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mm’é”dﬂ’qy %E]Lan Bachelor of Arts (Media Design Innovation)
G?;'E]Eifl B.A. (Media Design Innovation)
YSyervesriangns
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AMTITN30555Y DarusanlumsaudSwasygnoadwasialugian iWwifnadwassanis
ponUUY tomsoonuuudeaiuihinensWmu106198381U (SDGs : Sustainable Development Goals)

LAZIAMIANEIAMLUINANAUINTHEN (Progressivism)

HadnEMsiSeuivesnangns
PLOs 1 LE/A00N3IAWEITN 9585350 Hassenusyaluindndumsesnuny
PLOs 2 lifinyzaudesiiemsiueauoiiuosnuuy
PLOs 3 Wninbzma TuTagadiamion1seanuun e
A Y vy o A y A
PLOs 4 8onuiude aglypennnnuiauwy ausssuuaz gidygiesanlumsesnuuy
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J o 4 { o a @
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NUIUKUIRATINARRANANGAS 131 Huehe

1. mnanedn il 24 WiIwhe

GEl  myuazmsdeas 4 wgha
417-100G1 719N uN-Ha 2((2)-0-4)

English Listening and Speaking
417-101G1  MH1BINYHOIU-AYU 2((2)-0-4)
English Reading and Writing
GE2  MsHannNnNunng 4 vaenn
- MIAATINITNZUAZANAY 2 e
117-201G2A - mslnswennsensaumaiomsdadulalumsamu  2(2)-0-4)
Information Use for Investment Decisions

746-101G2A  MsAAAsTsNzeguRaIa (Musumedalmans)  2(2)-0-4)

Smart Logical Thinking
746-102G2A  Adia Aa Aa (@WsUMeInnmans) 2((2)-0-4)
Think Thought Math
- MINATITZUD 2 HUEnA
117-101G2B - msaauazmsaadula 2((2)-0-4)

Thinking and Decision Making

437-101G2B  fAneghanae) w1 lvedenaia 2((2)-0-4)
Smart Thought, Clever Understanding

117-102G2B = MIN@AUITZULAA 2((2)-0-4)
Thinking Systems Development

GE3 msfauuudilszneums 2 ¥idIEnn

117-202G3  Aalsznaums 2((2)-0-4)
Entrepreneurial Thinking

763-101G3  AAUUDAASNEN 2((2)-0-4)

Think Like Start-up
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GE4 msl¥malulagfaana 2 HHIERA
117-203G4  malulaguazarsaumaludnuadna 2((2)-0-4)

Technology and Information in Digital Society
870-101G4  msdemslugadiiaotanaiioiug 2((2)-0-4)
Active Citizen Communication in Digital Age
GE5  gun1IzesnsIM (SDG 3) 2 ¥idIghn
711-103G5  AUQALHIBIN 2((2)-0-4)

Life Balance

A 9

993-101G5 maﬁg%meiﬂtgaziﬁ’ﬂﬂﬁmmm‘%ﬂﬂﬁaﬂgﬁﬁtyﬂﬁwumu 2((2)-0-4)

Anti-Aging and Stress Management with Folk Wisdom Medicine
= ¢ A 4

117-103G5  gUNIIAAATINOTUNIZDINTIN 2((2)-0-4)
Aesthetics for Holistic Well-being

264-101G5  MINAANININLHIAY 2((2)-0-4)
Human Potential Development

910-101G5  fats Tuguas 2((2)-0-4)
Art Community

GE6  3InaH15UHazMINANNGEY (SDG 12 4 510) 2 IR

117-104G6  winnssudenuazilse Temmouuyudiomswanniddu 2((2)-0-4)
Social Innovation and Human Benefits for Sustainable Development

117-105G6  MswanNgwunulsyauasygnanoiion 2((2)-0-4)
Sustainable Development and Sufficient Economy Philosophy

I A a
117-106G6  aNuilunailioaazIna1ssue 2((2)-0-4)

Citizenship and Public Consciousness

196-101G6  anuiluwaiios 2((2)-0-4)
Citizenship
GE7 msuSumlviinfunalinsveslan (SDG 67 13 14 15) 2 HHIERA

1% Y [ 9 J
117-107G7 wmmmﬁmwu’maauﬂumﬂﬁvﬂsﬂﬂ%u
dy U a
AMHAUIIUNTWNYINITTITUYIA 2((2)-0-4)
Environmental Dynamics and Natural Resource base Utilization
117-108G7  Meslandunadon 2((2)-0-4)

Oren World Exploration
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R
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GES8

724-104G7  imzAanszuaInemansaielui
Current Issues in Modern Science
724-105G7  M3UT InamAv e MIwaIINasgu
Green Consumptions for Sustainable Development
724-106G7  winnssuaalandewiemswaunngsty
Fighting Climate Change with Innovation for SDGs
a A VY v
183 aen Taivieandn
VY] =) Y
- 9AVIABNAUNH
411-102G8  7¥11N8 gen Z gen ed
Thai gen Z gen Ed
412-103G8  uatl lvila
Happy Chinese
413-104G8  MWIWAYGOUTIY
Malay Language to ASEAN
415-105G8  HavInzlzszilese
Nihongo Pera Pera
416-106G8  dungaauy 1o Walseqginivna
Annyeonghaseyyo - Hello Korea
417-107G8  sanguniouun
English Plus+
14 <3 4
418-108G8 4% a1 W3oad
Bonjour la France
419-109G8  fANU MR
Guten Tag
117-111G8  MsWainyzn e IneseauumIneas
Development of Thai Language Skills for University Student
117-11268  laen laon
Hayya Hayya
A
- 1291
a Y o
117-113G8 o1 lwad sl fuususe

Living Life from the Inside Out

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

] a
6 YiuIEann

2 HUENA

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

] a
4 iUIEYNA

2((2)-0-4)
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117-114G8  guAIzMeLazIn 2((2)-0-4)
Healthy Body and Mind
117-115G68  F3ndia 2((2)-0-4)
Happy Life
117-116G8 ‘ﬁimmﬁﬁwﬁmﬁ@miﬁ’mmqmmax 2((2)-0-4)

Natural Therapy for Improving Well-being
117-117G8  anuduiuiszninediasuanuaig 2((2)-0-4)
Relationship between Life and Death
[ 9 J
125-131G8  NUINUDITUAINATIA 2((2)-0-4)
Creative Cultural Capital
% 9 4
125-162G8 NADNITINTFINATIA 2((2)-0-4)

Creative Craft

125-163G8  uniAssonityan 2((2)-0-4)
Miracle of Wisdom
I A o o Ad A
196-161G8 ﬂ?il‘]_]uWﬁmeN‘lJﬂQGIINGHUTaﬂﬂUﬂ"IﬁW%JU'WIENfJu 2((2)-0-4)

Glocal Citizen and SDGs Awareness

437-161G8  fiunseuInanuANNTURATO UADdIAN 2((2)-0-4)
Leadership for Future and Social Responsibility

418-172G8  azqoglyl 2((2)-0-4)
Europe Discovery

418-173G8  Tanulaeu autsu 2((2)-0-4)
World Changing and Dynamic of Smart People

747-121G8  dorinnsuiedaa 2((2)-0-4)
Facts and Figures

74613268 Tudilszneumseeulad 2((2)-0-4)

Build an Online Entrepreneurship

724-153G8  $IIuIdIIA 2((2)-0-4)
Natural Therapy
871-131G8  msdamsganvaInaeiie v 2((2)-0-4)

Modern Digital Business Management
d A 4 a 14
870-142G8 ABDUNUAATIDIADT LIS @uﬁammmm 2((2)-0-4)

