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Yoo B.A. (Foreign Language Studies)
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a2 =3 Q'J v a
1. aneINanuIl 24 Wuwhe
VU ] Q'I o v a
1.1 aszisnudnuialy U 18 ¥ivIEnA

GE1 mymazmsaoms

VAU 4 HiHEHn

417-100G1 718 ula-ya 2((2)-0-4)
(English Listening and Speaking)

417-101G1 mmﬁanqm’m—ﬁﬂu 2((2)-0-4)
(English Reading and Writing)

GE2 M3Nannanuaa (M5ABInIsnziazauay)

i@on 2 miheda 1nswinde 11l

117201G2A  msldmsmennsamsaumaiionsaadulolumsasnu 2((2)-0-4)
(Information Use for Investment Decisions)

746-101G2A  MsaAIATINZednyRaIa (dwsuaedalmand) 2((2)-0-4)
(Smart Logical Thinking)

746-102G2A  AdiA A An (@MTumeInenmans) 2((2)-0-4)
(Think Thought Math)

GE2 MSHAtNANNAA (MIAAITISZUY)

ion 2 miheda 1ninde 11l

117-101G2B  msnatazmsaaduls 2((2)-0-4)
(Thinking and Decision Making)

117-102G2B  msHAIIsLUUAA 2((2)-0-4)
(Thinking Systems Development)

437-101G2B  Aned1umded 1tihleed1main 2((2)-0-4)

(Smart Thinking and Clever Understanding)

GE3 mspauvugilsznoums

A \ a a 1 d"

a9nN 2 NUINA %1ﬂi1ﬂ’3‘]ﬂ€°’lﬁ]‘lﬂu

117-202G3 Anllsznouns 2((2)-0-4)
(Entrepreneurial Thinking)

763-101G3  AAUUUEAIINON 2((2)-0-4)

(Think Like Start-up)

GE4 mslymalulatiaana

A ) = a \ dy
aon 2 KHUIBNA mmwwma“lﬂu

@

117-203G4 malulaguazasaumnaludinuaana 2((2)-0-4)

(Information Technology in Digital Society)
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117-204G4 ﬂﬂumunﬂﬁzﬁygﬁugwuuazm1ﬂ%’1ﬂmnmﬂ5zqﬂﬁath'w 2((2)-0-4)
(Basic Artificial Intelligence and Simple Application Usage)

72320164 Yaanlszavfizeadwassddmsudisudy 2((2)-0-4)

gY

(Generative Al for Beginner)

e

an o 1

870-101G4  msdeas lugnaTiandanaliioadu] 2((2)-0-4)

U

(Active Citizen Communication in Digital Age)

GES5 qmmazmﬁﬁm

A 'V a a 2

1@en 2 Higdn 1nTIeINae 11

117-103G5 qu‘vﬁamﬁmﬁﬁaqmnnzmﬁim 2((2)-0-4)
(Aesthetics for Holistic Well-being)

264-101G5 MSNAIUIANININLHIAY 2((2)-0-4)

(Human Potential Development)

711-103G5  @UQaUHIBIN 2((2)-0-4)
(Life Balance)
4 o @ G Y a &‘ 9
993-101G5 mam%zaaammmﬂmsmmmiﬂﬂm&gnﬂiymu1wuu1u 2((2)-0-4)

(Anti Aging and Stress Management with Folk Wisdom Medicine)

GE6 3namsaiazmswannidai

@on 2 miheda 9neimnde 11l

117-104G6 u’j"@miim%ﬂmmzﬂizTwﬁxﬁauwyﬁgﬁﬂmiﬁmmﬁE?ﬁﬁu 2((2)-0-4)
(Social Innovation and Human Benefits for Sustainable Development)

117-105G6  msnaniidsusulSyauasugioneriies 2((2)-0-4)
(Sustainable Development and Sufficient Economy Philosophy)

117-106G6 anudlunadioaazInasisa 2((2)-0-4)
(Citizenship and Public Consciousness)

196-101G6  anuiluwaiios 2((2)-0-4)

(Citizenship)

GE7 msdSuialvidnnunainveslan

iaon 2 wiheda 1ninde 11

117-107G7 waifmmﬁmwmaﬁ’auﬁumﬂ%’ﬂsﬂwﬁmuﬁugm 2((2)-0-4)
NSNOINTHITUIA
(Environmental Dynamics and Natural Resource-base Utilization)

117-108G7  viesTandunadey 2((2)-0-4)
(Oren World Exploration)

724-104G7 imeAanseuaInemansaialn 2((2)-0-4)
(Current Issues in Modern Science)

724-105G7 5173 Tnadimeitemaannidsiu 2((2)-0-4)

(Green Consumptions for Sustainable Development)
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724-106G7 wianssuaalandouiion 1w NIy 2((2)-0-4)

(Fighting Climate Change with Innovation for SDGs)

1.2 msziaenny 1 U 6 Hiuenn
GES UMM

A | =Y =) 1 C:‘
190N 2 HUIERA 91318360 Wil
117-111G8 msnannNnrzm IngszauumiIneds 2((2)-0-4)

(Development of Thai Language Skills for University Student)

117-11268  laon laen 2((2)-0-4)
(Hayya Hayya)

411-102G8 71 1ne gen Z gened 2((2)-0-4)
(Thai gen Z gen Ed)

412-103G8 ueah) il 2((2)-0-4)
(Happy Chinese)

413-104G8  mpwagge ey 2((2)-0-4)

(Malay Language to ASEAN)

415-105G8 Haalnznlzsenlesy 2((2)-0-4)
(Nihongo Pera Pera)
416-106G8  ouuwesaus o Wlailszgginina 2((2)-0-4)

(Annyeonghaseyyo - Hello Korea)

417-107G8  ©INHENTOULIN 2((2)-0-4)
(English Plus+)

418-108G8 195 a1 Wead 2(2)-0-4)
(Bonjour la France)
2]

419-109G8 NAMYU MA 2((2)-0-4)
(Guten Tag)

GES 1800

A 1oa o &
@en 4 niEhn 1NeINEe 11l
a J Y J o
117-113G8 ou'lysid 1 S s use 2((2)-0-4)

(Living Life from the Inside Out)

117-114G8  guANMITMoLaIn 2((2)-0-4)
(Healthy Body and Mind)

117-115G8  H3nfia 2((2)-0-4)
(Happy Life)

17-116G68  sssumantiaiomswaniguaiz 2((2)-0-4)

(Natural Therapy for Improving Well-being)
117-117G8  anuduiusszniedianuanume 2((2)-0-4)

(Relationship between Life and Death)
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125-131G8 nuiausssuadeassa 2((2)-0-4)
(Creative Cultural Capital)

125-162G8 ﬁ/ﬁﬂﬂiiﬂﬁgﬁﬁiiﬂd 2((2)-0-4)
(Creative Craft)

125-163G8  wiirnssdgiiayan 2((2)-0-4)
(Miracle of Wisdom)

196-161G8  mafunaiiiesvesyurulandunsianniida 2((2)-0-4)
(Glocal Citizen and SDGs Awareness)

269-121G8 A JImniu 2((2)-0-4)
(Values of the Wise and Deliberation)

400-17368  Taniwaou auilsy 2((2)-0-4)

(World Changing and Dynamic of Smart People)

418-172G8  wzquylsll 2((2)-0-4)
(Europe Discovery)

437-150G8 AWTN 2((2)-0-4)
(Love)

437-161G8 AihuvsemaaiuauSuiase uAedInw 2((2)-0-4)

(Leadership for Future and Social Responsibility)

724-153G8 F350ALIA 2((2)-0-4)
(Natural Therapy)

746-132G8  tludilszneumseoulail 2((2)-0-4)
(Build an Online Entrepreneurship)
Yy I a a o

747-121G8 UDLINIVTILBINUAY 2((2)-0-4)
(Facts and Figures)

o A o a o
870-142G8 ARLINUAATIBINGS LAz DUl UIwes 2((2)-0-4)

(Content Creator and Influencer)

871-131G8 MsvamsgInsnanaduelnl 2((2)-0-4)
(Modern Digital Business Management)

993-151G8 ﬂ']i%"/ﬂﬂ'liﬂﬁ'lﬂ!ﬂgﬂﬂ 2((2)-0-4)

(Stress Management)

2. HAIAIBURNE

2.1 PN WNY 15 vieha
400-201 myﬁmqmﬁamiﬁwm 1 3((3)-0-6)
(English for Work I)
400-202 mmé”aﬂqmﬁamiﬁwm 2 3((3)-0-6)

(English for Work II)

nangnsAaumanstadin avinnwineUsanafnw wingnsuiuuss 2569 Jvnenniweniuiiiensdeasgsia il 5/60



© w———
Abensfinun uKISnedvavvaluasuns Snevadand %U e -

weSoundvacuauntung

Us=o1Un1sfinun 2569 v

400-203 MsdemsszrNiausssutazanuilunaiioalan 3((3)-0-6)

(Cross-cultural Communication and Global Citizenship)

400-304  HIBINYHINONTHINIU 3 3((3)-0-6)
(English for Work IIT)
400-305  NNBZMIVIMIFINYA ALY IAUUTITY 3((3)-0-6)

(Multilingual and Multicultural Service Skills)

2.2 ’QJ‘D'HE]ﬂﬂ"ﬂeﬂi’)ﬁ‘i%‘mﬁﬂmia‘ﬂa’]iijiﬁﬂ 80  HUIWAA
- 191 50  Wileha
Ma11 aemsndeady 3((2)-2-5)
(General Arabic)
414-112 MP10M5Y 1 3((2)-2-5)
(Arabic 1)
414-121  MIEUNMBIDINIY | 3((3)-0-6)
(Arabic Writing I)
414-125  AUNNNBIDIMITUFIND | 2((1)-2-3)

(Business Arabic Conversation I)

414-126  TUNNBIOMTUFIND 2 2((1)-2-3)
(Business Arabic Conversation II)

414-127  MINUNDINTZNHI NS 2((1)-2-3)

(Smart Printing in Arabic)

414-213  HI9INSU 2 3((2)-2-5)
(Arabic II)
414214  ¥ANMHIOIHUSY 1 3((3)-0-6)

(Arabic Grammar 1)

414-223  MIVGUMBIOMHIUTIFIND 1 3((3)-0-6)
(Business Arabic Writing I)

414229  MIDUMBIDMIVIFIFIND 1 2((2)-0-4)

(Business Arabic Reading I)

414237  dnenaasnyiony 2((1)-2-3)
(Arabic Phonetics)
414-315  HanMEIIMSY 2 3((3)-0-6)

(Arabic Grammar II)

414327 male-yanomsudusiedide 1 2((1)-2-3)
(Listening-Speaking in Arabic Persian Gulf Dialect I)

414-328 msﬂq-mﬂﬂmmm%’uﬁudmﬂai%2 2((1)-2-3)

(Listening-Speaking in Arabic Persian Gulf Dialect IT)
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414-338 mmmﬁ@ﬁmmmw%mﬁmﬁ'u 3((3)-0-6)
(Introduction to Arabic Linguistics)

414-359  msudamuiomsu-ne 3((3)-0-6)
(Arabic-Thai Translation)

414-450  M3ulan I MIUBIFIND 3((3)-0-6)
(Business Arabic Translation)

414-462  @vinafANEN 6(0-36-0)

(Co-operative Education)

- 189N 30 MuIene
1) ngadvuaen 1

' a U d' d‘ a [ a v 1 dy 1 a
NAUIFINHINHIVINONIIADAIIFIND Lﬁﬂuwmwm”lﬂu 21 HUIINA

414-239  IMUTITNOIUTU 3((3)-0-6)
(Arab Culture)
414-340 mmmw'S‘”mﬁa'qsﬁﬂmﬂsmsu 3((3)-0-6)

(Arabic for Tourism and Business Hotel)

414-341 mmmwi"mﬁa‘qﬁﬁﬁ]miﬁu 3((3)-0-6)
(Arabic for Airline Business)

414342 mwemiuiilegsnensieaiien 3((3)-0-6)
(Arabic for Tourism)

414-443 mmmwi”mﬁamiu?mﬁé”%ﬂjxgazqmiwzé 3((3)-0-6)
(Arabic for Hajj and ‘Umrah Service)

414-344 mmmw%”mﬁmmu?msmqﬁmqmmw 3((3)-0-6)
(Arabic for Health Service)

414-451  msudanyuaiy 3((3)-0-6)

(Interpretation)

2) ngairuaen 2

a ' ' X 1 ' a 1y ' ' a
La@ﬂﬁ1ﬂ?%11uﬂqn1ﬂﬂquﬁﬁﬂﬂ1ﬂ 4 Nqu Iﬂﬂﬁ?llﬂu?ﬂﬂﬁ]llluﬂﬂﬂ'ﬂ 9 UEUNH

NN
414220 MIDIUNBIDMIVIFIFIND 2 2((2)-0-4)
(Business Arabic Reading II)
414-446  mpewmSudmsuauuaunulne uazah 3((2)-2-5)
(Arabic for Thai Traditional Massage and Spa)
414-447 mmam%ﬂuéﬂmaw 3((3)-0-6)

(Arabic in Mass Media)
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414-448  MIADUNIHIDINTY 2((1)-2-3)
(Arabic Teaching)
414-001  YAIMMEIIMSUAMNTUNUNEIA 3((1)-4-4)

(Module: Arabic for Nursing)

NENITIVINIFIND
I Y o

441-101 anuiudilszneumsuazanuamnIanauIang sy 3((3)-0-6)
(Entrepreneurship and Innovativeness)

441201 MFIAMINTNINTUYHE 3((3)-0-6)
(Human Resource Management)

441-203  wIANIIUNWMSAAIRENe vl 3((3)-0-6)
(Innovation in Modern Marketing)

a A a Ad A

441252 upugsnaeomsaL Iandsau 3((3)-0-6)
(Business Plan for Sustainable Growth)

441262 mIameAviad i UdUsznoums 3((2)-2-5)

(Digital Marketing for Entrepreneurs)

1" a Aaa v a Y
nqmmmﬂiuiaﬂﬂimmmzmsamswwmaya
a A o 4
421-252 M3z raedinuesn lall 3((2)-2-5)
(Social Media Analytics)

J

421253 vinwemsjlyglszavg 3((2)-2-5)

(Artificial Intelligence literacy skills)
a ia < a o 4

421-352 mImdirgaannsetinduazmsnaineay lall 3((2)-2-5)
(Electronic Commerce and Online Marketing)

21361 malulagainadmivessnsuazgsn 3((2)-2-5)
(Digital Technology for Organization and Business)

421-362  ms@seaazMIeenuuunind s udeada 3((2)-2-5)

(Storytelling and Graphic Design for Digital Media)

NdInIMsaeu
(mangasAnITnaasiugia @1 ImMsdouddaINany)
762-202 %mﬂimﬁﬂmiﬁﬂué’f 3((2)-2-5)
(Learning Management Science)
762204  mydauazlsziiuwamsizond 3((2)-2-5)
(Learning Measurement and Evaluation)
762-205 uﬂfﬁﬂﬁmmgmﬂTuiaﬁﬁﬁﬁmﬁ@miﬁﬂmﬁmivuﬂg 3((2)-2-5)

(Educational Innovation and Digital Technology for Teachers)
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762-317  madludilszneumsgsnamemsnmn 2((1)-2-3)
(Education Business Entrepreneurship)
a aa o d' =
762-422 Eiﬂ%ﬂﬂﬂﬁlWﬂﬂ?iﬁﬂHW 3((3)-0-6)

(Digital Business for Education)

a A = v a
3. KNIV UADNLA] 6 HUWNN

v K A

a o a @ a 4 a o A
dnfnyiausadeniseusiedInla q muanuauls AlaaeuluunmiInerdsaavariuasuns Hieun1Inedeon/
v

o A o ' < @
ﬁﬂ'l‘]J“L!’S’L! niludszimauazanalsemea Iﬂﬁlﬂ’J'liJlﬁu“]f’f]“UﬂlﬁNﬂﬁﬂq@lﬁ
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I UONMBIIHIUNONTTONIFIND
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noVUSKIS¥INISUa3de
Snenwalaoi

g e

o
§

N

= =
MANIANEIN 1

= =
MANIANHIN 2

1. s AN 1

1.1 3manyn3 lieay

417-100G1

117-201G2A

763-101G3

117-203G4

117-103G5

117-106G6

1.2 3ndanwaliiaen

117-111G8

2. HIIAIBURANIL

2.1 ¥ UONTIAY

414-111

414-125

14 veda
12 Hiaeha
M1 u-Ha 2((2)-0-4)
(English Listening and Speaking)
mMs lemsnensensaumet 2((2)-0-4)
iemssadulalunsasny
(Information Use for Investment
Decisions)

AAuUVTATNEN 2((2)-0-4)
(Think Like Start-up)

maTuladuazasaumealy 2((2)-0-4)

GAGHERNG
(Technology and Information in
Digital Society)

2 s A s
FUNTIMTATNOTUNIEDINTI 2((2)-0-4)
(Aesthetics for Holistic Well-being)
ﬂ’J'llIl‘ﬂuWﬁLﬁﬂﬁlm%%ﬁﬁ']ﬁ']im$ 2((2)-0-4)

(Citizenship and Public Consciousness)

2 HuEnA

MInaRnEza 1 Ingszau 2((2)-0-4)
UHIING1AY
(Development of Thai Language
Skills for University Student)

5 wihehna

5 viveha
MMy 3((2)-2-5)
(General Arabic)
AUNUNYIDIHITUFIND | 2((1)-2-3)

(Business Arabic Conversation I)

1. a3 anEIN I

1.1 Imanun e

417-101G1

117-101G2B

724-104G7

1.2 3ndanunaliiaen

746-132G8

871-131G8

2. KUIAIB RN

2.1 W uONTIAL

414-112

414-121

414-126

414-127

10 vehna
6 HiHIEUNA
NYIBINYHOU-1ABU 2((2)-0-4)
(English Reading and Writing)
msaaazmsaaduly 2((2)-0-4)
(Thinking and Decision Making)
meAanszuadnenmans il 2((2)-0-4)

(Current Issues in Modern Science)

4 viheia
fugilsznounisooulay 2((2)-0-4)
(Build an Online Entrepreneurship)
masamsgsnenaniaaioluy  2((2)-0-4)

(Modern Digital Business Management)

10 ¥ivgnn

10 WiehA
NMYIINTY 1 3((2)-2-5)
(Arabic I)
MIVIUNEID NS 1 3((3)-0-6)
(Arabic Writing I)
AUNUINHIOHSUFIND 2 2((1)-2-3)
(Business Arabic Conversation IT)
MINUHBINT oL M1 2((2)-0-4)

(Smart Printing in Arabic)

333 19 HEHA

593 20 HUILHA
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MAMSANT 1 MAMSANT 2

LENIAITURN 13 vivhenn 1. HINIAIFURWIZ 11 visgnn

1.1 31 mnu 6 ivEhn 1.1 35U 3 vivaeha

400-201 mmé’mqmﬁamsﬁmu 1 3((3)-0-6) | 400-202 mmé’qnqmﬁamsﬁmu 2 3((3)-0-6)

(English for Work I) (English for Work II)
400-203 ma?lramﬁwiwﬁwuﬁﬁn 3((3)-0-6)

I A
uaxmmuﬂuwmmﬂaﬂ
(Cross-cultural Communication

and Global Citizenship)

