aalmansiuda (WianssuMIBERILUAD)
Fooo AR, (W3RN TUMIRENILLAD)
ﬂ1H15\1ﬂq}J %mall Bachelor of Arts (Media Design Innovation)
5T‘;E]EJ'E] B.A. (Media Design Innovation)
USranvesriangns

nangasAalmansiuga a1 uiAnITuNTesnuUUae enaatiuia ldlinszuiums

a J o 4 1w [ aa o
Anddeasin finvgmumsosnuuude unszuauianssutazmaluladaiiadiuniseoniuy
@ a . a J L 4
seefumsian TanazmaasunlasveunaTuladdydszang (AD luouina Uszgna 190 q
Yy o a y A ¥y A v ¢ Yy a
ANuIAIUNEIAUsIsutaz iy IMedy TumsuaiaiinnugmeadnassAnadIy SIUNIW

a 1 J U a a o a I @ s

AMBIINSessTY Ddauinlumsauaiuasygneadwassalugioa dudnadeassanis
RIRIASEM) Lﬁamﬁ’e)’e)mmuﬁammﬂmummiﬁ’wmaénﬁ’ﬂﬁu (SDGs : Sustainable Development Goals)

LAZTAMIANEIATNLUINNANAUINTHEY (Progressivism)

padnEmsiseuivesnangns

PLOs 1 AAI0DNFIAUTITN 9305551 H35010550 IWAMTUAIUMTOONIDL

PLOs 2 ﬁﬁﬂ‘ﬂ3@9{11&ﬁ'ﬁ]ﬁﬁlﬁflﬂﬁﬁﬂﬁu@ﬂu@f]ﬂ!lf]J’]J

PLOs 3 Uninyzina IuTagavnaiien1sesniuudo

[ a

A Yy Y Y y A
PLOs 4 ?J?JﬂLL‘U‘Uﬁ@Tﬂﬂi“ﬁ@\‘]ﬂﬂ'ﬂﬂ?jﬂ?ﬂWH’Jﬁlu‘ﬁiSﬂllﬁgaﬂﬂmuﬂlu”lﬂﬂﬁﬂuﬂluﬂ”lﬁ’l’)’ﬂﬂl!fU’U

] [
a o a

PLOs 5 83 19d535AUIANITUM5 00N DT NIAMANTIFIANIAIATHENY HAZADUEAUDIND

AQTALLIINTU

wangasfalmansiiagia auInuianssumsesnuuude vangasliulye we. 2568 Wi 1



© —
n - - - = - - - NOVUSKISTEINISUaISe
AUDNISFANUT UKIDN8IasdavvaluAsuns Sngvadaant l § it o
Us=91Un1sAnun 2568 N

Tnssa3uvangasAadmanstodia

mInuianssumseenuuuae wangasiUiuilge w.a.2s69

NUIURUIWDIATINAADANANGAS 131 Hivena
a =< o'J v a

1. HaaInAnENI Y 24 vivhene

GEl  ,mwazmsaoas 4 widgda
417-100G1  7¥19InYHe-1A 2((2)-0-4)

English Listening and Speaking
417-101G1  MBIBINOHOIU-1UIU 2((2)-0-4)
English Reading and Writing
GE2  mMsiannanuna 4 ivEnn
- MINATINTINZUAZANAY 2 HUEnn
117-201G2A mﬂ%’vﬁwmﬂimiaummﬁamiﬁﬂ?’ru%iumiamu 2((2)-0-4)
Information Use for Investment Decisions

746-101G2A  MIAATIRssNzeEanaIn (vsumefalmans)  2(2)-0-4)

Smart Logical Thinking
746-102G2A Al AA An (HSUTeInnmans) 2((2)-0-4)
Think Thought Math
- MIAATITZUD 2 HU2EnA
117-101G2B - msaauazmsaadula 2((2)-0-4)

Thinking and Decision Making

437-101G2B  Anog1unded w1lesdranaia 2((2)-0-4)
Smart Thought, Clever Understanding

117-102G2B  MSWAUITLUUAA 2((2)-0-4)
Thinking Systems Development

GE3 msaauvudilszneums 2 Hivhehe

117-202G3  Aalsznounis 2((2)-0-4)
Entrepreneurial Thinking

763-101G3  AauUUVEMINEN 2((2)-0-4)

Think Like Start-up
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GE4 nslymalulagaana 2 HgnA
117-203G4  malulaguazarsaumaludinuaina 2((2)-0-4)

Technology and Information in Digital Society
A an o 1 A A 9
870-101G4 miﬁamﬂuqmwaamqwamamug 2((2)-0-4)
Active Citizen Communication in Digital Age
GE S5 i;;rmmazmﬁsm (SDG 3) 2 DA
711-103G5  quQaunddIn 2((2)-0-4)

Life Balance

X g9

993-101G5 ma@%’%zaa”j”auazﬁ?ﬂmiﬂ’nmﬂ‘%ﬂﬂﬁ”mgﬁﬁmmmumu 2((2)-0-4)
Anti-Aging and Stress Management with Folk Wisdom Medicine
~ S A k4
117-103G5  quUNIIMAATINOFUNIIZDINTIV 2((2)-0-4)
Aesthetics for Holistic Well-being
264-101G5  MISHAUIFNININLHIAY 2((2)-0-4)

Human Potential Development

910-101G5  faeluguau 2((2)-0-4)
Art Community
GE6  INmMF15USUaTMINANNGIEY (SDG 12 4 5 10) 2 N

o A

117-104G6  wianssudenuazilss Temimounypdinomsianngadu 2((2)-0-4)
Social Innovation and Human Benefits for Sustainable Development
117-105G6  mswannndgwgunulssayuasugnaneoiiog 2((2)-0-4)
Sustainable Development and Sufficient Economy Philosophy
3 A a
117-106G6  anuilunaiioaazIna 1515 2((2)-0-4)

Citizenship and Public Consciousness

196-101G6  anuiluwnaiiios 2((2)-0-4)
Citizenship
GE7 msdSumldindunadinsvealan (SDG 6713 14 15) 2 N

[ k) [ 9 4
117-107G7 Wa’mmmﬁmwu’mammumshﬂsﬂa%u
g U a
AMUNUHITUNTWIINTTITUYA 2((2)-0-4)
Environmental Dynamics and Natural Resource base Utilization
117-108G7  "edlandunadon 2((2)-0-4)

Oren World Exploration
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724-104G7  izAanszuainamansaieln 2((2)-0-4)
Current Issues in Modern Science

724-105G7 M3 Inadidenitenswanniidad 2((2)-0-4)
Green Consumptions for Sustainable Development

724-106G7  winnssuanaTandeuiiomswanniidedy 2((2)-0-4)
Fighting Climate Change with Innovation for SDGs

GES  mgd¥uden Taiviesnn 6 ViUENA

- afuRe MU 2 HUEnn

411-102G8 71 1N@ gen Z gen ed 2((2)-0-4)
Thai gen Z gen Ed

412-103G8 uanli) lasiler 2((2)-0-4)
Happy Chinese

413-104G8  MBIWAIYGOUTYY 2((2)-0-4)
Malay Language to ASEAN

415-105G8  Haelnzileselese 2((2)-0-4)
Nihongo Pera Pera

416-106G8  ouuepIs 1o 1Walsegginina 2((2)-0-4)
Annyeonghaseyyo - Hello Korea

417-107G8  BINHENTONLIN 2((2)-0-4)
English Plus+

418-108G8 19y a1 vioad 2((2)-0-4)
Bonjour la France

419-109G8  farnu A 2((2)-0-4)
Guten Tag

117-111G8  msnauinvzau Ineseauumineds 2((2)-0-4)
Development of Thai Language Skills for University Student

117-11268  laen laen 2((2)-0-4)
Hayya Hayya

- 1890 4 vehn

117-113G8 a1l Suvususe 2((2)-0-4)

Living Life from the Inside Out
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117-114G8  guA1IzMeLazIn 2((2)-0-4)
Healthy Body and Mind
117-115G8  33afia 2((2)-0-4)
Happy Life
117-116G8 ﬁismwﬁﬂwﬂ’mﬁamiﬁ’mmqmmaz 2((2)-0-4)

