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1. vnasnednanyia Tadtoand 24 HiEhA
a v @ 19 1 ] a
TINTIAY LGRS 18 #Wiwna
GE 1 MEWAZMITOS 4 wilena
471-100G1 M0 uI-nA 2((2)-0-4)
English Listening and Speaking
417-101G1 MBIINOHOIU-AEU 2((2)-0-4)
English Reading and Writing
GE 2 MIviaIAINAA 4 wilena
117201G2A  m3lFasaumaivenisaadulalumsamu 2((2)-0-4)

Information Use for Investment Decisions
746-101G2A  MIAAITIATINZDINHIYNAIN 2((2)-0-4)

Smart Logical Thinking

117-101G2B  msaauazmsnaauly 2((2)-0-4)
Thinking and Decision Making
437-101G2B  aaedumasd w1leedianain 2((2)-0-4)

Smart Thinking and Clever Understanding

GE3 msfanuudlsznouns 2 wilgha
763-101G3  AAUUUEAIINON 2((2)-0-4)

Think Like Start-up

117-202G3 Anlsznoums 2((2)-0-4)
Entrepreneurial Thinking

GE 4 ms 19na TuTadadva 2 Wi

117-203G4  waTulaguazasaumaludinuaima 2((2)-0-4)
Technology and Information in Digital Society

870-101G4  mdtemslugadiandawaiioshud 2((2)-0-4)
Active Citizen Communication in Digital Age

117-204G4 ﬂﬂumunﬂﬁxﬁyiﬁu;@wuuazmflﬁﬂmmnﬂizwﬁafim'w 2((2)-0-4)
Basic Artificial Intelligence and Simple Application Usage

723-201G4 ﬁmuﬂunﬂizﬁyi@qﬁ%’nﬁﬁﬁﬁmi"mjﬁuﬁ’u 2((2)-0-4)
Generative Al for Beginner

GE5 AUAIZDIATIY 2 wuene

711-103G5  duQa¥In 2((2)-0-4)

Life Balance
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993-101G5 mﬁm'%zaa’S”mmzii”ﬂmﬁmmm?ﬂﬂﬁ”wgﬁﬂmmgﬁuﬁm 2((2)-0-4)

Anti Aging and Stress Management with Folk Wisdom
= s A J
117-103G5 FUNTYPNTATINOTUNIICDIATIV 2((2)-0-4)
Aesthetics for Holistic Well-being
264-101G5 MIWAHUIFANIN TN IAY 2((2)-0-4)
Human Potential Development

'
@

GE 6 Samssazuaz Mgty 2 HUWAA

117-104G6  wianssudsanuazyss Temfifteuanywdiiomswanniigady 2((2)-0-4)
Social Innovation and Human Benefits for Sustainable Development

117-105G6 mﬁﬁ@lmﬁgﬁuﬁuﬂ%ﬁvmﬂnﬁmgﬁﬂwmﬁm 2((2)-0-4)
Sustainable Development and Sufficient Economy Philosophy

Id A a
117-106G6 anuilunaiioaasInaIsIsue 2((2)-0-4)

Citizenship and Public Consciousness

196-101G6 anudlunaiios 2((2)-0-4)
Citizenship
GE 7 mssudliddunataveslan 2 Wigna
o Y o ) ¢ & o a
117-107G7 watavesanimnadounums lHse Teniauiiug s nenssssuma 2((2)-0-4)

Environmental Dynamics and Natural Resource-Base Utilization

117-108G7 neslanduindon 2((2)-0-4)
Oren World Exploration
724-104G7 imzaanszuaIneeans afeln 2((2)-0-4)

Current Issues in Modern Science

724-105G7 5173 Tnadleitemaiannidsiu 2((2)-0-4)
Green Consumption for Sustainable Development

724-106G7 wianssuaalanderilomsanniissdu 2((2)-0-4)
Fighting Climate Change with Innovation for SDGs

GE 8 51837 d00 TiiTosnn 6 wUwNA

A | a a2 v dw
aan 2 KuIEaNA %1ﬂi1ﬂ’3“]ﬂﬂf)"l‘1lu

411-102G8 Mulne gen Z gen Ed 2((2)-0-4)
Thai gen Z gen Ed

41210368 uah) lnila 2((2)-0-4)
Happy Chinese

413-104G8 MBIWAYTO T 2((2)-0-4)
Malay Language to ASEAN

415-105G8 Haalnznlesenlese 2((2)-0-4)

Nihongo Pera Pera
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416-106G8  ouugetauyly Wallszaginiva 2((2)-0-4)

Annyeonghaseyyo — Hello Korea

417-107G8  ©INENTOULIN 2((2)-0-4)
English Plus+

418-108G8  19y5 a1 Wead 2((2)-0-4)
Bonjour la France
(<)

419-109G8 DAY MA 2((2)-0-4)
Guten Tag

117-111G8 MInauinseae IneseauumIneas 2((2)-0-4)

Development of Thai Language Skills for University Student

117-112G68  laen laen 2((2)-0-4)
Hayya Hayya

A | a a2 1 dv

a9n 4 KHUIWEYNA mmmwma”lﬂu

117-113G8 dulwdd s s use 2((2)-0-4)