1.2 35 ULNUIAY 7 vivaEnn 1.2 5% ueniTasy 8 HiveRa
414-213 AW MTY 2 3(2)2-5) | 414214 NANNHIBINIY 1 3((3)-0-6)
(Arabic II) (Arabic Grammar )
414-229 MITTUNBIOMTVAIGTN | 2(2)-0-4) | 414-223 MIVUNBIIMTUIFIFIND 1 3((3)-0-6)
(Business Arabic Reading I) (Business Arabic Writing I)
414237 dneanimuI sy 20-23) | 414-239 ST U 2((2)-0-4)
(Arabic Phonetics) (Arab Culture)
2. Iy udenta3 3 vivaehn 2. 3y udenta3 3 vivaehn
59 16 HERA 39U 14 viheha
Ui 3
MAMsARINT 1 MAMSANIT 2
1. HNAIBUANE 23 wiheha 1. KAV WA 17 wiegha
1.1 3 W0u 6 ¥iEnA
400-304 mmf‘faﬂqmﬁamiﬁnm 3 3((3)-0-6)
(English for Work III)
400-305 NNHEMIVIMITINEN 3((3)-0-6)
HASNYIMUTITY
(Multilingual and Multicultural Service Skills)
1.2 35 u0n19AY 14 vivaenn 1.2 3 u8nTIAY 11 vivaenn
414-315 WANMBIDINTU 2 3((3)-0-6) | 414-328 ﬂwiﬁq-mﬂn1ywaww§u5u 2((1)-2-3)
(Arabic II) o1 uleside 2
(Listening3Speaking in Arabic Persian Gulf Dialect IT)
414-327 mMala-yan M UAY 2((1)-2-3) | 414-342 muemsuiilegsfanseuiien 3((3)-0-6)
’E)'W’J!‘]Jﬂgﬁ g1 (Arabic for Tourism)

(Listening3Speaking in Arabic Persian I)
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= a
HMANIIANDHIN 1

= a
HMANIIANDHIN 2

k4
ﬂ?HWﬂ1ﬁﬁ§ﬂ1BWi‘)1ﬁ§lﬂlﬁﬂﬂé’l}u

414-338 3((3)-0-6)
(Introduction to Arabic Linguistics)
Gulf Dialect I)

414-340 mmmwi”mﬁagaﬁ%mﬂimﬁu 3((3)-0-6)
(Arabic for Tourism and Business Hotel)

414-341 mmmw%”mﬁaﬁsﬁi}msﬁu 3((3)-0-6)
(Arabic for Airline Business)

1.3 Jyuenidenng 1 3 Wreha

e

1.4 Iy ueniaenngy 2 3 niaha

@

(Tagidenn1nnguInUTHIT5Ine niedwna Tulasadia

a s a
uazmnmﬂweﬁ’aya HI0IMAITAOU)

414-344 aemuite LS N 3((3)-0-6)
NRATUFYNIN
(Arabic for Health Service)

414-359 mswanyiemsu-lne 3((3)-0-6)
(Arabic-Thai Translation)

1.3 Jyuenidenng 1 6 viridein

e

1.4 Jyuenidenng 2 6 vivEgne

@

(Taoiaenn1nnguInLTHIT5Ine ne I una Tulasadia

a s a
uazmnmﬂweﬁ’aya HI0IMAITAOU)

333 23 MR

333 17 HuEHA

= a
MAMIANYIN 1

1. HIIAIB RN 14 ¥i¥EnA
1.1 v ueniany 9 ¥iHENA
[ d' a 1% o

414-443 MBI M TVINDMTUTNT VY 3((3)-0-6)
uazuIsILd
(Arabic for Hajj and ‘Umrah Service)

414-450 M3uan oI UBIFIND 3((3)-0-6)
(Business Arabic Translation)

414-451 msudanuvaiy 3((3)-0-6)
(Interpretation)

1.2 35 uemaenngy 1 5 vivene

A
1i50
1.3 35 uemannngu 2 5 vivene

(TaaidennINNguINVIHITFIN WA una Tu Tagaona

HazMIAATIZHTOYA HI0IMMIADU)

=S
N4
= ~
MAMSANYIN 2
1. HHIAIBURNL 6 vivgnn
1.1 33 ueniny 6 vivgnn
414-462 ANNIANEN 6(0-36-0)

(Co-operative Education)

33 14 HivIEHA

\i a
33U 6 iIEUNA
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o a a
AT U3 NIV

v a v A a v =
‘ﬁﬁﬂgﬂiﬂﬁﬂﬁ1ﬁﬂ§“ﬂm”ﬂﬂ ﬂ1ﬂl13‘ﬂ1ﬂ1ﬂ1ﬂ1ﬂﬂ§$!ﬂﬁﬁﬂ‘hﬂ

P ULNMBIOHIUNENITOAIFIN

0. riadNanull @iulSuiie . 2567)

GE1 My mazmyaoans
417-100G1  Mmdanguila-ya 2((2)-0-4)
(English Listening and Speaking)
Ao . o - A o aa o o :
msfaiedulennudidyuazigazideaveuses MIdunNIBINgY LIz 1Iu Msyaa
A ) I o
Foameldaniumsanmrua

Practice of listening for main ideas and details; English conversation in daily life; storytelling in context

417-101G1 MBI IU-1TEY 2((2)-0-4)
(English Reading and Writing)
o 9w = A A =9 A A Yo o d
ﬂ']iﬂﬂi]‘]fl‘ﬂﬂ’ﬂllﬁ1ﬂiylm351863!@8@%@\1?[\1%@114 ﬂ1§|?1ﬂﬁ§‘ljﬂ'«]'mi]']ﬂﬁ\ﬂ/lﬂ']1<l mﬂ%mﬁwmmz
L 1 @
ll']fl1ﬂ§mcluﬂﬁE]WHLLaZﬂWiLSIdJEJuﬂWH”I@QﬂQH
Practice of finding the main idea and details of a text; making a summary of a text; vocabulary and

grammar in reading and writing English texts

GE2A MSNAIANNAA (MIAATINTINSUTANAY)
117-201G2A mﬂ%’ﬂ%fwsnmmiaummﬁan1s€fa?m%°lumsmuu 2((2)-0-4)
(Information Use for Investment Decisions)
ANNdIAY MIAATIZH uazmﬂ%’msaummﬁamiéfﬂﬁuqlﬂumsamu HAADULNY AT B
Wﬁﬂﬂ?iﬁui?uiuﬂ?iaﬁnul!@iﬁ$ﬂ§$lﬂﬂ !Lﬁ$ﬂ1§'J'NL!,W°L!ﬂ'I§L?‘L!i]1ﬂﬁ1§fful°ﬂﬁ@fh\?!‘ﬂ‘lﬁzﬂﬂ
Importance, analysis and use of information for investment decisions; returns, risks, and fundamental

principles in various types of investment; systematic financial planning

746-101G2A  MIAABInsInzetnanama (Mviumedallmans) 2((2)-0-4)

(Smart Logical Thinking)

wénmsuddymmeadiamansiifeady anudmandamanilunisudlenddymudiansz sy
awdnandiamansiitewanngunmiia

Basic principles of mathematical problem solving; mathematical knowledge for solving everyday

problems; mathematical knowledge for improving the quality of life
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746-102G2A Adia Aa Aa (SIMsumeIngmans) 2((2)-0-4)

(Think Thought Math)

aumsFudusulymluFiadsziriu sandavihdudym ludiadszs1iu sesrauuazfevas
nutymlusiadsesriv mvenmasnudyluaialszdiu

Linear equations, progressive rates, ratios and percentages, and exponential numbers in the context of

everyday life

GE2B MS5HatnaNuAa (M5AABITZUY)
117-101G2B  mspauazmsaaaule 2((2)-0-4)

(Thinking and Decision Making)

W;i”ﬂmmazﬂizmumiﬁmmmuy&f ﬂWiﬁﬂL%\‘lﬁ%}Nﬁiiﬁ’ mﬁmswﬁ%’ayaua%naﬁ Gﬁiﬂﬁ"lﬁ@li‘.
uazmsldvqra nszuaumsdadules nszulIunIsuaIInIALg miﬂizqﬂﬁi%’ﬁﬂnzmsﬁmﬁamﬂ'fli}mi
wasulawesszuudenuuazdunadey uazudymludiadsesiiu

Principles and processes of thinking; creative thinking; data and information analysis; logic and reasoning;
decision making process, search of knowledge; application of thinking skills to understanding changes in social and

environmental systems as well as to solving everyday life problems

117-102G2B - M3iaNszuuaa 2((2)-0-4)
(Thinking Systems Development)
WANMTUAZATZUIUMIAAYTZIANAI 9 1nTesiomsAndnT 1z MIdszgndndnmsaadeszuy
a 7 a A y A& A a a s A g A o Yo o Y
fﬂifllﬂﬁ1gﬁlsﬁﬁlﬂﬂwmla$lﬁ'Elﬂcl"lﬂﬂi@\‘m@ﬂ1iﬂﬂ’)£ﬂ51$T’TLW’E]Llﬂﬂﬂluﬁﬁ/iiE]lﬂﬂﬂsls]fm_lﬂ'li‘vnﬂuhlﬂﬂfJ1\1l1’Tiﬂ$ﬁ3J
Principles and types of thinking processes; analytical thinking tools; systems thinking application;
reasoning analysis; selection of appropriate analytical thinking tools for effective problem-solving or application in

professional contexts

437-101G2B Aneehamag 1laeeanain 2((2)-0-4)
(Smart Thinking and Clever Understanding)
v
NIIAADYNULYIAND ﬂ?ﬁﬂﬂ!‘]ﬁ\?ﬂiuﬁﬁﬁ ﬂ']i')mi'mﬁ"’ﬁ)ﬁlﬂ’ﬂhﬂﬂ miﬂizmuﬁmummﬁmzmi
a v o o a 1 ~ aa o w
nasulasTanienivesnuludeay msdszgnanisanedntiigwalusinlszi1iu
Rational thinking; conceptual thinking; analysis of opposing viewpoints; assessment of the situations and

changes of people’s worldview; application of rational thinking in daily life

GE3 msaauuudiszneuns
117-202G3  fadszneums 2((2)-0-4)
(Entrepreneurial Thinking)
a ] a o Y Aa A o A a
ﬂTﬁﬂﬂlLUU[{JﬂiSﬂﬂUﬂWi fﬂiillﬂi"Ig‘i’iﬁﬂTWLL’Jﬂﬂ@ﬂﬂlﬂﬂﬂluﬂﬂﬂ‘UﬂTiL“]Jﬁﬂuu‘llﬂﬂ“l/lNlﬁi‘Hjﬂmmg

dany MINWAUNTUTZNONMS MINWHUMTEIULAZNTAINY MIMHUAALLUEI NI Ndugauaz gy
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Entrepreneurial mindset; analysis of the environment associated with changes in economy and society;
entrepreneurial process planning; financial and investment planning; determining balanced and sustainable business

models

763-101G3  AauuuaMINSN 2((2)-0-4)

(Think Like Start-up)

mRamsszneumaiiiosdy miaaiFaians iy m%aﬁmﬁmﬁ’uiumiﬁmumiﬁﬂ BAANTIN
FINVY start-up 513G UFIA NN yaAnamuesdilszneums ﬁmgzmﬂ%uuwugiﬁmﬁmﬁ’u Wz ined
ﬁmwumﬁ’amﬁmﬁummiﬁ% Wz msmmsaaaiio gy ﬂ13314uwumiﬁnﬁuwuﬁjﬁmﬁlmﬁ’u NNBLNT
shiauenuULenId1Is 8 Tﬂﬂmumiﬁwmﬁsﬁﬂﬁuﬁu

Basic concepts of entrepreneurship; innovative thinking; basic tools for business development, ways of
doing business in a start-up; methods of starting a business; entrepreneurial personalities; basic business plan writing

skills; basic business ecosystem analysis skills; basic marketing skills; basic business planning; storytelling presentation

skills; prototype development project

GE4 mslymalulagadia

aa v

117-203G4  malulaguazansaumaludanuaana 2((2)-0-4)
(Information Technology in Digital Society)
A Yy A A Y ) a A Y aa o w
mstaenlmasowoms lna lulagdsaluasaumenaziaon ldesaumaluiialsesrivnazms
e Idednagndes gnngmineuazasesssy (manaluTagensauma)
Tool selection; use of technology for information assessment; using information in daily life and at work in

a proper, legal, and ethical manner

117204G4  TfyamilszasgiiugnmazmsIdisunsanlszgndednadie 2((2)-0-4)
(Basic Artificial Intelligence and Simple Application Usage)

maumeazmaluTadmsauma e ssrdszreuiazlszinnvestyanlszans sz lemivay
4

msszgnd Idlanilszang udimlsedriu ngrineuazasesssudums ldyanilszasg  msinlfiaTaomsls

a9

Tilsunsuilszgndvenedie
Information and communication technology; concepts, components, and types of Artificial Intelligence;
benefits and application of Artificial Intelligence in daily life; laws and ethics regarding the use of Artificial Intelligence;

practical training through simple application usage

723-201G4  VyailszAngBeaiassadmSudisudu 2((2)-0-4)

k)

(Generative Al for Beginner)

4
ToanilszavguazilyalszavgiFaadvassa malulagiugulumsadadygnlszasg dszinnves

a Jda

9 4 9 a Jda 9 7 3 v Y 3 9
ﬂﬂJﬂJ1ﬂi$ﬂ‘]&l§Wﬂﬁ’iNﬁﬁiﬂ ﬂﬁGlG]fﬂﬂJEUUTﬂizﬂ‘ﬂiﬂNﬁiNﬁiiﬂL’]Ju@l’)‘]ﬂﬁlsll‘lﬂﬁﬁﬁﬂﬂu Iﬂiﬁﬂu‘uuWﬂmﬂﬂ’Jﬂ

b7 a9
a J

ToanilszAngiFaainassd 1sosssuezanudoslums lilyanlszasg

o 9 £
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Artificial Intelligence (AI) and Generative Artificial Intelligence; Basics Technology for Creating
Artificial Intelligence; Type of Generative Al; Using Generative Al to Enhance Creative Workflows; Mini Project with

Generative Al; Ethical and Risks of Artificial Intelligence

aa o | 14

870-101G4  mis@easlugnadnaseanaiioanul 2((2)-0-4)
(Active Citizen Communication in Digital Age)
5 A aa o Y] ~ Aa o o o
ﬁ\iﬂllllagﬂ'lﬁﬁﬂ’GTTiGluEJﬂﬂﬂﬂﬁ ﬂﬁi‘]ﬁmﬂiuiaﬂﬁ?iﬁulﬂﬁiu‘]ﬂ’]@ﬂﬁ&"ﬂTJ‘HLm%Naﬂig‘ﬂ‘U ﬂ’J'IlI‘ﬂ'dE]ﬂﬂEl
4 a a Y 1 Yy a A ] a o a A
Vl?\ivlclfl‘ﬂﬂi ﬂ')'liJNﬂﬂﬂ@l"llEN"llﬂlJ"aﬁll'l’Jﬁ'ﬁ NITATIVADUUDIND miwamamuuaﬂwamﬁnu VIYDITNLASNHHNIYN
4 g
NYIUDN
Society and communication in digital era; information technology utilization in daily life and its impacts;

cyber safety; information disorder; fact-checking; media creation through mobile applications; ethics and laws

GES qun1Iz0In3IN
117-103G5  quniumanilequaizesdsau 2((2)-0-4)
(Aesthetics for Holistic Well-being)
UITEMAAIUDINITAITITIA N133INALBY NITTANITAIWIATIA MIYPUAFUNNIZUVVOIATIN LAY
msdfudafiemsedsauiuhunasanuuandanainvats

Aesthetics of living; self-awareness; stress management; holistic health care; adaptation amid diversity

264-101G5  MSWAGNANSMNUHIAY 2((2)-0-4)

(Human Potential Development)

wanmatazuIRafemsSaauesuHanl YN mauwazinine midnaiaueuiieduny
Angamiraay MsAATIEHAUNUTIa msaathninediaiifianumne mssanisanuaten mansidinenazsa
Lﬁ’ﬂﬂ']ﬁ@lelﬁ&’ﬁ%uWﬁﬂﬂﬂ?WLlﬁﬂ@u ﬂ'lﬂﬂéﬂullﬂai‘VIN‘]J']ﬂ MsUsua fﬂi’J'NU,NH@Llaqéllﬂ"IWLLU‘]J’fo{TMJ‘ﬁ
N AUNVUTUNVDIAULDY

Principles and concepts of self-awareness according to philosophy; religion and psychology;self-analysis
for the discovery of individual potential; analysis of life assets; meaningful life goals; stress management; body and mind
for self-care and personal improvement; positive change; adjustment; holistic health planning in accordance with one's

own context

711-103G5  anqantiayin 2((2)-0-4)

(Life Balance)

AnumnevesFiauazanmialofiugy nsinaugavesiin  nsnuIANgaveIM M3een
fidame mssudsemuenns uazquasaludioguamdiaia

The meaning of life and basic mental states; maintaining life balance, time management, exercise, dietary

habits, and caring for one's mental well-being for a healthy life
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d [ (Y] a X
993-101G5  man3vzasduuazdanisnunieadlsgitayaniiuiiu 2((2)-0-4)

e

(Anti Aging and Stress Management with Folk Wisdom)

a

a 4 @ v ) -4 @
UUINAUDIATAINITVERDIY !LQZﬂﬁ‘ﬂﬂﬂ'ﬁﬂ’NNmiﬂﬂﬂTNLLUUQNﬂQJIEUU'Iﬁuﬁ’Tu “I’iaﬂfﬂilla%fnﬁﬂﬂ
a wa 4 o A o w J o a a A
ﬂj;]ﬂﬁﬂ?ﬁu?ﬂﬁﬁ?!ﬁ@“]%ﬁ@’)ﬂ ﬂﬁu’mﬂamlﬂiﬂﬂﬁ’)ﬂﬁul@ﬂ MIVIUANNATATWANULITD (Reiki) LAZNIYUITHUITEN
The concept of anti-aging science and stress management according to folk wisdom; principles and

practice of anti-aging facial massage; self-massage for stress relief; Reiki energy healing; Qigong exercises

v
[

GE6 3NN B13Zias MInenaaey
o o ¢ A ¢ A o Ao A

117-104G6 mwnssumﬂmmzﬂixiﬂwmauugymwamiwmummau 2((2)-0-4)

(Social Innovation and Human Benefits for Sustainable Development)

@ a o w [ @ o [
AIMUUNIY IanNNIT LLu’Jﬂ@]ﬂ’NNﬁWﬂﬂJ Gllﬂ\iu’lﬂﬂiiﬂﬁ\iﬂlﬂ‘l&ﬂTiﬁﬂui}ﬂSWﬂgﬂTi‘ELl“VIN?NﬂlI N7
o s 1Y) o ' Y 4 Ia 4 o 4 d