Natural Therapy for Improving Well-being
117-117G8  ANNFUWUTTEHINFIANUANNAY 2((2)-0-4)
Relationship between Life and Death
[ 9 4
125-131G8 NUINUDITUFAINAIIA 2((2)-0-4)
Creative Cultural Capital
o 9 o
125-162G8 UADNITUFAIWNATIA 2((2)-0-4)

Creative Craft

125-163G8  uviAassonidaan 2((2)-0-4)
Miracle of Wisdom
I A @ o Ad A
196-161G8 miyﬂuwammﬁumﬂgu%ﬂaﬂﬂumiwwumﬂwu 2((2)-0-4)

Glocal Citizen and SDGs Awareness

437-161G8  @iwrseuaanuANNSURAYoUADdIAN 2((2)-0-4)
Leadership for Future and Social Responsibility

418-172G8  nzqoglall 2((2)-0-4)
Europe Discovery

418-17368  Tanulaow aualfa 2((2)-0-4)
World Changing and Dynamic of Smart People

747-121G8  VornavsuFIda 2((2)-0-4)
Facts and Figures

746-132G8 ﬁuﬁﬂizﬂeumiaeu”laﬁ 2((2)-0-4)

Build an Online Entrepreneurship

724-153G8  533NAINLIA 2((2)-0-4)
Natural Therapy
871-131G8  msiamsgsnvdsnaaie ]l 2((2)-0-4)

Modern Digital Business Management
Jd A 14 a 14
870-142G8 ADUINUAATIDIADT AL @uvjamuwm 2((2)-0-4)

Content Creator and Influencer
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993-151G8  N1IIANIANATEN 2((2)-0-4)
Stress Management
269-121G8  §fa iy 2((2)-0-4)
Values of the Wise and Deliberation
281-152G8 miaaﬂﬁﬁqmmﬁaqmmw 2((2)-0-4)
Exercise for Health
437-150G8  ANWIN 2((2)-0-4)
Love
2. HIIAIBUANIE 101 wiedn
2.1 ngadmiiug 3 wdagha
872-100 Snermsdedts 3((3)-0-6)
Communication Sciences
2.2 QNI 98  HUINA
- TR 68 HHIWAN
873-111 ms@eunmitaiiensesnuuy 3((2)-2-5)
Drawing for Design
873-112 ssdtlsznevdailuaznguid 3((2)-2-5)
Art Composition and Color Theory
873-113 AaNIMeing 1NN 3((2)-2-5)
Computer Graphics
873-210 mmé’aﬂqmﬁamiaammu?}a 2((2)-0-4)
English for Media Design
873-211 MIVDAUVLLAZNTIAAIDNYT 3((2)-2-5)
Design and Typography
873-212 u’S’GlﬂiiﬂJﬂ’JﬁJﬁﬂﬁ%}Nﬁii?ﬁmzﬂﬁléndi'iﬂﬂ 3((3)-0-6)
Creativity and Storytelling Innovation
873-213 WAUINTUAZUIANTTUNITOONLUL 3((3)-0-6)
Development and Design Innovation
873-214 MInAnAeRTaIE oAU 3((2)-2-5)
Introduction to Digital Media Production
873-215 miﬂ”@miﬁiﬁﬂmmammu 3((2)-2-5)

Design Business Management

wangasfalmansiiagia auInuianssumsesnuuude vangasliulye we. 2568 Wi 6



© w—
n - - - — * - - - NOVUSKISTEINISUaISe
AUDNISFAINUT UKTIDN81agdavvaluAsuns Sngvadaant l § ot sl
Us=91Un1sAnun 2568 8

.‘-:'h 3%
3
“p

A

873-216 m3soenuUUAas AsRuoou Tal 3((2)-2-5)
Print and Online Publication Design

873-217 myeenuUaalReFe Idnoy 3((2)-2-5)
Interactive Multimedia Design

873-218 HeUFU 2 1A 3((2)-2-5)
2D Animation

873-311 Msoonuuy Tuyan 3((2)-2-5)
Advertisement Design

873-312 FunauuIanssumsesnuuy 3((3)-0-6)

Seminar in Design Innovation

873-313 MIasuuUieed 3 1A 3((2)-2-5)
3D Computer Modeling
873-314 wiriansssutazgidyaiesduieniseonuuy 3((2)-2-5)

Multiculturalism and Local Wisdom for Design

873-315 ﬂﬁ’f)’f)ﬂ!,m‘]_lﬁ%JNﬁﬁiﬁ’uijﬂﬂiiuﬂﬁﬂﬂﬂlmﬂéﬂ 4((1)-6-5)
Innovative Media Design

873-316 B3 NEANNIANY 1((0)-2-1)
Preparation for Cooperative Education

873-317 3 suAal NS 3((3)-0-6)

Preparation for Media Design Thesis

873-411 Aaiinus 7((0)-21-0)
Media Design Thesis
a =K
873-412 AYMNIANE 6((0)-36-0)

Cooperative Education
A v a
- 1aon 30 KNG
= 4
873-221 DITVYUULUUINDNITDDNUDY 3((2)-2-5)

Sketching for Design

873-222 MseuNNlsznoU 3((2)-2-5)
Ilustration

873-223 midwmmﬁamiaammu 3((2)-2-5)
Photography for Design
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873-224 MIVAAIDNHTUUGS 3((2)-2-5)
Advanced Typography
o s A
873-225 MIYUUAETMIAUITOI 3((2)-2-5)

Cartoon and Comics
873-226 ﬂ'li’i]’i]ﬂlL‘]J‘ULﬁE]G]ﬁJ‘lfu 3((2)-2-5)

Design for Community

v 4

873-227 NITDNLUVUITIYNUMN 3((2)-2-5)
Packaging Design
873-228 ﬂﬁfhﬂﬂ'l‘l/‘ll!ﬁ%ﬂ'lﬁsﬁlﬂllﬁﬂ 3((1)-4-4)

Photography and Lighting
873-229 N13BNLUUVAINAY 3((2)-2-5)

Pattern Design

873-321 MNAUAH 3((2)-2-5)
Printing
873-322 mseonuuunsilnnaen I 3((2)-2-5)
Motion Graphics
A P
873-323 N1T9DNLULWDINUNTNIUNT 3((2)-2-5)

Film Production Design

873-324 M300NULUSAANYD! 3((2)-2-5)
Identity Design
873-325 LOUINFY 3 WA 3((2)-2-5)

3D Animation

% [ Ia 9
873-326 NITIANMTAINANHUTUA 3((2)-2-5)
Visual Merchandising
873-327 msvonuuunTnTUady 3((2)-2-5)

Environmental Graphic Design

873-328 fﬂii’)i’)ﬂLLUU%@HaﬂWWﬁTiﬁHL%ﬂﬂiTﬂﬂ 3((2)-2-5)
Information Graphics

873-329 MSRONUUVUNTTANIS 3((2)-2-5)
Display and Exhibition Design

873-421 msoonuuuma Tu Tadidlouass 3((2)-2-5)

Virtual Reality Technology Design
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873-422 mseenmuLINUdIasAIFoN sz 3((2)-2-5)
Game and Interface Design

873-423 M500NUUBE1EIBN 3((2)-2-5)
Sustainable Design

873-001 Gyﬂ"?%miﬁimﬁami@ammumsﬁ; ] 9((6)-6-15)
Module: Graphic for Packaging Design

873-002 Gyﬂ"?%mﬁaammmmzwﬁﬁﬁaﬁ%ﬁ’a 9((6)-6-15)
Module: Digital Media Design and Production