Living Life from the Inside Out

117-114G8  quAIzMeLazIn 2((2)-0-4)
Healthy Body and Mind

117-11568  F3nfia 2(2)-0-4)
Happy Life

117-116G8 sysunAthiaiiensiamguaie 2((2)-0-4)

Natural Therapy for Improving Well-being
117-117G8 ANUFUIUTTEH 9T Ia i uANNMY 2((2)-0-4)
Relationship between Life and Death
o 9 J
125-131G8 NUIBUBITUAITWATIA 2((2)-0-4)
Creative Cultural Capital
@ 9 s
125-162G8 NADNITUFINATIA 2((2)-0-4)

Creative Craft

125-163G8  wiAvssdniilayan 2((2)-0-4)
Miracle of Wisdom
J A o o Ad A
196-161G8 mMalunaiie sveaguay Taniums e gy 2((2)-0-4)

Global Citizenship and SDGs Awareness

437-161G8  fhimnisenaaiuaNuTIRaTeURDdInY 2((2)-0-4)
Leadership for Future and Social Responsibility

418-172G8  wazqeylsl 2((2)-0-4)
Europe Discovery

400-173G8  Tanlaou autlfy 2((2)-0-4)

World Changing and Dynamic of Smart People
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747-121G8  Tewinsugedaay 2((2)-0-4)
Facts and Figures

74613268 dudilszneumseanlall 2((2)-0-4)
Build an Online Entrepreneurship

724-153G8 SRR A IRIL 2((2)-0-4)
Natural Therapy

871-131G8  msdansgInvdvnadieln 2((2)-0-4)
Modern Digital Business Management

870-142G8  AeuUIMUAAsI0IABS LAz dungieuwes 2((2)-0-4)
Content Creator and Influence

993-151G8 MITANTANNATIA 2((2)-0-4)
Stress Management

296-121G8  §fa Jwiniu 2((2)-0-4)

Values of the Wise and Deliberation

437-150G8 AUTN 2((2)-0-4)
Love

2. HINAIFUANE Tidieann 91  HEhA

2.1 NGIIT MDY 8 i

761-100 Tanviemioaai 3((3)-0-6)

Islamic Worldview
2 J ) v A

761-300 EALHNIEIUATMTAINAUANN 2((1)-2-3)
Wasatiyah and Peace Building

763-100 o1 1aladanu 2((2)-0-4)
Social Awareness and Empathy

763-300 usaiuaralolumadludiszneuns 1(0-2-1)
Entrepreneurship Inspiration

' a =S i a
2.2 NQNIFIFN 83 HuIENA

@

-1fa 71 Wulena

l:e

ke

a

NNUFIUFINVDAIY 42 HUIBNA

@ @ 2

763-111 aaqsmuuaz@aazﬂmﬁams%”ﬂmiﬁiﬁi]?mam* 1((1)-0-2)
Al-Quran and Hadith for Islamic Business Management

763-112 §ongInvoday 3((3)-0-6)
Get to Know Islamic Business

763-113 NanNN13IANII 3((3)-0-6)

Principles of Management

“dansaiu GP U
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763-214 vanAsgenaas 3((3)-0-6)
Principles of Economics

763-215 nanmsnala 3((3)-0-6)
Principles of Marketing

763-216 nannainys 3((3)-0-6)
Principles of Accounting

a

763-217 AQHIBLAZAEEIND 3((3)-0-6)
Business Law and Taxation

763-218 MSIAMIAULAE NN 3((3)-0-6)
People and Team Management

763-219 nanaEganguiiten1s deas g 1(0-2-1)
Principle of English for Business Communication

763-220 HANNITIANITNIINITIIU 3((3)-0-6)
Principles of Finance Management

763-221 Wndyennaialumsduiiumniagsne 3((3)-0-6)
Figh Muamalat in Business Operation

763-222 m3tszgndanalugsne 3((3)-0-6)
Application of Statistics in Business

763-223 MIINTITHTYANIIRINIATIIA 3((3)-0-6)
Digital Business Data Analysis

763-324 M3IYFIND 2((1)-2-3)
Business Research

763-325 miagjiammgiﬁwumﬂmmazmmﬂéaﬂuiaﬂﬁwaﬂﬁ’u 3((3)-0-6)
SME:s Survival in Disruptive World

763-326 AUNUIANTTUFINVD AN 1(0-2-1)
Seminar in Islamic Business Innovation

763-327 IATEUANNAANEN 1((1)-0-2)
Preparation for Cooperative Education

INMIRAUIUIANTTUFIND 20 HUIBAN

763-131 nupuianssumazmsi 11y 1((1)-0-2)
Innovative Theories and Practices

763-232 miﬁmumwugsﬁ% 1(0-2-1)
Business Plan Development

763-233 msdnzianuilu il idmaegsne 3((2)-2-5)
Business Feasibility Analysis

763-234 uaﬂwﬁmifmmzLﬂémﬁaﬁugmﬁmi"uqiﬁ% 3((2)-2-5)

Basic Applications and Tools for Business
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763-235 mililylszaviiseadeassalugine 3((2)-2-5)
Utilization of Generative Al for Business