UszgndlFesnanuisuuianssudenugmsvunaounazadnassananisuive sy Tesive uo uuyndod1a

A
JgU

e

Meaning, principles, concepts, and importance of social innovation in learning social phenomena;

application of social innovation knowledge to driving and creating activities for the sustainable benefit of humanity

v
ISod

117-105G6  msiannfdeeuiulSvauasughoweriieas 2((2)-0-4)
(Sustainable Development and Sufficient Economy Philosophy)
AUMe Hanms uuafanazaudvyveuthrmensiauIndgy Tuaawsugnolad Usyan
a ~ s a ¢ 7 o a I 4 o s a
IATHININDIWIIAUATATNISI W mﬁamﬁw‘mmzﬂizqﬂ@ﬂ%}waﬂmmazummqluﬁuw ITAVYANA BIANTITIND
A A o Ad A
HIDYNTUIWDNIINANUINGIYU
Meaning, principles, concepts and importance of sustainable development goals; Bio-Circular-Green

Economy Model; King Bhumibol’ s the philosophy of sufficiency economy; analyzing and applying principles and

concepts at the personal, organizational, or community levels for sustainable development

117-106G6 mmsﬂuwmﬁmuaz%mﬂmimz 2((2)-0-4)
(Citizenship and Public Consciousness)
ufa nanmI auauiatazanudayvesnnuilunadiouiionsiaunididunisldndnms
a [ [ o < o o A 1 [
ﬂﬁ%%?ﬁﬂqﬂﬂiuixﬂﬂﬂgﬂ%u ﬁmniammzﬁmmau“lau (ﬁ\?ﬂmﬁﬁ@u) NITIATNNRNNIY ANVITUNATIUADHINY
A o o & ? o YA Y o o Ad A
AITMNUNYUNWNAINY “]J1L‘Wiy“]J5$Iﬂ‘]ﬂ!ﬂﬂﬁjf’)uiﬂEJGl”]f“riﬁﬂﬂ15W@lHTV]‘c’NfJu
Concepts, principles, qualifications and importance of citizenship for sustainable development under

democratic principles at the community level; global and online society ( virtual society) ; law-abidingness; social

responsibility; social equality; serving others through the principles of sustainable development

196-101G6 A ndlunanios 2((2)-0-4)
(Citizenship)
a o A o I A Y o a [
uuafa nanms auauiatazanudnyvesnnuilunadiosneldanmsdsyinidlaeluszduy

o o d @ v Aa J [
PUYU mﬂﬂaﬂuazmﬂuaau'lau (ﬁ\iﬂlllﬁﬁ't‘)u) MIMTUNHHNIY ANUTUAATDUADAINY
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Concepts, principles, characteristics, and significance of citizenship in a democratic community, global

and virtual society; law-abidingness; social responsibility

GE7 msl5udlddnnuwaiaveslan
117-107G7 wa’s’mammwmm’ieuf'fum{lfﬁﬂsziwﬁmuﬁugmn%’wmniﬁﬁmnﬁ 2((2)-0-4)
(Environmental Dynamics and Natural Resource-Base Utilization)
sruuiinainnuuunuazaIanatenesInm mawdsuudasanadeunaznanszny
uu’mNﬂﬁ“l%"ﬂ%”‘wEnﬂi‘ﬁsmqﬂﬁuazmii"ﬂmﬁmmﬁauaEim‘i”ﬁunuﬁ'ugm%mma@% wianssumalulad
o niileomsSndsssunfuazdunadon AussIuNAzesesssulumslaminenssssuana
Terrestrial ecosystems and biodiversity; environmental changes and their impact; a science-based approach
to sustainable use of natural resources and environmental protection; modern technology innovations in natural and

environmental conservation; morals and ethics in the use of natural resources

117-108G7  viedlandamIndon 2((2)-0-4)
(Oren World Exploration)
9
3 2 aa [ a o 4
ﬁﬂT’)%lL’Jﬂé}@MiﬂU@]’JﬁWﬂQ 440 (NINUINT L‘VlﬂIuIﬁ?J UANY LLﬁZLﬁiHﬁﬁ\iﬂﬂ) aOIUNITUNIT
S v o = o aa A A v o A
Wasuudasaninuinaow ﬂiyﬂmazwaﬂiz‘meJmmJaﬂuuﬂmwmmaﬂaﬂiummq S BN ILINDDNEYIYU
' A Vo da A o A a J ax Y v A a A A a
NTNDUNYIDYNYYU FIWNTNNYUATAT IDNHIAUTITUVDIYUTU WAIATIVYY R P G E R U T R R I E AR AT
' 2 v o 2 v A o Ad oA ) o Y o a
AUANNTAIULIAADN NITIANITAULIAADNINDNITNAUINGIYU ﬂ"liZ‘Ti"lxiﬂ?]"lll@']i%ﬂuﬂg@@Wﬂ?ﬂﬂTiLﬂﬂEJ‘L!!L“L]ﬁ\i
A Y] Aa a
AUIANDY LINUNLAUAY
Four dimensions of the environment around us: resources, technology, pollution and socio-economics;
environmental change situations; problems and impact of changes in global dynamics across various dimensions;
environmentally sustainable city; sustainable tourism; geographical indications; multicultural way of life in the
community; green dynamics; techniques and tools for environmental assessment; environmental management for

sustainable development; raising awareness of the dynamics of environmental change; geo-social mapping

d
724-104G7  izAanszuaInenmansadiolvia 2((2)-0-4)
(Current Issues in Modern Science)
7 a v A A v a J  w ' s o
ﬁﬂTLlﬂﬁmﬂ?ilﬂﬁﬂuuﬂ’dﬁﬂl@QﬁﬂW‘WLL’JﬂafJlliﬁﬂ‘l/l!,ﬂfJ’Jﬂ‘]J’Wlfﬂﬁ1ﬁﬂ§ﬁlI81Wll ﬁmumimﬂ%i}uu

A axa

Meriunataveslanilinansznuaeuypd delisia dean vazdunadonluszauiodu szavginn nazszau

a o =X

Tan msdSudrlumsierdisealunnzdeiianisssumna anuaszminiuaznisilgniadiiinlfigidums
= ] Y a s A o o 2 Y Y 1w
nJaﬂuuﬂawmamwu’maauiaﬂ ATUINYIAITNT L‘Vlﬂiuiaﬂ UIANT T WANTU LagaInaol ﬂ1i§L‘VITVI‘H1‘Ll
< = o ' a s o ' o 2 v 1]
llﬁmﬂuﬂ?ﬁL’]Jaﬂullﬂa\?‘ﬂﬂ\?ﬁﬁﬂuua$16ﬂWWHﬂiZ!!ﬁﬂﬂﬂ?ﬁ?ﬁ@]iﬁNﬂiWN fﬂi%ﬂﬂﬁﬂm?ﬂﬁﬁu?ﬂa@lﬂﬂﬂiéﬁ
a J oA o Aa ' Aad o Ad A
’J“I/Ifﬂﬁ1ﬁ§lﬁﬁllﬂcmll D WA UNINFIAVDIAUDILAZTIUTINNAVU FNITWAUINGIYY
Situations of global environmental change related to current science; current issues on global dynamics
impacting humans, living organisms, society, and the environment at local, regional, and international levels; adaptation

to survive natural disasters; promoting awareness and cultivating consciousness in alignment with global environmental

changes in science, technology, innovation, energy, and the environment; literacy of social and global change issues
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through modern science; management of environmental problems using modern science to enhance the quality of life for

oneself and the public towards sustainable development

v
[

724-105G7  M3USIaaTUg AN MIWANE 1Y 2((2)-0-4)
(Green Consumption for Sustainable Development)
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Situations of environmental change across four dimensions: natural resources, technology, pollution and
socio-economics; choosing environmentally friendly products; sustainable development; awareness and consciousness in
dealing with global environment changes; readiness and adaptation to stay informed about global dynamics changes;
global climate change; energy and water situations; marine and terrestrial resources; case studies of local environmental
issues for mitigating impacts on individuals, communities, regions, and the global scale; creating a balanced life for

sustainable development based on a good quality of life

v
[

724-106G7  winnssnaalan3ounemsWaaNngaey 2((2)-0-4)

(Fighting Climate Change with Innovation for SDGs)
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The environment around us; situations of global dynamics change and their impact; green innovation;
technology and innovations for mitigating global warming; sustainable development; choosing and designing
environmentally friendly products; creating added-value products from waste materials; clean energy and its management;

related laws and regulations; awareness and understanding of environmental changes

GE8 MUM¥
117-111G8  MsWaaninyzmu IngszaunrinInenae 2((2)-0-4)
(Development of Thai Language Skills for University Students)
mswannaussoa B Liensteasluvine 4 & 1dun NNBEMINI-9od19NINT Uy I
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Wnuzmadouanuieaazms 19 meldamsysanmsanuilsundeiausssy
Enhancement of language proficiency across the four communication skills: critical and aesthetic listening and
viewing, speaking in public, reading for comprehension, conclusion, translation, interpretation and explanation, and writing

compositions; Thai language usage with integration of knowledge of culture
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117-112G8  laen ‘laen 2((2)-0-4)

(Hayya Hayya)
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Practice of listening, speaking, reading, and writing skills in Arabic for everyday communication; practice

of Arabic pronunciation; Arab social and cultural learning

411-102G8  M¥1 N8 gen Z gen Ed 2((2)-0-4)

(Thai gen Z gen Ed)
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Language and communication skills: listening, speaking, reading and writing; applying language skills in

the context of intercultural communication

412-103G8  wafil lufia 2((2)-0-4)
(Happy Chinese)
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Practice of writing Chinese characters; practice of communication in daily life through listening, speaking,

reading, and writing; appropriate behavior in intercultural communication

413-104G8  M¥NAYFOUTHY 2((2)-0-4)

(Malay Language to ASEAN)
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Basic listening, speaking, reading and writing skills in Malay; Rumi pronunciation, spelling, and script;

vocabulary and expressions for daily life topics; Malay social and cultural learning

415-105G8  Haalpznlesynlysy 2((2)-0-4)
(Nihongo Pera Pera)
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Basic listening, speaking, reading and writing skills in Japanese; Japanese social and cultural learning

416-106G8  dungesauwly Wallszggnma 2((2)-0-4)
(Annyeonghaseyyo - Hello Korea)
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Practice of listening, speaking, reading, and writing skills; practice of pronunciation; writing simple

sentences; daily life conversations in Korean; Korean social and cultural learning for communication

417-107G8  dangHWIONVIN 2((2)-0-4)
(English Plus+)
fnuzmsdemsndingy e wa 81 @eu mdwiiaz ensallumsaunun m3s uazms
Weuluysunag o fsudout
Effective use of English skills in communication; vocabulary and grammar in listening, speaking, reading,

and writing in context

418-108G8 a5 a1 viSesd 2(2)-0-4)

(Bonjour la France)
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Communication in basic French on daily life topics and learning the culture of French speakers
419-109G8  fiaun ma 2(2)-0-9)

(Guten Tag)
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Communication in basic German on daily life topics and learning the culture of German speakers
GES8 1den
117-113G8  aulasadn S uso 2((2)-0-4)

(Living Life from the Inside Out)
a ' Aa S ¢ Yo YA A o ada
ma@uaqsumazmﬂuamm% ﬂmmmawmummwmﬂuwyfJ NIFINAUBIUASHDU NTUNAUAANA
a [ [ U @ o o a o v v
msasugiduiumediny msaiuanudeandessznindaumelunumsnsziuazljduiusiuTanmeusn
Y
M1 19ANUUANAI MTBYTINAUDUNUFIUNINTO5TU TN IMUTITN MItamsanudaudaaznis 1uly
ANWUIs N MsogT iU ludany
Taking care of physical and mental well-being; value of life and humanity; self-awareness and
understanding others; cultivating a positive mindset; building social resilience; creating alignment between one’s inner

self and actions, and interactions in the external world; embracing cultural diversity, coexisting on the basis of ethics;

cultural competency; conflict management and non-violence for social coexistence

117-114G8  guanzMenazdn 2((2)-0-4)
(Healthy Body and Mind)
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Core concepts and theories of holistic health; physical and mental health assessment; stress management;
psychological self-care; emotional management; positive psychological capital development; holistic self-care planning in

personal contexts

117-115G8  iafia 2((2)-0-4)
(Happy Life)
Y 4 = a o o @ S Y 1
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Understanding emotions and stress; analyzing emotional states with effective management; physical,

mental, and social integrity; mindfulness and consciousness; planning and self-management for a happy life; happiness in

life; self-awareness; social literacy; understanding and respecting diversity; adaptation to social diversity

117-116G8 5330 ImNTaemsWanngun1Ig 2((2)-0-4)

(Natural Therapy for Improving Well-being)
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Understanding emotions and stress; analyzing emotional states with effective management; applying
natural principles and approaches to enhance well-being and healing; caring for body and mind through natural therapy;

living in balance with nature and the environment

117-117G8  ANNFNWHEIzHITIAdUANNMY 2((2)-0-4)
(Relationship between Life and Death)
ANUFNIUS 2N INTIRTUA1INATE ANUd IR YYD INTIAT oudIn1eageinanIw M lanann
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Relationship between life and death; importance of preparing for a good death; value and meaning of life;

emotions; stress and its management; planning for taking care of one’s physical and mental health

125-131G8 uuﬁfmuﬁssua’énaﬁﬁ 2((2)-0-4)
(Creative Cultural Capital)
ANMUNVIBVOINUIAUTTTN HUIRANUIMUTTTY NUIAUTITNveadUsznoums nmsilszgnd e
maTuTadsunuSansssn nuiauss sufuanudity
Meaning of cultural capital; cultural capital concepts; cultural capital for entrepreneurs; applying

technology to cultural capital; cultural capital for sustainability
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125-162G8  HinanIsNa319a33n 2((2)-0-4)
(Creative Craft)
a Y o & 4 o oo y A a ) ¢ a
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Thinking and using basic skills for creating local handicrafts; producing creative works from basic wisdom

that leads to sustainable local wisdom

125-163G8  w¥inassdigiifayan 2((2)-0-4)
(Miracle of Wisdom)
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Meaning, characteristics, and types of wisdom; principles and concepts of wisdom; awareness of the value

of local wisdom; application of local wisdom in daily life
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196-161G8  mstilunaiosvesyyulaniumsnannidsay 2((2)-0-4)
(Global Citizenship and SDGs Awareness)
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SDGs awareness in social context; collaboration for sustainable development; global citizenship and

awareness of global social changes

269-121G8  3ha Jmmiu 2((2)-0-4)
(Values of the Wise and Deliberation)
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Advancement in science and technology; impact of science and technology on the way of life, economy,
society and environment; higher-order thinking techniques; scientific thinking processes; guidelines for preventing and

solving problems arising from the impact of science and technology

400-173G8  Tanaeu auil3y 2((2)-0-4)
(World Changing and Dynamics of Smart People)
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Concepts and principles of global ways of living; developing the next generation; sustainable development

management; natural resource and environmental conservation
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418-172G8  aizqeglsy 2((2)-0-4)
(Europe Discovery)
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Introduction to Europe: society, culture, economy, politics, and environment; changes in Europe's overall

environment and its natural surroundings

437-150G8  ANN3N 2((2)-0-4)

(Love)
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Concepts and theories of love; types of love; physical and mental behaviors that express friendly love;
faith and love; issues of disappointment and violence related to human feelings; identity formation; adjusting identities to

evolving contexts

Y o

437-161G8 A WMLMNAANUANNSURAYDUADTIAN 2((2)-0-4)

(Leadership for Future and Social Responsibility)
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Concepts of sustainable development; principles of future leaders; the role of individuals in a democratic

society; self-awareness; discipline; peaceful coexistence and social responsibility; voluntary community work; culture and

the environment

724-153G8  F3INTATIDA 2((2)-0-4)
(Natural Therapy)
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Principles of natural therapy, forest therapy, sound therapy, yoga, herbs in daily life, and natural products

746-132G8  Yugszneumsesnlail 2((2)-0-4)

(Creating Online Entrepreneurs)
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Entrepreneurial mindset; startups; Business Model Canvas; Lean Canvas; importing goods; accounting for

entrepreneurs; tax calculation for entrepreneurs; selling products online; analysis and planning for business development
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747-121G8  VaraasuFanuav 2((2)-0-4)
(Facts and Figures)
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Formulating questions and identifying issues from current situations; searching and gathering data;

managing data; analyzing data using basic statistics; summarizing findings and presenting data

d d a d

870-142G8  AAMINUAASIDINGS Uay duijaeuwes 2((2)-0-4)

(Content Creators and Influencers)
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Definition and concepts of content creators and influencers; analysis of current new media communication
trends; communicating with target groups; application of digital technology to content creation; basic storytelling

techniques; basic media production techniques through various platforms; online media channels; laws and ethics in

digital technology utilization

871-131G8  msdamsgInananaaielvial 2((2)-0-4)
(Modern Digital Business Management)
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Business models and modern business management; digital technology-based business management;
digital technology application; modern consumer behavior patterns; social media marketing; online business platforms

and tools, practice of creating a digital business model; customer relationship management; digital business laws and

regulations

993-151G8  MIIAMIANNAILA 2((2)-0-4)

(Stress Management)
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Concepts and theories of stress; factors related to stress; impact of stress and stress-related health
problems; stress screening; assessment of stress management skills; stress management concepts, stress relief techniques;

stress management strategies; religion and stress management; application of stress management in various situations
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414-001 YAIPIMPIHMIUAHTVNUNEIIA
(Module : Arabic for Nursing) 5((3)-4-8)
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Care and service for Arab customers; intercultural communication; etiquette, restrictions, and precautions;
Arabic vocabulary and expressions used in medical treatments with emphasis on giving information about meeting
doctors in different types of clinics, special examination rooms, dispensary services, inpatient and outpatient treatment;
immediate problem solving

AEIATISATTAEL

1. éﬁ]ﬁﬁﬂTHWEHWS'I‘Ui%ﬁ‘U@%}uGlHU%UWﬂWWfJTIﬂﬂvl@%I}E]ij“qu/ﬂl%ULLﬁ$L1’T3J1$ﬁ1J (A-MLOL1)

2. ﬂ%’umymazm'sammi?}aﬁmﬁaﬁnmfimﬁ“uﬁwqﬂlmwuaxﬂﬁ@ﬂﬂ%’jé’ﬂaﬂ@hﬁmuﬁsiﬂﬁ'
DE1UNNIZ AN (PLO2)

3. UfiAn s osssunagsssmiene miviineadumsquadihe wu anudiudiuds msueniwe
HazNIVe YN (PLO3)

4. 1%’1ﬂ'§'aaﬁa§%ﬁagﬁaﬁuﬁ’uﬁﬁwﬁmmwm‘femf}”uuasm‘%auéaa%maé’ﬂwuuugu (PLO4)

Students are able to

1. communicate in elementary Arabic within nursing contexts clearly and appropriately (A-MLO1)

2. adapt language and etiquette to collaborate with healthcare teams and culturally diverse family members
appropriately (PLO2)

3. observe ethics and relevant Arabic cultural norms in patient care, such as privacy, gender separation,
and consent (PLO3)

4. use digital tools to look up Arabic medical terms and prepare brief patient-explanation materials (PLO4)

414-111 e muiieadi 3((2)-2-5)

(General Arabic)

BNYINAITE IUNYI9IMTD NToRNIdBIEAE MTITEU wa”ﬂmiwauﬁnmﬂiﬂﬂﬂﬁugmuaﬁ%mi
oulszTon Foudmawiilszua s00 /1