Content Creator and Influencer
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P g\
993-151G8  AI5IANITANVUIATEA 2((2)-0-4)

Stress Management

269-121G8  3Aa Jmiiu 2((2)-0-4)
Values of the Wise and Deliberation

281-152G8 ﬂﬁaaﬂﬁﬁqmmﬁaqmmw 2((2)-0-4)

Exercise for Health

437-150G8  ANWIN 2((2)-0-4)
Love
2. HUIAIBUANIE 101 wHIEhA
2.1 ngadmiiug 3 wWdlehe
872-100 Snensdeas 3((3)-0-6)

Communication Sciences

2.2 N3N 98  WUIWNA
- V3R 68 viHEHA
= ' A
873-111 NTVYUNTNITNUNONITODNLUUU 3((2)-2-5)

Drawing for Design
4 a  J an
873-112 pafilszneudailuazngu]a 3((2)-2-5)

Art Composition and Color Theory

873-113 ADUNIADSNIIN 3((2)-2-5)
Computer Graphics
o & &
873-210 NHIDINYBINONITODNUUVAD 2((2)-0-4)

English for Media Design

873-211 N150ONLLULAENITIAAIONYT 3((2)-2-5)
Design and Typography
873-212 uIAnIsUANNANES NETIALATMTIANITD 3((3)-0-6)

Creativity and Storytelling Innovation
873-213 WALNNIUAZUIANTTUNTODNLLL 3((3)-0-6)
Development and Design Innovation
A A aa o dy Y
873-214 NINAATDAINALVDIAU 3((2)-2-5)
Introduction to Digital Media Production
873-215 MIIANITFININTODNLUVL 3((2)-2-5)

Design Business Management
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873-216 mseonuULTLWaz Faiuwoeu'larf 3((2)-2-5)
Print and Online Publication Design

873-217 mMsoonuLIaAlReT Idney 3((2)-2-5)
Interactive Multimedia Design

873-218 ue U 2 i 3((2)-2-5)
2D Animation

873-311 MIooNUUY Tuba 3((2)-2-5)
Advertisement Design

873-312 FUNUIMIUUIANTTUMTOONULY 3((3)-0-6)

Seminar in Design Innovation

873-313 MIAsLUUTIa0 3 1A 3((2)-2-5)
3D Computer Modeling
873-314 wiriasssuaz gy Mosduionsesnuuy 3((2)-2-5)

Multiculturalism and Local Wisdom for Design
873-315 fnﬁ@@ﬂLLUUﬁ%}Nﬁ'iiﬁ’U’Sjﬁﬂiii]ﬂﬁ’ﬂ@ﬂlmﬂﬁ’ﬂ 4((1)-6-5)
Innovative Media Design
G a =K
873-316 WIIUTNNIANE 1((0)-2-1)
Preparation for Cooperative Education
873-317 wiouAainus 3((3)-0-6)

Preparation for Media Design Thesis

873-411 Aatlinug 7((0)-21-0)
Media Design Thesis
a <K
873-412 ANNIANEN 6((0)-36-0)

Cooperative Education

- 1aen 30 HHEAA

873-221 mi@auuumﬁamieammu 3((2)-2-5)
Sketching for Design

873-222 Msweunnilsznew 3((2)-2-5)
Illustration

873-223 midwmwgﬁemiaammn 3((2)-2-5)
Photography for Design
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873-224 MIIAAIDAYIUUGA 3((2)-2-5)
Advanced Typography
s s A
873-225 NIAUUATNITAULIDY 3((2)-2-5)

Cartoon and Comics
A
873-226 NTOONUUVIND YN YU 3((2)-2-5)

Design for Community

[ 4

873-227 NIVONUUVUITINUN 3((2)-2-5)
Packaging Design
873-228 MIBNTNLAZNTIALLE 3((1)-4-4)

Photography and Lighting
873-229 N13NLUVAINANY 3((2)-2-5)

Pattern Design

873-321 MNAUAH 3((2)-2-5)
Printing
873-322 msesnuuunAnmasnln 3((2)-2-5)
Motion Graphics
A Pa
873-323 N159DNUUVLNDITUNINIUANT 3((2)-2-5)

Film Production Design

873-324 MIPBAUUUBASNHAL 3((2)-2-5)
Identity Design
873-325 UOTINTU 3 A 3((2)-2-5)

3D Animation

873-326 MIvAMIMNanyalaum 3((2)-2-5)
Visual Merchandising

873-327 mseonuuunNnTunaden 3((2)-2-5)
Environmental Graphic Design

873-328 NIPONLLLTDYANNENTAUNANTITIN 3((2)-2-5)
Information Graphics

873-329 MIOONUVUUNTIANT 3((2)-2-5)
Display and Exhibition Design

873-421 mseenuuumna luladaiionsss 3((2)-2-5)

Virtual Reality Technology Design
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873-422 m3yoonuuUNNdLazAnouszaIU 3((2)-2-5)

Game and Interface Design
(] o A

873-423 NIDONUVUDYINEGGU 3((2)-2-5)
Sustainable Design

873-001 R ALER TR E TR R T 9((6)-6-15)
Module: Graphic for Packaging Design

873-002 YAIFINTOBNUV VLA KAATOAIINA 9((6)-6-15)
Module: Digital Media Design and Production

a A = "y \ ] a
3. HIAIBUADNAS Taivieandn 6  HuIENn
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i1
MamsAnu 1 NUIUHUEIN
(nqud) - UH1A - Anpndaaaines)
Sunwniall
417-100G1 M 1vanguila-na 2((2)-0-4)
English Listening and Speaking
746-101G2A  M3nAeasTAzethanyRaa (@msumedalmans) 2((2)-0-4)
Smart Logical Thinking
870-101G4 mi’?{@mﬂuqﬂﬁ%ﬁaadnwau,ﬁmﬁui 2((2)-0-4)

Active Citizen Communication in Digital Age
A s A 7
117-103G5  gUNIIMNAATINOFUNIILOIATIY 2((2)-0-4)
Aesthetics for Holistic Well-being
117-105G6  msWauNgssunulssyussygnawotiie 2((2)-0-4)

Sustainable Development and Sufficient Economy Philosophy

S dnwaliiaen GE 8 2
o X
INNug I
- 4
872-100 Mo 3((3)-0-6)

Communication Sciences
1190V
= ' A
873-111 NFVIUNINIINUNONITODNLUUD 3((2)-2-5)
Drawing for Design

pIREY 18
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MAM3AnET 2 NUIURUIEIN
(Nqu4 - VIR — Anpdraue)

Sydnuia

417-101G1  MBIDINOHOU-1VEU 2((2)-0-4)
English Reading and Writing

117-101G2B misaauazmsaadula 2((2)-0-4)
Thinking and Decision Making

117-202G3  aAalszneums 2((2)-0-4)
Entrepreneurial Thinking

724-106G7  wianisuaalaniouiamswanngsu 2((2)-0-4)

Fighting Climate Change with Innovation for SDGs

Jnianynaliiaen GE 8 4
109D
873-112 psntlsznovudailuaznguyd 3((2)-2-5)
Art Composition and Color Theory
873-113 ADUNAADSNTINN 3((2)-2-5)
Computer Graphics
59U 18
HUBITiA)

v v
U

v K as ~ (v o 1 dd’ o Y Y I a d'
- dnApEINENaMIBEUMSIngEMmINIunaMiinIva 1FdTInRansunInlaenaz
YN INYAE
= = a U U a A g’} ':’J = d' zg Y =
- mMsaanziisuiGsusednsnurazdvasn awavuili 2 vl azdeanaaanzidia
v a ~ v v y Yos v o To v A
yazeuMsUssNuNan st euNal funaulagazdod lasuszauTu INd 1N D Ko
Yo (Y] d A A U YV d' = = a Y2 ] tg
Tadaydnual G wise P wise S neuninfezanasnzibawSeudvniasne i
- 873-111 MIAIUMNINNDNTOO AL
o a J A
- 873-112 93Alszneudalluaznquya

