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1. iananednanma 24 wighn

aszifasuAnmia 18 wiHEhn

a3z GE1 My mazmsdoans 4  wwEia

417-100G1  7u19InEa-1a 2((2)-0-4)
English Listening and Speaking

417-101G1  MHIBINYHOIU-1TgU 2((2)-0-4)
English Reading and Writing

GE2 MINainNanung msaaminssnzuazaiay 4  wwia

MINATINTINZUAZANAY 2 wiwna

117-201G2A m3lnsnnsansenumaiiomsaadulalumsany 2((2)-0-4)
Information Use for Investment Decisions
MINATITTUD 2 wuEha

117-101G2B m3navazmsaaaule 2((2)-0-4)
Thinking and Decision Making

GE3 msaauuudilszneums 2 e

117-202G3 Aalsznouns 2((2)-0-4)
Entrepreneurial Thinking

GE4 mslmmalulagfana 2 wuEha

117-203G4 wma lu laduazasaumnaludinuaana 2((2)-0-4)
Technology and Information in Digital Society

GES gqunIZedns I 2 wiwEha

264-101G5 MINMUANININLHIAY 2((2)-0-4)
Human Potential Development

GE6 Snmsaizuasmsiann i 2 wdEna

117-105G6 Mm3vtannfigausulssaursugAaneriios 2((2)-0-4)

g

Sustainable Development and Sufficient Economy Philosophy
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GE7 msdSumlvinnunainveslan 2 wWugna
724-106G7 Uianssvaa landauiomsnangaeu 2((2)-0-4)

Fighting Climate Change with Innovation for SDGs

aszdenanyiiahl 6  nuIEnn
GES mu,mn 2 wgha
411-102G8 ¥ 8 gen Z gen ed 2((2)-0-4)

Thai gen Z gen Ed
GES 1aon 4 viEnn

raenInsEInae i
[ 9 4
125-131G8 NUIAUTITUAINATIA 2((2)-0-4)
Creative Cultural Capital
Y] 9 4
125-162G8 NADNTTUAINWNATIA 2((2)-0-4)
Creative Craft
437-161G8  fimisemnaaiuaNusIRaveURodInY 2((2)-0-4)
Leadership for Future and Social Responsibility
I A @ @ Ao A
196-161G8 ﬂTiL‘].]l!‘WﬁLN@Q%@Q?N%HT@ﬂﬂUﬂTiW@JUTW NEU 2((2)-0-4)
Global Citizenship and SDGs Awareness
871-131G8  msiamsgynvaInaeiie i 2((2)-0-4)
Modern Digital Business Management

d A J a 4
870-142G8 ADUMNUAATIDIADT LD auﬂamumas 2((2)-0-4)

Content Creators and Influencers

a vy \J | a
2. HIAIB UDIZ Tsivioand 91 tivEnA
2.1 NYIINTIAVIIN 60 ¥HIDA
<3| Y Y
441-101 anuiludilszneumatazanuaIaNIIUIaNI sy 3((3)-0-6)

Entrepreneurship and Innovativeness

441-102 Lluﬁﬁﬂllagﬂ'l'ﬁ@@ﬂLL‘]J‘]JENﬁ'ﬂﬁ 3((3)-0-6)
Concepts and Organizational Design

441-103 mw’?miwqﬁﬂﬁimmz’S’muﬁsiumﬁmi 3((3)-0-6)

Behavioral Management and Organizational Culture
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441-104 MANAIIFIIUNWFININUMIUFTAOU 3((3)-0-6)

Principles of Business Ethics and Operation

441-105 szuummummﬁ@ms%’ﬂmi 3((2)-2-5)
Management Information Systems

441-106 mygmﬁmﬁ'mﬁﬂmwﬁ% 3((3)-0-6)
Business and Managerial Economics

441201 M3IAMINTNNNTUYBE 3((3)-0-6)
Human Resource Management

441-202 WIANTIUNNMNITYY 3((3)-0-6)
Accounting Innovation

441-203 WIAnTIUNIMIAaIaay v 3((3)-0-6)
Innovation in Modern Marketing

441-204 M3InTHdoyanazmsdaauloniegsng 3((2)-2-5)
Data Analysis and Business Decision Making

441-205 MIWEMsANUEBAEEMIATRdeUNelY 3((3)-0-6)
Risk Management and Internal Audit

441-206 WIANTIUNWMINUUAZNMTAINY 3((3)-0-6)
Financial Innovation and Investment

441-207 1n3esiiensianeiazudlulymmagsna 3((3)-0-6)
Business Analysis and Problem-Solving Tools

4412208 MITAMIANUSURAYELADAIANLAZMITiAII06196381 3((3)-0-6)
Social Responsibility Management and Sustainable Development

441-209 MsvimfiheAns 3((3)-0-6)
Organizational Leader Development

441-301 u’?@mmmqgiﬁmﬁ'@miﬁmmmﬁmi 3((3)-0-6)
Business Innovation for Organizational Development

441-302 35390UAZNTINTIZHIOYAN TN 3((2)-2-5)
Business Research Methods and Data Analysis

441-400 AWNIANY 9(0-54-0)

Co-operative Education
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441-221 ﬂﬁ%ﬂﬂﬁﬂ'ﬂiﬂlmlmLL@%ﬂﬁLlﬁlul‘U‘]jﬂulﬁ'l
Conflict Management and Problem Solving

@

441-222 MIVRUNUNSNNNTUYBETUARINA

u a n
Human Resource Planning Moving Toward the Digital Era
441-223 NQUUIYLLIINY
Labor Law
441-224 3$‘U‘umﬁﬁumﬁﬁﬁuﬁwmﬂiwumf
Human Resource Information System

441-321 SETUUMIUIMITNAU

Performance Management

a A
- 3B Uaontdn

[@en 3 HHIENA 1INNGUMIANS U (Managing Work) fane 114

Y 1% J

441231 MIANTEHTOYAAIUNTNINTUYYE
Human Resource Analytics
o F) @ J Y Aaa o
441-232 ﬂﬁu"llﬁi‘!’f)"llﬂll“ﬁﬂiwfJ”IﬂiiJi}‘l‘]el‘c’Jﬂ’JmeﬂIuIafJﬂﬁ)ﬂa
Digital Technology in Human Resources Presentations

a J @ [ 4
441-233 Tynlszasg lumstamsninensuyud

Artificial Intelligence in Human Resource Management
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15 vivenn
3((3)-0-6)
3((3)-0-6)
3((3)-0-6)
3((2)-2-5)

3((3)-0-6)

16  #ivEnn
3((2)-2-5)
3((2)-2-5)

3((2)-2-5)

(Y] d (Y] 1
uaziaen 6 HiIEHA NNFUMIIANITOIANS (Managing Organization) Asne 11/

441-331 M3IVONUVUAINDVUNUYI ]

Incentive Design
441-332 pagnimIusmsaiaams

Strategies for Welfare Management

9 Jaa 1 @

441-333 MsasNYszaumMsaNALANI NI

Building a Better Employee Experience
441-334 ﬂﬁq%gﬂ15%ﬂﬂ15ﬂ31ﬂﬁﬁ1ﬂﬁa1ﬂﬁ}1uﬂ§W81ﬂ5N1§‘Hg

Strategies for Managing Human Resource Diversity
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uaziaen 3 HiENA 91NNGUMIVANMIMIALIA (Managing Growth) Asee 11
o o d o Id Y 1 a
441-335 UNNINONTNYBIRUMIITURUAIUGINY 3((3)-0-6)
Human Resource Business Partner
a k) 9 = 9
441-336 MyvsmsanuiImihluewuazilianuamTaga 3((3)-0-6)

Career and Talent Management

Y A s A A =~
441-337 msadanulussamsiisiunanan 3((3)-0-6)

Team Building in Organizations to Increase Productivity)

Haziden 1 YAITININAFUFAINBNATFIHINTNMIIAMINTNENNIUYBE 9119U 4 HaiedA
Tﬂmﬁaﬂmﬂﬂgﬂ%m@ia"lﬂﬁ

441-341 YA MIATINWALAADONYARINS 4((2)-4-6)
Module: Employee Recruitment and Selection