3. inadvunenta’ Taivieann 6 wHIEhn
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=S a wa = %
(nqu4) - UH1A - Anmatenies)
Indny 1y
417-100G1  MEIBINHENI-YA 2((2)-0-4)
English Listening and Speaking
746-101G2A  MIAABIATINTOINYyRaa (@mSumedalmans) 2((2)-0-4)
Smart Logical Thinking
870-101G4  msdeaslugnaTiaodanalosaus 2((2)-0-4)
Active Citizen Communication in Digital Age
= s A s
117-103G5  FUNTIMNAATINOFUNIILOIATIY 2((2)-0-4)
Aesthetics for Holistic Well-being
117-105G6 ~ mIvangwunulssyuasugnInoLiie 2((2)-0-4)
Sustainable Development and Sufficient Economy Philosophy
Indnynliiaen GE 8 2
o &
IINUF AU
- 4
872-100 INYINITADNT 3((3)-0-6)
Communication Sciences
VA
873-111 M5AIUNNIWONTEBALLIY 3((2)-2-5)

Drawing for Design

U 18
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MAMSANET 2 TRV R
(g3 - 1A — Anudienines)

Sprdnniahl

417-101G1  MBIBINYHTU-1UBU 2((2)-0-4)
English Reading and Writing

117-101G2B - misaauaznsaaaule 2((2)-0-4)
Thinking and Decision Making

117-202G3  aAalsznaums 2((2)-0-4)
Entrepreneurial Thinking

724-106G7  wianisuaalaniouiiomsnannngagu 2((2)-0-4)

Fighting Climate Change with Innovation for SDGs

Ifnnliiaen GE 8 4
109N
873-112 osdtlsznevdailuaznquid 3((2)-2-5)
Art Composition and Color Theory
873-113 ABNNAABS TN 3((2)-2-5)
Computer Graphics
3 18
IR

[ %3

w =K d‘d = W ; \J o’d‘ Y Y 1 a d‘
- HUPANKINNNAMSBEUMBIBINgEAIN I IR IMHUA AT INfonssuTidalaena
HIoUHINN A
~ ~ A v W a A Y Vo aya X P ~
- mMsaanzdeuSausnedvnisnurazdvuaen awavuili 2 ulil azdeunaainziia
v a = % | v % Yo U :’J l<; Y A
wazruMIlsziunanmsBaunual Muneulagazfodlasuszaudu INa1nI D Ko
Y (Y] d A A U v d' = =) a o v dv
JAdeydnuol G vise P vise S neunthilazanasnzideuisauiviasne i
- 873-111 MIWIUNWINONTODNUUU
o a  J A
- 873-112 23lsenevdailuaznguya

- 873-113 ADNWANDI NI
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MAMIANEIN 1 NIUHUENA
= a wa = Y
(nu4) - ﬂgm — ANEINEUAUIDI)
PRSI
o & A
873-210 MBIINYHINONITOONUVL T 2((2)-0-4)
English for Media Design
873-211 NSOONLLULAZNTIANIONYST 3((2)-2-5)
Design and Typography
873-212 UIANTTUANUANES NATIALAZATIENT 04 3((3)-0-6)
Creativity and Storytelling Innovation
873-213 WAUINTUAZUINNTTUNITOONLUL 3((3)-0-6)
Development and Design Innovation
1 A
873-214 MInanaeAIalllp Il 3((2)-2-5)
Introduction to Digital Media Production
Iruaen 3
U 17
= a o " a
MAMSANHIN 2 UIUKUIYNN
= a wuAa = 1%
(nguq - ﬂg]‘um — ANEINIYAUIDI)
109V
873-215 mﬁ@ma‘gaﬁ%mieemmu 3((2)-2-5)
Design Business Management
A a < A a < 4
873-216 AMIPBAULVFIN LN A vinau lal] 3((2)-2-5)
Print and Online Publication Design
873-217 MIvBNUUVIAATIREE TanD 3((2)-2-5)
Interactive Multimedia Design
873-218 LOUINFY 2 WA 3((2)-2-5)
2D Animation
a =)
¥ AN 6

EREY 18

wangasfalmansiiagia auInuianssumsesnuuude vangasliulye we. 2568 Wi 12



© =——
-0 - - = - - - NOVUSKISS¥INSUA3Io
aN1sANUYT UKIdny1aeavvaluasuns Snevadaand %’ ot sl

3%

N A
Ay
-2 -0
Ust91Un1sAnun 2568 Al
i3
= a o 1A
HMANIIANEIN 1 THIUHUHIEYNA
2 a wAa =3 k4
(nqu4) - UHiid - anateaues)
31119AY
873-311 M5enUUL TNy 3((2)-2-5)
Advertisement Design
873-312 FunA LN SUMS0aNIUD 3((3)-0-6)
Seminar in Design Innovation
873-313 msadruuuiians 3 A 3((2)-2-5)
3D Computer Modeling
a A
I¥adN 9
a A =
JIPadNLAI 3
U 21
= d' o | a
NMANIIANEIN 2 THIUHHIYNA
S a wvAa =X Y
(NYuq - 1A — Anycanea)
31119A
873-314 wirians ez ity iesduioniseonuuy 3((2)-2-5)
Multiculturalism and Local Wisdom for Design
873-315 ﬂﬁ@@ﬂLL‘]J‘]Jﬁ'%INfTiiﬁ’u'Sl@]ﬂiiiJﬂ”li’E)ﬂﬂLL‘]J‘]J?f’ﬂ 4((1)-6-5)
Innovative Media Design
G a =
873-316 MTINAVNIANH 1((0)-2-1)
Preparation for Cooperative Education
873-317 wieuAal NS 3((3)-0-6)
Preparation for Media Design Thesis
a A
JPaon 6
a I =
JIPnaontay 3

I EY) 20
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< 4
MAMSANEIN 1
(nquq - UHua -
1090
a a 4
873-411 Aaunus
Media Design Thesis
a A
¥ 1aen
59

= =
MANIIANHIN 2

190V
873-412 ANNIANEN

Cooperative Education

WA

(nqu4 - YUK -

PR Y]

NOVUSKISIYINSUAE3Ie

Snewwaloond

wednunduaouaunsuni

TR RNl

ﬂ‘H]ﬂ’Jﬂﬂ‘H!ﬂ\‘i)

7((0)-21-0)

13

MIUNUILIA

ﬂ‘kl"lﬂ’)ﬂﬂu!’t’)ﬂ)

6((0)-36-0)
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WIAIMIANEIN 11

GE1 ﬂ1‘H1!!ﬁ$ﬂ]i§'i’)ﬁ1i

417-100G1 M1 I-YA 2((2)-0-4)
English Listening and Speaking

tﬂ' 3 [ % =S zﬂl 4

ﬂ?iﬂ\‘l!Wﬂ%‘Uiﬂﬂ’)ﬁJﬁWﬂﬂJLL@%?WEJQ%L@EJ@“U’OQ!J@Q m’u‘ﬁummmmmnqﬂu
aa o w v A Y I o
Iz ﬂ?iﬂﬂlﬁTli@ﬁﬂTﬂiﬂﬁﬂ”Iuﬂ”l'im‘lflﬂﬂ’iuﬂ
Practice of listening for main ideas and details; English conversation in daily life;

storytelling in context

417-101G1 MBIBINGHOIU-1TEY 2((2)-0-4)
English Reading and Writing
=2 W o w a A A == A A
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Practice of finding the main idea and details of a text; making a summary of a text;

vocabulary and grammar in reading and writing English texts

GE 2 MsHaIn1NAa
) ) U

MIAATINTINZUAZA QY

117-201G2A  mislinSnennsmsaummnemsaaaulolumsasny 2((2)-0-4)
Information Use for Investment Decisions

o [ a 4 4 v A
ANud1IAY N15AUATIEH tagmsldaisaumamionisaadulalunisasnu
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Importance, analysis and use of information for investment decisions; returns, risks, and

fundamental principles in various types of investment; systematic financial planning
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746-101G2A  MsAABINIINYREINYRaIn (miumedalmans) 2((2)-0-4)
Smart Logical Thinking

o v a s X 9 v a s v ¢
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Basic principles of mathematical problem solving; mathematical knowledge for solving

everyday problems; mathematical knowledge for improving the quality of life

746-102G2A  AdiA Aa AR (MSUMedInenmans) 2((2)-0-4)
Think Thought Math
aumaFudusudayr luiiadszsriu sandnminudam ludiadszsiiu
oasrauazfevaznuymludialses1iu mvenmasnuymludialseiiu
Linear equations, progressive rates, ratios and percentages, and exponential numbers in

the context of everyday life

MINAFITZVY

117-101G2B  msaauazmsaaaule 2((2)-0-4)
Thinking and Decision Making
WANAITUAZNTYUIUNTAAVDINYBY MTAATIAT NaTTA MIAATIzHYoyalay
11715 assnenaasuaznslfivana nszudumsaaaule nszuIUMTHEIINT
anud maszgndldinemsaaiedilansideuutasesszuudanunas
Fanaden uazuddymludialsesiiu
Principles and processes of thinking; creative thinking; data and information analysis;
logic and reasoning; decision making process, search of knowledge; application of
thinking skills to understanding changes in social and environmental systems as well as

to solving everyday life problems

437-101G2B  Aaaenamded 1nlaeehinain 2((2)-0-4)
Smart Thought, Clever Understanding
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Rational thinking; conceptual thinking; analysis of opposing viewpoints; assessment of
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the situations and changes of people’ s worldview; application of rational thinking in

daily life

117-102G2B  M3iaNszUuia 2((2)-0-4)