763-236 mmfj"qﬂqmﬁamiﬁ'amsmwiﬁﬁ) 1(0-2-1)
English for Business Communication

763-337 mafhudilszneumstiiodanuludaa 3(2)2-5)
Islamic Social Entrepreneurship

763-338 miéﬂﬁTﬁ‘ﬂNﬁ’iﬁmLa$ﬂ1iﬁmu1uﬂ§ﬂﬂ1w 3((2)2-5)
Business Communication and Personality Development

763-339 ﬂmaﬁﬁ'ammmimmcﬂ'aiamwﬁqiﬁ% 2((2)-0-4)
Storytelling and Business Negotiation

INEANNIANEI 9 HiIEnA

763-451 avinaAny 6(0-36-0)
Cooperative Education

763-452 Tasanuannadnm 3(0-0-9)
Project in Cooperative Education

18N 12 Hiena

763-361 YAIFINTAAIAAINAMINTVFINIVUIANANLUAZYUINGDN 3((2)-2-5)
Module: Digital Marketing for SMEs

763-362 YAIFNTIANIHALMIAATIEHNIMsIud s udsznoums 3((2)-2-5)
Module: Financial Management and Analysis for Entrepreneur

763-363 AU TANINMITYTEINIvIIANA Iz YIIAgDN 3((2)-2-5)
Module: SMEs Accounting Practices

763-364 Glgﬂ%wmi{fﬂmimﬁﬂwzmmmmzﬁw 3((2)-2-5)
Module: Zakat and Waqf Organization Management

763-365 FAAWINTIANTNINT A UDLQUITILE 3((2)-2-5)
Module: Hajj and Umrah Management

763-366 w%mﬁ"mﬂﬁummsmmaﬁ?uﬂ'm 3((2)-2-5)
Module: Local Halal Food Innovation

763-367 wqﬁﬂﬁumﬁﬂﬂuﬁiﬁﬂamm 3((3)-0-6)
Organizational Behavior in Halal Business

763-368 iwsbgenansaamtazdsufuluesygiveudou 3((3)-0-6)
Islamic Economics and Issues in ASEAN Economies

763-369 msaansuadmiudusneums 3((3)-0-6)
Brand Building for Entrepreneur

763-370 msaaululangnadia 3((3)-0-6)

Investment in Digital Era

* gansailu GP U
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763-371 MsRudaaFAlIiams 3((3)-0-6)
Islamic Finance in Practice
763-372 walulagnamstuogaiy 3((3)-0-6)

Islamic Financial Technology
a =) = Ty Al | a
3. KNIV UADNLA] "lllui‘)ﬂﬂ31 6 HUIWNA
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MAmsAnEI 1 funiena (nqug) - 1A — Anpidieaued)
471-100G1 M1 uIa-Ha 2((2)-0-4)
117-203G4 ma Tulaguazmsadumndaludinuaa 2((2)-0-4))
117-101G2B msaaazmsanduly 2((2)-0-4)
711-103G5 ANNATIN 2((2)-0-4)
117-106G6 anuiunaiiowazIna s ue 2((2)-0-4)
xxx-xxxG8 o3y udenau iy GE 8 2((2)-0-4)
763-111 SansoiuuazsaszAuiionssansgandaaw 1((1)-0-2)
763-112 §ingInaoday 3((3)-0-6)
3 16
MmAmIAnET 2 funena (Mauq - YA - Anudleaiie)
417-101G1 MBIBINYHOU-AGU 2((2)-0-4)
746-101G2A MIAATINTINLDINHIYRAIA 2((2)-0-4)
763-101G3 AuuuaaIsNeN 2((2)-0-4)
724-106G7 uianssuanTanfouiiomswannfidetu 2((2)-0-4)
xxx-xxxG8 103 udeniiudn GE 8 2((2)-0-4)
xxx-xxxG8 se3vudeniiudy GE 8 2((2)-0-4)
761-100 Tanvirmisaay 3((3)-0-6)
763-100 119 lddann 2((2)-0-4)
763-113 HANMINANS 3((3)-0-6)
763-131 nguRuianssuazmsrihla14 1((1)-0-2)
39U 21
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763-215 HanmMsnaIA 3((3)-0-6)
763-216 nanmstiyy 3((3)-0-6)
763-217 nHINEIaEMBEINg 3((3)-0-6)
763-218 MITAMIAULAZ N 3((3)-0-6)
763-219 ﬁ’c‘fﬂﬂnmj”aﬂqmﬁami?}amimmiﬁﬂ 1(0-2-1)
763-232 miﬁmmuwu'ﬁqiﬁﬁ] 1(0-2-1)
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763-223 mﬁmiwﬁﬁﬁ’agama‘qsﬁﬂﬁ%ﬁa 3((3)-0-6)
763-234 Lmﬂwﬁm%mmzm%qﬁaﬁugmﬁm%ugiﬁﬂ 3((2)-2-5)
763-235 m3ldyanilszaviiseaduasidlugne 3((2)-2-5)
763-236 Msanguitemsdeasngsne 1(0-2-1)
ety 19
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mamsAnEf 1 funiena (ngug) - 1A - Anpidieaued)
763-300 usafuaalalumsdludilsenouns 1(0-2-1)
763-324 N13798F3N9 2((1)-2-3)
763-337 mafudlsznoumsiiodanuludaa’ 3((2)-2-5)
763-338 msdemsmegstaazmsiaLIyAGna W 3((2)-2-5)
763-339 ﬂma'ﬁ"omazmmim@immﬂw‘ﬁqiﬁﬁl* 2((2)-0-4)
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761-300 JzazezduasmMIad NduanIn 2((1)-2-3)
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763-326 FuNUIUIANTINTINIDAAIN 1(0-2-1)
763-327 GIINANNIANY 1((1)-0-2)