Different forms of the Arabic alphabet and their sounds; pronunciation and writing of the alphabet; rules
for letter combinations; basic sentence structures and methods of sentence connection; acquisition of approximately 500

words
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1. ﬂTLLuﬂLlﬁgf’ﬂu—WEJ'Hﬂ"IﬂW“VIﬂTH1@1Wiﬂﬂ1%ﬂ@ﬂﬂﬁ$ﬂ1m 500 ﬂ?llﬂﬂfﬂﬂgﬂﬁf‘NGﬂllllW]iﬁWHlﬁEN

HaTMsEN (A-MLO1)

o da

2. wenueztazidon 193 UdvAmdwinnz auius undeasszaAuegedaIL (A-MLOI)

o v 9

= 9 dd’ Y a o a d' Y dy
3. 53‘]_4L!ﬁ%@‘lﬂ'NiJﬁWu’Ju/’]ﬁ‘VlGl"lﬁJﬂfJGlu‘]_]aﬁﬂJWH‘ﬁVINﬁiﬂﬁ]ixﬂ‘]JC"lu“VlQﬂﬂ'ﬁ)\W]ﬂJﬂ’JﬁJ“ﬁiﬂﬂwui1u

(A-MLO1)

a A A A aa o dy A Y a 4 [ = = o
4. 93 UULASIADNIATOIUDAINANUIIUNIH WIS T (lLﬂqulW’E]"l‘Hi‘]J lL@ﬂNﬂ@@ﬂLﬁUﬂ/LW‘Ia%ﬂ1iﬂ

e

14

o 12 o = -
waynsweou larl) dwmsumsduduuazindrdnimsesnideuiiosdu (PLO4)

Students are able to

1. recognize and read/write approximately 500 high-frequency Arabic words accurately in standard
orthography and pronunciation (A-MLO1)

2. identify and select appropriate word forms and vocabulary for elementary communicative contexts (A-
MLOL1)

3. recognize and interpret frequently used elementary business-interaction expressions with correct basic
meaning (A-MLO1)

4. describe and select appropriate basic digital tools (Arabic keyboard, pronunciation/flashcard apps,

online dictionaries) for searching and practicing elementary vocabulary/pronunciation (PLO4)

414-112 MYV 1 3((2)-2-5)

(ArabicI)

a v o J o dy Y A = 1 A Yo a
FWIBIUNAUNDOU: 414-111 AIHIDIUITUIUDIAU 159 NYULIMN Wi@qﬂiﬂﬂuﬂﬁ@iﬂﬂﬁﬁﬂﬁ%'l
@ 1 = o 4 o o Aq Y Ha o =2
ﬂ']iﬁﬂ‘ﬂﬂ‘ﬂzﬂ'lﬁﬁﬂ WA DIULASIVIU ﬁW‘ﬂ!m&’?fTLl'Juﬂ'lH'l’fﬂTii‘]JVlGl‘]fGlu%'Nl‘]Jﬁgi]'lTLl LUagANHYI
v o o & N Yo o o o

Iﬂ‘NﬁiNﬂﬂsﬂ@Wﬁi‘Uiuigﬂ‘UWHQWH !ﬁﬂugﬂ?ﬂW‘ﬂﬂi%ﬁNWﬂ! 1,500 A1

The prerequisite course: 414-111 Basic Arabic or equivalent, or approved by the department

Training in listening, speaking, reading, and writing skills in Arabic, as well as vocabulary and expressions
used in daily life, and study of the basic structure of the Arabic language. Learning approximately 1,500 words

HisoUa15D

~ ' o v & o dq Y I ' oY 1 v =

1. !,"'IJEl‘LlLLﬂ%i’J11!‘1"11?’{1/‘!1/]5]1‘]91"Ii’)TWi‘]JV]GL“]ﬁJi‘)EJllJJu@fJﬂ’N 1,500 ?ﬂIlﬂi’]fJ"I\‘]’E]'ﬂ@li’)WﬂllllW]'iﬁ"lulﬁt’J\‘lLLﬂ3

51U (A-MLO1)
o v & 4 o 2 4 aa o w T

2. denlgmdniiuaz InseaddseTeanugu ldmunauduusunms feas ludiadszsriueds
AU (A-MLO1)

3. o5 neuazlianuualiadugusssy 93585551 tazaNusVRase UAed AN luMsTaIL

1 1 k4

ﬂqmm:miﬁﬂmimmmw'i?”mzﬁ‘uﬁ’u YU mﬂ%’ﬁwqmw NITATTNAITULUANA N uazmﬁé}wmgmamnuﬁaaﬁu

(PLO3)

Y '
aa v A =

A A A A ' Y a o = = 4
4. 9F5VYLALLADNIATOINDAINAWUI IUNH LAY (L¥U uilunuie sy weldnesnidayuvasmsa

a9

o [ A 9 o o v o ad
wanynsweou o) dwsumsaudu dn nazagihivavefmdwiadu o (PLO4)
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Students are able to

1. write and read at least 1,500 commonly used Arabic words accurately in standard orthography and
pronunciation (A-MLO1)

2. select and use appropriate vocabulary and basic sentence structures for everyday communicative
contexts at an elementary level (A-MLO1)

3. explain and adhere to basic ethical and socially responsible practices in elementary Arabic
communication and group work, such as using polite forms, respecting differences, and providing basic source
acknowledgement (PLO3)

4. describe and select appropriate basic digital tools (Arabic keyboard, pronunciation/flashcard apps,

online dictionaries) for searching, practicing, and summarizing/presenting vocabulary and short phrases (PLO4)

414-121 mim"mummam%’u 1 3((3)-0-6)

(Arabic Writing I)

o A ) ) Aq 99 aa o o w2 1 o o = o o

ﬂ']ivjﬂl,"llﬂuéll@ﬂ"ﬂllﬁu 9 ﬂi%ﬂlu‘ﬁﬂﬁﬂigﬂ'l'\]u VUNHTIUAND ’Uu“ﬂﬂﬂﬁ&’i]']’)ullﬁ&’i]ﬂﬁiﬂﬂuﬁﬂﬂﬂ'ﬂn
a a 1 [ =3 = T
sualuTonmanis q Anmslddmians q lumsadelseToauaziSouisssdonim ldesegndeaazivingean

Writing short messages in daily life, diaries, and congratulatory letters for various situations; using
acquired vocabulary to construct sentences and compose texts correctly, using the vocabularies acquired in class, so as to
be able to construct sentences and compose texts correctly

Ja

ALTYUTINITD
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1. 5z Taseadidonnudu (vanunenaanudud uinaiuingszs1iu Joauna hl) nazgil
g Ao g
UsgToanugrunsuilu (A-MLO1)
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2. Lﬁ@ﬂﬂ’]ilﬁgllﬂﬂgﬂﬂﬁgiﬂﬂ'ﬂlﬁll']zﬁil Llﬁ?]ﬁﬂ‘ﬂlﬁﬂﬂlﬂu%ﬂﬂ?’]ﬂﬁuﬂgﬂ@%}ﬂﬂﬁ13J1J51J1/l (A-MLOI)
A A A A an o X A o o ' ) o 9 H
3. ﬂﬁﬂ]ﬂllaglﬂ@ﬂ!ﬂj@quﬂﬂ%ﬂawuiquﬂlﬁNW%ﬁMﬁ']WjUﬂTﬁi'N !Lﬂ‘l"U l!ﬂz’ﬂﬂgﬂlluum@ﬂ’nﬂﬁu
(PLO4)

Students are able to

1. identify the structure of short texts (congratulatory letters, notes/diaries, everyday messages) and
essential basic sentence patterns (A-MLO1)

2. select appropriate vocabulary and sentence patterns, then compose context-appropriate short texts (A-
MLOL1)

3. describe and select appropriate basic digital tools for drafting, editing, and formatting short texts (PLO4)

414-125 AUNMNMBIDIMIUFIND 1 2((1)-2-3)
(Business Arabic Conversation I)
AMsaunuINIegIne luaded 19 q 1y msuuziing msfuInsdwsl unaunuinied say
MIeBINESNHAIZNAAS AT HazUMEIMIIRIT UM AUMaiNe 17 mmia?}ams'lﬁ'ating AADILAZIMINT Y
Arabic conversations for business purposes; self-introduction; information services; social communication;

product description; and travel-related dialogues for accurate and appropriate use of language
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¥
HITYUATINITD
= Yo o o o Ao [N @
1. wonuaz l¥minmentuziiig 185 Insdnn g'ﬂlllllliﬂll—@ﬂﬂ LHagNIIUTTIYAUANHUS
a o o a v 1
wamnmcw1uu‘n’du1nuTﬁqiﬂi}smuﬁuamqmmsau (A-MLO1)

2. UfiAamnsemmagsnanaganuiuAsve uaedsnulumsaunuszaudY U mslsmgnm

A o

MIMINANVLANAN LAZNMITTOET081NTOTAD (PLO3)

Y 1
A =

a A A A aao = 4 =
3. 95 UNULALLIADNIATOINDAVNANUIIUNHNUIETY (Wi]migﬂiil/"lgﬂ’mﬂﬁlu]lau Llﬂiﬁ]ﬂﬂ@ﬂlﬁﬂ\i
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= A o S A 7l o w A g o Y a o 9
’UL!‘V]ﬂLﬁEN‘I’iiE]I‘VIiﬁW‘VINWH’E]HW]’EJS!‘L!@]) ﬁTHﬁlJﬂﬁﬁﬂﬂulm%Nﬂ“ﬁ@uﬂﬂﬁuﬂu?ﬁiﬂﬂi%ﬂﬂ@lu (PLO4)

Students are able to

1. select and use appropriate greetings/self-introductions, phone-answering phrases, question—response
patterns, and basic product descriptions in elementary business dialogues (A-MLO1)

2. follow basic business etiquette and social responsibility in elementary conversations, such as using
polite forms, respecting differences, and communicating honestly (PLO3)

3. describe and select appropriate basic digital tools (online dictionaries/phrasebanks, pronunciation apps,

audio recorders or VoIP tools) for searching and practicing elementary business dialogues (PLO4)

414-126 AUNMBIDIMIVE DD 2 2((1)-2-3)
(Business Arabic Conversation II)
5MNIAURNOU: 414-125 FUNUINHIOIMI VTN 1 W50 195 VeLRIAI AN

MsaumNMpIemiU Tassiassdaumsainegsneivanvate wiusinuzmsuazye Idaouiite

Prerequisite: 414-125 Business Arabic Conversation I or by permission of the Section Arabic conversation
by simulating a diversity of business situations: emphasis on listening-speaking skills
Ja
ALTYUTINITD
A Yo A a v 9 a ] 9 Y
1. Laaﬂuazi%mmu/gmuﬂiﬂaﬂmmgmmaauwumiﬂaaz@mummﬂumu‘n LYU I1UAN

9. ¥ o o 2 v " o
dninnudvams edanisunind uazsuins ldedrgndesnumanniu (A-MLO1)
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2. ﬂanﬂ@’]umuﬁauﬂ'ﬁﬂiﬂ’]illagll']ﬁﬂqwﬂ'lﬁﬁaﬁﬂ%ﬁui']uGluﬂ’ﬁ%’]aaﬁﬁﬂ’]uﬂ'ﬁm IBU NITADUITY

v 9

M3suMue Msoududoya uazmsamsaunun Wmmzﬁuﬁ"‘uu?ummmuaﬁmummam%’u (A-MLO2)

U

A A

Y 1
3. 1neailoasiaiiugiu (nderaeen el ueiinlswa uiinide/iale) e dusu Andow uaz

9
AMUNTUNUIFINVTU ) (PLO4)

Students are able to

1. select and use standard business expressions and sentence patterns to conduct elementary—pre-
intermediate dialogues in contexts such as retail stores, managerial offices, real estate, and banking with linguistic
accuracy (A-MLO1)

2. follow basic service procedures and business etiquette in simulated scenarios—greeting, handling
requests, confirming information, and closing a conversation—in ways appropriate to Arabic linguistic and cultural norms
(A-MLO2)

3. use basic digital tools (online phrasebanks, listening—speaking practice apps, audio/video recorders) to
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search, rehearse, and produce short business dialogues (PLO4)

a do A (Y]
414-127 MINUNOINTUZMBIDHSY 2((1)-2-3)
(Smart Arabic Typing)
@ @ o L Y a d =2 Aa d o a o @
BNHINIHIDINTY miﬂmwmuuuﬂuwuw ﬂ"liPJﬂWllWﬂW NITNUNTTE LLﬁS“]JigTEJﬂﬂ"IH"I'ﬂ"IWSU
= ] a s A a o o
i’JllfNfﬂil"]N1u1ﬂ§llﬂ§llﬂﬂllW’Jm@iLWﬂﬂ'linlWﬂTH'lﬂ'lTﬁ'U
The Arabic alphabet, finger placement on the keyboard, practicing typing words, typing vowels, and
Arabic sentences, as well as using computer software for Arabic typing
Y
ALIYUATINITD
° o v o ' £ S Y a v )
1. AUWUNDNYIDINTU ALK UIINUI lLﬁZLaEIlE]W]LHJHWﬂJWll"lﬁiﬁ'lullﬂﬂﬂ'lﬁgﬂﬂﬂﬂ (A-MLO1)
a 2, B Y v VA a
2. WUWA &5¢ (harakat) ttazilse loadu o llm')fmgﬂcﬂamawamawmmmgmmimu (A-MLO1)
A ) ¢ ¢ A M amno & 5w A Jy o
3. maﬂuazﬁlﬂfcmwm’n/msemammwugmmmumiwuw AN LazAINANANIEI0INT U (PLO4)

Students are able to

1. identify Arabic letters, correct finger placement, and the standard keyboard layout accurately (A-MLO1)
2. type Arabic words, vowels (harakat), and short sentences accurately and fluently in standard
orthography (A-MLO1)

3. select and use basic software/digital tools for Arabic typing, practice, and spell-checking (PLO4)

414-213 MBSV 2 3((2)-2-5)

(Arabic IT)

S0AMNTIAUROU: 414-102 MBSV 1 H30 Id5 Uy IAINEININ

=< @ U = Yo o o @ 1 A
MIRNNBENIIN A 81 uaziwou n3 sdnnuazdiuunemiy Tuils Tead1eg Ivainvaty
o 9 da! =} Yo o o °

HazFUEUINAY (FeugmAnnilszuna 2,500 M

Prerequisite: 414-102 Arabic I or by permission of the Section

Listening, speaking, reading and writing skills; use of Arabic vocabulary and expressions in more complex
and various types of sentences; acquisition of approximately 2,500 words

Y

Al oUAINID

' 4

1 denlmdni/duau sz 2,500 d1) naznuugliss Toaoudase Toatiugiu-lss Toa

anusmlignAesmuusun (A-MLO1)
4 aa o 4 o o @ 1 4
2. nSeelioadnanugiu maniynsueoulaw adeilszToada0619 woluawnisa/Spaced
.. A A g o o o v J o A A

Repetition) (WD AVAY 303 tazagihinauamani/d1uiuniEon (PLO4)

3. hawngudeuunaunin Taglsumpwezinsem Iz dugaunmnainnurainvats nazsy
WadarauatuzypuNauI WAL (PLO2)

Students are able to

1. select and use appropriate vocabulary/expressions (~2,500 words) and sentence patterns to compose
context-appropriate simple-to-compound sentences (A-MLO1)

2. use basic digital tools (online dictionaries, example-sentence repositories, flashcard/spaced-repetition
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apps) to search, manage, and summarize/present learned vocabulary and expressions (PLO4)
3. collaborate in dialogue practice by adapting language and etiquette for diverse interlocutors and

incorporating team feedback (PLO2)

414-214 HAN,MBIOIHSD 1 3((3)-0-6)

(Arabic Grammar 1)

riavoInwazilsz Toa Tﬂﬂﬁ%’wﬁugmmmﬂﬁziaﬂum szinvoamalsesuuazninuand uay
msa1ese Tennnu@en

Types of words and sentences; the basic structure of noun sentences; type of president and region and the
construction of a single sentence

Al3euaINg

1. izuuazﬁmuﬂﬂfﬁﬂﬂuaqﬁmazﬂszmmsﬂﬂﬂﬁugmiumymm'%”u (A-MLO1)

2. ugatlsz Tenanuideauunlse Tenum I gndesaundn lensal (A-MLO1)

3. 1%’m'§mﬁaﬁ§ﬁaﬁugm wanynsueoula uvasdrdslensal adelszTon) eAuduIay

asvaevlasaadialse Teaun (PLO4)

Students are able to

1. identify and classify parts of speech and basic sentence types in Arabic (A-MLO1)
2. compose single-clause nominal sentences correctly according to grammatical rules (A-MLO1)
3. use basic digital tools (online dictionaries, grammar references, example banks) to search and verify

nominal sentence structures (PLO4)

414-220 MIDIUMPIDIHIUTIFIND 2 2((2)-0-4)

(Business Arabic Reading II)

' o o w o A A A A A o a = o A ~Aq U

fﬂiﬁ]TL!!,mg"llUsl"l]ﬂiﬂllﬁWﬂﬂulflﬂﬂ‘i’iuQﬁi’)‘l’iif’)ﬁﬁ]@ﬂ\i € UNYINUFINY NITANHIANNNAUANN ‘Vl%)’clu
HIANIND IUITADNGIVY

Reading Arabic business literatures or medias for reading skill and main ideas: studying technical terms
popularly used in business circles of higher and more difficult level

Y

ALTYUFINITD

[ o o J 9 a @ Y Y
1. izq%mmwaﬂ i?ﬂﬁzlﬁﬂﬂﬁ?ﬂiy llﬁgﬂﬁqﬂizﬁﬁﬂﬂlﬂQﬂl’t’]ﬂ’JﬁJ‘ljﬁﬂi]ﬂ1H'lf]'lﬂi’UllﬂﬂEJ'Nng’IEN (A-

MLO1)
o Y a  d v K 0 v Ao o
2. ﬁ';:‘]JﬁTizﬁ"lﬂQl)‘lli’)\‘]‘lli‘)ﬂ’ﬂilﬁiﬂ%l,ﬂu‘]_lu‘ﬂﬂﬁlﬁﬂ]HW@WﬁSUﬂ%ﬂL%HLLﬁ%ﬂi%"KU (A-MLOI1)
v 1

3. AnmenasnuuImsnugsnaazlfiaamutuaeuidiualuanumsaisiaesldediagnde
(A-MLO2)

Students are able to

1. identify main ideas, key details, and communicative purpose in Arabic business texts accurately (A-
MLOL1)

2. produce clear and concise Arabic summaries of business texts (A-MLO1)
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3. interpret business service documents and perform the required procedures correctly in simulated

workplace scenarios (A-MLO2)

414-223 MIVSUMBIDIHNTLITIFIND 3((3)-0-6)
(Business Arabic Writing)
a o @ ' = @ 1 ~ @ d’! A Yo
FIIVIVIAUNDU: 414-121 DITIVYUNIYIDINTY 1 IﬂUN'luNﬂﬂ'liliﬁluqlui&’ﬂ“U D"ll“LlllIJ “Hif]llﬂi'ﬂ
ﬂialﬂ!ﬂ@li]']ﬂﬁ']sll'ﬁ“]f']
NANMIVIUIANIBFINVUAN ) 1Az MINNTIUIANNIEFINY
Prerequisite: 414-121 Arabic Writing I with a minimum grade of D or by permission from the arabic
section
Principles and practice of writing different kinds of business letters
9y
ALIYUAINITD
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L. A UgUIANVIYFTININUIIU (¥ FOUDIN ABUTU VoUvUa HAAUAVUY) ﬂ’)ﬂiﬂﬁ\i’ﬁiw E‘LILHJ‘II lae
FTAUMBUHNIZAY (A-MLO1)
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(A-MLO1)
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§30NOUAN (PLO4)