Thinking Systems Development
o a 1 A A a a 4 J
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Principles and types of thinking processes; analytical thinking tools; systems thinking
application; reasoning analysis; selection of appropriate analytical thinking tools for

effective problem-solving or application in professional contexts

GE 3 msfauuudsznoums

117-202G3 anlszneums 2((2)-0-4)
Entrepreneurial Thinking
msfauuufdszneums msdinszd anmadeniineuiiostunsdeunlaima
Lﬂi]&liﬁmlﬁgﬁﬂﬂ‘n MIIUHUNTUTZNOUNS mmmmumsﬁuuazmsamu N7
SnuadLuUg IR augauaz ity
Entrepreneurial mindset: analysis of the environment associated with changes in economy
and society; entrepreneurial process planning; financial and investment planning;

determining balanced and sustainable business models

a Jd o

763-101G3 AAUUVTMITNON 2((2)-0-4)
Think Like Start-up

a dy 9 a a [ A A Ay 9 %
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Basic concepts of entrepreneurship; innovative thinking; basic tools for business

development, ways of doing business in a start-up; methods of starting a business;

entrepreneurial personalities; basic business plan writing skills; basic business ecosystem
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analysis skills; basic marketing skills; basic business planning; storytelling presentation

skills; prototype development project

GE 4 mslimalulaginvna

117-203G4 malulaguazmsaumaludsnunana 2((2)-0-4)
Technology and Information in Digital Society
m3aenlfaiesiie msldmaluladdsefivansawmenazidonl¥asaumealy
Fmlszsriunazmsiiinuldedngndes gnaguuisnazasesssy (manalulad
ATAUNE)
Tool selection; use of technology for information assessment; using information in daily
life and at work in a proper, legal, and ethical manner

aa v | Y

870-101G4 msaemslugnadnasenanaliosnl 2((2)-0-4)
Active Citizen Communication in Digital Age
@ d' aa o 9 = Aaa o w
deauuaznisdedislugaavia msldmalulagasaumaludialsedriunag
@ 4 a a 9 1 9
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Society and communication in digital era; information technology utilization in daily life

and its impacts; cyber safety; information disorder; fact-checking; media creation

through mobile applications; ethics and laws

GE 5 gun13z03A3Iu (SDG 3)
711-103G5  aufautiyIn 2((2)-0-4)
Life Balance
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The meaning of life and basic mental states; maintaining life balance, time management,

exercise, dietary habits, and caring for one's mental well-being for a healthy life
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Anti-Aging and Stress Management with Folk Wisdom Medicine
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The concept of anti-aging science and stress management according to folk wisdom;
principles and practice of anti-aging facial massage; self-massage for stress relief; Reiki

energy healing; Qigong exercises

11710365 gunlemaniiiequanizesisan 2((2)-0-4)
Aesthetics for Holistic Well-being
UNTIMAASYDINTATIFIA MTFINAUBY MITANITANINATOA NITAUATUNIIL
HUDBIATIN tazmsUSuFauiiemseds auimhunaaanmsaInyiat
Aesthetics of living; self-awareness; stress management; holistic health care; adaptation

amid diversity

264-101G5 MISNHMINANYMNUHIAY 2((2)-0-4)

Human Potential Development
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Principles and concepts of self-awareness according to philosophy; religion and
psychology; self-analysis for the discovery of individual potential; analysis of life assets;
meaningful life goals; stress management; body and mind for self-care and personal
improvement; positive change; adjustment; holistic health planning in accordance with

one's own context
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910-101G5  Aavzluynru 2((2)-0-4)
Art Community
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Art and local culture; inspirations, influences, concepts, and creative processes in art
creation; design of community art activities

v
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GE 6 daa15154z1azmMsnanngasy (SDG 12 4 5 10)
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117-104G6 u’mnﬁumﬂmmzﬂiziﬂ‘uumauugymwamiwmummw 2((2)-0-4)
Social Innovation and Human Benefits for Sustainable Development
o a o w [ o L4
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Meaning, principles, concepts, and importance of social innovation in learning social
phenomena; application of social innovation knowledge to driving and creating activities
for the sustainable benefit of humanity
% d'q'l A o % a =)
117-105G6 mswwumﬂaﬂunuﬂﬂtyuﬂiygnﬂwmwm 2((2)-0-4)
Sustainable Development and Sufficient Economy Philosophy
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Meaning, principles, concepts and importance of sustainable development goals; Bio-
Circular-Green Economy Model; King Bhumibol’ s the philosophy of sufficiency
economy; analyzing and applying principles and concepts at the personal, organizational,

or community levels for sustainable development

117-106G6 ﬂ3maﬂuwmﬁmuaﬁmmﬁnmz 2((2)-0-4)
Citizenship and Public Consciousness
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Concepts, principles, qualifications and importance of citizenship for sustainable
development under democratic principles at the community level; global and online
society (virtual society); law-abidingness; social responsibility; social equality; serving

others through the principles of sustainable development

196-101G6  anuilunaiios 2((2)-0-4)
Citizenship
uuaAa nanms quantatazanudrdyvesnnuilunaiiosnisldndnnis
Usznil lnoluszauguau daanTanuazdaueoulal (Feaniaiion) n15A13w
NYUUIE ANNTUAABDUADTIAY
Concepts, principles, characteristics, and significance of citizenship in a democratic

community, global and virtual society; law-abidingness; social responsibility

GE 7 msiSumilvdnnunainsveslan (SDG 6 7 13 14 15)
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Environmental Dynamics and Natural Resource base Utilization
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Terrestrial ecosystems and biodiversity; environmental changes and their impact; a
science-based approach to sustainable use of natural resources and environmental
protection; modern technology innovations in natural and environmental conservation;

morals and ethics in the use of natural resources

117-108G7 Nedlanaanden 2((2)-0-4)
Oren World Exploration
9
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Four dimensions of the environment around us: resources, technology, pollution and
socio-economics; environmental change situations; problems and impact of changes in
global dynamics across various dimensions; environmentally sustainable city;
sustainable tourism; geographical indications; multicultural way of life in the
community; green dynamics; techniques and tools for environmental assessment;
environmental management for sustainable development; raising awareness of the

dynamics of environmental change; geo-social mapping

724-104G7 imzAanszuadInenmansaialal 2((2)-0-4)
Current Issues in Modern Science
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Situations of global environmental change related to current science; current issues on
global dynamics impacting humans, living organisms, society, and the environment at
local, regional, and international levels; adaptation to survive natural disasters;
promoting awareness and cultivating consciousness in alignment with global
environmental changes in science, technology, innovation, energy, and the environment;
literacy of social and global change issues through modern science; management of
environmental problems using modern science to enhance the quality of life for oneself

and the public towards sustainable development
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Green Consumptions for Sustainable Development
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Situations of environmental change across four dimensions: natural resources,
technology, pollution and socio-economics; choosing environmentally friendly products;
sustainable development; awareness and consciousness in dealing with global
environment changes; readiness and adaptation to stay informed about global dynamics
changes; global climate change; energy and water situations; marine and terrestrial
resources; case studies of local environmental issues for mitigating impacts on
individuals, communities, regions, and the global scale; creating a balanced life for
sustainable development based on a good quality of life