- 873-113 ADNWAADI NI TN
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MAMSANEIN 1 NIUMUIERA
(nqu3 - UH1A - Anpndaaaines)
109D
o & A
873-210 NHIVINOHINONIIDDNLUUUND 2((2)-0-4)
English for Media Design
873-211 NSOONUULLAZNITIAAIONYS 3((2)-2-5)
Design and Typography
873-212 UIANTTUANVAATS T TTALAZ MITIAT D 3((3)-0-6)
Creativity and Storytelling Innovation
873-213 WAUINISUASUIANTTUMITOONLUUL 3((3)-0-6)
Development and Design Innovation
1 9
873-214 MInandoAINAILDIAY 3((2)-2-5)
Introduction to Digital Media Production
a =)
I aen 3
59 17
s 4 . \a
MAMIANEIN 2 NUINKHUWNA
(nqu3 - UH1IA - Anendiaaines)
3109V
873-215 M3ITANTFININTODNLLIY 3((2)-2-5)
Design Business Management
A a A a o
873-216 AMIBONULLFTM NNz Faniuvioan lail 3((2)-2-5)
Print and Online Publication Design
873-217 mseenuuaalReFe Idney 3((2)-2-5)
Interactive Multimedia Design
873-218 HOUWMFY 2 UA 3((2)-2-5)
2D Animation
a =)
2L AIGL]) 6

PIREY 18
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MAMSANEN 1 NUIUHUIEIN
(Nu4 - VIR — Anpdraaue)
AU
873-311 MIo0NUUL Tuba 3((2)-2-5)
Advertisement Design
873-312 FunmduuIanssumsesnuuy 3((3)-0-6)
Seminar in Design Innovation
873-313 Msasuuand 3 4a 3((2)-2-5)
3D Computer Modeling
a =)
AU 9
a A =
AU 3
39U 21
o 4 . ' A
MAMIANEIN 2 NUIUKUNA
(nqud - UH1A - Anendieaines)
109D
873-314 wyimusssunazgiygtesduiioniseonu 3((2)-2-5)
Multiculturalism and Local Wisdom for Design
873-315 MIDOALLUATNATIANIANTIUMT0OALLUAD 4((1)-6-5)
Innovative Media Design
~ a K
873-316 WIIUANNIANY 1((0)-2-1)
Preparation for Cooperative Education
873-317 wseuAalinug 3((3)-0-6)
Preparation for Media Design Thesis
a A
A Ua0N 6
a A )
A UFONES 3

33U 20
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WA

= a
(nquq - UHiia - Anenaieainea)

A
873-411 Aadinus 7((0)-21-0)
Media Design Thesis

¥ uden 6

59U 13
MAMsANINT 2 NUIUTUIEIN

(nquq - UH1iA - Anendiaainea)

RLANELIT)
873-412 AvnAnNY 6((0)-36-0)

Cooperative Education

3N 6
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nangasaalmansiadin 1331 3IANIsuNMIoaNIULTS

wIndInAn )

GE1 ﬂ1iel1!!ﬂ$ﬂ1§a'®ﬁ1i

417-100G1 Muvangus-ya 2((2)-0-4)
English Listening and Speaking

&' v ) v = AI v

ﬂ”liﬂ\iﬂ/‘l@%Uﬂlfﬂﬂ'ﬂllﬁ"lﬂfgllﬁgﬁ”lﬂﬁgl,@ﬂﬂﬂl@\uiﬂﬂ msaummmmamqyﬂlu
aa o w A Y 7 o
¥Indsea1iu ﬂTSWvﬂLﬁ"ILi’ENﬂTEJElG]ﬁﬂTUﬂ"IiiLl‘Vlﬂ"I‘Vfl!ﬂ
Practice of listening for main ideas and details; English conversation in daily life;

storytelling in context

417-101G1 MPDINGHIU-1TeI Y 2((2)-0-4)
English Reading and Writing
= [ o W = A d‘ 1 = A d' 1
ﬂ15P»]ﬂﬁ]‘]_l‘lﬁ]ﬂ'l”lllﬁ1ﬂillull,a$518@3&@8@%@\1?7\17]@11! ﬂ1§ﬂjﬂﬁ§ﬂﬂ31uﬂ1ﬂﬁ\1%ﬂ1u 19
o o '3 o [ @
1‘%}91?(W1/]Lm$"hﬂ”lﬂimcluﬂ15B"quazﬂTSL%EJuﬂTH1ﬂ\1ﬂq‘H
Practice of finding the main idea and details of a text; making a summary of a text;

vocabulary and grammar in reading and writing English texts

GE 2 M3nannnnNna

MIAAIBINTINZUAZA Y

117-201G2A m{l%ﬂ%’wmnsmsaummﬁaﬂ15ﬁﬂ?ru1%1un1iaenu 2((2)-0-4)
Information Use for Investment Decisions
ANudAY P1TIATIZH uazmﬂ%’mmummﬁamiﬁ@’?Tu%iumiamu
WNafIDULNU ﬂ’?ﬂllléfl\i wé'ﬂmiﬁyugmslumiamuudazﬂizmw LAaZNTIINUNU
ﬂ15l3uinﬂ’d1i’ﬁul‘ﬂﬁf]EjNL‘]dJuigﬂﬂ
Importance, analysis and use of information for investment decisions; returns, risks, and

fundamental principles in various types of investment; systematic financial planning
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Smart Logical Thinking
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Basic principles of mathematical problem solving; mathematical knowledge for solving

everyday problems; mathematical knowledge for improving the quality of life

A a_a ° o 4
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Think Thought Math
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Linear equations, progressive rates, ratios and percentages, and exponential numbers in

the context of everyday life
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Thinking and Decision Making
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Principles and processes of thinking; creative thinking; data and information analysis;
logic and reasoning; decision making process, search of knowledge; application of
thinking skills to understanding changes in social and environmental systems as well as

to solving everyday life problems

437-101G2B  faee1unde 1laedanma 2((2)-0-4)
Smart Thought, Clever Understanding
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Rational thinking; conceptual thinking; analysis of opposing viewpoints; assessment of
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the situations and changes of people’ s worldview; application of rational thinking in

daily life

117-102G2B M3z uvaa 2((2)-0-4)

Thinking Systems Development
[ a 1 A A a a J Jd o
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Principles and types of thinking processes; analytical thinking tools; systems thinking
application; reasoning analysis; selection of appropriate analytical thinking tools for

effective problem-solving or application in professional contexts
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Entrepreneurial Thinking
msfauuudlsznoums msdnnsiannadeufinentestunsdsunlamis
LﬁiEﬁﬁﬂLLa%ﬁ\‘]ﬂN MSINLRNUMSYSENDUNIS ﬂ”l'i'JNLLWLlﬂTiﬁullﬁﬁﬂ?ﬁﬁ\ﬂqu N13
ﬁmuw‘i’mw‘qﬁﬁ%ﬁam@auazs‘fqﬁu
Entrepreneurial mindset: analysis of the environment associated with changes in economy
and society; entrepreneurial process planning; financial and investment planning;

determining balanced and sustainable business models

a Jd

763-101G3 AALUUaMINON 2((2)-0-4)
Think Like Start-up
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Basic concepts of entrepreneurship; innovative thinking; basic tools for business
development, ways of doing business in a start-up; methods of starting a business;

entrepreneurial personalities; basic business plan writing skills; basic business ecosystem
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analysis skills; basic marketing skills; basic business planning; storytelling presentation

skills; prototype development project

GE 4 mslmalulagadna

117-203G4 malulaguazasaumaludnuadna 2((2)-0-4)
Technology and Information in Digital Society
myaenldaiesiio n1sldmaTuladlsaluarsawmenazidon ldasawmealy
Fialszdriuuazmsiauldedngndes gnaguuieuazasesssy (Mana lulad
AMTAUN)
Tool selection; use of technology for information assessment; using information in daily
life and at work in a proper, legal, and ethical manner