Students are able to

1. compose basic business letters (e.g., inquiry, acceptance, information request, appointment notice) with
appropriate structure, format, and register (A-MLO1)

2. select appropriate vocabulary and expressions and organize content to be clear, concise, and purpose-fit
in business writing (A-MLO1)

3. use digital tools and document templates to draft, revise, format, and verify the accuracy of business

writing before submission (PLO4)

414-229 MIDIUMPIHIVIBIFIND 1 2((2)-0-4)

(Business Arabic Reading I)

mygmuazivlinnudidgnnmiidensedens q Aineadugsie msdnmdmiinldlunaagsne
“l,uizﬁuﬁqqﬁu

Reading Arabic business literatures or medias for reading skill and main ideas: studying technical terms
popularly used in business circles of higher and more difficult level

Al3euaINg

1. szylonnwwan s1eazideadiAy nagingiseasAvesdenrugsnemuiemsuldediegndea (A-
MLO1)
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(PLO4)

Students are able to

1. identify main ideas, key details, and communicative purpose in Arabic business texts accurately (A-
MLO1)

2. produce clear and concise Arabic summaries of business readings (A-MLO1)

3. use basic digital tools to look up, verify, and annotate technical/business terms encountered in readings
(PLO4)
414-237 dnmansmuensy 2((2)-0-4)

(Arabic Phonetics)
=< = 9 12 Y A g ) 12 A o
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Pronunciation drills of Arabic consonant and vowel sounds; emphasis on a difficult sounds for Thai
students of Arabic; discrimination and pronunciation of Arabic phonemes; reading and transcribing phonetic symbols

Aisauenngo

1. nenueziiedesndysuziazdszmpiomsyTaensia lded1agndes (A-MLO1)
Y
eIuepNFeuIazDDATIA A NENEIAINA (IPA) dmsumitaidoaaziiiiugiulded1agndo (A-

MLO1)

v
@

Yy A& A aa A = v 2 A oAd P A o = a

3. GL“HLFISENJJ@?I% ANUITU (!LEJ”Llﬂﬂ@ﬂﬂlﬁﬂﬁ/ﬂuﬂﬂlﬁﬂﬂ/ﬂﬂﬂﬂiﬂ IPA) evunnuazUseiiumseon
=
IFEUDIAULDN (PLO4)

Students are able to

1. discriminate Arabic consonant and vowel phonemes by ear accurately (A-MLO1)

2. read aloud and transcribe basic phonemes and words using the International Phonetic Alphabet (A-
MLOL1)

3. use basic digital tools (pronunciation apps/voice recorder/IPA keyboard) to record and self-assess one’s

pronunciation (PLO4)

414-239 TMUFIINOISY 2((2)-0-4)

(Arab Culture)

aada 4 A 1A =) a2 A [ @

IDVIN Iﬁﬂ'ﬂﬁu AITULYD ATUHYY ﬂlumismuﬂuﬂs:mm ﬁﬁﬂ%LLﬁ%ﬁﬁJUﬁﬁiﬂﬂlﬁ]Q%W?@WWi‘]J AU
nasuulasmadansssy msomuassssudionlinlumsaade §anenusie msy

Ways of life, worldview, beliefs, values, customs and traditions, arts and cultures; tracing cultural changes;
manners and customs for doing business with Arabs

Y

ALTYUTINITD

a oA Y 9 = dy a 1 a o [ Y

1. ‘I.];]“]Jﬁﬁniliﬂiﬁﬂﬂ VO Llﬁz‘ﬁiiMluﬂll‘wuﬁ"luGl,uﬂWiﬂﬂﬁﬂﬁiﬂ"l]ﬂiJG]f"I'Ji’Jﬁ’iT]Jhlﬂ?]EJ"NlﬂlﬂzﬁﬂJ

(PLO3)

' ! v
2. USumpt msem azumnmmshaui i deasnuglnuguiansssuaanulu
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anumsalginanans ldedramnzau (PLO2)
3. denlddesmuazdnummemsuignmuazsinz aumatausssu luunaunugsnaseaudy
(A-MLOI1)

Students are able to

1. observe basic etiquette, prohibitions, and customs in business interactions with Arabs appropriately
(PLO3)

2. adapt language, etiquette, and collaborative role-taking to communicate with culturally diverse
stakeholders in simulated business scenarios appropriately (PLO2)

3. select and use polite, culturally appropriate Arabic expressions in elementary business conversations (A-

MLO1)

414-315 HAN,MHIOHSD 2 3((3)-0-6)

(Arabic Grammar II)

5MNIAUROU: 414-214 HENMBIDMSY 1 W50 I VB IMINAIUIIMN

Tmaﬁ%’waﬁ?ugmmmﬂiﬂﬂﬂﬂ?m sUnuvvesnie Uszsiu uaznisu myadlse Toansowiiaang
9 uazisz Tonnnusiu

Prerequisite: 414-214 Arabic Grammar I or by permission of the section

The basic structure of the verb sentence; forms of verbs; subject and object; construction of various types
of verbs and compound sentences

Al3eUEIN5D

1. A5z Iaseadalsz Teansen GUn3e1 malseswmanssy anudeandes tazdgi) lded1a
gnABI (A-MLO1)

2. uaailsz Teanseowazilss Teannusauiigndesnmvidn ensaluazmnganduniun Tasldql
A36IMINTFIU (A-MLOI1)

3. 1n30ailonaa (GT’JVTugﬂﬁ’w/ﬂa%ﬂa/wwngnm“bmmnf/uwamxla%u i‘rab) e AUAY AT
uazeSinemsiaenlaginsouas Inssadelsz Ton (PLO4)

Students are able to

1. analyze the structure of Arabic verbal sentences—verb forms, subject/object, agreement, and i‘rab—
accurately (A-MLO1)

2. compose grammatically correct verbal and compound sentences appropriate to context using standard
verb patterns (A-MLO1)

3. use digital tools (morphological analyzers/corpora/grammar dictionaries/i‘rab platforms) to search,

verify, and explain verb-form and sentence-structure choices (PLO4)

414-327 msa-yammemSuausnleside 1 2((2)-2-5)
(Listening-Speaking in Arabic Persian Gulf Dialect I)

v o A 2 a g =2 N AQ Y aa o w Y o
AUNUINMBIDIHIUT VU ULDULT AT uax«mqmwszmaw“l%slmnmlimnu Luuﬂﬂ}:lgﬂﬁﬂﬂlmngﬂ
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TRneurive I aunsodoans laedagndeaazmanzauy

Daily conversations in Emirati and Saudi dialects with emphasis on listening and speaking skills for
accurate and effective communication

A3 BUA1INTD

o A ' S A a J v 9 Aa o w & a 9 1Y °

1. ﬁu‘i’llﬂﬂ?‘kﬂ’éﬂﬁi‘]ﬁlu@TJHJE]ﬁLclffJ (L’E)llﬁﬁﬁ/“hﬂ’q"l) 11«!1’?’3‘1]@"[5'3@]‘].]53%1’)1!“&3ﬂ\iﬁiﬂ%ﬂ?ﬂﬂ@ﬂﬂ?
szaunm uazduissngndeumuizan (A-MLO1)

2. 5un 1 nsem uaznagnsnis Idneuierhausiniugaunuasiamsssulumsaununiun

Y

du'lRedrannngan (PLO2)

3. a3 eaiiodtita (9u adadaua ity netis wa tufindes) iedudu An uazadradoidos
umauﬂmﬁzuﬁm%"nmiﬁuaua (PLO4)

Students are able to

1. conduct conversations in the Gulf Arabic dialect (Emirati/Saudi) on daily and semi-business topics with
appropriate wording, register, and pronunciation (A-MLO1)

2. adapt language, etiquette, and interaction strategies to collaborate with culturally diverse interlocutors in
dialect conversations appropriately (PLO2)

3. use digital tools (e.g., dialect phrasebanks, listening—speaking apps, voice recorders) to search, practice,

and produce a short conversational audio for presentation (PLO4)

U a' U 13
414-328 Msfe-Ram¥omiudue 1 1eiide 2 2((2)-2-5)
(Listening-Speak in Arabic Persian Gulf Dialect IT)
[ o A a a 4 = =} o S
‘ﬂmazmﬂmmmwiummamummwa !Lﬂg“]ﬂ@‘ﬂ’fﬂi$L°U€JI$"IEIi]1€1ﬂﬂﬁﬂ1uﬂ15mﬂuﬂ?1uﬁa1ﬂﬁa1ﬂ
42 A a9 A ¢ A Y 1 ) )
HINYIVU !W@Gl“ﬁ’d?ll'ﬁﬂﬁﬂ?ﬂiGluﬁﬂTuﬂ'limi]i\ivlﬂ@ﬂ'lﬁgﬂ@ﬂﬂlmzﬂuii]
Listening and speaking skills in Emirati and Saudi dialects in various simulated situations for accurate and
effective communication
AlITouaINI0
2 o ? a 7 < <A
1. ﬁu‘nmmymumm‘ummﬂ’aima (!.?]lllﬁﬂﬁ/“]ﬁ'l@“’l) llﬂﬂﬁﬁ1ﬂﬂﬂullﬂﬂ$ﬁﬂﬂiuﬁﬂ?uﬂ1imﬂ
] s ' A v 9 o ' 9
nanyrialy Iﬂﬂisﬁﬂﬁq’ﬂﬁsUfJﬂ'ﬂllﬂig%N/Tl')uﬂ'ﬂmW’ﬂiﬁL"llﬂ%@]ﬁﬂﬂUfJfJNgﬂﬂ'ﬂQ (A-MLO1)
o A g’/ a ¥ o ] [ v W o 4
2. gututupeuusmsnug i luaoiumsaiinass (Fu Msdeusy msouduia misuisesdeton)
A 1 J A 1
Feammiaueles Feeruninzay (A-MLO2)

a ua @ o o 4 Jd 4 a
3. ﬂaﬂﬁﬁWNiﬂﬁﬂTﬂ "lgl}ﬂﬁ}ﬂ\l !.mZ‘Uii‘ﬂﬂﬁﬁJVINﬁ\iﬂlﬁl’E)\1’]ﬁlﬂ!ﬁiiiJfJTJHJ?Jilcﬁﬂﬁluﬂﬁﬁﬂﬁﬁﬂﬁﬁqiﬂ%

pgaiaye (PLO3)

aa o A A 9

] x v 9
4. Sl‘lsfjlﬂ%ﬂﬂﬁﬂﬂﬁ]ﬂﬁlwaﬁﬂﬂu ?]ﬂ LLﬁ%Wﬁﬁﬁﬂl?’fﬂ\iUWﬁUﬂu1ﬂTHTE]‘L!Z‘?THiUﬂ1iﬁ1LﬁuﬂLlU'ﬂﬁu
(PLO4)

Students are able to

1. conduct multi-turn conversations in the Gulf Arabic dialect (Emirati/Saudi) across varied scenarios
using clarification/paraphrase strategies to achieve accurate mutual understanding (A-MLO1)

2. perform basic service procedures in simulated scenarios (e.g., greeting, appointment confirmation,
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complaint intake) appropriately in the Gulf dialect (A-MLO2)

3. observe etiquette, prohibitions, and social norms of Gulf culture consistently in business communication

(PLO3)

4. use digital tools to research, practice, and produce short Gulf-dialect conversational audio for
presentation (PLO4)
414-338 MTASMHI NS UL IR 3((3)-0-6)

(Introduction to Arabic Linguistics)
MIunsed Inssafunmueviulumuszundes szuud sTuuNneduRUT LagTzuL ANUNINY
Taoldnguinmmans
Analytical study of the structures of Arabic language in regard to its phonological, morphological,
syntactic and semantic systems, using linguistic approaches
ABBUAINTD
A = o 7 Y A ' o v °
1. f]‘ﬁTﬂfJLﬂfJ'Jﬂ’U’fJQﬂﬂi%ﬂﬂﬂﬂlﬁ]\?ﬂTH'lllﬂLLﬂ NUIYLTYI KUY Iﬂi\?ﬁ'i'l\?‘ﬂi$1?]'ﬂ AIMUNVYUBDIAN
Yoan 19151 1406 19gnAnI (A-MLO1)
P = Y Yy o & A YA A oy g
2. Gl,"lfﬁ'i)!,!ﬁglﬂﬂiuj:ﬁﬂﬁ15ﬁulﬂﬁ1’l1’lu€’fﬂ\lﬂ HAZFIANADINUIUDWINITLTIUIINDTUAUUDYALIAL
WanMsiseuiaaeadin (PLO4)
¢ a e X 9 A o o & ¥ o o A A v \
3. ﬂi&’quﬂ@LLu'Jﬂﬂﬂ']‘]el'lﬁ']ﬁﬁi!’ﬂf]\?@'lulwa"l]ﬂ‘Vl']%‘Ll\?']uﬁuﬁ'lﬁiﬂﬂ']iﬁﬂﬁ']ﬁﬁi@!,LN'J‘VI'an‘]fﬂTH'lﬂEJ'N
muzay (A-MLO3)

Students are able to

1. explain the components of language, including phonemes, morphemes, sentence structures, and
meanings of Arabic words correctly (A-MLO1)

2. able to use up-to-date and content-relevant media and information technology to search for information
and support lifelong learning (PLO4)

3. apply introductory linguistic ideas to produce a short artifact for communication or guidelines on

appropriate language use (A-MLO3)

414-340 mmam%mﬁm;iﬁﬂﬁmu 3((3)-0-6)
(Arabic for Hotel Business)
) o ' ! Yy o oo X ¢ o o
mﬂ%mmmmﬂuuwuﬂmq gl GUENI?N!L‘EJJ Y LAUNABUSY dAaed Uszmauwus nsviguas
= EY v KR A ]
N1IHND1A '?lmﬂuﬂuﬁmwmﬂmammzuuﬂn ﬂﬂﬁﬂﬂ]ﬂalu
Arabic vocabulary and idioms used in hotel departments such as reception, public relations, sales and
marketing; writing letters and memos; internal contact
Y
ALTYUTINITD
oA H a Agl’ ] A @ I a < 4 v 9 9 =
1. mmumumummiTsmmwugm (¥U NITIBY MIYUIU NITIFNBUAFNIDIN NITTUUDIDUTYU
k4
iesdu) drenwremsuldedgndeaazimnzay (A-MLO2)

2. Eﬁau’miq5ﬁﬁ]ﬁmi”mmiﬂmnﬁ'aﬂgﬂuummzizﬁ’umy1171mmz’du (A-MLO1)
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9 A A an o A Y] v I [ A
3. 1fnseeliondiaiiosn i]ﬂg‘l]u‘ﬂﬂ Mz AN UUNIUUMIToa15 U 15 905U (PLO4)

Students are able to

1. perform basic hotel service procedures (e.g., booking, confirmations, check-in/out, initial complaint
handling) appropriately and accurately in arabic (A-MLO2)
2. write hotel business correspondence with appropriate format and register (A-MLO1)

3. use digital tools to draft, format, and manage hotel communication templates (PLO4)

414-341 Mo mSuNegsnanIY 3((3)-0-6)
(Arabic for Airline Business)
e S nagmsAninuzms l¥mmemsuiRedestunugsnimiiu
Arabic vocabulary, expressions, and language skills used in airline business and activities
Y
ATEUEINITD
A Yo o o S A A A A A 9 < Y o v
1. denldmdwinazdruaunumstv @nuivauwnies) iedemsteyani lluazdedmiuadiu
anuilaeanslaee1egndss (A-MLO1)
o . A g: a dy J o IS a g A Yy 19 A
2. auiuruaouuInMInug L luanumsaliiase (Fndu Vwnios midszma udeardilasu
529) AMen e mT VeI MINZ AN (A-MLO2)
o o a4 4 o A e v
3. U5umen nsem vazmshauiwiniededsnugdlasasuaziouswaumaiausssula

U1UHNIZ AN (PLO2)

Students are able to

1. select and use airline-business arabic vocabulary and expressions (airport/on-board) to communicate
general information and safety requirements accurately (A-MLO1)

2. perform basic service procedures in simulated scenarios (check-in, boarding, announcements,
delay/gate-change notices) appropriately in arabic (A-MLO2)

3. adapt language, etiquette, and teamwork to communicate appropriately with culturally diverse

passengers and colleagues (PLO2)

414-342 MuemSuegsnonINeaiien 3((3)-0-6)
(Arabic for Tourism Business)
o & o = ' = o a A o
ﬁwmmzmmuﬂ%’“lumwmmm !Lﬁ%ﬂ'ﬁii\ﬂlﬁu ﬂ1§ﬂﬂ1ﬂ§!miuﬂ'}§lﬂu‘ﬂﬁ NITIDINNNUASNIT
{ @ { 1 y @ @ g v o J
Tidoyanernuaniuineuier midousy sades Uszmnduwiug msvienazmsaain
Vocabulary and expressions in tourism business and hotel circles; preparing itinerary; making reservations;
provision of information on tourist attractions; reception, public relations, sales and marketing
A ouaN5D
Yy o 9 & d' Y o A o ~ ' a4 g
1. 114"1]@33!@ UUSUUTUNN/FADIUNNDUNYI HAZABUVDYNDINNYINUNITIDI-UINITNDUNYINY
o v o ) o A
AFANNUASTIUIUNHID N T UMK UIZTU (A-MLO1)
2. USump msem sazmshauswiuie feasiugnavgmaaiausssu ldeduminz ay

(PLO2)

nangnsAaumanstudin avInawaelsenafin wingasusuuse 2569 Iwenntweviuiivenisdeansgsna i 37/60



O e—
Alan1sAinun uKISnendeavvatuasuns Snevadaand %U oo
Uszo1Un1sfinun 2569

3. EL%’m’émﬁaﬁﬁﬁaLﬁeaammmmzﬁ;ﬂﬁufmaIﬂsunsmmﬁum@szazé’u wioudamatoyanis
90996101 lu3211 (PLO4)

Students are able to

1. provide tourist information, recommend routes/attractions, and handle reservation/service inquiries
using appropriate arabic vocabulary and expressions (A-MLO1)

2. adapt language, etiquette, and collaboration to communicate appropriately with culturally diverse clients
and partners (PLO2)

3. use digital tools to design and present concise short itineraries and systematically manage booking

information (PLO4)

[y 4 v d d

414-443 nm1a1mmﬁan1sﬁ%n1saﬂqumqumza 3((3)-0-6)

(Arabic for Hajj and ‘Umrah Service)

o v o ) Ao & o Aa a o o Jd a @ [l A

'ﬂ1ﬁWﬂLLﬁ$ﬁ1u’Juﬂﬂ1lﬂuﬂluﬂ1iﬂ1luu‘]§iﬂﬁ]?Iﬁ]iylm%quﬁ?%?I LYY n15mmaﬂizmmmﬂuwmmmﬂ
= v A v J = =
NYINUNINIT ﬁﬂﬂgﬂlﬂﬁﬂim%ﬁ%'@ﬂfﬂimu&

Relevant vocabulary and idioms related to conducting Hajj business and ‘Umrah, such as, correspondence
with Hajj Department in Saudi Arabia