724-106G7 wianssuanlandouritemsanniidadiu 2((2)-0-4)

Fighting Climate Change with Innovation for SDGs
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The environment around us; situations of global dynamics change and their impact;
green innovation; technology and innovations for mitigating global warming; sustainable
development; choosing and designing environmentally friendly products; creating added-

value products from waste materials; clean energy and its management; related laws and

regulations; awareness and understanding of environmental changes
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411-102G8 Mulne gen Z gen ed 2((2)-0-4)
Thai gen Z gen Ed
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Language and communication skills: listening, speaking, reading and writing; applying

language skills in the context of intercultural communication
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Happy Chinese
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Practice of writing Chinese characters; practice of communication in daily life through
listening, speaking, reading, and writing; appropriate behavior in intercultural

communication
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Malay Language to ASEAN
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Basic listening, speaking, reading and writing skills in Malay; Rumi pronunciation,
spelling, and script; vocabulary and expressions for daily life topics; Malay social and

cultural learning
415-105G8  Haalnznlzszilzsz 2((2)-0-4)

Nihongo Pera Pera
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Basic listening, speaking, reading and writing skills in Japanese; Japanese social and

cultural learning

416-106G8 duuzasauly ialszagimva 2((2)-0-4)
Annyeonghaseyyo - Hello Korea
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Practice of listening, speaking, reading, and writing skills; practice of pronunciation;

writing simple sentences; daily life conversations in Korean; Korean social and cultural

learning for communication

417-107G8 danguw3onuIn 2((2)-0-4)
English Plus+
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Effective use of English skills in communication; vocabulary and grammar in listening,

speaking, reading, and writing in context

418-108G8  vay3 a1 viSead 2((2)-0-4)

Bonjour la France
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Communication in basic French on daily life topics and learning the culture of French

speakers

419-109G8  fAanu MmA 2((2)-0-4)
Guten Tag
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Communication in basic German on daily life topics and learning the culture of German

speakers
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117-111G8 MSNHNNDHZM T INYTZAVNNINEN A 2((2)-0-4)

Development of Thai Language SKkills for University Student
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Enhancement of language proficiency across the four communication skills: critical and
aesthetic listening and viewing, speaking in public, reading for comprehension,
conclusion, translation, interpretation and explanation, and writing compositions; Thai

language usage with integration of knowledge of culture

117-112G8 Jaen laen 2((2)-0-4)

Hayya Hayya
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Practice of listening, speaking, reading, and writing skills in Arabic for everyday

communication; practice of Arabic pronunciation; Arab social and cultural learning
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117-113G8 dulaien duvnsuse 2((2)-0-4)
Living Life from the Inside Out
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Taking care of physical and mental well-being; value of life and humanity; self-
awareness and understanding others; cultivating a positive mindset; building social
resilience; creating alignment between one’ s inner self and actions, and interactions in
the external world; embracing cultural diversity, coexisting on the basis of ethics;

cultural competency; conflict management and non-violence for social coexistence
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117-114G8 gUAIZMEDZIN 2((2)-0-4)
Healthy Body and Mind
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Core concepts and theories of holistic health; physical and mental health assessment;

stress management; psychological self-care; emotional management; positive

psychological capital development; holistic self-care planning in personal contexts

117-115G8  ¥3Iana 2((2)-0-4)
Happy Life
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Understanding emotions and stress; analyzing emotional states with effective
management; physical, mental, and social integrity; mindfulness and consciousness;
planning and self-management for a happy life; happiness in life; self-awareness; social

literacy; understanding and respecting diversity; adaptation to social diversity

117-116G8 ﬁssumﬁﬁﬁmﬁamsﬁ’mmqﬂmnz 2((2)-0-4)

Natural Therapy for Improving Well-being
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Understanding emotions and stress; analyzing emotional states with effective
management; applying natural principles and approaches to enhance well-being and
healing; caring for body and mind through natural therapy; living in balance with nature

and the environment
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117-117G8 ANNFUNHEIZHINITINNVAIINME 2((2)-0-4)
Relationship between Life and Death
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Relationship between life and death; importance of preparing for a good death; value and
meaning of life; emotions; stress and its management; planning for taking care of one’s

physical and mental health
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125-131G8 umwumam%naﬁsﬂ 2((2)-0-4)
Creative Cultural Capital
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Meaning of cultural capital; cultural capital concepts; cultural capital for entrepreneurs;

applying technology to cultural capital; cultural capital for sustainability

Y J
125-162G8 HADNITNAI A TIA 2((2)-0-4)
Creative Craft
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Thinking and using basic skills for creating local handicrafts; producing creative works

from basic wisdom that leads to sustainable local wisdom

125-163G8 wvinassgivayan 2((2)-0-4)

Miracle of Wisdom
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Meaning, characteristics, and types of wisdom; principles and concepts of wisdom;

awareness of the value of local wisdom; application of local wisdom in daily life
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Glocal Citizen and SDGs Awareness
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SDGs awareness in social context; collaboration for sustainable development; global

citizenship and awareness of global social changes

437-161G8 Rinrisenaniun NS UAareURad NN 2((2)-0-4)
Leadership for Future and Social Responsibility
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Concepts of sustainable development; principles of future leaders; the role of individuals
in a democratic society; self-awareness; discipline; peaceful coexistence and social

responsibility; voluntary community work; culture and the environment

418-172G8  aizqey)sil 2((2)-0-4)
Europe Discovery
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Introduction to Europe: society, culture, economy, politics, and environment; changes in

Europe's overall environment and its natural surroundings

418-173G8  lanulaeu audl3y 2((2)-0-4)
World Changing and Dynamic of Smart People
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Concepts and principles of global ways of living; developing the next generation;

sustainable development management; natural resource and environmental conservation
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747-121G8 VoINDDI AT I WY 2((2)-0-4)
Facts and Figures
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Formulating questions and identifying issues from current situations; searching and

gathering data; managing data; analyzing data using basic statistics; summarizing

findings and presenting data

746-132G8 %ué’ﬂsznaumﬁaau"laﬁ 2((2)-0-4)

Build an Online Entrepreneurship
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Entrepreneurial mindset; startups; Business Model Canvas; Lean Canvas; importing
goods; accounting for entrepreneurs; tax calculation for entrepreneurs; selling products

online; analysis and planning for business development

724-153G8 55N IALIVA 2((2)-0-4)
Natural Therapy
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Principles of natural therapy, forest therapy, sound therapy, yoga, herbs in daily life, and
natural products
871-131G8 mMIdamsgsnoadaaie]va 2((2)-0-4)
Modern Digital Business Management
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Business models and modern business management; digital technology-based business
management; digital technology application; modern consumer behavior patterns; social
media marketing; online business platforms and tools, practice of creating a digital
business model; customer relationship management; digital business laws and

regulations

d d d
870-142G8 ABUINUAAIIBINDS 1Az duTjaleuIw05 2((2)-0-4)
Content Creator and Influencer
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Definition and concepts of content creators and influencers; analysis of current new
media communication trends; communicating with target groups; application of digital
technology to content creation; basic storytelling techniques; basic media production

techniques through various platforms; online media channels; laws and ethics in digital

technology utilization

993-151G8 MIIAMIANNAILA 2((2)-0-4)

Stress Management

tuInAuarNg¥RANUAIEA T38aune wansznuveInNuATsaLaz I yMIgUAIN
fiRannanuston msiszifiuanuston msszfuinuzmssanisanusion
HUIAANITIANTAIUATIA INANANITHOUAAIIANNAITEA IFNITIANITAINUATIN
WanmauIiunIsIanIsnNuAsea mslizgnd 1¥3smssanisanuaioaly
ADIUMITAAN )