14
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870-101G4 a3l ugARIN a1 INAIND IS 2((2)-0-4)

Active Citizen Communication in Digital Age
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Society and communication in digital era; information technology utilization in daily life

and its impacts; cyber safety; information disorder; fact-checking; media creation

through mobile applications; ethics and laws

GE 5 qQun1Iz03A33U (SDG 3)
711-103G5  auQautiszin 2((2)-0-4)
Life Balance
AumNeve s anazanimsalafiugy MITNHIAURAVOIBIN MITAHIANAAUDI
a1 m3esenfidene mssulsemuemns uasquadalufiequnndiaia

The meaning of life and basic mental states; maintaining life balance, time management,

exercise, dietary habits, and caring for one's mental well-being for a healthy life
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Anti-Aging and Stress Management with Folk Wisdom Medicine
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The concept of anti-aging science and stress management according to folk wisdom;

principles and practice of anti-aging facial massage; self-massage for stress relief; Reiki

energy healing; Qigong exercises

117-103G5 quﬂ‘%amam%nﬁaqwmazmﬁnu 2((2)-0-4)
Aesthetics for Holistic Well-being
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Aesthetics of living; self-awareness; stress management; holistic health care; adaptation

amid diversity

264-101G5 MSWANANENWIRINY 2((2)-0-4)

Human Potential Development
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Principles and concepts of self-awareness according to philosophy; religion and
psychology; self-analysis for the discovery of individual potential; analysis of life assets;
meaningful life goals; stress management; body and mind for self-care and personal

improvement; positive change; adjustment; holistic health planning in accordance with

one's own context
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Art Community
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Art and local culture; inspirations, influences, concepts, and creative processes in art

creation; design of community art activities

GE 6 3015134218z MINNEE Y (SDG 12 4 5 10)
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Social Innovation and Human Benefits for Sustainable Development
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Meaning, principles, concepts, and importance of social innovation in learning social
phenomena; application of social innovation knowledge to driving and creating activities
for the sustainable benefit of humanity
117-105G6 msnannndsauiulSrayuasughoneriies 2((2)-0-4)
Sustainable Development and Sufficient Economy Philosophy
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Meaning, principles, concepts and importance of sustainable development goals; Bio-

Circular-Green Economy Model; King Bhumibol’ s the philosophy of sufficiency

economy; analyzing and applying principles and concepts at the personal, organizational,

or community levels for sustainable development

117-106G6 anuiunaiioaazdnasisae 2((2)-0-4)
Citizenship and Public Consciousness
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Concepts, principles, qualifications and importance of citizenship for sustainable
development under democratic principles at the community level; global and online
society (virtual society); law-abidingness; social responsibility; social equality; serving

others through the principles of sustainable development

196-101G6  ananilunaiiies 2((2)-0-4)
Citizenship
uuafa nann1s auantatazanudidyvesanuniunaiiosneldvdnns
Uszandlaelusedvgusu denulanuazdiauoenlal (Fenuaiion) mamsw
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Concepts, principles, characteristics, and significance of citizenship in a democratic

community, global and virtual society; law-abidingness; social responsibility

GE 7 msiSumldnnunainsveslan (SDG 6 7 13 14 15)
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Environmental Dynamics and Natural Resource base Utilization
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Terrestrial ecosystems and biodiversity; environmental changes and their impact; a
science-based approach to sustainable use of natural resources and environmental
protection; modern technology innovations in natural and environmental conservation;

morals and ethics in the use of natural resources
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Oren World Exploration
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Four dimensions of the environment around us: resources, technology, pollution and
socio-economics; environmental change situations; problems and impact of changes in
global dynamics across various dimensions; environmentally sustainable city;
sustainable tourism; geographical indications; multicultural way of life in the
community; green dynamics; techniques and tools for environmental assessment;
environmental management for sustainable development; raising awareness of the

dynamics of environmental change; geo-social mapping
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Current Issues in Modern Science
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Situations of global environmental change related to current science; current issues on
global dynamics impacting humans, living organisms, society, and the environment at
local, regional, and international levels; adaptation to survive natural disasters;
promoting awareness and cultivating consciousness in alignment with global
environmental changes in science, technology, innovation, energy, and the environment;
literacy of social and global change issues through modern science; management of
environmental problems using modern science to enhance the quality of life for oneself

and the public towards sustainable development
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Green Consumptions for Sustainable Development
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Situations of environmental change across four dimensions: natural resources,
technology, pollution and socio-economics; choosing environmentally friendly products;
sustainable development; awareness and consciousness in dealing with global
environment changes; readiness and adaptation to stay informed about global dynamics
changes; global climate change; energy and water situations; marine and terrestrial
resources; case studies of local environmental issues for mitigating impacts on
individuals, communities, regions, and the global scale; creating a balanced life for
sustainable development based on a good quality of life
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Fighting Climate Change with Innovation for SDGs
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The environment around us; situations of global dynamics change and their impact;
green innovation; technology and innovations for mitigating global warming; sustainable
development; choosing and designing environmentally friendly products; creating added-

value products from waste materials; clean energy and its management; related laws and

regulations; awareness and understanding of environmental changes
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Thai gen Z gen Ed
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Language and communication skills: listening, speaking, reading and writing; applying

language skills in the context of intercultural communication
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Happy Chinese
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Practice of writing Chinese characters; practice of communication in daily life through
listening, speaking, reading, and writing; appropriate behavior in intercultural

communication
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Malay Language to ASEAN
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Basic listening, speaking, reading and writing skills in Malay; Rumi pronunciation,

spelling, and script; vocabulary and expressions for daily life topics; Malay social and

cultural learning

415-105G8 nadnznlysznlyse 2((2)-0-4)
Nihongo Pera Pera
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Basic listening, speaking, reading and writing skills in Japanese; Japanese social and

cultural learning

416-106G8 oungea ey ilalszggnva 2((2)-0-4)

Annyeonghaseyyo - Hello Korea
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Nﬂﬁ‘ﬂ\‘lﬂixiﬂﬂwu;ipu mﬁﬂﬁuwmm‘mmmaﬂﬂumwﬂimnu HaZNIILIgUY
Y [ [ aAq Y A A
ﬂTL!fNﬂlJ!LﬁZ’Jmuﬁ‘iﬁﬂl@ﬁ‘m’)m'lﬁﬁﬂi‘ﬁmﬂﬂ']ﬁﬁf]f;’ﬂi
Practice of listening, speaking, reading, and writing skills; practice of pronunciation;
writing simple sentences; daily life conversations in Korean; Korean social and cultural

learning for communication

417-107G8 9INYHNIANUIN 2((2)-0-4)
English Plus+
o A [ 1 = o J o
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v Y
M350 tazmMseu luysunas o Adudeuiy
Effective use of English skills in communication; vocabulary and grammar in listening,

speaking, reading, and writing in context

d J
418-108G8 Vg5 a1 W50 2((2)-0-4)
Bonjour la France
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Communication in basic French on daily life topics and learning the culture of French

speakers

(<4
419-109G8 AU MA 2((2)-0-4)
Guten Tag
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Communication in basic German on daily life topics and learning the culture of German

speakers

nangasAalmaastivda d1v133nuianssumsesnuuude nangaslivilze wa. 2568 Wi 25



 —
AleMsAinun uKISne1dvavvaluasuns Snewvadaad %U ik
Usto1Un1sAinun 2569 o

\
‘i

\

117-111G8 MINBENNNEZME INgszauNinInenay 2((2)-0-4)