¥ UADN 6 HUINA 1951

763-369 msausuadmsudusenoums* 3((3)-0-6)
763-372 ma T lagn1emsRuogaiu* 3((3)-0-6)
XXX-XXX I udenias 3((x)-x-x)
a A =
XXX-XXX ABUADNLET 3((x)-x-x)
59 19
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=* d‘ o 1 a s a ua = 9
MAMSANEIN 1 UIUNUIBNG (MY - YRR - AnviAreaue )
763-451 avinfnu’ 6(0-36-0)
763-452 TasanuannIfny* 3(0-0-9)
33 9
= d' o 1 a = Aa oA =3 Y
MAMSANEIN 2 TIUNUIENE (N1 - UPITA - AnyIddeaued)
518N 0((x)-x-x)
YAIWUNO reskill/upskill 0((x)-xX)

59U x((x)-x-x)
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swInaneina ) @iudSulse wa. 2567)

GE1 Muuazn3dods

417-100G1 MEBINGYII-YA 2((2)-0-4)
English Listening and Speaking

4 . o o a 4 o aa o o
madaetulannudidyuazsigazidsavedios Miaunngange luaialszdriu mna
1A v s o
seanglaaoiumstnmmua

Practice of listening for main ideas and details; English conversation in daily life; storytelling in context
417-101G1  MBBINGH M-IV 2((2)-0-4)

English Reading and Writing
= o o v a A A A A Yo o o
fﬂiPjﬂ%ﬂi%ﬂ’ﬂllﬁ?ﬂiyLlﬁ%ﬁ?ﬂﬁmﬁ]ﬂﬂﬂl@ﬂﬁﬂ'ﬂﬂWn ﬂ?iﬂﬂﬁéﬂﬂ’ﬂﬂ%1ﬂﬁ\ﬂ’]ﬂ?u M3 lgmannuag
Tensallumssuasmsdeunysngy
Practice of finding the main idea and details of a text; making a summary of a text; vocabulary and

grammar in reading and writing English texts

GE2 MSHatnANNAa (MAATINTINZIaAIaY)
o [ d

746-101G2A  M3RABIAsINzedaNyRma (Mimdumedalmans) 2((2)-0-4)

Smart Logical Thinking

o A s X A s 7

vannsuddynimnadiamansidesdu auinadiamaas lunisud Tanddymnilu
aa o_w Y a s A o aa
0152917 ANUINAAAMAA TN WAL INIIN

Basic principles of mathematical problem solving; mathematical knowledge for solving everyday

problems; mathematical knowledge for improving the quality of life

GE2 MsHannanuna (MsAamssuy)
117-101G2B  msaanazmMsaaauly 2((2)-0-4)
Thinking and Decision Making
WANNITUAZNTZUIUNTAAVEINYEE nTAmFIadnassd n1sdnsizdveyanaziies
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Principles and processes of thinking; creative thinking; data and information analysis; logic and

reasoning; decision making process, search of knowledge; application of thinking skills to understanding changes in social

and environmental systems as well as to solving everyday life problems
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GE3 msnanuudilsznoums
117-202G3 Anlsznaums 2((2)-0-4)
Entrepreneurial Thinking
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Entrepreneurial mindset; analysis of the environment associated with changes in economy and society;
entrepreneurial process planning; financial and investment planning; determining balanced and sustainable business

models

763-101G3 Aauuuamsnew 2((2)-0-4)

Think Like Start-up
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Basic concepts of entrepreneurship; innovative thinking; basic tools for business development, ways of
doing business in a start-up; methods of starting a business; entrepreneurial personalities; basic business plan writing
skills; basic business ecosystem analysis skills; basic marketing skills; basic business planning; storytelling presentation

skills; prototype development project

GE4 mslumalulagiadia
=) U aa v
117-203G4 malulaguazansaumaludanundia 2((2)-0-4)
Information Technology in Digital Society
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mshauldedegndes gnagminouazasesssy (manaTulageansauma)
Tool selection; use of technology for information assessment; using information in daily life and at

work in a proper, legal, and ethical manner

GES gqun1IzaIAsIn
711-103G5 ANYABHITIN 2((2)-0-4)

Life Balance
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The meaning of life and basic mental states; maintaining life balance, time management, exercise,

dietary habits, and caring for one's mental well-being for a healthy life
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Citizenship and Public Consciousness
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Concepts, principles, qualifications and importance of citizenship for sustainable development under
democratic principles at the community level; global and online society ( virtual society) ; law-abidingness; social
responsibility; social equality; serving others through the principles of sustainable development
GE7 msi5udilddnnuwaiaveslan
% k4 d‘ % d‘q‘; A
724-106G7 winnssnaalandeuWemMINMNE 38U 2((2)-0-4)
Fighting Climate Change with Innovation for SDGs
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The environment around us; situations of global dynamics change and their impact; green innovation;
technology and innovations for mitigating global warming; sustainable development; choosing and designing

environmentally friendly products; creating added-value products from waste materials; clean energy and its management;

related laws and regulations; awareness and understanding of environmental changes