Concepts and theories of stress; factors related to stress; impact of stress and stress-
related health problems; stress screening; assessment of stress management skills; stress
management concepts, stress relief techniques; stress management strategies; religion

and stress management; application of stress management in various situations

wangasfalmansiiagia auInuianssumsesnuuude vangasliulye we. 2568 Wi 31



© =————
n - - - = - - - NOVUSKISTEINISUaISe
AUDNISFANUT UKIDN8IasdavvaluAsuns Sngvadaant l g it o
Us=91Un1sAnun 2568 N

269-121G8  3fia Jmniu 2((2)-0-4)
Values of the Wise and Deliberation
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Advancement in science and technology; impact of science and technology on the way
of life, economy, society and environment; higher-order thinking techniques; scientific
thinking processes; guidelines for preventing and solving problems arising from the

impact of science and technology

281-152G8 msaanﬁﬁammﬁaqmmw 2((2)-0-4)
Exercise for Health
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Exercise for physical, emotional, social and intellectual development; sports science for

exercise and health care; selecting suitable sports, exercises, and recreations for oneself

437-150G8 ANNSH 2((2)-0-4)
Love
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Concepts and theories of love; types of love; physical and mental behaviors that express
friendly love; faith and love; issues of disappointment and violence related to human

feelings; identity formation; adjusting identities to evolving contexts
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872-100 INeNMsa0s 3((3)-0-6)

(Communication Sciences)
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Concepts of communication and integrated communication; landscape of communication
and new communication technologies; importance of news and information; types and
forms of communication; creativity in communication related to economic and social
changes; impacts of communication on individuals and society; integrated communication

skills training

1833 109A D

873-111 MIWEUMNWIUNDNMTBRNULY 3((2)-2-5)
(Drawing for Design)
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Theories, principles, methods, and practices of sketching; conducting structural

transmission from various shapes; shapes and the intensity of light and shadow; the

distance from geometric shapes to complex shapes of objects for application in design

d d
873-112 asnsznoufailuaznquia 3((2)-2-5)

Art Composition and Color Theory
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Artistic Composition and Color Theory; balance and relationship of shape and unity;

concept development and presentation in the context of design
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Computer Graphics
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Principles of 2D graphic differences; vector and bitmap graphics; types and characteristics
of creating and decorating graphics; practice of design and production using basic graphic

design applications

873-210 MBIDINGHINENITOONULLTD 2((2)-0-4)
English for Media Design
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English skills for design working; communication; listening; and speaking in the design
profession; research skills in English for design reference; enhancing long-life education;

intellectual property

873-211 N50NUUVLAZNITAANIDNYS 3((2)-2-5)

Design and Typography

AMNNING TIAUINTVBIA0NYT I5uuaz Ine Uszian sUuuvvesmsiauaIonys
Wnbemsadadisnesdseans mysenuuuddnys mitanaazidenlddisnyslu
nMseenuUUAen19 Audanulunisdeanunuiaie 5 luausenuunedi
a3eassn

Definition; evolution of Thai and Roman letterforms; types of letterforms; development;
calligraphy skills; letterforms design; typography and selection of letterforms in different

media designs; explicit meaning for creative design works

[ a Y 4 A
873-212 HIANTFHANNAAAITNAIIALASNIIAUIO 3((3)-0-6)
Creativity and Storytelling Innovation
4 1 4 a a a Jd a o
‘V]i]"l&lf]ﬂ"li?’f@ﬁ"li ﬂ"lilﬁ"lﬁ’t’]ﬂ ATEUIUNTAALBIDDNLUY NITAUATIEUUITUNNINAIAY
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v ¢ DA
AIWATIALENITIAUITO
Communication theory narration; design thinking process; analysis of social context and
target audience; the relationship between concept and content to create innovation,

creativity, and storytelling

873-213 WARNMSHAZTHIANTINNSTOONUUY 3((3)-0-6)
Development and Design Innovation
o a 4 1
NAUINITUASNISUTUIUNWNTODNUUY 1]“3ﬂ!1ﬂ13@\1ﬂﬂ'J'lﬂJg“VlNﬂ'lifJ@ﬂLL‘U‘U@fJNﬁ@
a a [l I a
1YW ﬂﬁ’.]mi'lgﬁ anls1ena nszuIuMseonuUUedINTUTTUY AMUDITN 9TIHITY
Y] A a ~
uazmiwaﬁu1/1Nﬁnumulﬂm%wwmqmi@ammu
Development and trend of design, integration of professional design knowledge; systematic
analysis and discussion of design process; moral, ethics and intellectual property in the

design profession

M
A %

873-214 MInanaeAINAILBINY 3((2)-2-5)
Introduction to Digital Media Production
9 dy Y A Y] 9 A an o 4 ~ =) 4

ﬂ’J'lquijL“]J@\iﬁulﬂEJ’Jﬂllﬂ1iﬁi1\3ﬁ6@ﬂﬂﬁuﬁ$ﬂ11ﬂlﬂu¢]i NITIUVYUUN LA TNDIUVDIA
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Tﬂ‘il!ﬂ‘iilﬂi%ﬂqﬂﬁﬁ1ﬂiﬂﬂ1iﬂﬁﬁt§fﬂ@%ﬂﬁ ﬂﬁLWEILLW‘iﬁ’EJﬂiWIﬁW1u“]5®\11/ﬂ\1§5n\3¢]
Introduction to theories of digital media production, filmmaking, scriptwriting, and
storyboarding; principles and processes of film, video, audio, and multimedia productions;

application programs for digital media production; disseminate digital media through

different channels

873-215 MIVAMIFININTEONUUL 3((2)-2-5)
Design Business Management
9 [
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Y dy a % ~ 9 ac a 4
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Introduction to business; principles and processes of design business management; types of

wangasfalmansiiagia auInuianssumsesnuuude vangasliulye we. 2568 Wi 35



O —
[P - — - g P o - novuUSKIsSuINIsSuUa3de
AUDNISFANUT UKIDN8IasdavvaluAsuns Sngnvadaal l g i
Us=91Un1sAnun 2568 -

design businesses; knowledge and business function; economics; marketing; structure of
design businesses; electronic data switching; organizations resource planning and customer

relationship management; electronic business law; design business ethics

a ¢ a ¢ ‘
873-216 msvenuUVFIRNHtazaafiaiesula 3((2)-2-5)
Print and Online Publication Design
y & 9 A oA a ¢ o @ A a < A A @ ¢
ANNILUDIAUNYINUAINUNW waﬂmmazmﬂﬂﬁzﬂamlaqmwuwuazmwuweeu"lau
[ ti’ A a 4 9 Y @
g'ﬂll‘U‘U UAZanNHUSUDIUUDWIVDIAIWNUN miﬂizqm“l%mmam“lummammu
X A Y a
LHQWTLW@ﬂ'JTNVlﬂLlﬁEJUTITQ‘Qiﬂi]
Introduction to publishing: principles and elements of publication and online publications;
the application of innovation in content design for business advantage
873-217 mseanuuUNanNfeyAnou 3((2)-2-5)

Interactive Multimedia Design

Aad A A

Y] o o 9 =\ o o [
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a v ad A a a o 4 v ad A Y Aa
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I o v Aa oA
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Principles and elements of multimedia; application of tools and program for interactive

multimedia production; multimedia design on various screen sizes; application of

multimedia innovation in design and creative works

873-218 HOHINT Y 2 1A 3((2)-2-5)
2D Animation
wé”ﬂmmazmqyf]Lﬁmﬁmmﬁmsﬁu Wanmsuagnszuaumsad wauuedwsulu
sluuy 2 6@ n1seenuuudIazas 210 n1TvAeRlszneua N @esd MUy
ueUIFU MILRUIUN uazmAdANANTIMI VUL TN
Principles and theories of animation; development and process of creating 2D animation;
character design, scene, composition, sounds for animation; animated and special

techniques in animation works
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873-311 mMseenuuuIHban 3((2)-2-5)
Advertisement Design
m3dszgndldnsindmsunaumday Tawan m3ldaeasialunisTawan msdinsey
Hans, MInaia, uumnmaaamm‘u?}aﬁmmzauﬁm%’umjmﬂmuw
Application of graphics for advertising campaigns; use of digital media in advertising;

product and market analysis as a design guideline to serve target customer

873-312 FUNMUHIANTINNTORAUVY 3((3)-0-6)