Development of Thai Language Skills for University Student
mMsiaIaNsIaMwe B fie s deds lusinyg 4 S 18un NNYN1INe-9
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Enhancement of language proficiency across the four communication skills: critical and
aesthetic listening and viewing, speaking in public, reading for comprehension,
conclusion, translation, interpretation and explanation, and writing compositions; Thai

language usage with integration of knowledge of culture

17-112G8  laen laen 2((2)-0-4)

Hayya Hayya
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Practice of listening, speaking, reading, and writing skills in Arabic for everyday

communication; practice of Arabic pronunciation; Arab social and cultural learning
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117-113G8 U lyadn s use 2((2)-0-4)
Living Life from the Inside Out
a 1 aa I 4 Y o
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Taking care of physical and mental well-being; value of life and humanity; self-
awareness and understanding others; cultivating a positive mindset; building social
resilience; creating alignment between one’ s inner self and actions, and interactions in

the external world; embracing cultural diversity, coexisting on the basis of ethics;

cultural competency; conflict management and non-violence for social coexistence
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117-114G8 gUNIZTMEUAZIN 2((2)-0-4)
Healthy Body and Mind
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Core concepts and theories of holistic health; physical and mental health assessment;

stress management; psychological self-care; emotional management; positive

psychological capital development; holistic self-care planning in personal contexts

117-115G8 Inna 2((2)-0-4)

Happy Life
9 L4 = a 4 4 [ SN Y
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Understanding emotions and stress; analyzing emotional states with effective
management; physical, mental, and social integrity; mindfulness and consciousness;
planning and self-management for a happy life; happiness in life; self-awareness; social

literacy; understanding and respecting diversity; adaptation to social diversity

117-116G8 fﬁﬁmnﬁﬁﬁmﬁamsﬁmmqmmaz 2((2)-0-4)

Natural Therapy for Improving Well-being
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Understanding emotions and stress; analyzing emotional states with effective
management; applying natural principles and approaches to enhance well-being and
healing; caring for body and mind through natural therapy; living in balance with nature

and the environment
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117-117G8 AanuFuus sz InduANNME 2((2)-0-4)
Relationship between Life and Death
ANUFNITUTIEHINFIatuANNAIY AU ALY INTIHS BAIA BRI T AMATN
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Relationship between life and death; importance of preparing for a good death; value and
meaning of life; emotions; stress and its management; planning for taking care of one’s
physical and mental health

125-131G8 vguummﬁﬁua%'naﬁﬁ 2((2)-0-4)
Creative Cultural Capital
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Meaning of cultural capital; cultural capital concepts; cultural capital for entrepreneurs;

applying technology to cultural capital; cultural capital for sustainability

Y J
125-162G8 HAANIINAIIATIAN 2((2)-0-4)
Creative Craft
a Y o dy a v Y 2 a Y J
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a 1 1 d' ) 1 a dl v A 9 A
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Thinking and using basic skills for creating local handicrafts; producing creative works

from basic wisdom that leads to sustainable local wisdom

125-163G8 winassdgiidayan 2((2)-0-4)
Miracle of Wisdom
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Tayaiesdulumsduiugin
Meaning, characteristics, and types of wisdom; principles and concepts of wisdom;

awareness of the value of local wisdom; application of local wisdom in daily life
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196-161G8 mm‘Juwagﬁawaaqwuianﬁ’umiﬁ’mmﬁmﬁu 2((2)-0-4)
Glocal Citizen and SDGs Awareness
v Y @ d‘ o A an 1Y 1 A d' [ Ao A
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SDGs awareness in social context; collaboration for sustainable development; global

citizenship and awareness of global social changes

437-161G8 AihumsenaniuanusuiarouaedIny 2((2)-0-4)

Leadership for Future and Social Responsibility
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Concepts of sustainable development; principles of future leaders; the role of individuals
in a democratic society; self-awareness; discipline; peaceful coexistence and social

responsibility; voluntary community work; culture and the environment

418-172G8 nz eyl sl 2((2)-0-4)
Europe Discovery
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msldsunlasvesanmnadouia luazdaunadeunsssumavenivyls
Introduction to Europe: society, culture, economy, politics, and environment; changes in

Europe's overall environment and its natural surroundings

418-173G8  Tanulaau auwilSu 2((2)-0-4)
World Changing and Dynamic of Smart People
a [ A A 9 v ax Y] U ] [ 491
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Concepts and principles of global ways of living; developing the next generation;

sustainable development management; natural resource and environmental conservation
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747-121G8 Yo1Ma93 3T I uaY 2((2)-0-4)

Facts and Figures
g . ¢ o Ay
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Formulating questions and identifying issues from current situations; searching and

gathering data; managing data; analyzing data using basic statistics; summarizing

findings and presenting data

746-132G8 &uﬁjﬂi:naumsa@u"laﬁ 2((2)-0-4)
Build an Online Entrepreneurship
uuIAavesdiszneuns JamnaEudu @asnen) mseonuuy Tuaagsndie
NaNN13 Business Model Canvas mi’i'NLLNu‘Q’iﬁﬂﬁlﬂﬂﬁﬁﬂﬂﬁ Lean Canvas 11311191
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Entrepreneurial mindset; startups; Business Model Canvas; Lean Canvas; importing
goods; accounting for entrepreneurs; tax calculation for entrepreneurs; selling products

online; analysis and planning for business development

724-153G8 5558 1AUA 2((2)-0-4)
Natural Therapy
wanmssssunathiia thiha @eahiia Tenz ayulnsludiadsedriu wdadast
NNFITUIA
Principles of natural therapy, forest therapy, sound therapy, yoga, herbs in daily life, and
natural products

871-131G8 psdamsgsnonaNaasialal 2((2)-0-4)
Modern Digital Business Management
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Business models and modern business management; digital technology-based business
management; digital technology application; modern consumer behavior patterns; social
media marketing; online business platforms and tools, practice of creating a digital
business model; customer relationship management; digital business laws and

regulations

d d a d
870-142G8 ADUINUAA3IDINDS Az BUIalUITS 2((2)-0-4)
Content Creator and Influencer
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Definition and concepts of content creators and influencers; analysis of current new
media communication trends; communicating with target groups; application of digital
technology to content creation; basic storytelling techniques; basic media production

techniques through various platforms; online media channels; laws and ethics in digital

technology utilization

993-151G8 M3IANITANNAIEA 2((2)-0-4)
Stress Management
a = = v =
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ADIUNITUAN
Concepts and theories of stress; factors related to stress; impact of stress and stress-
related health problems; stress screening; assessment of stress management skills; stress
management concepts, stress relief techniques; stress management strategies; religion

and stress management; application of stress management in various situations
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269-121G8  3Aa i 2((2)-0-4)

Values of the Wise and Deliberation
anuiyAnmihmainnmansuazmaTulad nansenua I03In WTHFNY deaw
nazdaaaden mﬂﬁﬂmﬁﬁm‘iy'uqa ATLUIUMTAANIINGINAAS LUINIAT
i’jmﬁuuazuﬁ'"lmﬂmumﬁgﬁmmwaﬂﬁzvluﬂlaﬁmmmaﬁimzmﬂuhﬁ
Advancement in science and technology; impact of science and technology on the way
of life, economy, society and environment; higher-order thinking techniques; scientific
thinking processes; guidelines for preventing and solving problems arising from the

impact of science and technology

281-152G8 mmanf‘hé’ammﬁaqmmw 2((2)-0-4)
Exercise for Health
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Exercise for physical, emotional, social and intellectual development; sports science for

exercise and health care; selecting suitable sports, exercises, and recreations for oneself