441-342 AW MIUIMIIAMADULUNY 4((2)-4-6)
Module: Compensation Management

441-343 233 Wiinauduius 4((2)-4-6)
Module: Employee Relations

441-344 9@ MINAUINSNONTUYBATINAGNT 4((2)-4-6)

Module: Strategic Human Resource Development

2.3 3vuenmuiludilsznoums

- FieAuen 15 wivIgna
4 a A o Ad A

441-251 NAYNHHTINUNDNITWAIUINGITU 3((3)-0-6)

Business Strategies for Sustainable Development
a A a Ad A

441-252 LLNHﬁiﬂ%LW@ﬂTﬁL@]UT@WﬂQﬂH 3((3)-0-6)
Business Plan for Sustainable Growth

441253 mslidganilsedvginedadulaniegine 3((2)-2-5)
Application of Artificial Intelligence for Business Decision Making

441-254 AYNUBFIND 3((3)-0-6)
Business Law

441-351 MIdnAazlsznNoUgInNg 3((2)-2-5)

Business Establishment and Operation
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@8N 3 KA NNYUNIIANITNU (Managing Work) aane 113
[ a [ 14 a 9 =
441-261 MsHALIRAANMIALEaZUTMIAImMA 11 1ad 3((2)-2-5)
Product and Service Development by Technology
441262 msamwaviadmsudlszneuns 3((2)-2-5)

Digital Marketing for Entrepreneurs

441263 msevnuvuMaziaLElwARFudmSudszneums 3((2)-2-5)

Application Design and Development for Entrepreneurs

uaz1den 3 wiein 9INNGNMIVANITEIAMS (Managing Organization) Aane 114
441-361 MSUIMITASITUM 3((2)-2-5)
Warehouse Management
441-362 MIIANIHN Tagnu 3((3)-0-6)
Supply Chain Management
a J a Yy Aa A o < a
441-363 MINATIZHNYANTINAVT InANDANNAUTINIFIAD 3((3)-0-6)

Consumer Behavior Analysis for Business Success

uaziaen 6 HiEHA NNTUMIIANINSIAVIA (Managing Growth) Faro i

441-364 miﬁfmm‘qiﬁ%mmi’jmu1ﬂﬂ15ﬁmu1ﬁ§qﬁu 3((3)-0-6)
Business Development Aligned with Sustainable Development Goals

441-365 MITANINNILINGATUFIND 3((3)-0-6)
Business Crisis Management

441-366 ﬂaqwﬁmmmmumﬁtﬁammwmf‘;{mmmiﬁi} 3((3)-0-6)
Strategies for Tax Planning to Reduce Business Risk

441-367 MITANIFINVVUIANAMAZVLIAGEUNOANNEITY 3((3)-0-6)

Small and Medium Business Management for Sustainability

Haziaen 1 A3MNNNGUYAIVIFINVD1009 911U 4 HIIEDA
E4
Tagidonnnyaimae 1
441-371 %A1 MIIAMIFININD AN 155U 4((2)-4-6)

Module: Tourism and Hospitality Management
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441-372 %AW MIAMIFINVILH NN 2MA 4((2)-4-6)
Module: International Business Management

441-373 @i Mmavamsganamilan 4((2)-4-6)
Module: Retail Business Management

441-374 %AW MIIAMIFINVIAA 4((1)-6-5)

Module: Halal Business Management

a A = | a
3. KHHINIBUadNLaI 6 HUIEYNA

v =R A = a d' a)
UNANEIEINITORDNITIUTIIIH IR 9 auauaule nlegoulu
a [ a I'd A a [ d‘ Y d‘ 2.’/ 1
UH1INGIAYFAIVATUATUNT HIDUHIINYIDIDU/AD1VULOU nilulsemeazaalsema Tasnnw
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AMUIUNUIINA (‘VI’E]‘]&I;] - ‘]_I;]‘U@] — ANYIAIYAULD)

417-100G1 719N ue-ya 2((2)-0-4)
English Listening and Speaking

117-101G2B  msaauazmsaaaula 2((2)-0-4)
Thinking and Decision Making

117-202G3  Aallsznaums 2((2)-0-4)
(Entrepreneurial Thinking)

117-203G4  walulaguazarssumaludinuaaia 2((2)-0-4)
Technology and Information in Digital Society

117-105G6  mswannidwunulsyauasugnaneiien 2((2)-0-4)
Sustainable Development and Sufficient Economy Philosophy

GES 1800317 1 2((2)-0-4)

I F) o

441-101 ﬂ’J"IlJL‘]J‘L!Qﬂigﬂ’ﬂ‘ﬂﬂ']'il!ﬁzﬂ?']llﬁ'?il']iﬂ‘l/ﬂ\iﬂ?l@]ﬂiiﬂ 3((3)-0-6)
Entrepreneurship and Innovativeness

441-102 umﬁmmzmiaamm‘umﬁms 3((3)-0-6)
Concepts and Organizational Design

441-103 MIVTMINGANTTUUAL TAUTTTNOIAMNST 3((3)-0-6)

Behavioral Management and Organizational Culture

59U 21 HuEnNA

= =
MANIIANHIN 2

Aa oA = Y

DUIUNUIAA (MY - VLA — Anp1aeaue)
724-106G7  wianssuaalandouienswaungsey 2((2)-0-4)

Fighting Climate Change with Innovation for SDGs

411-102G8  71111N0 gen Z gen ed 2((2)-0-4)
Thai gen Z gen Ed
417-101G1 MBIBINOHOTU-EU 2((2)-0-4)

English Reading and Writing
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117-201G2A  mis lmswennsmsaumsnomsandulslumsasu 2((2)-0-4)

Information Use for Investment Decisions

264-101G5  MINANANENINLHIAY 2((2)-0-4)
Human Potential Development

GES 1den3afi 2 2((2)-0-4)

441-104 NanNIIeFITUNNFININUMIURTA U 3((3)-0-6)
Principles of Business Ethics and Operation

441-105 ig‘U‘]JﬁTiﬁquﬁLﬁ@ﬂTi%ﬂﬂ'ﬁ 3((2)-2-5)
Management Information Systems

441-106 Lﬁiygmﬁﬂgm‘i%ﬂmﬁﬁjﬁﬁ] 3((3)-0-6)
Business and Managerial Economics

53 21 HUIYNA

= =
MANIANEIN 1

Aa wva K vy

NUIUMIIBNA (MY - YRR - Aneidieauiod

441-201 MITAMINTNNTUYLE 3((3)-0-6)
Human Resource Management

441-202 WIANITUNNMTU YT 3((3)-0-6)
Accounting Innovation

441-203 wignssunumsaaaanelvi 3((3)-0-6)
Innovation in Modern Marketing

441-204 mMIdnTziveyatazmIdaaulaniagin 3((2)-2-5)

Data Analysis and Business Decision Making

HNIAIPILIAVILN 6 HivEnA
dmFuivuenmssanisniwensuype
441-221 mi%ﬂmimmﬁﬁ’ﬂuﬁmazmmﬁ'"lﬂlﬂtgm 3((3)-0-6)
Conflict Management and Problem Solving
441-222 MINWHUNTWNNTUYBITYAATIIA 3((3)-0-6)

Human Resource Planning Moving Toward the Digital Era
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4 a A o Ad A
441-251 NAYNTHINUNDNTWAUINEIIU 3((3)-0-6)

Q

Business Strategies for Sustainable Development)

a d‘ a A o A
441-252 uEugInINoMIAD Tandaou 3((3)-0-6)

Business Plan for Sustainable Growth

HUINI¥ QD NBN 3 HUEUDA
o v A -%4 Y4 J
daHIUIYUONNITIAN INTWEINTNYHE
1@NIINNGUNTIANITITU (Managing Work) $1U7U 3 Wiaona
) U A I 4
amsvIvnenmuilugi/sznounis
1@9AINNGUMTIANITIU (Managing Work) $1U2U 3 iIona

3 21 HUIEDA

= =
MANIIANHIN 2

Aa oA = 9

DUIUNUIBAA (MY - VLA - Anpiaeaue)

441-205 ﬂ151J§‘Vﬂiﬂ’J11]Léﬂﬂlla$ﬂ1§ﬁi’mﬁﬂﬂﬂ181u 3((3)-0-6)
Risk Management and Internal Audit