Yy

ALITIUATINITD

4 kY ° A o ¢ P o v & o
1. ﬁ"amﬁsfﬁmummﬁﬂuuazﬁf’faﬂmuﬂmmmi‘mﬂﬁEli]illll/qmﬁzé’ﬂgﬁElmﬁwmmzmu’mmwwmﬁllﬁ’

9619YNADY (A-MLO1)

]
oA a

2. AuuiuA UNULT NS (FU Mdsaunuiunienw/msgudusese/msuddymimiinu)
Tuaaumssisiasd ldegamingan (A-MLO2)
Yy A A aano S @ A A 9 s ' v A Sy AA 9 o
3. lHinTealeAINa/NBINaNMTNOTUAY ATONUUUNDTN 1AL 19MIIde 1anauNNeIYeIn LY
v d g I
Fagiuazguiizded1uiluszun (PLO4)
Aa va a Y Y A A F) [ Y a Y [} a3 J @
4 QiidauesesIsuuazTeINNINEIToIN UM THUTMIFaayy 15 Anududiudl msuen
e a1l seneUmauns (PLO3)

Students are able to

1. communicate service procedures and requirements for Hajj/‘Umrah using appropriate domain-specific
Arabic vocabulary and expressions accurately (A-MLO1)

2. perform service procedures (e.g., coordinating with authorities, confirming pilgrim lists, handling on-site
issues) appropriately in simulated scenarios (A-MLO2)

3. use digital tools/official portals to research, complete forms, and draft relevant official correspondence
systematically (PLO4)

4. observe ethics and prohibitions in serving pilgrims, such as privacy, gender separation, and prayer-time

considerations (PLO3)

nangasAaumanstndin avInnwielsenafin wingasusuuse 2569 v enntweviuiiventsdeansgsna i 38/60



O e—
AloN1sAnuT UKISnedsavvaruasuns Snenvadaand %U oo
UstonUnnsfinun 2569

414-344 mmam%’mﬁmmn‘%mﬁmaé’mqﬂlmw 3((3)-0-6)

(Arabic for Health Service)

ﬁTﬁWﬁLlﬂ$’E‘?TH'J‘L!ﬂTkﬂﬂ?ﬂ%ﬂﬁi%ﬂuﬂﬁ%ﬂBﬁNﬂWUWa lﬁ}uﬂﬁn\lf;ﬁﬂﬂiﬂiuﬂﬁﬁﬂﬁﬁﬁlﬁﬂ?ﬁﬂﬂﬁv\lﬂ
unnd M13FUNTSnE narmMsTUUININeIRT 9N Ho991001 N1591a0 @ UNI5Al HAZNITANYIRIIULEN
amu‘ﬁ

Vocabulary and expressions for medical treatments, focusing on making appointments with doctors,
receiving treatments, special care unit and dispensary services; role play and field trip

Y
AITYUFINIGTD

o X A

v
1. e l¥mAwitazdumsunndiiug o Fuiia u3ee1ms uazeSnevuaeunIms I

QNABIMWLIUN (A-MLO1)

2. ﬂﬁﬁﬁmm]zumuu?miﬁ’mqmmwsluﬁmummffﬁ'mm (9 amdion $n1l5z 5 Suvamsnuy
M3 19e1) Arenwiomsyldvdraunmingan (A-MLO2)

3. Gl%’m%imﬁaﬁ%ﬁauawmdqsﬁ’ay‘amqmmwmﬁﬁaﬁuﬁ’u AT TOU Lmzfifﬂﬁﬁaa%m&ﬁﬂammué’u
aghafluszuy (PLO4)

4. UfiAaumdneessutazderiulunuguam iy anuiludiud msveanudusey wazanw
mmzaumanan1z lums1fusms (PLO3)

Students are able to

1. select and use basic medical arabic vocabulary and expressions to handle appointments, describe
symptoms, and explain service procedures appropriately (A-MLO1)

2. perform healthcare service procedures in simulated scenarios (e.g., registration, history-taking,
treatment/medication counseling) appropriately in arabic (A-MLO2)

3. use digital tools and medical information sources to search, verify, and produce a concise patient-
explanation artifact systematically (PLO4)

4. observe ethics and prohibitions in healthcare communication, including privacy, consent, and gender-

appropriate conduct (PLO3)

414-359 msudammernsu-lne 3((3)-0-6)

(Arabic-Thai Translation)

1Y 1 1 o =<4 v A

vannsuila mmmﬂmﬁwawmmmmmmzmyﬂm I?\Jﬂﬂ1ﬂ!,ﬂﬁﬁ‘w1/l ﬂﬁgiﬂﬂ UYNAUNUINTD
) 2‘; v g
VBANUTU 9 mﬂmmmmmﬂumm%a

Principles of translation; differences between Arabic and Thai; practice of translating vocabulary,
sentences, short dialogues or passages from Arabic into Thai

A ouaN5D

o ] v g an A

1. udladvalsgTeadeanuduainawemsuiunu Inelasldnaisiugiulinsnnunuie

Saaes 1AzANNREIMUDTUN (A-MLO3)
a ¥ g @ [l @ H
2. wanasduilummiemsuanlandniu Tng %’ammmuﬂaugﬂﬁ’w/ﬂszmﬁau) ﬁ”mgﬂzmu

wazdoamnmunzan (A-MLO1)
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9 A A an o 4 1 A A Y o Y ¥ o
3. dnTesiloada/mauiynsueou larl/szuusiowlamo dudus asnvnnudoandos azia
napaALIT0 MU Inauuvge (PLO4)
YZ a oa ' @ o A o Yo Ao
4. 1H¥NAAAITITITULALANUBDU IMINWFIAN—IAUTITUeasIaMULaz S uudamlandivua
ANDAALIAZANANHNIZEN (PLO3)

Students are able to

1. translate words/sentences/short texts from arabic into thai using basic strategies that preserve meaning,
register, and contextual accuracy (A-MLO3)

2. produce brief arabic messages from thai prompts (e.g., customer replies/short announcements) with
appropriate form and wording (A-MLO1)

3. use digital tools/online dictionaries/translation aids to research terms, check consistency, and compile a
concise arabic—thai glossary (PLO4)

4. use an ethics and socio-cultural sensitivity checklist to review and revise assigned translations to reduce

bias and maintain appropriateness (PLO3)

414-431 msudanuuaiw 3((2)-2-5)

(Interpretation)

ndnmsaw vagdnmsudanuuawluusunds 4 anmeemsuiiunm neuazanam Tnedu
MBI

Principles of interpretation; practice of interpretation Arabic into Thai and vice versa in different contexts

A ouaNs0

ﬁuﬁum‘;’dmuumimﬁm/"lamau mﬂmymmS"mﬂumm'lmuazmﬂmmllwmﬂumymm%‘u“lu
wumin luasfamans Tae3nyIANYNABIVDIAS 3301003 1AZANAGDILAG) (A-MLO1)

2. enuaz Idnalinmsauioondn (1w note-taking, chunking, reformulation, sight translation) lﬁ@fﬁjﬂ
oo utssaadeya uazmenenldnsudaumelunaiiisinua (A-MLO3)

3. ﬂﬁ‘ﬂ"ﬁmmssmmimdmadnaﬁuﬁm 1A anudy anudlunais Anugnded tagmssans
watlse Temisiudou (PLO3)

4. 13 esiloAdiiariewnI susauas afuayuad (@ unaeae i desny Sufin-numumany
I¥nesTaneuua) (PLO4)

Students are able to

1. perform consecutive/liaison interpreting from arabic into thai and from thai into arabic in general and
semi-formal contexts while maintaining message accuracy, register, and fluency (A-MLO1)

2. select and use professional interpreting techniques (e.g., note-taking, chunking, reformulation, sight
translation) to capture key points, segment information, and deliver complete messages within the allotted time (A -
MLO3)

3. adhere consistently to the interpreter’s code of ethics, including confidentiality, impartiality, accuracy,
and conflict-of-interest management (PLO3)

4. use digital tools to prepare for and support interpreting tasks (build bilingual glossaries, record and
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review performance, use corpora/termbases) (PLO4)

414-446 My msumnsununaunyIng uazaih 3((3)-0-6)

(Arabic for Thai Traditional Massage and Spa)

fntuazdaunuemsuildlunuuin wazadh igu msuuziims msdevawdeya ms
AOUDIWOINTT MUIMIUAZMIUANIIE WToMUa 53TuTHsul A Toriw uazdenlsUfidauiansssuemsy
ma?]mmmummmﬁnymuanmmmfﬁﬁmuﬂ

Arabic vocabulary and idioms used in massage services and spas including introducing services, asking for
information, asking about symptoms, service rate, making appointments, etiquette, restrictions and regulations in Arab
culture; role play in given situations

A3 oUaN5D

@ a

i Y 1l
1. ARENIVUADUNANVBIVTMIUIA—a1h (1TAME AANTDIIMT/TOT I BTV M3 T3 1AV 1Y

'
=} 9 a a

1anmng) Aed U111 DNgNABILAZATILE UNUSMS (A-MLO1)
9 9

2. gufiuduneuls MInnnsal/unumaNud (nsenuuuvlefuguaIw YeANNBULEN FUAIUDUIANS
[ v A I @ g‘;
duda nazquanaaisms) Wunemsvldasudiumazgndesmuiuney (A-MLO2)

3. QAT es T NNa s I TuHoNIAUTT TN MTDRNeINDOMUIA—a e g wa i ude 15U A3
9y <3| v @ Y a Y Y I 9 Y ' @
AuasednNuudIudl Maugnme MIuLSNVAININ LazMaNUYeyagna1vg1nasany (PLO3)

Students are able to

1. communicate the key stages of massage—spa services—greeting, screening symptoms/contraindications,
explaining services, stating prices/terms, and scheduling—using accurate, context-aligned Arabic expressions (A-MLO1)

2. perform service procedures from case/role-play scenarios—complete health forms, obtain consent,
clarify touch boundaries, and provide aftercare—in Arabic completely and correctly according to procedure (A-MLO?2)

3. consistently follow ethics and Arab cultural norms relevant to massage/spa services—privacy

protection, gender separation, avoidance of prohibited areas, and secure handling of client data (PLO3)

414-447 muowmsulugesnary 3((3)-0-6)

(Arabic in Mass Media I)

'
A A

o 4 A a oJa o o 3 A Jdax o 9 A Y o
ﬂ’]H1®T‘YT§U1H€TE}ﬁQWMW Ny T‘ﬂi‘ﬂﬁu HAZADDANNIBUNT ITNITUUAUDVDYA NITLADNTTINDYA
Y

mﬂﬁvmmmwmmu

Arabic language in printed media, radio, television and electronic media; presentational techniques,
selecting words and using an Arabic jargon

Y

ALTYUFINITD

= (N A v o 12 J 1 @ o 1 o [
1. RULAZAAADUDANNTDNIHIOHTUA M S UUNaA N UAS 9 (WW@W’J/HWI']’J/W]ITJEfJ/ﬂ'lﬁJiifJ']fJ
23 o

[ a J o J o
amw/Tnaddu) Taeidendoom 33aans uazdnimmzliaswmaalosuazd5uas (A-MLO1)

qawd’dﬂl 9 a £

9 A . T Y A 4 '
2. nlﬂflﬂ%ﬂﬂﬁ@ﬂﬁ]walwaﬁﬂﬂu LYNLYS L!ﬁz@iqﬂﬁ'ﬂum@ga (faCt-ChCCklIlg 15N GERRH] ﬁ‘ﬂ‘ﬁﬁﬂ) Nou
Y

° 3 2 4 3
agluvusasrivaueluynuanudody (PLO4)

A wa v A 4 Y 1 9 Y a T v < ' o
3. ﬂgﬂ@lﬁ'lllﬁﬁﬂ%iﬂ‘ﬁﬁﬁllﬁﬂ 'lﬂ!,l,ﬂ mmgﬂmm NITDWOIULHAIVUT) ﬂ'liﬂllﬂi@\?ﬂ'ﬂlllﬂuﬁ'luﬁ'.l Hae
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a2 A Y o o A Q’I A a
NITUANLAYINDINIAUD YU 1unﬂ%ua1uwwam (PLO3)

Students are able to

1. produce and edit arabic media copy for multiple platforms (headlines/leads/teasers/captions/short posts),
aligning wording, register, and jargon to the platform and audience (A-MLO1)

2. use digital tools to source, distinguish, and verify information (fact-checking, source attribution, media
rights) before formatting and presenting a short media piece (PLO4)

3. adhere to media ethics—accuracy, source attribution, privacy protection, and avoidance of biased

wording—in all produced work (PLO3)

414-448 MITOUMBIOHIY 2((1)-2-3)
(ARABIC TEACHING)
Y as [ U Y a wa
wanms Asmsdounyiomsvlugiznmiaalszma Tywwazuuamaud lv msAnliiaaeu
Principles and methods of teaching Arabic as a foreign language; problems and solutions; on-site practice
A3 oUaN5D

F F
o A ° 12 N v A o v J
L. AUUUNITTADUINDITSYSHUY Tﬂﬂlﬁ@ﬂalﬁlgf}’l%ﬂﬁﬁ@uua%ﬂTﬂW%Uﬁﬂuﬁlﬁ}ﬁﬂﬂﬂ'gﬂﬁﬂﬂNﬂaW‘ﬁﬂﬁ

=

-

suinimua (A-MLO3)

¥ . v

2. e msuluguisouite limds asmioiw nazlideauenus ldodndanunazgndo (A-

MLOI1)
Y A A A o A Y a ?; @ <3 o =) 9 Y 1 3

3. [inTesilendnaioaswionssudu sanurangumsious nazaqlwadseuodraiuszun

(PLO4)
Y

4. AN ANTTUIMTNTTHINMIAeUTIa0d Taesuils 1H-Sudeiauouns uazuSms¥uisswds

VINAVAFTOUNTANUHAINHAIENAH AL IMUTITY (PLO2)

gY

Students are able to

1. deliver a short simulated teaching session, selecting teaching methods and classroom language aligned
with the stated learning outcomes (A-MLO3)

2. use arabic classroom language to give instructions, conduct questioning, and provide feedback clearly
and accurately (A-MLO1)

3. use digital tools to create a short activity, collect learner evidence, and summarize learner results
systematically (PLO4)

4. demonstrate professional conduct during simulated teaching by listening, giving and receiving feedback,

and applying positive classroom management with linguistically and culturally diverse learners (PLO2)

414-450 msudamemiumagsne 3((3)-0-6)
(Business Arabic Translation)
o w 4 9 a v 3 Id
msuafdwd sz Ton donnumugsnvnnmmeomsuiiunim Ine waganniw Inedlunim
115U

Translating vocabularies, sentences and short passages in business from Arabic to Thai and vice versa
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9y
WITIUATNITD
Y a v g Id o A 9 am
1. Llﬂﬁ“ﬂi’]ﬂ’ﬂll‘ljﬁﬂi]flﬂﬂﬂTH101‘1’(5‘Ulﬂuﬂ11&11|l1/lﬂ uazﬂmmm'lwmﬂummmmu Iﬂﬂlﬁi’]ﬂi‘ﬁﬂa?‘ﬁ
& aa ¢ o o v 14 o
wlamenennurug SAER03T LASANNIRNIL °l‘ﬂgﬂu“lﬂmmnmmqmmwmmwuﬂ (A-MLO3)
a a @ J 1 = ° 3:
2. Namﬂﬂfﬂﬁﬁﬁﬂ%ﬂT}:ﬂﬂ1W§U%'lﬂjﬁ]1/lﬂﬂ1‘]ﬂ1[l1flﬂ (19U BLyQ Gl‘U!f;’f‘L!’E]iWﬂW ﬂ11]5$ﬂ1ﬁﬁ14) @%J’Jﬂgﬂ!.l‘ﬂll
1aBPuAIIATIIU (A-MLO1)
Yy A A aano s 3 ~ A ° Y '
3. Gléh'lﬂ5@\ﬁJ@ﬂ"l]‘Vlﬁ/ﬂﬁliﬂ'ﬁ/‘wi]uTlalﬂillE]E]uvlﬂu/ﬂaﬂﬁGﬁTS—Lﬂﬂlllﬂﬁ INDATIVEADUAN lLﬂﬂ’ﬂllllﬂJ
AoAndDY LazIATNao a3 1ATIMULVES (PLO4)
a oA a a [ @ Y 19 1 1
4. iR esssuumlagsne Taesnuianuaugni seyuvasdeyasdialisala uaznumiu
dooRuNoanoAANNTInN—TAUEI5H (PLO3)
Students are able to
1. translate business texts from arabic into thai and from thai into arabic, selecting translation strategies
that preserve meaning, register, and terminology to meet specified quality criteria (A-MLO3)
2. produce arabic business documents from thai prompts (e.g., emails, quotations, short notices) using
standard formats and wording (A-MLO1)
3. use digital tools—corpora, online dictionaries, glossaries/termbases—to verify terms, resolve
inconsistencies, and compile a concise project glossary (PLO4)
4. uphold business translation ethics by safeguarding client confidentiality, providing transparent source

attribution, and reviewing wording to reduce socio-cultural bias (PLO3)

414-462 annofny 6(0-36-0)
(Cooperative Education)
a ua a = ' o ' o 7 = A 1o asd
Ugiaannsdn luanmlsznoums idini 16 ddad 2 mamsdne) Aadeny Tdesluaniu
' a ' ' o ° o A o
dszaeumsuaziwsziiupa litdeeniidosay so ndnuidesih Insenunsenulsehnniulseaumsaims
MO 1AZATINUAINIT
A minimum of 16 weeks of training in the workplace (2 semester) under the supervision of mentors in the
workplace; 50% of the evaluation is from the mentors; projects or jobs related to work experience and area of study are
required
Y
Al UAINID
A wa Y A4y vo Y ) o =
1. NarutazlfianuawrihnnlasuneunueamIuaeuvesdnulsznouns wieuiiuin
@ <)
nanguiluszes (A-MLO2)
d' o a a 7 Y a d' 1 Y v @ & gﬁ U
2. Aeensmwiomsulunsungsnenudldusns e uswau azdiiruiiymn nahanldawazale
dnwaionus ldgndes (A-MLO1)
Yy A A aa o s ' o s A Y o o A
3. 1d1n509lloAvav0309ANT (Y 52 UVIANITNY BNA1T00U Tall NI 0Tz UUGNATUWUT) 1o
o Aa [} I
AUUUNULAZ 18U IUTUTZUY (PLO4)
4. 1A@AINYANTT VAT FNNTANANI3 05550 TUMTINNU 1Y ATIREA1 SPEIANVED tazSURAYO D
aonulasansluniey (PLO3)

o ' L= 1 @ o amd J A A Y 9| ' @
S. MNMUTIUNUNUANINUDITY Iﬂﬂﬂi'ﬂ?‘ﬁﬁﬂﬁﬁlm$ﬂ1ii’JiJ3JﬂLW’EJGl1’HJiiQl“lJ']“l’ilﬂEl\ﬂui’Jilﬂu
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(PLO2)
o o & o4 oo o oa y v A e
6. ﬁmmiwqm‘m‘aTﬂsNma;ﬂmﬂsauiﬂwqy;]numiﬂ;]umm Wiammaumwaﬂiuﬂqq
NFZUIUMINNU (A-MLO3)