GES Mumun
411-102G8 MY Ing gen Z gen Ed 2((2)-0-4)

Thai gen Z gen Ed

finpzmsldmeuaznisitedts Wa wa e1u naz@eu tazmaha W1Fse TemiamuTunves
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Language and communication skills: listening, speaking, reading and writing; applying language skills

in the context of intercultural communication

412-103G8 il lyHa 2((2)-0-4)
Happy Chinese
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Practice of writing Chinese characters; practice of communication in daily life through listening,

speaking, reading, and writing; appropriate behavior in intercultural communication
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Malay Language to ASEAN
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Basic listening, speaking, reading and writing skills in Malay; Rumi pronunciation, spelling, and script;

vocabulary and expressions for daily life topics; Malay social and cultural learning

415-105G8 Haalnznlzsznlzse 2((2)-0-4)
Nihongo Pera Pera
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Basic listening, speaking, reading and writing skills in Japanese; Japanese social and cultural learning
416-106G8 ouugesauwly Walszagnva 2((2)-0-4)

Annyeonghaseyyo - Hello Korea
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Practice of listening, speaking, reading, and writing skills; practice of pronunciation; writing simple

sentences; daily life conversations in Korean; Korean social and cultural learning for communication

417-107G8 dInguW3oNUIN 2((2)-0-4)
English Plus+
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Effective use of English skills in communication; vocabulary and grammar in listening, speaking,

reading, and writing in context

418-108G8  ways a1 WSesd 2(2)-0-4)
Bonjour la France

A o o & o Y A v A o w = %Y Y
ﬂ?ﬁﬁ@ﬁ?iﬂ1ﬂ1ﬂiﬂlﬁﬁﬁ$ﬂﬂw uj;msluﬁ ﬁﬂlﬂﬂlﬂﬂjﬂﬂﬂfﬁﬂﬂigﬁn’lu ngliﬂugQmuﬁﬁiﬂmﬂqmﬂfﬂﬂen

ol aerer

Communication in basic French on daily life topics and learning the culture of French speakers
419-109G8 famy ma 2((2)-0-4)

Guten Tag
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Communication in basic German on daily life topics and learning the culture of German speakers
117-111G8 MINaNNIEZM¥N IngszaunriInende 2((2)-0-4)

Development of Thai Language SKkills for University Students
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Enhancement of language proficiency across the four communication skills: critical and aesthetic listening
and viewing, speaking in public, reading for comprehension, conclusion, translation, interpretation and explanation, and writing

compositions; Thai language usage with integration of knowledge of culture
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117-113G8 duladm A s use 2((2)-0-4)
Living Life from the Inside Out
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Taking care of physical and mental well-being; value of life and humanity; self-awareness and
understanding others; cultivating a positive mindset; building social resilience; creating alignment between one’s inner

self and actions, and interactions in the external world; embracing cultural diversity, coexisting on the basis of ethics;

cultural competency; conflict management and non-violence for social coexistence

117-114G8 guANITMELAZIN 2((2)-0-4)

Healthy Body and Mind
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Core concepts and theories of holistic health; physical and mental health assessment; stress
management; psychological self-care; emotional management; positive psychological capital development; holistic self-

care planning in personal contexts

117-115G8 FInna 2((2)-0-4)
Happy Life
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Understanding emotions and stress; analyzing emotional states with effective management; physical,

mental, and social integrity; mindfulness and consciousness; planning and self-management for a happy life; happiness in

life; self-awareness; social literacy; understanding and respecting diversity; adaptation to social diversity
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Natural Therapy for Improving Well-being
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Understanding emotions and stress; analyzing emotional states with effective management; applying
natural principles and approaches to enhance well-being and healing; caring for body and mind through natural therapy;

living in balance with nature and the environment

117-117G8 ANUFURUFIZHNITIATAIINME 2((2)-0-4)
Relationship between Life and Death
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Relationship between life and death; importance of preparing for a good death; value and meaning of

life; emotions; stress and its management; planning for taking care of one’s physical and mental health

125-131G8 uuﬁfﬁuuﬁsiuﬁ%nmsﬁ 2((2)-0-4)
Creative Cultural Capital
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Meaning of cultural capital; cultural capital concepts; cultural capital for entrepreneurs; applying
technology to cultural capital; cultural capital for sustainability
125-162G8 Hnanssnadaasn 2((2)-0-4)

Creative Craft

P
=} a

a o { v 2 a J
ﬂ']ﬁﬂﬂ!,lﬁ$ﬂ151%ﬂﬂﬁ$wu§1ulﬁﬂﬂlﬂﬂﬁ@]ﬂﬂﬁﬁi\lﬁ)ﬂﬂﬂu ﬂ']iNﬁ@lNﬁ\ﬂuﬁ%}foﬁﬁﬂﬁ]1ﬂﬂ1uﬂullﬂﬂ]ﬂﬂ

odndwih lgaidyaniidiuveatody

Thinking and using basic skills for creating local handicrafts; producing creative works from basic
wisdom that leads to sustainable local wisdom
125-163G8 uviAvssagNtTyan 2((2)-0-4)