441-206 UIANTTUNWMIRUUAZMTAINY 3((3)-0-6)
Financial Innovation and Investment

441-207 waeaionsdanziiazud lvdaymmagsne 3((3)-0-6)
Business Analysis and Problem-Solving Tools

441-208 mItanInNNsURare UADFIANIazMIRA 619518y 3((3)-0-6)
Social Responsibility Management and Sustainable Development

441-209 msiagieasng 3((3)-0-6)
Organizational Leader Development

HUIAIYIIAVIN 6 ¥ivEnA

o v A %4 % d
aIHIVIVNONNITVANTINIWEININHHE

441-223 ﬂj;]ﬁiﬂfllﬁﬂﬂ”lu 3((3)-0-6)
Labor Law
441-224 SLUVETTUNAMUNTNONTUYBE 3((2)-2-5)

Human Resource Information System
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) v A I Y
amsvIvnenmuilugi/senounis

s A

441-253ms Isfyanlseavgioaadulaniegsne

Application of Artificial Intelligence for Business Decision Making
441-254 NYNINEFIND
Business Law

W 21

= =
MANIANEIN 1

a va =2

o ] a =
TUIUHUIYNG (“VIE]‘HQ -1

441-301 u"i@ﬂiiumaﬁsﬁmﬁamiﬁwmmﬁmi

Business Innovation for Organizational Development
441-302 Fiveuarmsinszriioyanaging

Business Research Methods and Data Analysis
WAV ILIADION

o U %4 v d
ﬁ7ﬁ§'ﬂ3‘b’7!@ﬂﬂ75‘i)ﬂﬂ75n51’\lﬂ7ﬂ53l‘lélyﬂ

441-321 §$°U°Uﬂ1i°lﬁ1/iﬁwa\‘ﬂu
Performance Management

) v A I }4
amsvIvnenmuilugi/sznounis

9
441-351 ﬂ']iﬁ]ﬂﬁ\illﬁ%ﬂ‘i%ﬂ@‘ﬂﬁ‘iﬂ%
Business Establishment and Operation
a A
HUIAIBUaDNIDN

° [ Y v d
ﬂ??’iﬁﬂ?‘lﬂ!@ﬂﬂ"lﬁﬂﬂﬂ"lﬁniWﬂ?ﬂiNié!Hﬂ

© m——
NOVUSHISI¥INISUa3de
Snewalaand

AV

3((2)-2-5)

3((3)-0-6)

e

9

fua - ANYIAIYAULDN)

3((3)-0-6)

3((2)-2-5)

3 vulEna

3((3)-0-6)

3((2)-2-5)

9 HUIENA

1 [ 4 o 1 a
laﬂﬂfﬂiﬂﬂqumiﬁ]ﬂmiﬂﬂﬂmi (Managing Organization) 314U 6 H1I8NA

1[@NNINNAUNTIANINSAL TR (Managing Growth) $112U 3 HiieNA

) v A I Y
amsvIvnenmuilugi/sznounis

J o < o 1 a
gﬁan%mmum*swmmmma (Managing Organization) 314U 3 UI8NA

1@9NINNGUMITIANTNIAL IR (Managing Growth) 142U 6 ¥EAA

38 18
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Co-operative Education
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GE1 ﬂ11§1!!ﬁ$ﬂ1iaﬂﬁ1ﬁ
417-100G1  M¥PINgus-ya 2((2)-0-4)
English Listening and Speaking
Ad‘ Q/ o o =) 4’ 4
miﬂuwmﬂﬂmmmmguazimazmamamm msaummmmmﬂqyiu
Aa o w A £y s o
¥Indsea1iu ﬂ"liwjﬂmniﬂﬂﬂ"lﬂ(l@]ﬁﬂ"luﬂﬁﬂﬁ/lﬂ"l’l’ii!ﬂ
Practice of listening for main ideas and details; English conversation in daily life; storytelling in

context

417-101G1  MBIBINGHBIU-1TVYY 2((2)-0-4)
English Reading and Writing
mﬁlﬂﬁ‘fu%mmﬁwﬁmyuaziwazg%‘aﬂmm?%qﬁa'm ﬂﬁ?lﬂa'gﬂmmmﬂ?rq%m M3 l%
mniuaz hensal lumseuazms@eounidingy
Practice of finding the main idea and details of a text; making a summary of a text;

vocabulary and grammar in reading and writing English texts

GE2 MSHANANNAA (MIAATINTINSUASANAY)
Y d' U A
117-201G2A mslFansaumsmnemsaaaulalunisasn 2((2)-0-4)
Information Use for Investment Decisions
o a 4 4 v A
ANUTINY NITAAIIEN Lmzmﬂ%’miﬁummﬁammﬂﬁu%“lumsamu NANDULLNU
{ [ § 1 a ] I
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Importance, analysis and use of information for investment decisions; returns, risks, and

fundamental principles in various types of investment; systematic financial planning
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GE2 MsWannanuaa (MInasassu)
117-101G2B msaauazmsaaadle 2((2)-0-4)
Thinking and Decision Making

WANMSHAZATZUIUMIAAYEINY T MInaFiadnasss msmszridoyauazanias

asInmaaitaymsldMana nszuaumsdaauls nszuaumsuaramanui msdszgnd lsinue

msnafterdliman/Geuuasesszuudeauaz Funaden nazudilamlugialszsiiu
Principles and processes of thinking; creative thinking; data and information analysis; logic

and reasoning; decision making process, search of knowledge; application of thinking skills to

understanding changes in social and environmental systems as well as to solving everyday life problems

GE3 msnauuudilszneums
117-202G3  Aaszneums 2((2)-0-4)

Entrepreneurial Thinking

msaauuuglsznouns mMsBnssRanmadeniineniestumadsunlams
mmgﬁmmzﬁmn ﬂ1i’)1\‘]lmuﬂ1iﬂ'ﬁ$ﬂ®‘ﬂﬂ1i m‘mmmumiﬁuuazmiamu MIMUUAA WL
gInofaugauazdiby

Entrepreneurial mindset; analysis of the environment associated with changes in economy
and society; entrepreneurial process planning; financial and investment planning; determining balanced
and sustainable business models

U

GE4 mslimalulagfana
117-203G4 malulaguaznsaumaluginufana 2((2)-0-4)

Information Technology in Digital Society

msienlFinTesiie msldmalulatdsziivarsawmeanazidonldarsaumealy
aa o w o Y 1 Y a =
Gmsan'izmauuazmivmm”lﬂamqgﬂmm ANNYUNIBLUATITYTITY (ﬂNmﬂTUIaﬂﬁﬁﬁuLWﬁ)

Tool selection; use of technology for information assessment; using information in daily life

and at work in a proper, legal, and ethical manner
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264-101G5 MIWANANYMNUHINY 2((2)-0-4)

Human Potential Development
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Principles and concepts of self-awareness according to philosophy; religion and psychology;
self-analysis for the discovery of individual potential; analysis of life assets; meaningful life goals; stress
management; body and mind for self-care and personal improvement; positive change; adjustment; holistic

health planning in accordance with one's own context

v
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GE6 301515 42UasMINBNNETE 1
117-105G6  mswannfdeeiunulSyauasugdaneriias 2((2)-0-4)
Sustainable Development and Sufficient Economy Philosophy
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Meaning, principles, concepts and importance of sustainable development goals; Bio-
Circular-Green Economy Model; King Bhumibol’s the philosophy of sufficiency economy; analyzing and
applying principles and concepts at the personal, organizational, or community levels for sustainable

development

GE7 msuSumvinnunainvelan
(Y] Y 4‘ U d‘q‘J =)
724-106G7 wiAnssuanlandemmien e ey 2((2)-0-4)
Fighting Climate Change with Innovation for SDGs
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The environment around us; situations of global dynamics change and their impact; green

innovation; technology and innovations for mitigating global warming; sustainable development; choosing

and designing environmentally friendly products; creating added-value products from waste materials;

clean energy and its management; related laws and regulations; awareness and understanding of

environmental changes

GES mumM
411-102G8 M¥1Ine gen Z gen Ed 2((2)-0-4)