Students are able to

1. plan and carry out assigned duties in accordance with workplace procedures, maintaining periodic work
records (A-MLO2)

2. communicate in arabic for business with clients, colleagues, and supervisors, both orally and in writing,
accurately (A-MLO1)

3. use organizational digital tools (e.g., task management, online documents, or CRM) to execute tasks and
report results systematically (PLO4)

4. demonstrate professional conduct grounded in ethics, including punctuality, confidentiality, and
responsibility for workplace safety (PLO3)

5. collaborate with culturally diverse teams by adjusting communication and cooperation to achieve shared
work goals (PLO2)

6. produce a report or project that links theory to practice and proposes improvements to work processes

(A-MLO3)

S1E30nmBNaY
NEIINVIMISFIND
441-101 mmsﬂmﬁﬂiznaumiunzmmmmmmwﬁﬂnim 3((3)-0-6)

(Entrepreneurship and Innovativeness)

ﬂwséuﬁ’uuazﬁuﬁuﬁsﬁﬂﬁﬂ msveamuTema anvannsnlumsiamninens AnuaTo
aumaTuTaduazuianssy msaaazamssansuianssuluesdms miadeanuldnFenlumsuistuves
gine nszvaumnineunaluladuazuiansswnlFlumswannnagnivesesnnis AaeaaumIins 1 esnns
dieliansaludushfunmasunlasesdnmiaden

Business startup and operation; opportunity identification; resource management capabilities; technology
and innovation capabilities; innovation creation and management within the organization, competitive advantage
acquisition in business; technology and innovation integration into the organization’s strategy; and analysis of
organizational adaptability to environmental changes

A ouaN50

1. i$uéﬁ"uﬁﬂumﬂﬂﬂﬁzﬂﬁuﬂ1iﬂﬁﬁlﬁlu1uﬁ’@]ﬂiilﬂuﬂi?{ﬂ15 (A-MLO3)

2. a%mﬂmiﬁm%aﬂaqwﬂﬁaﬁ%’nui’%ﬂi:i:Jﬁmauhmfmmﬁmmsmmmmﬂ (PLO4)

3. Sl,ﬁ'mwmﬁummgﬂu‘ummu’?ﬁﬂﬁuﬁﬁmﬂﬁumﬁmi (PLO2)

Students are able to

1. identify the steps of the innovation development process within the organization (A-MLO3)

2. explain strategic thinking to create innovations that meet market needs (PLO4)

3. provide opinions on the form of innovations implemented in the organization (PLO2)
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441-201 MIIANMINSNENDTUYWE 3((3)-0-6)

(Human Resource Management)

waRAREIt UM Tam I nensuyBg fanssumssamsninensuypd sulsenouds n13
’31\1!LWHTI§WEJ1ﬂ§3JHH5ﬂﬁﬁii‘I’THmZﬂﬁﬁmaﬂﬂ MIVIMITHANU MIVTMITAIADULNY ﬂﬁﬁﬂuiuﬁ%ﬂﬁﬁﬁlu?
niwensuyed muswismaeuunuy wiinauduius ssuuasaumalumsusmianiwensuyud

Concepts related to human resource management; human resource management activities including human
resource planning, recruitment and selection, performance evaluation, training and development, compensation
management, and labor relations, and human resource management information systems

Al ouaI130

1. ﬂ%iﬂEmmﬁﬂmmii”ﬂmm%wEnﬂimgyzi'(A—ML03)

2. a%mﬂﬂizmumi%”ﬂmim”wmﬂiuuyef(PL03)

3. 9nfn0d1935U 1A lumssansninensuywdau Tandimua (PLO2)

Students are able to

1. describe the concept of human resource management (A-MLO3)
2. explain the processes of human resource management (PLO3)

3. exemplify human resource management practices based on the scenarios provided (PLO2)

441-203 winnssumamsaanaadialyal 3((3)-0-6)
(Innovation in Modern Marketing)

anuiinernuuuiAanazma ulad lmimhunldlumsaaia uianssunszuaumsnamsaaia ms
ﬁ%’N’diif{ﬂaquﬂ‘ﬁaﬂ'liﬂﬁ'lﬂﬁlﬁ}uu’iﬁﬂiiu ﬂ'l33!?]5151({"19])@Hﬁ‘llu’lﬂqlﬁﬂjﬂﬁﬂ'ﬁiﬂﬁ'lﬂ NITAAIARNIZYANT NITARTA
A o @ A . a X a o 9 Y a
muﬁamﬂuaau"lau MINAALULNTINT I MIANATULDN MIaaapelszaumsal msﬂsanm%m%ﬂuiaﬂ

a a <3 A 4 [ ] a A

Payailseavguazdumesinlszamassnduioaduanu ldnFounenmsuisiu mstalsz@ninaniaiminaia
el

Knowledge of new concepts and technology in marketing; marketing process innovation; development of
innovation-focused marketing strategies; big data analytics in marketing; personalized marketing; social media marketing;
participatory marketing; content marketing; experiential marketing; application of artificial intelligence and internet of
things (IOT) to gain competitive advantages; measurement of contemporary marketing effectiveness

Yy

ALTIUATINITD

° o o 1A Y] o A A A < R ]

1. "1]1!41‘!ﬂﬂizlﬂﬂu’)ﬁﬂ‘ﬁiﬂJ‘VI1\‘]ﬂ1‘§ﬁﬂ1ﬂﬁ3\lﬂi1’iuﬂﬁﬂﬂﬂa@Qﬂ']J‘ﬁqﬁﬂﬁ]ﬂlﬁﬁ]ﬂlﬂuﬂimﬁﬂ%ﬂ% (A-
MLO3)

2. oFunemsnszuIuMIInzveyavwialvaieduaiumsaaiaadoIndvesgsne 1d (PLO4)

@ 7 A @ a A I ~
3. iguu’lﬂﬂﬁﬁi\lﬂﬁﬁEﬂﬂfmﬂiﬂﬂ‘ﬂﬁ'ﬂﬂﬂﬁ}ﬂﬁﬂUﬁﬂ1WL!'JﬂE%}’E]3JT]N§§ﬂﬁ]Wlﬁﬁ]mﬂuﬂimﬁﬂ‘ﬂ? (PLO2)
4. enlseanudinguesuianssunumsaaadiolnidemaianlavesgine 14 (PLO3)

Students are able to

1. differentiate types of contemporary marketing innovations in alignment with the selected business case

study (A-MLO3)

nangnsAaumanstndin avInawalsenafin wingasusuuse 2569 Iwenntweviuiivenisdeansgsna vl 45/60



O e—
AloN1sAnuT UKISnedsavvaruasuns Snenvadaand &_,U oo
UstonUnsfinun 2569

2. explain the steps involved in big data analytics to enhance contemporary marketing for the business

(PLO4)

3. identify modern marketing innovation in alignment with the business environment of the selected case
study (PLO2)

4. discuss the importance of contemporary marketing innovations for business growth (PLO3)
441-252 smugsﬁmﬁanmﬁuimﬁé’aﬁu 3((3)-0-6)

(Business Plan for Sustainable Growth)

mmﬁﬁmﬂmmmsﬁmwuqaﬁmﬁaﬂmaﬂwﬁéﬁﬁu m‘fﬂmiﬁmwuﬁsﬁmﬁamiamu Hamy
afuayunaaiumatu midmuaiaglszasanazuloviondn 35nsvasiendszana msnensal m3
ARTZHaDUMIAIMIEIN MumMIaaia MITU MInaa tazninensuysd anuduiusvesiiiosiag msai
FunuszuuauauumMIaadule M31hsenu 152U NIENTIN 5Un Sdesied s Tagdszaed
Ansgdanmnedoumeusnuaznelugine mismuagnsmansszauaieg thusululfiia Taemualszunn
HagNIINIVRN

Significance of business plans for sustainable growth; principles of business plans for investment and
financial support; goal and policy specification; budgeting; forecasting; business situation analysis in marketing, finance,
production, and human resources; relationships among factors; development of decision-making support models;
reporting; business planning methodology: vision, mission, objectives, analysis of external and internal business
environment; strategy formulation, and implementation through budgeting and control

A oUaA1II5D

1. 85118MANNTNWHUEINY 108 1H Business Model Canvas (BMC) (A-MLO3)

2. ’d%’NTmﬂagﬁﬁmﬁamﬂﬁﬂmﬁgﬁummmiﬂizﬂau‘qiﬁ%ﬁlﬁamﬂuﬂﬁﬁﬁnm 1 WU (PLO3)

3. ?'faﬁmﬁaﬁnﬁummm}3ﬁmﬁami@ﬂmﬁfﬁ"a§u (PLO2)

Students are able to

1. explain the principles of business planning using the Business Model Canvas (BMC) (A-MLO3)

2. create a business model for the sustainable growth of a selected business as a case study (PLO3)

3. communicate and present a business plan for sustainable growth (PLO2)

441-262 msamaadnadmiudlsznoums 3((2)-2-5)

(Digital Marketing for Entrepreneurs)

daudszaunumsaaia msamazignauimne anuddgvesmsaainaiia miaiiuazdiu
szaunienisaain ﬂﬁaminﬁQﬂﬁ}H%}hﬁiﬂﬂ ﬂ’ﬂiJ??'lﬁJfg‘Uﬁ)\iﬂWi@mWﬂa%ﬁﬁ ﬂ'lﬁﬁ%}NLlazﬂﬁ)ﬂllﬂﬂlﬁ‘ﬂﬁ'lﬂ?\iﬂ?ﬁ

ana o 4 o v < ad 1 a
ARIAAING ﬂ1§ﬁ%N!§ﬂ\ﬁTJ Msminsaa1arIu lgFeaialsn (Social Network) $113¢) uazmsdsziliuna

]
v A o W

o 3 Yo &
anudse Tag gz iandidny
Marketing mix; target customer analysis; the importance of digital marketing; creating and designing
digital marketing content; storytelling; marketing through various social networks; and evaluating success using key

indicators
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Y
FHISYUAINITD

{ aa o 4 \ a ¢
1. ﬂﬂﬂLLUULﬁ@W11/1Nmiﬁmﬂﬂima ﬂqﬁﬁ%}"hu%@\jiWq ﬁquﬂigﬁuﬂ’]\iﬂqiﬁﬁ']ﬂ Llﬁgjlﬂj1gﬁaﬂﬁ}1

thvne (A-MLO3)
@ o an o 4 v 9 Y I 9 a Y
2. ﬁ]ﬂ“ﬂ?ﬂﬁi‘lﬁ?ﬂﬂ%WﬂclﬂmJﬂZﬂ‘]J!‘lhTTiﬂEJ‘VIN"II?NEJ']Ji$ﬂfJ‘1Jﬂ1§?JfJNufJEJ 1 @uA1 (PLO3)
a a o a a aa o Y v dyw d' o W
3. ﬁﬂﬁ?ﬂl!ﬁgﬁlﬂﬁxﬁﬂi3ﬁﬂ‘ﬁﬂ1W1’INﬂT§ﬁﬂ1ﬂﬂﬁ]ﬂﬁTﬂEJGl"WI’J"If’JﬂVIﬁ1ﬂﬂlu (PLO4)
Students are able to
1. design digital marketing content, create stories, develop a marketing mix, and analyze target customers
(A-MLO3)

2. create digital marketing strategies to suit the entrepreneur's goals for at least one product (PLO3)

3. track and analyze digital marketing performance using key indicators (PLO4)

' a Aaa v a J Y
ﬂqmmmﬂiuiaﬂmvmuazmiam‘nwmay_a
a A o ¢
421-252 msamiwﬁaeammw"lau 3((2)-2-5)
(Social Media Analytics)
9 A o 7 A o 7 a A o Y 4 A
mmmﬂﬁ]aaﬁmuaau"lau ﬂi%!ﬂﬂﬂl@ﬁﬁ@ﬁﬁﬂﬂﬁ]@uqﬁu mia!,fmzWﬁamﬂuaau"laummmmm

@

aa A < s A o o o a o
AIND Lﬂﬂuﬂiuﬂ"ﬁm‘US'}‘Ui’)11"17@QﬁﬂWﬂLLWﬁﬂV\lﬂiﬂﬁ@ﬁﬂﬂﬂ@?Jublﬂuﬁ"lﬂ 9 ﬂTSV]Tﬂ’NlJﬁ%ﬂWWﬁ}@M“ﬁ NITAUATICH
) ° a s A o Y v a o A 9 A o 4
Vodya mﬁmmuawami'Jmiwmwam"lﬂclﬂumi@mﬁu% ﬂ'li‘V]'lL“Hll’t']W’f]ll“ﬁﬁﬂﬁﬂﬂllﬂﬂullau

Social media understanding; types of social media; social media analytics using digital tools; techniques
for collecting data from various social media platforms; data cleaning; analysis; and visualization to use data-driven
insights for decision-making; social media data mining

Y=

ALTYUFINITD

a a v & v y v
1. ’é]‘ﬁ1J1EJLLH'JﬂﬂLLﬁ$W'dﬂﬂ'liwuﬁ'lu"llﬂﬁﬂ'liﬁi'lﬂﬂ'lW‘lJfJiJ“ﬁ‘lﬂ (A-MLO3)
2. denldlszianvesnsmuieununmiigndesnudeyanazusun1a (PLO4)

a a

4 s '
3. waeams 415 ealeuazaarauas lumsasranmdeyaldedielialsz@nsnm (PLO4)

Y A a 4 o Y § v ¥ { A Y ¥ ¥
4. uaaams 1aseslonazmalianminzauiudeyaiveai unmdoyandodis laedgndesla

(PLO4)
5. ldmsadenmdeyalunmsmivayumsaaduloavazmsdoas luusunas q 18 (PLO2)
6. HEAIDDNTIANNEDAAG 930 LAZMINITTOTTUTAUNA (PLO3)
= = v A o =R K d
7. waeapeniamsinNsuAseutaztiedals: Temnidiusiu (PLO3)

Students are able to

1. explain the concepts and basic principles of data visualization (A-MLO3)

2. select the appropriate type of graph or diagram for the data and context (PLO4)

3. demonstrate effective use of data visualization tools and software (PLO4)

4. demonstrate the use of appropriate tools and techniques for data to create visualizations that
communicate accurately (PLO4)

5. apply data visualization to support decision-making and communication in various contexts (PLO2)

6. demonstrate honesty, integrity, and information ethics (PLO3)

nangnsAaumanstudin avInawieusenafin wingasuiuuge 2569 Iwenntweviuiiventsdeansgsna vt 47/60



O e—
AloN1sAnuT UKISnedsavvaruasuns Snenvadaand &_,U oo
UstonUnsfinun 2569

7. demonstrate responsibility and consideration for the public interest (PLO3)

421-253 vinwzmsifaanilszivg 3((2)-2-5)

(Artificial Intelligence literacy skills)
9 dy a 4 a a d aa a
anun lawugudyanlszang msdsemuilyanlscavgoonaliinsug i 35953 30HaSHANTENY
Y a J 9 9 a  J J

vnmslsnulyanlszasg malszgnalsdaygnlscasgluanumsalang o

Basic understanding of artificial intelligence, critical assessment of artificial intelligence, ethics and
impacts of artificial intelligence use, and application of artificial intelligence in various situations

P

ALTYUFTINITD

¥ A a o a s o v
1. InsesilonsousdnanduilynnilseAugamaniumsainiimuala (PLO4)

S A o v a A o
sinernldlszaeumsdadulaauaaiumsaindiviuald (A-

a9

2. UsziiumaTuladdygilszan

MLO3)
E =) a A o 9 ] Y

3. Gl"]ﬂ‘ﬂﬂiuiﬁ ﬂﬂﬂluﬂlu11J§$ﬂ‘]aliiuﬂ151/]']\1']1!1@]@EI'NQﬂ@]f]\WHlIﬂaﬂﬂ1ﬂlla$ﬂ§§ﬂ1ﬂiﬁmﬂlﬂﬂ
UnAsaumMaA (PLO3)

Students are able to

1. utilise artificial intelligence tools or applications according to the given situation (PLO4)

2. evaluate artificial intelligence technology for use in decision making based on specified situations (A-
MLO3)

3. utilise artificial intelligence technology at work correctly with the law and ethics of information

professionals (PLO3)

a da a d d
421-352 msmalrdgdannIetinduazmsnaaee lati 3((2)-2-5)
(Electronic Commerce and Online Marketing)
a = o a Ja 3 a 4 o 4
HUINA NHBY HagANUAIAYVDINITWIUFYDIANNITOUNT Lmzmmmﬂaaullau ﬂﬂﬂﬂigﬂ’ﬂﬂ"l}ﬂﬁﬂ1i
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wm%maﬂmauﬂmmzmmmﬂaau"lau ﬂ']i‘]Ji&’Qﬂ(ﬂi(’]ﬂ‘ﬂﬂiuiﬁﬂﬁ1§ﬁulﬂmm&’!ﬂiﬂﬁllﬂﬂﬁ ) ININAUITIND
Y o a 4 Y a a a ad 4 a A
LLﬁZﬂ]iﬁWiWﬂqﬂQWﬂﬂ”ﬁﬂTﬁ'ﬁﬂ%’ﬂ’ﬂullﬁu uuﬂuumimﬂmm‘qsﬂﬁ]’aﬂammmmzmmmﬂaau'lau 73N90
aAd Ay Yo a @ a dad a J @ o a L4
ﬂ@ﬂlﬂi%ﬂﬂﬂiﬂﬂ’ﬂﬂuﬂﬂiuﬂﬂilq‘]_lu NNUUIYNMIWINUFYDLANNITDUNT izﬂﬂﬂOWMﬂﬁﬂﬂﬂﬂaluﬂWiWWﬁiﬂEl]’t‘)’l’)uhlﬁu
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Concepts, theories, and importance of e-commerce and online marketing; elements of e-commerce and
online marketing; application of information technology and various tools to develop business and earn income from
doing business online; growth trends of e-commerce and online marketing; e-commerce businesses that are popular today;
e-commerce laws; online business security systems; presentation of work; case studies; e-commerce and online marketing
A3 ouaNID
a @ A A [ a Ja < a 4 4 o " v
1. ﬂﬁiﬂfﬂ’iaﬂﬂ1i!.!’§l$1/lf]‘HalﬂEJ’Jﬂ1Jﬂ1§W1ﬂ!GIffJE]Lﬁﬂﬂi@uﬂﬁLLﬁ%ﬂWiﬂﬁ1@9@1&1@1&?1113114%19\ (A-
MLO3)
a o A ~ A A Y o A dad A < Y Y
2. ’JLﬂi'IZﬁﬂﬂJuﬂ'lﬁi’fJﬂimﬁﬂ‘HTVI!ﬂEl’J"’llﬂQﬂ‘Uﬂ'liWﬁl!ﬂ)’El’é]lﬁﬂ‘V’liﬂuﬂﬁllﬁgﬂ'li@a'lﬂﬂ@uulaullﬂ (A-

MLO3)
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o ay { A @ a da I a
3. 't‘]f’]ﬂLLUULLaZWWU?IﬂiQQ]uW%E’)%UQWUﬁLﬁﬂTﬁ}E’NﬂUﬂ"IiWWmG]ffJ't‘)LaﬂTliGUﬂﬁlLﬁzﬂ"ﬁﬂﬁ]ﬂi‘)@uqﬁﬁ
18 (A-MLO3)
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4. Gl‘])'miﬂﬁllﬂllagﬁlﬂﬂiuIaﬂﬁ'ﬁﬁuWIﬁ‘V]LﬂEJ']"U’f]\?ﬂ'lJﬂ'lﬁ'W']ﬂl"]ffJ@!ﬂﬂVli'f]uﬂﬁuﬁ?ﬁﬂ'li@]ﬂ1ﬂﬂﬂullﬁullﬂ
(PLO4)