Miracle of Wisdom
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Meaning, characteristics, and types of wisdom; principles and concepts of wisdom; awareness of the
value of local wisdom; application of local wisdom in daily life
196-161G8 mailunaiosvesgurulaniumsianniidaem 2((2)-0-4)
Global Citizenship and SDGs Awareness
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SDGs awareness in social context; collaboration for sustainable development; global citizenship and
awareness of global social changes
437-161G8 RimrisenannuanuSuAaveuAodInN 2((2)-0-4)

Leadership for Future and Social Responsibility
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Concepts of sustainable development; principles of future leaders; the role of individuals in a

democratic society; self-awareness; discipline; peaceful coexistence and social responsibility; voluntary community work;

culture and the environment

418-172G8 nzqug) sy 2(2)-0-9)
Europe Discovery
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Introduction to Europe: society, culture, economy, politics, and environment; changes in Europe's

overall environment and its natural surroundings

400-173G8 Tanf@ew avasy 2((2)-0-4)

World Changing and Dynamics of Smart People
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Concepts and principles of global ways of living; developing the next generation; sustainable
development management; natural resource and environmental conservation
747-121G8 VoInav3 ugIfNaY 2((2)-0-4)

Facts and Figures
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Formulating questions and identifying issues from current situations; searching and gathering data;

managing data; analyzing data using basic statistics; summarizing findings and presenting data

o ¢
746-132G8 udilsznoumseonlan 2((2)-0-4)
Build an Online Entrepreneurship
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Entrepreneurial mindset; startups; Business Model Canvas; Lean Canvas; importing goods; accounting
for entrepreneurs; tax calculation for entrepreneurs; selling products online; analysis and planning for business

development
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724-153G8 53INMALLA 2((2)-0-4)
Natural Therapy
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Principles of natural therapy, forest therapy, sound therapy, yoga, herbs in daily life, and natural
products

o

871-131G8 msdansganoadiaaiie] il 2((2)-0-4)

Modern Digital Business Management
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Business models and modern business management; digital technology-based business management;
digital technology application; modern consumer behavior patterns; social media marketing; online business platforms
and tools, practice of creating a digital business model; customer relationship management; digital business laws and

regulations
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Content Creator and Influencers
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Definition and concepts of content creators and influencers; analysis of current new media
communication trends; communicating with target groups; application of digital technology to content creation; basic

storytelling techniques; basic media production techniques through various platforms; online media channels; laws and

ethics in digital technology utilization

993-151G8 MIIANMIANMAIEA 2((2)-0-4)

Stress Management
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Concepts and theories of stress; factors related to stress; impact of stress and stress-related health
problems; stress screening; assessment of stress management skills; stress management concepts, stress relief techniques;

stress management strategies; religion and stress management; application of stress management in various situations
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269-121G8 3fa JIMNu 2((2)-0-4)

Values of the Wise and Deliberation
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Advancement in science and technology; impact of science and technology on the way of life,
economy, society and environment; higher-order thinking techniques; scientific thinking processes; guidelines for

preventing and solving problems arising from the impact of science and technology
281-152G8 mseenﬁﬁfammﬁeq%mw 2((2)-0-4)
Exercise for Health
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Sports science in exercise for health, exercise for physical, emotional, social, and cognitive
development, selection of appropriate sports, exercise, and recreational activities that align with individual needs and

preferences
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Love
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Concepts and theories of love; types of love; physical and mental behaviors that express friendly love;
faith and love; issues of disappointment and violence related to human feelings; identity formation; adjusting identities to

evolving contexts
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761-100 Tanviaidaany 3((3)-0-6)

Islamic Worldview
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Brief structure of Islam; principles of Aqidah, Ibadah, and Akhlaq; the importance of al- Qur’an and
Sunnah as the sources of Islam; Islam and society; Islam and economy; Islam and politics; Islam and government; Islam
and environment; Islam and science
761-300 wazﬁﬂ:éumzmia%néfuﬁmw 2((1)-2-3)

Wasatiyah and Peace Building
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Definitions, principles and importance of Wasatiyah (Islamic Moderation); peace building in Islam;

Wasatiyah between material and spirituality; Wasatiyah between religion and daily life; Wasatiyah between body and

soul; Islamic perspective on extremism; religion and conflict; peaceful means in Islam; application of Wasatiyah in

solving social problems and conflicts; organizing projects using Wasatiyah to solve multicultural social problems

763-100 o laladany 2((2)-0-4)
Social Awareness and Empathy
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Understanding the needs of society; principles of social mapping to analyze social needs; empathizing
the problems of people in society; techniques for empathizing other people’s problems; attitude in communicating with
others; serving the other’s benefits; working in diversity; accepting the differences among people; self-esteem through
serving the other’s benefits
763-300 ssavumalolumsiilugisznoums 1(0-2-1)