437-150G8 AU 2((2)-0-4)
Love
a =S d' % [ 1 a 9 1 a d'
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Concepts and theories of love; types of love; physical and mental behaviors that express
friendly love; faith and love; issues of disappointment and violence related to human

feelings; identity formation; adjusting identities to evolving contexts
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(Communication Sciences)

a A A a a o A =
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Concepts of communication and integrated communication; landscape of communication
and new communication technologies; importance of news and information; types and
forms of communication; creativity in communication related to economic and social
changes; impacts of communication on individuals and society; integrated communication

skills training

318791190
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(Drawing for Design)
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Theories, principles, methods, and practices of sketching; conducting structural
transmission from various shapes; shapes and the intensity of light and shadow; the

distance from geometric shapes to complex shapes of objects for application in design

Jd a ¢
873-112 aenisznevfailuaznguia 3((2)-2-5)

Art Composition and Color Theory
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Artistic Composition and Color Theory; balance and relationship of shape and unity;

concept development and presentation in the context of design
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Computer Graphics

HANMIANNLANANVEINNATIHAUDY 2 HA MA ALY Nnwes wazdauuny
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Principles of 2D graphic differences; vector and bitmap graphics; types and characteristics
of creating and decorating graphics; practice of design and production using basic graphic

design applications

o & 4

873-210 MBIDINGHINONTOONUVUTD 2((2)-0-4)
English for Media Design
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English skills for design working; communication; listening; and speaking in the design
profession; research skills in English for design reference; enhancing long-life education;

intellectual property

873-211 N50NUUVHAZNITVANIONYS 3((2)-2-5)
Design and Typography
ANMNNIG VIAUINMTURIRI0NET T5iuuaz Tne dszian sUnuvvesmsimna0nys
WnyrmIasedsnuslszasg mIeenuuu@dnys misanauazion¥ienyslu
mi@@mmuﬁ@@inq anudanulunisdeanumuieiie 19y auesnuuuedia
a39assn
Definition; evolution of Thai and Roman letterforms; types of letterforms; development;
calligraphy skills; letterforms design; typography and selection of letterforms in different

media designs; explicit meaning for creative design works

v d 4
873-212 ‘H'JﬂﬂiﬁNﬂ'J1Nﬁﬂﬁ%}1ﬁﬁiiﬂ!!ﬁ$ﬂ1§ld1ﬁﬁ\‘l 3((3)-0-6)
Creativity and Storytelling Innovation
4 1 4 a a a d Aa [
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Communication theory narration; design thinking process; analysis of social context and
target audience; the relationship between concept and content to create innovation,

creativity, and storytelling

873-213 WANMSHAZHIANTINNITOONUUY 3((3)-0-6)
Development and Design Innovation
o a 4 1
NAUINITUASNICUTUINUNNNNITODNLU Y ﬂ”iﬂﬂﬂ']‘if)\iﬂﬂ’ﬂﬂiﬂNfﬂifJ’E’)ﬂLLUUfJEJNﬁ’E)

a J a ] I a
m%w NI1TUATISH 'E')ﬂﬂiﬂﬁlwﬁ ﬂi%‘U’JuﬂTﬁ’E)f]ﬂLl‘]J‘lJ’é)EJNLﬂ‘L!‘i%“U”U AMTITN ITYDTITY
v da a =

!LaZﬂﬁWﬂﬁuﬂNﬂiyi‘gﬂu’J‘m%WﬂNﬂﬁ’é)f)ﬂ!lf]J“U
Development and trend of design, integration of professional design knowledge; systematic
analysis and discussion of design process; moral, ethics and intellectual property in the

design profession

873-214 MInanaeAINAILBINY 3((2)-2-5)
Introduction to Digital Media Production
Y Lil Y A o 9 A aa o 4 = =l 14

ANVILUDIAUNYINUNTIAIWNADAINALASHINIUAT NITLVIUUN LAZTADIUDIA

[ | J ax o 4 a A 9
UNANNITUATNISUIUNITHAATININYUAT IANAU ’f)’f)ﬂi’f) azaedszaw ﬂ']ﬁﬁl"b'

o (% a { Aaa o ‘A aa o ] 1

Tﬂi!tﬂiﬂﬂi%@ﬂﬂﬁ?ﬂ‘i‘ﬂﬂ']‘iwﬁﬂﬁﬂﬂﬂﬂﬁ ﬂﬁleJ!.LW‘iﬁfJﬂﬁ]“VlaN1u615@\‘11/l']\‘1§11\1‘]
Introduction to theories of digital media production, filmmaking, scriptwriting, and
storyboarding; principles and processes of film, video, audio, and multimedia productions;

application programs for digital media production; disseminate digital media through

different channels

873-215 M3IANIFININITORNNLY 3((2)-2-5)
Design Business Management
ﬂ??hilﬁ@ﬂﬁ}mﬁﬂﬁﬁ/ﬂﬁiﬁﬂ NANNITUAZNIZVIUNITIANIFININTOONUUD Uszian
YOIFININITDONLYY mmfﬁugmuawﬁ'wﬁmwiﬁ% IATHIAEAT N13AAIA
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Introduction to business; principles and processes of design business management; types of
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design businesses; knowledge and business function; economics; marketing; structure of
design businesses; electronic data switching; organizations resource planning and customer

relationship management; electronic business law; design business ethics

A a ¢ A a ¢
873-216 mseenuuUAIRNYInazasNvioanlal 3((2)-2-5)

Print and Online Publication Design

vy A 9 A o da @ o s A A ¢ A a < ¢
ANVUDNAUNYINUAINUN ﬁaﬂmiuaxmﬂﬂizﬂammmwuwuazmwuwaau"lau

@ dy A a 4 J9 9 o

E‘IJLL‘U‘U UAZANHUSUDUUDHIVDITIWUN ﬂ1§‘].]i$fgﬂﬁi“ﬁu’)ﬁﬂiiuﬁluﬂ']‘i@@ﬂuﬂﬂ
dy d’ 9 a
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Introduction to publishing: principles and elements of publication and online publications;

the application of innovation in content design for business advantage

873-217 mseenuuVanNReTaney 3((2)-2-5)
Interactive Multimedia Design
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a v Aada A a a o Y4 v A A 9 A A
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o o v A s A
Uszgnd lutanssuiaaiimelusiuesnuuuuaz a3 19assado
Principles and elements of multimedia; application of tools and program for interactive

multimedia production; multimedia design on various screen sizes; application of

multimedia innovation in design and creative works

873-218 HOHINTH 2 1A 3((2)-2-5)
2D Animation
wé"ﬂmsuazmuﬁﬁmﬁmeﬁm%’u Walmsuagnszuaumsas naunedwsulu
sduu 2 4@ MseonuuudIazAs 210 ATiaesAlsne W Rosd Ty
HOHINTY NMFUUNN LazMAdANAE TS LU TIUTY
Principles and theories of animation; development and process of creating 2D animation;
character design, scene, composition, sounds for animation; animated and special

techniques in animation works
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873-311 mseenuuVINYaN 3((2)-2-5)
Advertisement Design
Jq ¥ a o o YA aa o a 4
msdszgnalgnamndmivuaun)y Tuvan msldaeaanalunis Tayan nsuasey
a o J 4 { o o 1
ADANUN, NITARNN, LLH’J‘V]Nﬂﬁ’EJ’E)ﬂLLUUﬁ@ﬁL‘I’TNW%ﬁMﬁWWiUﬂQM‘ﬂWWNWﬁJ
Application of graphics for advertising campaigns; use of digital media in advertising;

product and market analysis as a design guideline to serve target customer

873-312 FUMUUIANTTUNTOONNDY 3((3)-0-6)