Thai gen Z gen Ed

finpznsl¥muuazmsdeas e wa 611 uazi@ou uasmahinn 1 1dse Teminw
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Language and communication skills: listening, speaking, reading and writing; applying

language skills in the context of intercultural communication

GES 1aen
125-131G8 nu"’;’muﬁﬁua%'naﬁﬁ 2((2)-0-4)
Creative Cultural Capital
ANMUHNIBVDINUIAUTITU LUIRANUIAUTTTY NUIAUTITUVeRsZnoUNIT N3
Uszanaldina TuTasiunuSansssy nuiausssuduanuddu
Meaning of cultural capital; cultural capital concepts; cultural capital for entrepreneurs;

applying technology to cultural capital; cultural capital for sustainability

125-162G8 vinanssuaisassa 2((2)-0-4)
Creative Craft

Y

a o { v W A a 4
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Thinking and using basic skills for creating local handicrafts; producing creative works from

basic wisdom that leads to sustainable local wisdom
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196-161G8 msﬁ‘Juwasﬁawmqwuianﬁ’umsﬁmmﬁmﬁu 2((2)-0-4)
Global Citizenship and SDGs Awareness
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SDGs awareness in social context; collaboration for sustainable development; global

citizenship and awareness of global social changes

437-161G8 i mmsmAAnUANNIURATO UADE AN 2((2)-0-4)

Leadership for Future and Social Responsibility

nuRamsHaIRdaEy wanmsvesdiiusouing unuinvestlvanyaaaludeny
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Concepts of sustainable development; principles of future leaders; the role of individuals in a

democratic society; self-awareness; discipline; peaceful coexistence and social responsibility; voluntary

community work; culture and the environment

£% %
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Modern Digital Business Management
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Business models and modern business management; digital technology-based business
management; digital technology application; modern consumer behavior patterns; social media marketing;
online business platforms and tools, practice of creating a digital business model; customer relationship

management; digital business laws and regulations
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870-142G8 ABUINUANIIDINDS 1Az DU aRMITDS 2((2)-0-4)
Content Creators and Influencers
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Definition and concepts of content creators and influencers; analysis of current new media
communication trends; communicating with target groups; application of digital technology to content
creation; basic storytelling techniques; basic media production techniques through various platforms;

online media channels; laws and ethics in digital technology utilization

HUIAIV DY
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441-101 ﬂa1uﬁJmf{ﬂﬁznmJmmazmmmmmmmﬁ’ﬂnsﬁu 3((3)-0-6)

Entrepreneurship and Innovativeness
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Business startup and operation; opportunity identification; resource management capabilities;
technology and innovation capabilities; innovation creation and management within the organization;
competitive advantage acquisition in business; technology and innovation integration into the
organization’s strategy; and analysis of organizational adaptability to environmental changes
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3. 1ﬁﬂ31umummgﬂgmmmumﬂiiwumﬂﬂuaﬁﬂms

Students are able to

1. Identify the steps of the innovation development process within the organization

2. Explain strategic thinking to create innovations that meet market needs

3. Provide opinions on the form of innovations implemented in the organization
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441-102 UHIAAKAZNITODNULLIBIANS 3((3)-0-6)

Concepts and Organizational Design
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Theoretical concepts related to organizational design; formal and informal organizational
structures; organizational design; organizational goals; roles, authority and influence; decision-making
processes; chain of command; organizational development and change
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Students are able to

[an—

Explain the theoretical concepts related to organizational design

0

Compare the differences between formal and informal organizations

(98]

Identify the authorities and responsibilities according to the chain of command

4. Analyze and restructure the organizational structure which is selected as a case study
appropriately

5. Consider the principles of ethics in the data collection process for organizational

diagnosis and design

(Y] d

441-103 m51314anﬁnssmmmmuﬁisumﬂms 3((3)-0-6)

Behavioral Management and Organizational Culture
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Principles and practices of behavioral management within the context of organizational
culture; individual behavior studies, group dynamics analysis, and organizational structure’s influence on
work environments and outcomes; fostering and maintaining positive organizational cultures,
organizational change management, and organizational effectiveness enhancement through strategic

behavioral interventions
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Students are able to
1. Explain key concepts and theories related to behavioral management and organizational
culture
2. Analyze the influence of organizational culture on employee behavior and organizational
performance
3. Evaluate different leadership styles and their impact on organizational culture
4. Develop strategies for effective communication and conflict resolution within
organizational context
5. Propose the guidelines for the establishment of cooperation between groups in the
organization to support the implementation of behavioral changes in accordance with organizational

culture

441-104  MANDIYEIINNNFINANUMIUHUANY 3((3)-0-6)
Principles of Business Ethics and Operation
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Theories and concepts related to business ethics; the importance of business ethics; ethical
principles and business responsibilities within organizational context; communication of ethical principles
into practice; and adherence to ethical standards in organizations
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Students are able to

[u—

Explain the business ethical principles

2. Show concern for and adhere to the organization's business ethics

3. Illustrate an organization's practice of adhering to business ethics
4. Identify human resource management practices in line with professional standards
441-105  STUUATAUINAINBNISIAMS 3((2)-2-5)

Management Information Systems
Lluﬂﬁﬂ ﬂiglﬂ'ﬂ mmﬁwﬁ’tyuazwa ﬂi$ﬂﬂﬂ]@\‘ﬁ§5ﬂﬂﬁ1iﬁumﬁ!ﬁﬂﬂ?ﬁ%ﬂﬂWi‘ljiﬁﬂ
s a A=~ A 1 9 a rd
60ﬂﬂ§$ﬂﬁ)ﬂﬂlﬂﬁi$ﬂﬂﬁ1§ﬁulﬂﬁ igﬂﬂﬂu!ﬂ@ilu@uﬁgﬂ?i!“]ff]ilﬁ@Uli?ﬂﬂ NITAUATICHHASODNLUY
FTUVATAUNA M3IANTTIUTOYA sTUVATAUMAMNONITIANT szudivayumsaaduly
9 A a 4 = [ a
‘581J‘1Jﬁl%ﬂﬁ%1mulla$ﬁﬂluil‘ﬂﬂ§$ﬂﬂﬁ ﬂTi‘liJ,‘imWﬂTimﬂIuTﬁEJ’(?fTiﬁuWI‘ﬁﬂ‘Uﬂig‘U'JL!ﬂTi‘lj‘iﬂi]lmZ
! o ) = A o ¥ a s A a s
NUIIINTUNINTY mﬂmmﬂTuTaﬂﬂluﬁmu‘ﬂwNm ﬂTiGl“b’IiJill,ﬂ‘illl,LﬁZ‘]JiﬂTiﬂﬁTJﬂLWEJ’)LﬂiW%WW@
a @ @ 9 a Y

NNFINY ﬂWiiﬂ‘HWﬂ’JHJﬂaE]ﬂﬂEJGU’ENSUE]Qﬁ ﬂg]’ﬂlﬂﬂ!l,agi]‘iﬂﬁiihluﬂﬁi%i%ﬂﬂﬁ1iﬁulﬂﬁ

Concepts, types, importance and impact of information systems for business management;
components of information system; internet and wireless connectivity system; information system analysis
and design; database management; information system for management; decision support system; expert
system and artificial intelligence; integration of information technology with business processes and
government agencies; use of technology in the workplace; use of cloud programs and services for business
analysis; data security; laws and ethics in information system usage
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Students are able to

1. Utilize digital technology in alignment with business operations within the organization

2. Recognize the importance of information technology for business operations and problem

solving
3. Realize the significance of cybersecurity, laws and ethics in information system usage
4. Use applications in human resource management tasks
5. Use information technology for business operations and decision making
d v
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Business and Managerial Economics
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Economic concepts such as demand, supply, product pricing, market structure, national
income, inflation, deflation, and government economic policies in analyzing the business environment for
planning and decision-making in solving business problems
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Students are able to

1. Explain basic economic principles such as demand, supply, price elasticity, and market
structure

2. Analyze the impact of monetary policy, finance and government regulations, inflation,

deflation on business decisions

3. Apply economic tools to solve business problems and operations
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Human Resource Management
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Concepts related to human resource management; human resource management activities
including human resource planning, recruitment and selection, performance evaluation, training and
development, compensation management, and labor relations, and human resource management
information systems
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Students are able to

1. Describe the concept of human resource management

2. Explain the processes of human resource management

3. Exemplify human resource management practices based on the scenarios provided
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Accounting Innovation
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Principles of accounting and financial reporting; utilization of accounting information and
accounting innovation; cost-volume-profit analysis for decision making
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Students are able to