Seminar in Design Innovation

nuIANURAdILURBNIIY AreAIudITIIANuATeY lIvesIUBB IR Tu
Jagifu sauda ﬂg]wmmmzﬂ%ﬁﬁmimmaammu?}a n513 ouTasamsdunnuite
msduiunssamsduuuiiteuanalasuanufaiiu winy 9156f rasuesnuuu
wieszidutymidnadenueenuuy elfifayues uazuuiAaiinanmae
Concepts of design; survey of current situation of media design works; laws and ethics in
media design; writing seminar project to conduct a seminar; exchange opinions, criticize

design works, and issues affecting design to extend views and various concepts

873-313 Msa31UUIIad 3 1A 3((2)-2-5)
3D Computer Modeling
a & a A [ Y ° aa gy
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a o PN | Y Y P
FUNU LATNITNUN 3 UA LW6{151111!\111‘!1’)@ﬂLLUULLﬁ%ﬁﬁNﬁiiﬂﬁ@
Basic concepts and theories of 3D computer modeling and simulation used 3D

applications; principles of pattern model, surface, lighting and rendering; 3D scanning and

printing in design and create media

'
a t4 a A

873-314 W IAUsIsNtaz Ny Ne e seenIUY 3((2)-2-5)
Multiculturalism and Local Wisdom for Design
ANUNBVRIFIAUNY IMUE 5N gRTyiesdu MsAnEIALAA AT A5N13
d159330 ludenunyiausssy maudaspumaiausssuiumsainassnodied
<3| Y A I a Y o
NTLUIUM ST UHANUNIAIUMIDONUUVINDADEDAT I UAUANITAUTITY

The significance of a multicultural society; local wisdom, ideological research, beliefs, and
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lifestyle in a multicultural society; design that transforms cultural capital into cultural

products through process creation

Jd 4

873-315 MIvRNNUVAI I TAUTANTINNITERNIULAD 4((1)-6-5)
Innovative Media Design
mﬁwﬁwﬁmﬁemauwidammm%uiﬂﬂmﬁymwmﬁmmﬁ’uazﬁ’ﬂyzmquﬁ’ﬂﬂﬁiu

9 A A A a A A a 72 o o A
DONULUUFAINATIANGD LLASNITADAINUN FOUANULIAY NIWIUATAU UDULUBULAL D
eeu"laﬁ NITITUUNU ﬂﬁﬂgﬁﬁsﬁlﬂﬂﬁ ﬂ'lﬁN?W] LAz UUTUD 53Nﬁﬂﬂgﬂ‘ﬁiﬁmiuﬂﬁ
v IA

DONUUULUASTHIWNATIIAND
Media production for public dissemination by integrating knowledge and skills in
innovative design and creative media; print media production; multimedia; short film,

animation, and online media; planning, management, production, and presentation,

including ethics in media design and creation

873-316 INSENAHNIANE 1((0)-2-1)
Preparation for Cooperative Education
uuaAa aAnudRyuazgluuuannIfny wé’mﬂmcﬁuazeﬁsumumiﬂﬁﬁﬁﬂuﬁwﬁﬂ
Any1 mamseuanuniounouliaau laun ms@enaoivilszneums o
WnNIeaNATIIY MsFuIalaY miﬁmumﬂﬁﬂmwuazﬁ’ﬂyzmiﬁemiﬁﬁ
ﬂizaw:ﬁmwﬁ’mmﬂmuazm‘iené"aﬂtqy mmi’ﬁugmuaxﬁ’ﬂmmiﬁnmiumﬁmi
Concepts, importance, and forms of cooperative education; rules and process of
cooperative education; preparation for working such as selection of a suitable workplace,
application letter and resume writing, job interview techniques, personality development
and effective communication in Thai and English, basic knowledge, and competency for

organization

dJ
873-317 m3snfalinus 3((3)-0-6)
Preparation for Media Design Thesis
a Ao 0o o a a 4 (% 4 g’/

UUINAUBINTITIVY mmmﬂﬂguazgﬂgmwumqmﬁaﬂuwuﬁ nannUNUASVYUADUNIT

1 v o A a 4 ~ 9 ' o v 9 A a 4
ﬂau%@mﬁaﬂuwuﬁ mammummwaanﬂaummuamﬁuaﬁaﬂuwuﬁ
Research concepts, importance and format of the thesis; criteria and steps before preparing

a thesis; preparation before presenting the thesis topic
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a a J
873-411 Aalinus 7((0)-21-0)
Media Design Thesis
< Y A ' o kS a
Usziauauauesniuy mmma’au"lmmmqm’a’ammwmq Gluﬂ%fguu IINNPU
v @ 4 2 o Y [ 4 { o
Tanuazsadnyainesdu mavnauerveuianssunsesnuuudenindnuiaule
o Yo o s (= ° = A
L!ﬁ%WﬁNu']Wﬁ\ﬂuﬂ?ﬂiﬁﬂ%LH%‘HW‘UﬂﬂﬂWﬂWiﬂﬂﬂﬁﬂ‘]&!“kazuﬂﬁuﬂWﬁﬂWiﬁﬂ‘HWWﬁ@
AU
Design issues, design trends, local wisdom, and identity; present topic on media design

innovation and develop a piece of work under academic supervision

873-412 arnofny 6((0)-36-0)
Cooperative Education
msUgianuuna ludavazminnudiailunisnuvessgaaiulsznoums
BNYU ﬁ%ﬂ‘]ﬂﬂfﬂ Jeeenn 1 ﬂWﬂﬂﬁﬁﬂHW
Full-time job training as a temporary employee in government, private sectors, or

communities for a semester

518331800
a A
873-221 MIVLUUVLIWONTOBNUU 3((2)-2-5)
Sketching for Design
WanmMalsunu Uiz dadmuveingasves Ineniunauiia anugndesveslnsediig
A ) J 1
qﬁjﬂ‘l/l‘i\i EARI G NG IARE Tﬂﬂﬁﬂﬂ‘imﬁﬂﬂi%@ﬂﬂim@ﬁlNl’ﬂlﬂ$ﬁM
Principles of sketching and proportion objects emphasizing on accuracy of perspective
structure, shapes, distance, lighting, and shadow, to be able to select proper tools
873-222 msveumnlszney 3((2)-2-5)

Ilustration
@ =2 = 2 a ¢ X
HANNITUASNH B HIAI ﬁLLﬁZ“]J‘i‘ifﬂﬂWﬁGluﬂTiLaUEluﬂﬂNﬂizﬂ’t]‘]Jﬂ13’)!ﬂ51$1’i!u’61’i1
o y a a J a A
lLﬁ%ﬂTﬁWGMiﬂG’E’N fﬂiﬁ%lNﬂ1Wﬂ‘i$ﬂ0ﬂﬁ’3&lmﬂuﬂﬂ1\1 ADUNAUADIUASINAUANIAY
A9
Principles and theories of light, shadow, colors and atmosphere in illustration; content

analysis and story development; creating illustrations by using computer graphics and

decorative techniques
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873-223 MIMYMINDNITOINUVY 3((2)-2-5)
Photography for Design

ﬂﬁfhﬂﬂ'leT‘Uﬂﬁf]@ﬂl!‘U‘U ﬂmuwmmmwé’nmiﬁmummﬂﬁ’mdwmw Usznnuag
1 9 1 d A A 1 d’ddy [ 4
FIUY5ENOVUBINABIN AN Qﬂﬂiﬂ!LﬁﬁJLWflﬂﬁfﬂﬂﬂTW‘l’lﬂﬂlu M5Ia0InAlszneu

YOIMW AtAMIIIENNsEInNa1ee

Photography and design; definition and working principle of camera types and components
of cameras; accessories for better photography; composition; different types of

photography techniques

873-224 MIIAAIDNHIVHGA 3((2)-2-5)