Seminar in Design Innovation

ummmﬁﬂﬁ’mﬂmaammu ﬁﬁ’ﬂﬂﬁ]u@%’lﬁ’l*ﬂﬂﬂWNLﬂé@u"lﬁ’J‘llfN\ﬂu@’t)ﬂLL‘UﬁJﬂlNG] 611!
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essdulymiidimadenuesnuuy e lfifayuues tazindaiivanyate
Concepts of design; survey of current situation of media design works; laws and ethics in
media design; writing seminar project to conduct a seminar; exchange opinions, criticize

design works, and issues affecting design to extend views and various concepts

873-313 MmsaauuudIay 3 N 3((2)-2-5)
3D Computer Modeling
a dy a A @ 9 o aa g
HIAANUINLAZ N BNeINDATI TuaLazN 13918901 3 UAAeTIsunTY
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J an 1% 2 o v - a 1% 14
ﬂizqﬂ@ 3uA ‘HﬁﬂﬂTSﬁUTNLﬂﬁ%Tﬁ@QﬂTiiﬁaTﬂ ﬁUN'J NITIALAI NITLTULADT NI
a 4 Aaa A EY 9 A
AUNU LASHITNUN 3 WA LW@GlGD'GllNTH@ﬂﬂLLUU!La$ﬁ51\1ﬁiiﬂﬁ@
Basic concepts and theories of 3D computer modeling and simulation used 3D
applications; principles of pattern model, surface, lighting and rendering; 3D scanning and
printing in design and create media

a
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873-314 Wi s ssunaz)ivyannesdiuneniseaniuy 3((2)-2-5)
Multiculturalism and Local Wisdom for Design
ANUNIBVRIFIANN AT TN g Ty esdu MsfnyIANUAR AT A5N3
Mseialudnuny iausssy msulasumetausssuiunsadasisoenadl
IS Y A I a 9 Y
N32UIUM I UHANUNNAIUMToDNUULNDADEB AT UAUAINIITAUTTIN

The significance of a multicultural society; local wisdom, ideological research, beliefs, and
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lifestyle in a multicultural society; design that transforms cultural capital into cultural

products through process creation

Jd o y

873-315 MIvanUUYaI NI IANIANITUNMTRRNILUED 4((1)-6-5)
Innovative Media Design
mMswandompmeuniaoa 15150 Taen1sYTuINITANNSLazinEn L IanT sy

Y A A A A ¢ A v aa A a'c;y./ a o A
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¥ o4

DONUUUUASHINATIATD
Media production for public dissemination by integrating knowledge and skills in
innovative design and creative media; print media production; multimedia; short film,

animation, and online media; planning, management, production, and presentation,

including ethics in media design and creation

873-316 INSENAHDIANE 1((0)-2-1)
Preparation for Cooperative Education
uuafe ANNAIRYuaz UMD UAHNAANY ﬁﬁ’ﬂmmeﬁuam‘i”'umuﬂﬁﬂﬁﬁﬁﬂuﬁwﬁ%
Any1 mamseuanundeunsulfiaau laun madendoiudlsznoums nisdon
WMNPBAIATIIU MTFUA I U NI muﬂaﬂmwuazﬁﬂmmiﬁ@miﬁﬁ
ﬂix?m%mwﬁy'qmm"lwfJuazmmé’Qﬂqu mmi"ﬁugmuazﬁ'ﬂyzmiﬁmuﬁlumﬁmi
Concepts, importance, and forms of cooperative education; rules and process of
cooperative education; preparation for working such as selection of a suitable workplace,
application letter and resume writing, job interview techniques, personality development
and effective communication in Thai and English, basic knowledge, and competency for

organization

J
873-317 3N INUE 3((3)-0-6)
Preparation for Media Design Thesis
a Aav o w a a 4 [ Jd g

UUINAUBDINTTIVY ﬂ'JﬁJﬁ']ﬂﬂJullazgﬂll‘UUGU@QQTHﬁa‘]JL!WLl‘ﬁ UANNUNUASVUADUNIT

1 [ o A a 4 = 9 1 o v Y Aa a 4
AOUIAMAAUUNUT NMTATENANUNTOUND UL NTUOHITOAA L HNUF
Research concepts, importance and format of the thesis; criteria and steps before preparing

a thesis; preparation before presenting the thesis topic
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873-411 fAadinus 7((0)-21-0)
Media Design Thesis
<} 9y A 1 @ g/} a
ﬂizmummmaammu mmmaau”lmmmqmaaﬂummnq 1uﬂ%iguu ﬁ’]ll‘VNQll
v W 4 A o o [ 4 { o
Yyguazdadnyainesdu mduauereuianisumsesnuuudentindnuiaule
o Yo ° A (=R ° = A
!LZW“WGJJUWWQ\‘HHEHEIGI,@?ﬂllu$1!']511’EN?J']EﬂWiEW]ﬂiﬂ‘lelulﬁ$U1Lﬁuﬂwﬁﬂ1‘iﬁﬂ‘hﬂﬁiﬂ
[ANENS
Design issues, design trends, local wisdom, and identity; present topic on media design

innovation and develop a piece of work under academic supervision

873-412 annafny 6((0)-36-0)
Cooperative Education
msUgianuuna ludasazminnudiasilumisauvesigaaiulsznoums
BNYU w‘%eﬂgmu JeeeIn 1 ﬂ"lﬂﬂ'lﬁﬁﬂ‘]sﬂ
Full-time job training as a temporary employee in government, private sectors, or

communities for a semester

a A
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873-221 MSIVEHIVVINDNM TONUUL 3((2)-2-5)
Sketching for Design
wanmsdeunyuiazdadiuvesingdes Ineniuiauia anugnaesveslnssadig

A 9 Jd

qi'ﬂ‘ﬂ‘i\i ERAAN B NS EAS R I@ﬂﬁ1ﬂ1iﬂm'ﬁ)ﬂ1%@.ﬂﬂimf]ElleViﬂﬂZﬁll
Principles of sketching and proportion objects emphasizing on accuracy of perspective
structure, shapes, distance, lighting, and shadow, to be able to select proper tools

873-222 msweumnlszney 3((2)-2-5)

Ilustration
Y = = = a 4 dy
HANNITUASNOHHUTI W ﬁllﬁgﬂiiSWﬂWﬁiuﬂWﬂﬂJﬂuﬂW‘lﬂi$ﬂl’i)°ﬂﬂﬁ’JLﬂﬂ%‘}’im’ﬂﬁ1
o 4 a a 14 )
!Lﬂ%ﬂWﬁWGMUWG@\‘] fﬂiﬁ%}NﬂW\lﬂigﬂﬂﬂﬁjﬁlﬂmﬂuﬂﬂ%ﬁ ADUNUADTUASINAUANIAY
RNR
Principles and theories of light, shadow, colors and atmosphere in illustration; content

analysis and story development; creating illustrations by using computer graphics and

decorative techniques
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873-223 msdmmwsﬁamiaammu 3((2)-2-5)
Photography for Design
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gaulsenovvesnansngnIn Qﬂﬂiﬂ!&ﬁiﬁﬂ‘l@ﬂﬁﬂWElﬂWW‘ﬂﬂ"Uu nsIaeenlsenoy
VOIMW INANANMTIENINTEANA19