1. Prepare financial accounts and reports

2. Explain innovations in accounting

3. Calculate the cost, volume and profit of products

4. Identify accounting innovations that are important to the establishment planning and

business operations
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Innovation in Modern Marketing
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Knowledge of new concepts and technology in marketing; marketing process innovation;
development of innovation-focused marketing strategies; big data analytics in marketing; personalized
marketing; social media marketing; participatory marketing; content marketing; experiential marketing;
application of artificial intelligence and internet of things (IOT) to gain competitive advantages;
measurement of contemporary marketing effectiveness
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Students are able to

1. Differentiate types of contemporary marketing innovations in alignment with the selected
business case study

2. Explain the steps involved in big data analytics to enhance contemporary marketing for

the business
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3. Identify modern marketing innovation in alignment with the business environment of the
selected case study

4. Discuss the importance of contemporary marketing innovations for business growth
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Data Analysis and Business Decision Making
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Data analysis techniques and their applications in business decision-making; statistical and
analytical tools, including descriptive statistics, inferential statistics and regression analysis, with an
emphasis on using data to solve business problems, optimize processes, and drive organizational success
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Students are able to

1. Apply fundamental concepts and techniques of data analysis

2. Collect and organize data from various sources for business analysis

3. Use descriptive and inferential statistics in business data analysis

4. Perform regression analysis to identify relationships between variables

5. Use data-driven decision-making processes to solve business problems and present

analytical results to stakeholders in a clear and actionable way

WangAsUIMITFINNNAA nangasUsullye wa. 2568 v 26/65



© w———
AUoN1sANYY UKASne1deavvaluasuns Snavalaani %U R

wvdnurduacsanBuni

Us:o1Un1sAnu 2569 R

=

\

441-205  MSUSMIIANNREIAZMIATIDaR M) 3((3)-0-6)

Risk Management and Internal Audit
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Enterprise risk management (ERM); system arrangement according to risk management
process; general concepts and components of internal control; internal control evaluation; basic concepts
of internal audit; roles and responsibilities of risk management practitioners and internal auditors; roles and
responsibilities of risk management and internal audit unit to audit committee and risk management
committee; and components of good corporate governance
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Students are able to

1. Explain the concepts of risk and internal audit

2. Identify the processes of risk management and internal audit

3. Simulate the performance of teams in risk management for the purpose of internal audits
of the organization that is selected as a case study

4. Establish the principles of business ethics for risk management practitioners and internal

auditors
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Financial and Investment Innovations
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Innovation and technology in finance and investment; modern financial instruments and
investment tools; sources of fund and cost of capital; financial forecasting for business; financial analysis
and investment decisions ; financial innovations for investment analysis
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Students are able to

1. Explain the forms and characteristics of financial and investment innovations

2. Describe types of funding sources and cost of capital

3. Analyze financial data for investment decision-making in newly established businesses

4. Analyze financial data for business solution suggestions in a selected case study
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Business Analysis and Problem-Solving Tools

a =) A A 1 ~ 9 a 4 a 9 a
HUINA NEYHE LASIATDINDAN ) m“lﬂummmiww‘ﬁq‘iﬂ%uazuﬂ"lmﬂq,mﬂumuw
4 a 4 a ad a =3 9 A =} a 1

BNANTT; NISUIUNITUATIEHTIND aﬁmiizuuazﬂizmuﬁmum ’i’JﬂJi‘Nﬂ131%Lﬂiﬂﬂuﬂllﬁglﬂﬂuﬂﬁ13
q lumsmuamaud lulgndidseansam

Concepts, theories, and tools for business analysis and problem-solving within organizational
context; business analysis process, methods for identifying and evaluating problems, and the use of various
tools and techniques to develop effective solutions
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Students are able to

1. Explain key concepts and theories related to business analysis and problem-solving

2. Identify and evaluate business problems systematically

3. Utilize various tools and techniques in business analysis

4. Develop effective solutions to business problems

5. Communicate analytical results and problem-solving strategies to stakeholders clearly

and effectively

6. Apply business analysis and problem-solving tools in diverse business contexts
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Social Responsibility Management and Sustainable Development
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Theoretical concepts related to social responsibility and sustainable development; principles
of sustainable development; standards of social responsibility; guidelines for conducting business with
social responsibility according to the standards; best practices of business organizations that promote
sustainable development
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Students are able to

1. Explain the principles of social responsibility and sustainable development of business
organizations

2. Incorporate the principles of social responsibility and sustainable development into
activity designs

3. Organize activities in alignment with the principles of social responsibility and
sustainable development

4. Propose human resource management guidelines in accordance with social responsibility

and sustainable development
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Organizational Leader Development
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The development of managerial competencies; networking abilities; orientation and goal
achievement; the enhancement of individual and group or organizational skills; the influence over
colleagues; problem-solving and decision-making in team settings; communication and presentation skills;
and ethics and morality for executives, with an emphasis on both theoretical and practical aspects
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Students are able to
1. Explain the key principles of organizational leadership development in diverse contexts
2. Design a curriculum for organizational leadership development based on these concepts

3. Demonstrate the organization of projects related to the organizational leadership

development
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Business Innovation for Organizational Development
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The design and management of organizational innovation systems; organizational innovation
development; innovation strategies development and implementation; new product development;
competitive advantage development through new product innovation; organizational technological
capabilities; technology sourcing; organizational innovation technology strategies and organizational
innovation challenges
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Students are able to
1. Explain the management of innovation systems within organizations
2. Compare innovative technologies used for organizational development
3. Analyze appropriate innovation processes for organizational development
4. Formulate organizational development strategies using business innovation for

sustainable growth
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Research Methods and Data Analysis in Business
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The importance of business research; business research processes; business research
instruments; preparation of research project proposals; case-specific business research; data processing;
selection of statistical methods for research; data analysis and research report writing; academic work
dissemination and research finding application to solve organizational business problems
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Students are able to

1. Plan and conduct the business research process according to the appropriate steps
2. Use information technology for collecting data and statistical data processing

3. Apply research findings to solve organizational business problems

4. Disseminate research to the public

441-400  AHNVANYN 9(0-54-0)
Co-operative Education
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Full-time work training in the area of business administration within a private sector
organization for one academic semester as a temporary employee in order to gain practical experience
from particular task assignments
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Students are able to

1. Apply knowledge of business administration in the workplace

2. Perform tasks in accordance with code of ethics

3. Analyze work-related problems and propose problem solving methods

4. Use information technology as required by the organization

5. Use information technology for business decision-making based on the scenarios
provided

6. Perform the assigned roles in business organizations or related organizations successfully
as expected

7. Formulate strategic plans for the development of human resource management in

organization that is chosen for cooperative education work performance
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Elective Course in Human Resource Management Major
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Conflict Management and Problem Solving
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Concepts, theories, and techniques for conflict management and problem solving within
organizational contexts; causes of conflict, methods of conflict assessment and analysis, conflict
management and resolution strategies, and effective problem-solving techniques
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Students are able to