Students are able to

1. explain the principles and theories of modern e-commerce and online marketing (A-MLO3)
2. analyze problems or case studies related to e-commerce and online marketing (A-MLO3)
3. design and develop projects or pieces of work related to e-commerce and online marketing (A-MLO3)

4. apply tools and information technology related to e-commerce and online marketing (PLO4)

aa v o [ d a
421-361 malulagadnadmSuesnnsuazgsne 3((2)-2-5)
(Digital Technology for Organization and Business)
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The process of managing digital technology; information management; document creation; spreadsheet
processing; data presentation; data summarization; working on computer systems and resources via the Internet; business
information systems; and information management in organizations and businesses
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1. 95UNANNII Vlf]’]&lg]uﬁgﬂ’ﬂllZ"ﬂﬂﬂluﬁlJf’Nfﬂﬁﬂﬂﬂ?ﬁlﬂﬂiuTﬁﬂﬁWﬁﬁulﬂﬁiuﬂQﬂﬂiLLﬁgﬁiﬂﬂ (PLO4)
o 1 a s
2. ’E'JﬂﬂlL'U’Ungi]ﬂﬂ']ig’l]u’ﬂ’ﬂl’f]ﬂ’ﬁ"liVlﬁﬂEJNQﬂ(g]J@QLmZL‘HIJ']S’;ET?JG]']&I’UTUVW@Q@\iﬂﬂi (A-MLO3)
a 4 9 & 1Y 7
3. '.]!ﬂi'lz‘lrilmgﬂi$3~l’]ﬁwﬁ‘ﬂﬂy‘m1ﬁ|@ﬂ']iﬁ]ﬂﬂ'liﬁ'liﬁuwlﬁiuﬂﬁﬂﬂi (PLO4)
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4. %mmmazmﬁmmuamagamaauTanwWﬂuawmwmﬂ (A-MLO3)
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5. ﬁl%m%E]\‘lﬁﬁ]‘ﬂ"I\‘lWlﬂI‘HIﬁEJETTSﬁu!fl/lﬁ‘ﬂL‘Viil13’:?'{11E‘TTWﬁllﬂ15i]ﬂf'ﬂﬁ'ﬁ?iﬁulﬂﬁiuﬂﬂﬂﬂﬁuﬁgﬁiﬂﬂ
(PLO4)

Students are able to

1. explain the principles, theories and importance of information technology management in organizations
and businesses (PLO4)

2. design and manage document formats correctly and appropriately according to the context of the
organization (A-MLO3)

3. analyze and process data for information management in the organization (PLO4)

4. design and present data with infographics and dashboards (A-MLO3)

5. apply appropriate information technology tools for information management in organizations and

businesses (PLO4)
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421-362 mstaseuazmIsenuuunIndIMSuaeAdia 3((2)-2-5)

(Storytelling and Graphic Design for Digital Media)
o 7 A VA anw o { a
vanmIasd e umuiilomMsaisesaIia ANumINeuaynanmMsiug uvesnseonuuuau Iyl
a a, a L Y] a 1 4 ¥ 1
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1 k4
sUnuuatia Andfiamsadedeatsiansaidnm lumsaatiomaiiamoyalszavg
Principles of content creation for digital storytelling including the definition and fundamental principles of
infographic design; exploration of creative thinking methods and design processes, storytelling principles and techniques,
as well as considerations for content and target audiences; emphasis on communicating ideas and emotions through
visuals and other elements, designing and creatively visualizing information in digital formats; practical training in digital
media through case studies on digital content generation using artificial intelligence
Yy
ALIYUAINITD
a @ Y s A A aa o a a 9
1. 93UINaNMITINADUNUNINDNITLAUTDIAING LLﬁ$ﬂ1ii’Jf’JﬂLL1J°]JE]‘L!I‘I/\Iﬂi?ﬂﬂhlﬂ (PLO4)
2. adudedviauazou nsin iz andunquidhmineneldmuuzihwesdaounsonnuauls
Y
18 (PLO2)
Y S A A an o a a A o
3. dnaluladasawmnamionisiasosaana wazmseonuuudu Insinauaaiumsaliivua
18 (a-MLO3)
{ aa o a a [ d S A
4, ﬁ%’nﬁamwmmzauiﬂm11/\Iﬂ"l$fmimaﬂmiaﬂmmu?ﬁaiﬂﬁuﬂﬁmﬂﬁzqﬂmmznmmﬁiu (PLO3)

Students are able to

1. explain the principles of content creation for digital storytelling and infographic design (PLO4)
2. create media and infographic that aligns with target audiences under instructor guidance or based on

personal interests (PLO2)

3. use information technology tools to support digital storytelling and infographic design in response to

specified situations (A-MLO3)

4. create digital media and infographics according to design principles using appropriate software

applications, with ethical responsibility (PLO3)

NQIINMsARY (HangAsANEIMEAsTadNa M3 MIMsaeudaaIufny)

762-202 Inennsmsdamsideul 3((2)-2-5)

(Learning Management Science)
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Meaning, importance and elements of instructional management science; concept of learning management
and student-centered, active learning, behaviorism, constructivism, humanism learning approaches as well as the Islamic
learning management; blended learning and the selection of concepts, theories, models, techniques and methods of
learning management; integrating of Sufficiency Economy Philosophy with learning management; designing the learning
environments, professional learning management plans as well as designing the learning management in content and
learning assessment of Islamic Studies with model of technological pedagogical content knowledge (TPCK) in order to
develop learners’potential

ABOUA1NID

1. Uszgnandnms uuada nqufas 9 lumseenuuumsBoumsasumszoaaindnu (A-MLO3)

@

2. St UM sAMsiseuinaeanden s suninuIANA1 (PLO2)
3. daiumumMstanIGouiuuuysanmsdaa uagdnudniussugine fioauazmansoui
= 9
(NeIT99 (A-MLO3)
=) sld' GUES @ [ =) Y a a
4. wenlddouazimalulad ldmnzaudumsiamsisouiuaziinsesssy (PLO4)
Y v
5. pRNULUANINIIAGONMTEoUS naztamssuizou ldmuzauiudSeuniinuuanaieny
(PLO2)
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6. Tinnuruoninlaazimsnanass anuiuuyvdvedisou (PLO3)

Students are able to

1. apply principles, concepts, and theories in designing Islamic Studies instruction (A-MLO3)

2. develop learning management plans that accommodate learner diversity (PLO2)

3. develop integrated learning management plans combining Islamic Studies and social studies with
sufficiency economy and other related disciplines (A-MLO3)

4. select and use media and technology appropriately for learning management with ethical responsibility

(PLO4)

5. design learning environments and manage classrooms appropriately for learners with diverse
backgrounds (PLO2)

6. demonstrate empathy and respect for the dignity of learners (PLO3)
762-204 msIanazszidiuwamsizeul 3((2)-2-5)

(Learning Measurement and Evaluation)
a @ a an @ a = 9
UUIAA UANNIT INAUA !Lﬁ$'J‘ﬁﬂ1§11&ﬂ15’3ﬂ!l,ﬁ$ﬂi$llluWaﬂWﬁLiﬂuqﬁ] NITODNUUVLUASATIVEOY
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Concepts, principles, techniques, and methods of learning measurement and evaluation; design of learning
measurement and evaluation tools, measurement, and evaluation for Islamic Studies; practice guidelines for new learning
measurement and evaluation approach; ethics of assessors and participants in learning measurement and evaluation,

application of measurement and evaluation to solve problems and develop learning management and learners'
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development

AiseuanInga

1. 951101UIAA HANNS MATia wagdsmIiauazlsziiunamsieus (A-MLO3)

2. fiaeaTIIde UM IMYBLAT 0D Tatazsiliunamsfous (A-MLO3)
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5534 (A-MLO3)
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4. szgnaldmadauaziseiiupa meWanNIIaNEeuioaa 1NNt (A-MLO3)
5. enuramsiatazlszdiunamsiauazdsziiuwansiGeus laed1eliosserussu (PLO3)

Students are able to

1. explain concepts, principles, techniques, and methods of learning assessment and evaluation (A-MLO3)

2. develop and validate learning assessment and evaluation tools (A-MLO3)

3. apply assessment and evaluation processes to solve problems and develop learners fairly in authentic
contexts (A-MLO3)

4. apply assessment and evaluation to improve islamic studies instruction (A-MLO3)

5. report learning assessment and evaluation results with professional ethics (PLO3)

762-205 u%fﬂniimmzmﬂiuiaﬁﬁ%ﬁmﬁ'emsﬁnmﬁm%’uﬂg 3((2)-2-5)

(Educational Innovation and Digital Technology for Teachers)
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Principle and concepts of educational innovation and digital technology, analysis, design, development,
application, and evaluation of innovation; content management, learning material development of Islamic studies, learning
environmental management, usage of community learning resources, selection and utilization digital technology and
media to enhance learning and encourage students' life-long learning; law and Islamic ethics to use information
technology, digital literacy, trends of technology for school learning management

A3 BUA1N5D

1. oBnendnms uuaAafinedessuuianssuazima TuTadasiamansinm (PLO4)

2. fudunazTianeitoyalaold maTuTadasiafimmzan (PLO4)

3. WsunsumamaTuTaditemaGouduazmssamaoud 1dodadeinds (PLO)

4. ppnuUULAZTAUIANTSUMI T ous Taoysanmsmansioaay Anwfumaasiineadesdedi
a$19a359 (A-MLO3)

Students are able to

1. explain principles and concepts related to educational innovation and digital technology (PLO4)

2. search for and analyze information using appropriate digital technologies (PLO4)
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3. use educational technology software for learning and instructional management proficiently (PLO4)
4. design and develop learning innovations by creatively integrating islamic studies with related disciplines

(A-MLO3)

762-317 madudiszneumsgsnamamsanmn 2((1)-2-3)
(Education Business Entrepreneurship)
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Educational entrepreneurship; analysis of social situations; seeking business opportunities based on
educational knowledge and experience; understanding the problems and needs of the target customers; generating
business ideas from a comprehensive survey of stakeholders' needs; application of business, marketing, and modern
technology concepts in expanding the education business in line with the local context
Ja
NITIUATINITD
a L4 a L a =
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(PLO2)
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Students are able to
1. analyze and explain phenomena in educational business operations (A-MLO3)
2. survey and analyze the needs of parents and stakeholders to inform the generation of business ideas (A-
MLO2)
3. use business tools to create educational business ideas with creativity and consumer empathy (PLO2)
4. apply marketing concepts and modern technologies in designing educational businesses (A-MLO3)
5. communicate to present educational business ideas creatively (PLO4)
762-422 §sﬁ%ﬁ$ﬁaaﬁan1sﬁﬂm 3((3)-0-6)

(Digital Business for Education)
< = "o = ¢
mailudlszneumsnumsanmimdnly miiumaluTad msldse Teainn uuamansadanou
I s ya s EUY ' o = o o o
mudnysamsesnanuisaamluunaaesumaluladmislnilunssanmsAnyieonla msenszaunmsia
= = o a s v Yaa o A <Y
msfAnyInunslasunlasvesgadis nsinszianuiimenas Tema lumslsadnamodss Temiam

= a Ia o a aa Y} = I Y a =
NITANHY ﬂ'li’.]!ﬂﬁ'lZWV]ﬁVINﬂ1§W{5MuTl§§ﬂ‘1]ﬂ§] a N13TIVIINVBYQ NITANHY ﬂ’.]']lllﬂull‘ﬂllﬂﬂ']\i‘ljiﬂi]ﬂ']iﬁﬂ‘]s-l'l e
=1

79 9 A A a a
msszgnalfasodlomagsnelugsnomsanen

nangnsAaumanstndin avInawaeusenafin wingasusuuse 2569 v enntweviuiivenisdeansgsna i 53/60



O e—
AUeMsfinun uKISngrdvavvaluasuns Snevadand %U nvusebomd
Us=91Un1sAnun 2569

Being an educational entrepreneur; understanding and technology literate, modern technology application
for benefits of educational management, guidelines to create integrated Islamic content in online platform, level up
education along with era changes, challenges and opportunities analysis for using digital technology on education
benefits, direction of digital business development analysis, data gathering, educational business feasibility studies, and
applying business tools in educational business

A3 oUa150

1. a%mﬂwﬁnﬂmﬂué’ﬂizﬂaumimamiﬁﬂyﬂﬁ (A-MLO3)

2. fwisiumaTuTad lumisInilumsisznongsamemsfine (PLO4)
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4. Wanzvinnummonas Tomalumslsaanameilsg Temilumsingsnaniansanyi (PLO4)
5. dunsestionagsne liszgnd 15 ugsiamanmsdnen 18 (A-MLO3)

Students are able to

1. explain the principles of educational entrepreneurship (A-MLO3)

2. demonstrate awareness of modern technologies for operating an educational business (PLO4)

3. create Islamic Studies content on various online platforms appropriate for consumers (PLO2)

4. analyze the challenges and opportunities of using digital technologies for the benefit of educational
businesses (PLO4)

5. apply business tools to educational businesses (A-MLO3)
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Communicative approach
Role playing
Gamification

Interactive quizzes and polls
Thinking based

Inquiry based

Activity based learning
Service learning
Case-based learning
Collaborative learning
Flipped classroom

Group work

Pair work

Discussion
Think-Pair-Share

Peer teaching
Presentation
Brainstorming
Participatory lecture
Question and answer
Practice

Sound discrimination
Pronunciation practice
Concept mapping
Grammatical and logical analysis
Literature analysis
Literary text analysis
Language analysis

Media analysis

Mistake analysis

Reflection activities

- Listening tests (multiple choice
questions, dictation, gap-fill
exercises, true-false statements,
open-ended questions, note-
taking, summarizing, etc.)

- Speaking tests (role play
scenarios, structured interview,
picture description, storytelling /
narration, presentation,
conversational interaction,
pronunciation exercises, etc.)

- Reading tests (multiple choice
questions, cloze tests, matching
activities, true/false or yes/no
questions, sequencing tests, short
answer questions, summarization,
skimming and scanning tests,
vocabulary assessment, reading
aloud)

- Writing tests (paragraph writing,
essay writing, creative writing,
report writing, letter or email
writing, postcard writing,
summarization, argumentative
writing, fill in the blank writing,
journal writing, case resolution,
etc.)

- Workplace performance
assessments (employer and
supervisor evaluations,

observation and feedback)
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Company visiting
Experiential learning
Work integrated learning
Job presentation by
invited guest

Teaching observation

- Reflective journals

- Rubrics

PLO2
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Role playing
Gamification
Interactive quizzes and polls
Thinking based
Inquiry based

Activity based learning
Service learning
Case-based learning
Collaborative learning
Flipped classroom
Group work

Pair work

Discussion
Think-Pair-Share

Peer teaching
Presentation
Brainstorming
Participatory lecture
Question and answer
Practice

Concept mapping
Language analysis
Media analysis
Mistake analysis
Reflection activities
Company visiting
Experiential learning
Work integrated learning

Job presentation by

- Listening tests (multiple choice
questions, gap-fill exercises, true-
false statements, open-ended
questions, note-taking,
summarizing, etc.)

- Speaking tests (role play
scenarios, structured interview,
picture description, storytelling /
narration, presentation,
conversational interaction, etc.)

- Reading tests (multiple choice
questions, cloze tests, matching
activities, true/false or yes/no
questions, short answer questions,
summarization, skimming and
scanning tests, etc.)

- Writing tests (paragraph writing,
essay writing, letter or email
writing, postcard writing,
summarization, fill in the blank
writing, case resolution, etc.)

- Workplace performance
assessments (employer and
supervisor evaluations,
observation and feedback)

- Reflective journals

- Rubrics
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invited guest

Teaching observation
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Discussions on the importance of
ethics, responsibility and public

mind in professional and social

- Behavioral observation
- Peer feedback

- Case study analysis

AT IS U contexts - Problem-solving tasks
Case-based learning - Role-playing scenarios
Role-playing and simulations - Workplace performance
Reflective activities assessments (employer and
Collaborative learning supervisor evaluations,
Flipped classroom observation and feedback)
Group work - Reflective journals
Experiential learning
Work integrated learning

PLO4 Teaching information technology - Evaluation of the use of
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for data searching

Suggestions on considering
reliable databases

Assignments for students to
search for information

Analysis of information retrieved

by students

information technology for data
searching

- Evaluation of the reliability of
information

- Evaluation of the analysis of
retrieved information

- Evaluation of the summarization
of information for presenting in

the form of a research question
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Communicative approach
Role playing

Gamification

Interactive quizzes and polls
Thinking based

Inquiry based

Activity based learning
Service learning
Case-based learning

Collaborative learning

- Listening tests (multiple choice
questions, dictation, gap-fill
exercises, true-false statements,
open-ended questions, note-
taking, summarizing, etc.)

- Speaking tests (role play
scenarios, structured interview,
picture description, storytelling /
narration, presentation,

conversational interaction,
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Flipped classroom
Group work

Pair work

Discussion
Think-Pair-Share

Peer teaching
Presentation
Brainstorming
Participatory lecture
Question and answer
Practice

Sound discrimination
Pronunciation practice
Concept mapping
Grammatical and logical analysis
Literature analysis
Literary text analysis
Language analysis
Media analysis
Mistake analysis
Reflection activities
Company visiting
Experiential learning
Work integrated learning
Job presentation by
invited guest

Teaching observation

pronunciation exercises, etc.)

- Reading tests (multiple choice
questions, cloze tests, matching
activities, true/false or yes/no
questions, sequencing tests, short
answer questions, summarization,
skimming and scanning tests,
vocabulary assessment, reading
aloud)

- Writing tests (paragraph writing,
essay writing, creative writing,
report writing, letter or email
writing, postcard writing,
summarization, argumentative
writing, fill in the blank writing,
journal writing, case resolution,
etc.)

- Workplace performance
assessments (employer and
supervisor evaluations,
observation and feedback)

- Reflective journals

A-MLO2

UiRnumumsuimsmuuiunves

Experiential learning

Work integrated learning

- Workplace performance

assessments (employer and

M IMHUFIIN UAZVHUTTTUIHEN Internship supervisor evaluations,
omSvuluaauilszneumsladuse observation and feedback)
gdremnitldsuneuning - Reflective journals

- Work report
A-MLO3 - Interdisciplinary Learning - dsziiumnnenuniesua
ﬂizqnﬁmmg’”lumam%msaeuﬂ% - Cross-disciplinary Projects - Uszmunnmsiuaue
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vimagsnemaihudilsznoumsii - Problem-Based Learning &Case - dsziliunnmsudiaan
Aendedumsifimanudumnuas Studies N3alANK
JUUTITUDHSUY - Work-integrated Learning - ﬂizgﬁuwamsﬁﬂﬂﬁﬁa
- Project-Based Learning - Funamshauiluiy
- Team-Based Learning - Us2IIUNNMIUAAILNLIN
- Simulation o mﬁ
- Role-Playing
- Field Studies
- Market Trends and Business
Opportunities
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