Entrepreneurship Inspiration
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Inspiration for ambitious entrepreneurs; paths, challenges, and successes of creative business leaders;
traits, mindsets, and strategies that define successful entrepreneurs; exploring how vision, creativity, flexibility, and
adaptability contribute to business success; emerging trends, creative innovation, and the entrepreneurial ecosystem;
developing an entrepreneurial idea; advice and feedback about transforming inspiration into a viable business venture
763-111 ”’aqsemuazé’aazﬁmﬁann%’ﬂmsgiﬁﬂ%a’mu 1((1)-0-2)

Al-Quran and Hadith for Islamic Business Management
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Basic Quranic verses and Hadiths related to Islamic business management; meanings and interpretations
of verses and Hadiths concerning permissible trade, prohibited trade, prohibition of interest (riba), principles of honesty
and business ethics, fulfillment of contracts, and asset management, etc.; guidelines for applying Quranic verses and
Hadiths in Islamic business context
MBI dansadlu G, P, U
763-112 3angInedaaIn 3((3)-0-6)

Get to Know Islamic Business
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General characteristics of Islamic business; business ethics and values in accordance with Islamic
morality; ecosystem of Islamic business; supply chain of each business group; Islamic economics; the related shari’ah
principles; creating a socio-economic environment including institutional framework, organizations and regulations to
support and comply with the business context; knowing the network of business partners, suppliers, alliances of Islamic
business; learning the business characteristics from observation; the essential skills and attitudes in the particular business;
resilience; summarizing the overview of the business through creative communication
763-113 HaNMIIANMS 3((3)-0-6)
Principles of Management
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Concepts and evolution of management; the business environment's impact on business management;
roles and responsibilities of managers in organizations; decision-making; organizing; human resource management;
directing; controlling; learning through case studies and real-world situation analysis
763-214 VanIATHgMENS 3((3)-0-6)

Principles of Economics
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Principles of microeconomics; basic economics problems; demand and supply; production and costs;
market structure; public sector; principles of macroeconomics: data of macroeconomics; economy in the short run; fiscal
and monetary policies; economy in the long run; international trade and finance

763-215 HannIINa1n 3((3)-0-6)
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Principles of Marketing
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Marketing concepts; marketing environment; marketing strategies; market segmentation; target market
selection; product positioning; consumer behavior; product management; packaging and branding; pricing; distribution
channels; promotion; marketing ethics
763-216 nanmsyy 3((3)-0-6)

Principles of Accounting
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Definition and objectives of accounting; benefits of accounting information; conceptual framework;
principles and methods of double -entry accounting; transactions recording in general journal; posting; trial balance;
adjusting and closing entries; worksheet preparation; financial statements of service, merchandising and manufacturing
business; value added tax system
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Business Law and Taxation
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Knowledge of law; origins, types, enforcement, interpretation, and nullification of legal provisions;
general principles of civil and commercial law regarding natural and juristic persons, legal acts, obligations, contracts, and
breach of contract; legal principles concerning partnerships and companies, including essential specific contracts;
principles of good tax administration and collection methods; tax liabilities of individuals and businesses under the
revenue code, customs duties, excise taxes, and taxes collected by local administrative organizations; tax calculation and
tax return filing procedures
763-218 MIVANMIAUMATNN 3((3)-0-6)

People and Team Management
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Principles and methods of managing people in organizations to enhance operational efficiency;

motivation; recruitment; selection; placement; performance evaluation; compensation and welfare; team management
principles and techniques; conflict management; the development of personnel capabilities to achieve goals
763-219 ﬂé’nmmé’aﬂqmﬁﬂmi?'mmﬁmagiﬁﬂ 1(0-2-1)

Principle of English for Business Communication
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Essential business English vocabulary and expressions; English grammar and sentence structures for
business communication; listening and reading business conversations; basic business email and letter writing; basic
business situation dialogues
763-220 HANMTIANIINIINITIY 3((3)-0-6)

Principles of Finance Management
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Financial objectives and responsibilities; financial statement analysis; financial planning and
forecasting; working capital management; time value of money; capital budgeting; sources of funds; cost of capital;
capital structure and dividend distributions
763-221 ’Wnéagmmmm“lumsﬁuﬁumimagiﬁ% 3((3)-0-6)

Figh Muamalat in Business Operation
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The Intention of Islamic Laws (Maqasid Ash-shariah); meaning and the importance of Figh Muamalat;

type of the law in Shariah (Islamic Law); Taklifi and Wadhi laws; source of law; principles and using methods to enforce

law from Quran, Sunnah, Ijma, Qiyas and etc.; general principle of Islamic law on wealth, ownership and Aqad

(agreement); Islamic principles on business transaction; various forms of contract such as Mudharabah, Musharakah,

Wadiah, Jjarah, Kafalah, Wakala, Tabarru, debt, interest/usury in Islam

763-222 msszgnaadnlugsne 3((3)-0-6)
Application of Statistics in Business
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Key statistical concepts such as descriptive statistics, probability distributions, hypothesis testing,

regression analysis, and inferential statistics; application of statistical techniques and methods to business decision-
making; analysis and interpretation of data to draft business strategies, improve operations, and make informed decisions;
real-world business scenarios and case studies that link the application of statistical tools to various business functions,
including marketing, finance, operations, and human resources
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763-223 mﬁmswﬁ%yamegimaﬁ a 3((3)-0-6)