1. Explain key concepts and theories related to conflict management and problem-solving

2. Analyze the causes and impacts of conflict within organizational contexts

3. Assess and select appropriate strategies in conflict management

4. Utilize problem-solving techniques to identify and implement effective solutions

5. Develop communication and negotiation skills to reduce conflict and promote team

collaboration
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Human Resource Planning Moving Toward the Digital Era
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Strategic human resource planning moving toward the digital era; digital tool integration in
workforce planning, recruitment, performance management, and employee development; artificial
intelligence, big data analytics, and digital platforms in human resources
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NI UAINTTD
a o w a 4 o oL an o
1. E]‘ﬁﬂ?ﬂﬂ'ﬂiJﬁWﬂilull"]Nﬂﬁq‘ﬂ‘ﬁﬂl@ﬂﬂ15'3NLLWH‘VI?WEJ'IﬂﬂJH‘HEJ‘IUQﬂﬂiW]ﬁ
0 ¥ d' A AAaa o o @ ] =1
2. 5$°qu!£'€1$’1J5$Qﬂﬁiﬂflﬂiﬂﬂ\lﬂuagl‘ﬂﬂiuiaElﬂi]‘ﬂ'ﬁcluﬂ'li'ﬂ\u!,l?\luﬂ1ﬁ\°|ﬂu’i]€ﬂﬂll
Uszansamw
a d 1 @
3. ’)Lﬂ‘ﬂ%‘ﬂWﬁﬂigﬂ‘U"lﬁ]Qﬂ’ﬂllf%’)“riﬁﬁﬂN!ﬂﬂIuIﬁ?mflﬂ'l‘iﬁ‘iﬂ’ﬂl,mgﬂ'l‘i%ﬂﬂ'liuﬂﬁ'lﬂ‘i
@ o Jd aa o @ a A
4, ‘WGJJ‘HWﬂaq‘ﬂ‘ﬁiuﬂ'l‘ill“iﬂ‘lWﬂ'l‘illwaﬁ”ll\lﬂihﬂﬂﬂﬁiuﬂ15%ﬂﬂ1iﬂ‘i$ﬁ‘ﬂ‘ﬁﬂWW!LﬁZﬂWi
WAUIYAAINT
a 9 B~ aa o Y o 4
5. Uszdiuanummenay Temaveanmanlasumlasneaanaludumsnensuyyd
Students are able to
1. Explain the strategic importance of human resource planning in the digital era
2. Identify and apply digital tools and technologies for effective workforce planning
3. Analyze the impact of technological advancements on recruitment and personnel
management
4. Develop strategies for integrating digital platforms in performance management and

personnel development

5. Evaluate the challenges and opportunities of digital transformation in human resources
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Labor Law
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Labor protection policies; the importance of labor law in human resource management; labor
standards; rights and duties of employers and employees; labor protection laws; social security and
compensation laws; labor court; human resource management in compliance with labor laws
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Students are able to

1. Explain the key aspects of labor protection laws, social security laws, compensation laws,
and labor court

2. Apply labor laws in human resource management

3. Propose guidelines for work practices of the organization that is selected as a case study

in accordance with labor laws and professional standards
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Human Resource Information System
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History of human resource information systems; analysis and design of information systems

in human resource management; storing and managing employee information with a database; using

information systems to support recruitment and selection; compensation and welfare management;

skill development and performance evaluation; using artificial intelligence to support human resource
management; privacy and data security; practices in alignment with relevant laws and regulations; trends
in the development of human resource information systems
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Students are able to

1. Use information systems in human resource work to create competitive advantage for
business

2. Practice in human resource processes using digital technology in line with organizational
goals

3. Perform human resource work regarding laws, regulations, and the safety of employees'

personal information
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Performance Management
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Concepts and theories relevant to performance management, implementing strategies to
achieve goals, including strategic planning, translating organizational strategies to the team and individual

levels, determining performance indicators and setting goals, monitoring performance, determining
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appropriate human resource competencies, developing competencies, providing feedback on performance,
the role of performance management of agency executives, and the role of human resource support
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Students are able to

1. Describe the relationship between performance management and strategic planning
2. Develop performance standards that align with the assigned job position

3. Develop a performance appraisal form that aligns with the assigned job position

4. Practice a specific procedure of performance appraisal
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Human Resource Analytics
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Definition of human resources; principles of human resource management; process of human
resource data analysis; technologies and tools used in human resource data analysis; laws and regulations
related to the use of digital technology; processing in human resource management; using digital
technology for personnel recruitment; ensuring security and privacy of data
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Students are able to

1. Conduct the recruitment and selection process using digital technology to enhance the
efficiency of the hiring process in alignment with the organization's needs

2. Demonstrate the analysis of human resource data using digital technology to support

strategic decision-making in alignment with organizational goals

3. Use technology and human resource data analysis tools to make proposals to executives

4. Establish data security and privacy guidelines in the planning process of recruitment
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Digital Technology in Human Resources Presentations
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Importance of presenting information; target group analysis in presenting human
resources information; tools and technology for presenting information; creating and analyzing graphs and
charts; techniques for analyzing human resource data with statistical programs; presentation techniques
with Microsoft Power Point; transforming data into visuals with Power BI; using storytelling presentation
techniques; using Al to summarize and create human resources reports
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Students are able to
1. Improve the content and format of presenting human resources information to align with

the organization's target audience
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2. Use digital technology to efficiently create human resources reports based on customized

raw data
3. Demonstrate the presentation of human resources information according to the topic and

content within the time period specified by the instructor
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Artificial Intelligence in Human Resource Management
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Basics of artificial intelligence in human resource management; Al technologies and tools
used in the recruitment and selection process, employee data analysis, skill development and training,
improving the work experience, evaluation and performance management and retaining employees in the
organization; using Al to analyze data and trends related to human resources; challenges in applying Al in
real case studies
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Students are able to
1. Accurately classify the types of artificial intelligence used in human resource
management
2. Demonstrate the effective use of artificial intelligence in the recruitment, selection,

training, evaluation, and personnel development processes

3. Use artificial intelligence to analyze human resources data and present it in line with the

goals of the business selected as a case study
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Incentive Design
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Concepts of incentive pay; principles of incentive pay; motivational theories; individual
incentive; group incentive; effects of incentive pay on organizational success
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Students are able to

1. Describe principles of incentive pay

2. Design individual-based incentive

3. Design group-based incentive

4. Analyze the effects of incentive pay on organizational success
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Strategies for Welfare Management
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Welfare theories and concepts; workplace welfare laws; establishing welfare policies in line
with the organization's strategic plan; obtaining the needs for the welfare of the workforce; strategies for
providing legally mandated welfare, additional welfare, and crisis-responsive benefits; public welfare;
providing guidelines for welfare access
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Students are able to

1. Apply concepts and theories of labor welfare in a real situation
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2. Collect and summarize the employee welfare needs within the organization
3. Develop strategic proposals for welfare provision in compliance with legal requirements,
additional welfare, and crisis-responsive benefits

4. Establish guidelines for welfare management within the organization
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Building a Better Employee Experience
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Creating a positive and engaging work environment to enhance job satisfaction, increase
productivity, and retain employees; key strategies and effective communication; recognition and rewards;
opportunities for growth and development; supportive organizational culture; balancing work-life
integration; providing resources and support for mental health; prioritizing employee well-being; fostering
a sense of belonging; improving overall performance; motivating employees for long-term success and
sustainable growth
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Students are able to

1. Explain the principles and practices that create a positive employee experience, including

effective communication, recognition, and organizational culture
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2. Design and implement strategic initiatives to enhance employee engagement, well-being,
and job satisfaction using evidence-based HR practices

3. Utilize HR analytics to assess and improve employee experience metrics, making data-
driven decisions to enhance organizational performance

4. Exhibit leadership skills in managing change and fostering an inclusive, innovative work

environment that supports employee growth and development
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Strategies for Managing Human Resource Diversity
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Strategic management principles in organizations; the importance of workforce diversity in
link with behavior and work methods; planning for diversity management in organizations; examining
factors and processes related to working with cultural, racial, religious, and individual differences in
collaborative work environments
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Students are able to
1. Explain the process of creating a diversity management strategy
2. Compare the factors that originate from diversity in organizations
3. Analyze the issue or situation of the diversity of people in the organization
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Human Resource Business Partner
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Importance of the role of human resource professionals as business partners; roles and duties
as strategic business partners of the organization; analyzing key data of collaboration for decision-making;
networking capabilities; supporting joint strategies of partners; communication and negotiation techniques;
developing policies and strategies to support diversity and inclusion
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Students are able to

1. Explain the role of human resources professionals and business partners in today’s

context
2. Make decisions for collaboration by considering partners' joint strategies
3. Demonstrate communication and negotiation techniques with partners
a Y £ IS vy
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Career and Talent Management
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Concepts, principles and practices on career advancement management; succession
management and high-potential management; from recruiting, developing and retaining high-potential
people to create future leaders
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Students are able to

1. Explain the definition, importance, and differences between talent management and
human resource management

2. Plan and implement strategies for developing and retaining talent in an organization using
relevant tools and technologies for HR data evaluation and analysis

3. Apply knowledge to foster a talent culture within the organization and demonstrate a
positive attitude in promoting skill and competency development of employees

4. Establish important ethical principles for managing career advancement and high-

potential individuals
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Team Building in Organizations to Increase Productivity
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Definition of team building; importance of team building in organizations; selecting team
members; developing team capabilities; motivation and engagement; managing team conflicts; creating a
strong team culture; roles, skills, and leadership in team building; activities and techniques to boost team

building; utilizing tools and technology in team building; evaluating team performance; linking theory to

practice
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Students are able to