Photography and design; definition and working principle of camera types and components

of cameras; accessories for better photography; composition; different types of

photography techniques

873-224 M3IANIDNHIVUGA 3((2)-2-5)

Advanced Typography

v v o o 1 v @ 4 v o 4
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TsunsuilszgnariiomsoonuuuAIoNYS
Thai and Roman letterforms; typography for identity design; relationship between the use

in typographic design in different areas; application for typography

873-225 m%@mm:m%@m‘%m 3((2)-2-5)
Cartoon and Comics
WANMIITOUNINNIT QU miﬁ%}”mm?lﬁﬂmi@ﬂﬂLL‘U‘ULLaZﬂﬁﬁ@lunfrﬂﬁ1ﬂ1§@‘u e
msaamm‘uuazﬁuﬁuaﬂﬁ@uuazﬂﬁ@,uém
Principles of cartoons; create the concept of cartoon; content design; development for

designing and presenting cartoons and comics

873-226 ﬂ1§@i’)ﬂ!!ﬂﬁ!ﬁi’)‘l{!3~l‘ﬂu 3((2)-2-5)

Design for Community
A [ [ = < 9 dy A A

ANVHNIYUYDINTTODNUULNWDAIAN UANNITUASNHHHNITINVUYDYA NITAINUNITI
A = o A P Aa Y
LWi’JﬂWiﬁﬂ]‘:l”l‘]jﬂJ‘I’i"l ﬂ"ITIN@JUTﬂ"Iii’]@ﬂLL’]JiJLW'E)LLﬂ‘]jiUuWWTIlIf’JE‘JGlUGIjllG]fu UUINLASAINY
FUHAYDUVDTNDDNLUADTIAY
Definition of social design; principles and theories of data collection; fieldwork to study
problems, design development to solve problems in communities; duties and

responsibilities of designer to society
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873-227 msaammums@ﬁ’m% 3((2)-2-5)
Packaging Design

a wva @ 14 1Y [ -4 '
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HIATIUYATINNTTY
Theories and practice of international package design, relationship between products,
packaging, product display, users, and market; studying the context of current production

and new production technology to develop packaging design process to meet industry

standards

873-228 MINEMNUATNTIANES 3((1)-4-4)
Photography and Lighting
msdauastiennluagale MsnienwFinanes Mz Hdymani lunmaie
MssauaIAIEmATANY ATTUIUMIHARMN a9 TTA
Studio lighting; experimental photography; semiotics in photography; special lighting

techniques creative photography production process

873-229 M3IdONILUVAINAY 3((2)-2-5)
Pattern Design
ANUKNIY LUIAALATHANNITOONLULAINAY gﬂllﬂﬂllﬁgﬂTTF]Jﬂ'ﬂﬁa'JﬂﬁTﬂ ﬂTﬁﬂl‘%}
alRaouUNAAS A
Meaning, concepts, and principles of pattern design; patterns and pattern; the use of

patterns on the product

873-321 M 3((2)-2-5)
Printing
AWML HANNT NOBE nsruIumMsuaziaaglnsaldmuadnunmiuidaag
MANARIE
Principles; theories; processes; materials and equipment for creating prints with various

techniques
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873-322 mseenuuunWTnnaeung 3((2)-2-5)
Motion Graphics
[ = 9 o a) = SIL:' [
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Principles, theory and process of motion graphics; basic programs and tools; motion

graphics in various formats such as videos, advertisements, presentations, tv shows, etc

873-323 msaammmﬁmmmwam% 3((2)-2-5)

Film Production Design
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Process of screenplay writing; direction of storytelling in the pre-production, basic creative
concepts of screenplay; character design; set; props; location and costume and

storyboarding; production design in film making and animation

873-324 MI00NUUVSAGN Y 3((2)-2-5)
Identity Design
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Principle of identity design; logo designs; development of main ideas for application in

image creation for individuals an organization

873-325 O HINTU 3 NA 3((2)-2-5)

3D Animation
a a @ an a 4 4 Y v
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Process of creating 3d animation projects; motion analysis for 3d animation; principle of
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3d modeling and components; bones and rigging for characters and facials animation;
materials configuration, lighting design, camera setting for 3d animation project and

rendering technology

873-326 MITANMINMINENHAFUM 3((2)-2-5)
Visual Merchandising
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Visual merchandising design for target group; understanding consumers trend, taste and

aesthetic about consumer behavior; designing to create brand identity and unity; planning,

props, display, signage, graphic for customer communication in commercial spaces
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Environmental Graphic Design
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Principles of graphic design for internal and external environments; use of design elements;

positioning and direction; material consumption and symbols in different areas

873-328 msaansmm’fagamwmsaumanﬂﬁn 3((2)-2-5)
Information Graphics
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Elements and interpretation of information graphics; principles of graphic design for
information visualization; tools and techniques for text and graphic layout; information

graphics in media production
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873-329 ﬂ1§i‘3®ﬂ!!ﬂﬂﬁ‘ﬂﬁ§ﬂﬂ1i 3((2)-2-5)
Display and Exhibition Design
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Theory and principle of display and exhibition design; exhibition categories; trade fair
exhibition design; exhibition planning and components; circulation; ergonomic for

exhibition design; Lighting design, technology, software, and design practice

873-421 mseanuuumalulatiaionasa 3((2)-2-5)
Virtual Reality Technology Design
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Principles and concepts of virtual reality technology; basic components; tools; design of

virtual environments; the integration of virtual reality technology; application of virtual

reality technology
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873-422 mseanuuUNNUazA TN ST 3((2)-2-5)
Game and Interface Design
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Game design principles; game character design; scene; game; and user interface design

o A
873-423 miaammmshamau 3((2)-2-5

Sustainable Design
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Design concepts for sustainable development; life cycle assessment (LCA); environmental
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regulations and requirements related to sustainable development, applying technology and

local wisdom for sustainable and eco-friendly product design

A3 (Module)
873-001 qﬂ%mifﬂmﬁamiaammumﬁgﬁmcﬁ 9((6)-6-15)

Module: Graphic for Packaging Design

= o J

o o 2 [ o d Aa @ [
ﬂ’NMﬁ?ﬂﬂﬁl@\iﬂ‘ﬂﬂﬂllﬁ&ﬂﬁﬂﬂ?iﬂ@ﬂllﬂﬂﬂii‘gﬂm"ﬂ FUAVDIIAAN %ﬂT]Ji‘ii]ﬂm“Vl
a oA @ 4 4 a Jd a %

Andiamsesnuuuussyiua laslszgnannldsunsunouianes Aale uazon

o Yy A A 9 o ¢ vy Y a

ANHUNDIDU ﬂWiﬁﬁ)ﬁWT’llf]lJ“a"U’E]\‘lU‘i‘iﬂqﬂﬂ!“I/]‘i%‘l”i’ﬂ\i@@‘ﬂiﬂﬂlmglﬂﬂiiﬂﬂ N7
a { A 9 o [ 4

#3VADUNINTIIU TYFITU UfewﬂgﬁuWﬂﬁLﬁﬂﬂﬂl@ﬂﬂUUiii}ﬂﬂ!“ﬂ

Importance of graphics and principles of package design; packaging materials; packaging

design practice; package design from computer application; arts and local identity;

communication of package between suppliers and consumers; standards check; ethics; and

legislation of package design
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873-002 YAIYIMIBRAUVVIAZNANTBAINA 9((6)-6-15)
Module: Digital Media Design and Production
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Communication theories; storytelling with digital media; using art composition in visual
communication; scriptwriting; character design; set; props; location; costume;
storyboarding; plan production; film production process; pre-production; production; and
post-production; computer application for movies production; local wisdom and identity

issue raised.
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