Advanced Typography

slnuuaenus Insuazddnys 15iua19g M1seenUDUA SN TINEIUEAaNY Sl
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Tlsunsuilszgnatiiomsooniuu@IoNys
Thai and Roman letterforms; typography for identity design; relationship between the use

in typographic design in different areas; application for typography

873-225 minuiazminuises 3((2)-2-5)
Cartoon and Comics
WanmMsoun iU mia%’wmmﬁﬂmi@@mmmmsmsﬁ’mmﬁi@mﬂﬁsﬂu il
miaammmzazﬁnﬁuaﬂﬁ@uuazﬂﬁﬂuém
Principles of cartoons; create the concept of cartoon; content design; development for

designing and presenting cartoons and comics

873-226 ﬂ1§60ﬂ!!ﬂﬂlﬁﬂ‘§3~l‘lm 3((2)-2-5)

Design for Community
A [ [ ~ < ) g A A

AITUHNIYUDINITODNHUUUVIWDTIAY HannNIsasNHyHNITInNUIaYa NITAINUNII
d' = o A Y Aa 1 Y A
LWE’Jﬂ"ISﬁﬂH"I‘ﬂﬂJuW”I ms‘wmmms’e)@mmmwmmﬂmmmmgiwgu%u UUINLASAIUY
SURATD VYD NDO N UADTIAN
Definition of social design; principles and theories of data collection; fieldwork to study
problems, design development to solve problems in communities; duties and

responsibilities of designer to society
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873-227 msaemmums@ffwﬁ 3((2)-2-5)
Packaging Design

a wa @ 4 [ o v
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HINTIIURATINNTTY

Theories and practice of international package design, relationship between products,

packaging, product display, users, and market; studying the context of current production

and new production technology to develop packaging design process to meet industry

standards

873-228 MIMENNUAZMIIAUAS 3((1)-4-4)
Photography and Lighting
msvauaanienmluagdle n1salenmBIinaass MIuagRdymans luninae
MITALEIRIEMATATIAY ATEUIUMIHEANINA BT 19aTTA
Studio lighting; experimental photography; semiotics in photography; special lighting

techniques creative photography production process

873-229 MseNIUUAIAAEY 3((2)-2-5)
Pattern Design
ANMUKNIY LUIAALAZHANNITOONLULAINAY ETJLL‘U‘}JLLagﬂTi%uﬂ'JNa'JﬂfﬂEJ f‘ﬂiﬂlfff]
anaUUNANN N
Meaning, concepts, and principles of pattern design; patterns and pattern; the use of

patterns on the product

a d
873-321 MWNUN 3(2)-2-5)
Printing
Y = o J o o Y a J Y
AITHHNTY HaNNIT NHHY ﬂiz'ﬂfluﬂ”ﬁllaxﬁﬁﬁ]Qﬂﬂiﬂlﬁ?ﬁﬁﬂﬁﬁ”lﬁ\‘l"lﬂﬂ"lWWNWﬂ?EJ
NANAAIE
Principles; theories; processes; materials and equipment for creating prints with various

techniques
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873-322 m3senuuunsHnngel 3((2)-2-5)
Motion Graphics
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Principles, theory and process of motion graphics; basic programs and tools; motion

graphics in various formats such as videos, advertisements, presentations, tv shows, etc

873-323 msﬂammmﬁmmmwauﬂ% 3((2)-2-5)

Film Production Design
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Process of screenplay writing; direction of storytelling in the pre-production, basic creative
concepts of screenplay; character design; set; props; location and costume and

storyboarding; production design in film making and animation

[ J

873-324 MseeNIUUDAANH 3((2)-2-5)

Identity Design
o v o @ v ¢ ' Y o !
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Principle of identity design; logo designs; development of main ideas for application in

image creation for individuals an organization

873-325 HOHINT Y 3 AR 3((2)-2-5)
3D Animation
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Process of creating 3d animation projects; motion analysis for 3d animation; principle of
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3d modeling and components; bones and rigging for characters and facials animation;
materials configuration, lighting design, camera setting for 3d animation project and

rendering technology

v (Y] ca
873-326 MIIAMSMNANHAAUA 3((2)-2-5)
Visual Merchandising
v CES) Y Y ' 9 a a a 9
miaammumwaﬂymﬁuﬂﬂwmmqmﬂmma L"’IJﬂi]ﬂigll,ﬂufl‘“ﬂ1iﬂiiﬂﬂﬁuﬂ'l
saflonuaz guNion NN Teenunsus Inadudl nisesnuuuuaznsas A
< o ’q Y Y a9 o A g ' o
Wuonnnw mwaﬂymiwwaﬁum MSPONLUVAILTNIN 99AUTENOUANLAY NI5TA
] o 4 o A A 1 Y a dy A o a k)
HAAN deyanyl ﬂwmwﬂﬂmwamiﬁamiizWm@uﬂmmﬂuwummmmﬁum
Visual merchandising design for target group; understanding consumers trend, taste and

aesthetic about consumer behavior; designing to create brand identity and unity; planning,

props, display, signage, graphic for customer communication in commercial spaces

873-327 mseenuuunTnaunadeN 3((2)-2-5)
Environmental Graphic Design
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Principles of graphic design for internal and external environments; use of design elements;

positioning and direction; material consumption and symbols in different areas

873-328 mmammm’iagamwmsaumﬂnsﬁin 3((2)-2-5)

Information Graphics
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Elements and interpretation of information graphics; principles of graphic design for
information visualization; tools and techniques for text and graphic layout; information

graphics in media production
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873-329 N50ONUUUHNITAMS 3((2)-2-5)
Display and Exhibition Design
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Theory and principle of display and exhibition design; exhibition categories; trade fair
exhibition design; exhibition planning and components; circulation; ergonomic for

exhibition design; Lighting design, technology, software, and design practice

873-421 myvanuuumalulatiaiond’a 3((2)-2-5)
Virtual Reality Technology Design
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Principles and concepts of virtual reality technology; basic components; tools; design of

virtual environments; the integration of virtual reality technology; application of virtual

reality technology

873-422 mseonuUUINNtazA TN STaY 3((2)-2-5)
Game and Interface Design
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Game design principles; game character design; scene; game; and user interface design

873-423 N15OONULIUDE19EIIEI 3((2)-2-5
Sustainable Design

a [ 4

a 4 o ' o a '
!Lu@ﬂﬂﬂTi@ﬂﬂuﬂﬂlﬁ@ﬂ]iWﬁl1!1@3”\13]\1?]1! Uﬂﬂj%aﬁwaﬁﬂmcﬂ nHnUNUas
Y o Y 2 Y A A 9y [ o Ad A J =
VYN TN UANTWNATUFULIAADUNNYIVDINUNIT WA UINGIYU ﬂTiﬂiSQﬂﬂlﬂﬂIUIaﬂuaz

a 9y A A Aa o s o A 3 a o A )]
{]Mﬂﬂluiy'lﬂﬂ\iﬂu LW’f]ﬂ'li’f]ﬂﬂll‘U‘UWaﬁﬂﬂ!m@ﬂ']\?ﬂ\?Eluuaglﬂuuﬁiﬂﬂﬁﬂlljﬂaﬂll

Design concepts for sustainable development; life cycle assessment (LCA); environmental
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regulations and requirements related to sustainable development, applying technology and

local wisdom for sustainable and eco-friendly product design

A3 (Module)
873-001 “gﬂ?;mnsf‘Wmﬁemseammumsﬂqﬁmcﬁ 9((6)-6-15)

Module: Graphic for Packaging Design
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Importance of graphics and principles of package design; packaging materials; packaging
design practice; package design from computer application; arts and local identity;

communication of package between suppliers and consumers; standards check; ethics; and

legislation of package design

A

873-002 YAIYINIVRNUVLIATHANTDATNA 9((6)-6-15)

Module: Digital Media Design and Production
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Communication theories; storytelling with digital media; using art composition in visual
communication; scriptwriting; character design; set; props; location; costume;
storyboarding; plan production; film production process; pre-production; production; and
post-production; computer application for movies production; local wisdom and identity

issue raised.
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