1. Explain the definition and importance of team building in organizations

2. Select appropriate team members and develop their capabilities to enhance team
performance

3. Demonstrate effective leadership skills and apply techniques to motivate and engage team
members

4. Analyze team conflicts and implement strategies to create a strong team culture and
improve team performance using relevant tools and technologies

5. Establish the necessary ethical principles for evaluating team performance
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Module: Employee Recruitment and Selection
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Theories and concepts in recruitment and selection; creating policies and operations manuals
for recruitment and selection in accordance with the organization's strategic plan; employer branding to
attract candidates and potential employees, as well as enhance the candidate experience; utilizing tools and
technology for recruitment and selection of suitable personnel using a variety of techniques and methods;
analysis and evaluation of the effectiveness of the recruitment and selection system; making effective
improvements of the current system
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Students are able to

1. Apply concepts and theories relevant to recruitment and selection in real-world scenario

2. Establish policies and operational guidelines for recruitment and selection that align with
the organization's strategic plan

3. Utilize human resource analysis tools within the organization

4. Propose guidelines for developing a concrete personnel recruitment and selection system

5. Execute recruitment and selection tasks in the organization to achieve the objectives

6. Establish ethical principles that should be implemented in the employee recruitment and

selection process
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Module: Compensation Management
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Compensation concepts and theories; components of compensation in business organizations;
job analysis; job evaluation; determination of wage and salary structure; minimum wage; incentive pay;
employee benefits; compensation management software; wage and salary survey
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Students are able to
1. Do ajob analysis for a given job position correctly
2. Do a job evaluation for a given job position correctly
3. Formulate wage and salary that align with the principles
4. Formulate employee benefits that align with the situations

5. Use compensation management software accurately
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Module: Employee Relations
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Theories and concepts pertaining to employee relations; the role of employers and labor
organizations; the implementation of employee relations operating procedures and policies in line with the
strategic goal of the organization; creating, distributing, and revising work regulations; encouraging mutual
understanding of the negotiation process; analyzing and evaluating the effectiveness of the current
employee relations system; making effective improvements of the current system
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Students are able to

1. Apply relevant concepts and theories related to employee relations in diverse situations

2. Summarize the key roles of the employer and employee organizations

3. Propose policies and practices regarding employee relations that align with the
organization's strategic plan

4. Develop or amend regulations related to organizational work

5. Explain the negotiation process

6. Propose concrete guidelines to develop employee relations systems

7. Implement employee relations work within the organization to achieve the objectives
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Module: Strategic Human Resource Development
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Concept and theory of adult learning and human resource development; 70:20:10 learning

model; strategic human resource development including analysis of organizational strategy, needs analysis

of human resource development, development of human resource development curriculum, evaluation of
human resource development results, learning using electronic media, individual development planning,
and career management
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Students are able to

1. Assess human resource development needs in the organization

2. Write a training program that aligns with the principles

3. Implement training that aligns with training objectives

4. Produce electronic media for training that aligns with the requirements
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Business Strategies for Sustainable Development
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Concept and importance of sustainable development; the process of developing business
strategies; determining organizational strategies; implementing strategies; evaluation and control to
achieve the sustainable development goals of the business
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Students are able to:

1. Explain the concept and importance of sustainable development

2. Describe the process of defining business strategies

3. Design business strategies in line with sustainable development concepts

4. Plan and operate a business in line with the concept of sustainable development
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Business Plan for Sustainable Growth
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Significance of business plans for sustainable growth; principles of business plans for

investment and financial support; goal and policy specification; budgeting; forecasting; business situation
analysis in marketing, finance, production, and human resources; relationships among factors;
development of decision-making support models; reporting; business planning methodology: vision,
mission, objectives, analysis of external and internal business environment; strategy formulation, and
implementation through budgeting and control
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Students are able to:
1. Explain the principles of business planning using the Business Model Canvas
(BMC)
2. Create a business model for the sustainable growth of a selected business as a case study

3. Communicate and present a business plan for sustainable growth

441253 nslidaanlszavdiedadlamagsie 3((2)-2-5)
Application of Artificial Intelligence for Business Decision Making
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Basics of artificial intelligence and business decision making; data analysis and data mining;

analysis of economic trends and competition; forecasting and analysis of market trends; risk analysis and

risk management with Al; using Al in strategic planning and decision making, inventory and production
management, supply chain analysis, human resource management, business process improvement; case
study analysis of successes and failures in using Al
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Students are able to:

1. Demonstrate the use of artificial intelligence in making business decisions consistent with
the issues of the business selected as a case study

2. Use artificial intelligence to effectively analyze and predict business data

3. Utilize Al to enhance decision-making options and create reports for the business selected

as a case study
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Business Law
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Laws related to business organization; laws related to business activities; principles of sale
and purchase law; sale with the right of redemption; lease of property; hire-purchase; loan agreements;
suretyship; mortgage; pledge; negotiable instruments; intellectual property; other necessary laws and
business ethics; fundamental principles of business law concerning types of persons, juristic acts, legal
incidents, obligations, and significant specific contracts; laws related to electronic transactions and
intellectual property; and other necessary laws in current situations for modern entrepreneurs
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Students are able to:
1. Explain the definition and scope of business law
2. Analyze laws related to business activities and business organization

3. Execute legal procedures based on principles of sale and purchase law, sale with the right

of redemption, lease of property, hire-purchase, and other necessary laws in current situations

441-351  msdadanazilsznougine 3((2)-2-5)
Business Establishment and Operation
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Business formation models; business establishment processes; planning and selecting
business structures; human resource creation and management; establishing organizational culture;
marketing and sales; marketing strategy planning; financial management and auditing; business
management and administration; sustainable business practices and corporate social responsibility

Y

Q! HAINID

Y
1. ﬁ'lluuﬂWi’JNLLWU‘E‘iﬂfﬂhlﬁjlﬁiﬂﬁﬁiJﬂHJg‘iJ!L‘U‘UEUfNﬂ?‘iﬂﬂﬁ\?‘ljiﬂ%
o Aa 4 1 a
2. ﬂ']L‘L!L!ﬂWi'JNLLWLlﬂaQﬂﬁﬂWiﬁﬁTﬂﬁWNﬁqﬁ}ﬁﬂHWﬁﬂﬂ!l,Wl.l‘ljﬁﬂﬁ]
o ' Y o s a A 9 Y v 1 a

3. ‘lJi‘ULL@Nﬂ'liﬁ‘iN'Jﬁllu‘ﬁ'i'ill’fNﬂﬂ']‘i?ﬂiJL!W’I«lﬁiﬂ%LW@iﬁﬁ@ﬂﬂﬁ@QﬂUﬂWHﬂﬂJLLI:W
Y| a
L’]JTWN"IEJ"’IJ@\?‘Eiﬂﬂ

[l Y

4. ﬂﬂﬂﬁ"ﬂﬁ‘Wmﬂiuﬂﬂmmgﬁ%}%‘]ﬁﬂﬂulﬁﬂﬂ1§‘ﬂﬂﬂﬂlla$ﬂi$ﬂﬂﬂ‘ﬁqiﬂﬂﬁlﬁu

Students are able to

1. Conduct business planning appropriately according to the business formation models

2. Execute marketing strategy planning based on the studied business plan

3. Adjust organizational culture creation according to the business plan to align with the
business values and goals

4. Manage human resources and build a team for setting up and running a new business
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Product and Service Development by Technology
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Definition of digital technology; types of digital technology; using digital technology in
designing products and services; using Al to support business management; laws and regulations regarding
technology and AI; innovation management; analyzing customer needs; analyzing products and services to
align with business goals and market demands

YA

NIEUTINIID

a 9 A A Jd Aan o [ a [ '3
1. mﬁﬁms1%1@i’oqm'e)uamwmﬂmummiummammmmzmmnﬁuwa@nmmuaz
a 9 Y a

‘]_Iiﬂﬁ]lﬂﬁiwnllL‘]JWW?J"IEWIN‘ﬁjﬂﬁ]

o A 9 Aaa o d’ a 4 Y 9 a [ s
2. mmumﬂ%mﬂiuTafJﬂﬁmmwaamiwwmwmmmimmgﬂﬂﬂuwammwmz

13nsliaenandosnuanudosmsvotaain

WangasUIMIIFINNgAa nangasUsullye we. 2568 i 53/65



© w———
AUoN1sANYY UKASne1deavvaluasuns Snavalaani %U e

Usz91Un1sAnu 2569 -

S y

3 \
g
-

' b4
a Av o

a o Aa o 4 a ° o I R 9
3. ’Jlﬂi"lgﬁl,mgﬂi’)ﬂl!‘iJ‘]JWﬁ@]ﬂﬂl“ﬂuagﬂiﬂ1§ﬁ1ﬁiﬂ§§ﬂﬂ%%ﬂﬁﬂlﬂuﬂﬁmﬂﬂHTUlﬂ

4. lyamlszavg lumsaivayumsiauivaadsasitaguing

Students are able to

1. Demonstrate the use of digital tools and platforms in designing and innovating products
and services that align with business objectives

2. Utilize digital technology to analyze customer requirements in products and services to
align with market demands

3. Analyze and design products and services for businesses established as case studies

4. Use artificial intelligence to support product and service development
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Digital Marketing for Entrepreneurs
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Marketing mix; target customer analysis; the importance of digital marketing; creating and
designing digital marketing content; storytelling; marketing through various social networks; and
evaluating success using key indicators
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Students are able to

1. Design digital marketing content, create stories, develop a marketing mix, and analyze

target customers
2. Create digital marketing strategies to suit the entrepreneur's goals for at least one product

3. Track and analyze digital marketing performance using key indicators

441263  mIvenuuUtazRUNRINT UM VRYszneUMS 3((2)-2-5)

Application Design and Development for Entrepreneurs
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Fundamentals of application development tailored for entrepreneurial ventures; practical

aspects of creating functional and user-friendly applications that can solve real-world business problems
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Students are able to

1. Explain the basic principles of application design and development

2. Identify user needs and design user-centric applications

3. Develop functional applications using appropriate technology

4. Manage the application development process from concept to deployment

5. Evaluate and improve application designs based on user feedback and testing results

441-361  MSUSHITAIAUM 3((2)-2-5)
Warehouse Management
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Types of inventories; inventory management; economic order quantity (EOQ); inventory
control; efficient materials management; material requirements planning (MRP); warehouse cost
management; logistics and inventory management
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Students are able to

1. Explain the types of inventories and inventory management
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2. Plan and determine the appropriate quantity of inventories

3. Identify and implement methods for inventory management
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Supply Chain Management
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Design concept and management of supply chains; supply chain network design; relationship
and role of stakeholders in the supply chain; procurement planning; manufacturing; distribution;
transportation; inventory management; supply chain strategy; tools and technology in logistics and supply
chain management; value addition for customers
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Students are able to
1. Explain the concepts of supply chain design and management

2. Design processes related to supply chain management

3. Identify and utilize tools for logistics management
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Consumer Behavior Analysis for Business Success
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Meaning and importance of consumer behavior; theories of consumer behavior; internal and
external factors influencing consumer behavior; consumer purchasing decision process; consumer analysis
in terms of psychology, sociology, and economics; the relationship between target consumer behavior and

marketing management for business success
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Students are able to

1. Operate a business that analyzes consumer behavior according to various criteria

2. Classify factors that influence the consumer decision-making process for purchasing
products or services

3. Design marketing tools that are consistent with the behavior of target consumer groups
for business success

4. Define the target customer group for establishing and operating the business according to

the business plan selected as a case study
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Business Development Aligned with Sustainable Development Goals
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Principles and concepts of sustainable development; sustainable development goals and their
importance to businesses; business development strategies aligned with sustainable development goals;
efficient management of resources and energy; innovation and technology for sustainability; creating value
and social responsibility; performance evaluation and reporting based on sustainable development goals
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Students are able to
1. Appraise the relationship between sustainable development goals and business strategies

to create strategies that align with sustainable development concepts

2. Analyze business strategies to align with sustainable development goals
3. Plan the establishment of new businesses in line with the Sustainable Development Goals
4. Develop a proposal for work guidelines in the workplace in line with the Sustainable

Development Goals
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Business Crisis Management
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Concept of crisis; business crisis management; decision-making; command and control;
maintaining and boosting personnel morale; preparing the organization to cope with crisis situations
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Students are able to
1. Describe the concept of crisis
2. Analyze and make decisions in crisis situations
3. Plan crisis management in the newly established businesses that are selected as the case
studies

4. Apply crisis management concepts to practical training
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Strategies for Tax Planning to Reduce Business Risk
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Relationship between income tax and other taxes related to business operations to determine
financial policies; strategies in tax planning; choosing a business enterprise structure that affects taxation;

effects of taxation on investment decisions and business development management
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Students are able to

1. Describe taxes related to business

2. Calculate various types of taxes

(98]

Implement strategies for tax planning in business
4. Plan taxes for setting up and operating a business in accordance with the specified

business plan
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Small and Medium Business Management for Sustainability
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Definition and scope of small and medium businesses; principles and concepts in small and
medium business management; analyzing and evaluating the potential of small and medium businesses;

strategies for developing business sustainability, including green business concepts, ESG (Environmental,
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Social, and Governance), and SDGs (Sustainable Development Goals); financial management and
investment for small and medium businesses; human resource management and personnel development;
utilizing technology and innovation in small and medium businesses; marketing and creating competitive
advantage; risk management and adaptation to change; creating and developing one's own business; case

studies of successful small and medium businesses
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Students are able to
1. Analyze the potential and sustainability of small and medium businesses using green
business principles, ESG, and SDGs
2. Apply technology and innovation in developing sustainable small and medium businesses
3. Plan and develop their own small business, including financial management, marketing,
and human resource management
4. Establish guidelines for human resource management and team building for the SMEs

that are selected as the case studies
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Module : Tourism and Hospitality Management
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Definition and scope of tourism and hospitality management; principles and concepts in
tourism and hospitality management; planning and managing tourism; hotel management and customer
service; marketing and promoting tourism and hospitality businesses; developing and training staff;
resource and environmental management; risk assessment and analysis; utilizing technology in tourism and
hospitality; food and beverage management; front office management; housekeeping management in
hotels; tour operations management
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Students are able to

1. Explain the definition and scope of tourism and hospitality management

2. Plan and manage tourism activities and hotel services

3. Apply technology in managing tourism and hospitality businesses

4. Conduct tour operations and manage hotel tasks

5. Work in accordance with the principles of ethics and regulations of the business that is

chosen as the training place
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Module : International Business Management
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Definition and objectives of international business management; principles of international
business management; strategies; laws; taxes; analysis of the international business environment; imports;

exports; sourcing of capital; forms of investment in international business; developing strategies for

international business operations; international human resource management
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Students are able to

1. Demonstrate the import and export process according to the guidelines set in the business
plan

2. Show the sourcing and management of funds for international business as outlined in the
business plan

3. Perform work in international business management in accordance with international
regulations and the concept of sustainable development

4. Use international business strategies and strategic analysis tools to develop business

proposals
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Module: Retail Business Management
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Definition of retail business; policies and strategies in retail business management; market
analysis and customer network building; inventory and logistics management; relationship management
with manufacturers and distributors; product brand creation and management; human resource
management and personnel development in retail business; trends and innovations in the retail industry;
risk management and market control; creating customer experiences and service provision
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Students are able to
1. Demonstrate market analysis and customer networking to align with the retail business plan
2. Implement trends and innovations in the retail industry to improve business efficiency

according to the business plan

3. Manage relationships with producers and distributors according to the retail business plan
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Module : Halal Business Management
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Concepts and principles of Halal business; opportunities and growth potential of the Halal
market; business operations involving Halal products and services (such as Halal food production
businesses, Halal service businesses, Halal restaurants, Halal spas, Halal hotels, and Halal logistics);
Muslim customer behavior; Halal standards; business plan and strategy for penetrating the target market of
Halal business
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Students are able to
1. Explain the principles, concepts, and importance of Halal business
2. Apply the principles in conducting business regarding Halal products and services
3. Design a business plan and marketing strategy that aligns with the target customers of the
Halal business

4. Operate the business in accordance with the business plan
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