Digital Business Data Analysis
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Principles and techniques of digital data analytics; transforming convert raw data into actionable
business insights; collecting, processing and analyzing data from various digital sources; data cleaning; data visualization;
statistical analysis; managing large data sets; using advanced data analysis tools such as Python, MS Power BI and MS
Excel; ethical considerations in data management; importance of data privacy; method of results communication;
leveraging digital data for strategic decision making; leveraging data analytics to improve business performance in a data-
driven world
763-324 M3IIVWFIND 2((1)-2-3)

Business Research
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Methods and techniques used in business research; how to design and conduct research projects that
address real-world business problems and opportunities; research methods including qualitative and quantitative
approaches; data collection techniques, sampling methods, and statistical analysis; formulating research questions,
designing surveys and experiments, analyzing data, and interpreting results to inform business decisions
763-325 msasjsaﬂmmqsﬁwmﬂn’mmazmumdau‘luianﬁwanﬁu 3((3)-0-6)

SMEs Survival in Disruptive World
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Assessment of business situations; signal analysis to forecast future changes; approaches to dealing with

disruptions in the SME ecosystem; business survival concept; business situation diagnosis; management concepts and
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strategic management processes; analysis and determination of organizational strategies at the corporate level, business
unit level and functional level; strategy implementation; evaluation and control of SME business strategies
763-326 ANNNUINNITTNFINVDAAIN 1(0-2-1)
Seminar in Islamic Business Innovation
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Research; discussion of topics, new practices and strategies related to Islamic business management and
Islamic business innovation; current situation and future trends; data analysis, academic opinions and exchanges;
proposing solutions with management tools and management methods; report presentation
763-327 IASENAHNAANE 1((1)-0-2)
Preparation for Cooperative Education
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Concepts and understanding of the cooperative education system; preparation and skills in various areas
such as writing job application letters, choosing a workplace, job interview techniques, developing communication skills,
personality, teamwork, organizational culture, creative thinking techniques, report writing and presentation techniques,
office equipment skills, ethics and morality including professional codes of conduct, practices during work, and safety in
the workplace
763-131 nquiuianssusazmari g 1((1)-0-2)
Innovative Theories and Practices
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Micro innovations, open innovation, effective brainstorming, Lean innovation management, BMC, Design Thinking,
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Theories and practices that drive innovation in the business world; models of innovation such as TRIZ,
Micro Innovations, Open Innovation, Effective Brainstorming, Lean Innovation Management, BMC, Design Thinking,
Three Horizons, Jobs to be Done; applications in various industries; developing creative strategies and implementing
creative solutions to business challenges; leveraging innovation to create value, maintain competitive advantage, and
respond to rapidly changing market conditions

763-232 MINANUAUEIND 1(0-2-1)

Business Plan Development

waNgnIUTMNSgINatein a1vivuinnssugsiadaaiu nangasuTuuT 2569 v 26/39



© =————
Abean1sAnu wKISnendeavvaluasuns Snevadaad %U Snevataand

e ibasostunSuns

Us=91Un1sfinun 2569 " o

HUIAANIWAIIIND NTZUIUMTAATIODALUD MIHAU TUABFIN MIAATILHANUADINT
uazngugnanthuine msdaweuaal NM153ATIZHAIINANAINIIMTAINUUALHAAD LUNUNIITND WHFTATNS
fﬂﬁfgﬁ NAINTTUNNMTANA lLﬂZﬂﬁLﬁufJ"lﬂULlNu‘ﬁiﬁ%

Business development concept; design thinking process; business model development; needs and target
customer analysis; value delivery; business return on investment analysis; business partnerships; marketing activities;
business plan pitching
763-233 msdnnzinnudlfIdmagsio 3((2)-2-5)

Business Feasibility Analysis
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Project development and feasibility study; benefit and cost analysis; marketing feasibility; production
feasibility; legal feasibility; feasibility and appropriateness of income and profit generation models; financial feasibility;
project evaluation; investment decision-making under uncertainty; feasibility study reports; project monitoring
763-234 !mﬂwﬁm“i'im!az!ﬂémﬁaﬁugmﬁm%’vgiﬁﬂ 3((2)-2-5)

Basic Applications and Tools for Business
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Basic applications and tools for SMEs; software tools and platforms that enhance business operations
such as project management, data analytics, financial management, customer relationship management (CRM), and team
communication tools; using digital technologies to support business operations and decision-making
763-235 mslidaamlszdugideadnsassalugsto 3((2)-2-5)
Utilization of Generative Al for Business
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Basic concepts and principles of generative artificial intelligence; applications of artificial intelligence
in business data regarding sales and marketing, media, natural language processing, content placement and community
building, data preparation, technology and people; strategies for deploying artificial intelligence; significance and

approaches to creating services from generative artificial intelligence; ethics in using generative artificial intelligence;

examples of using artificial intelligence in business
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763-236 MYIVINGHINONIITOAITNIIGIND 1(0-2-1)

English for Business Communication
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Applications of English in business communication; business document writing; business presentations;
basic business negotiation; business meetings; cross-cultural communication in business context; practice of English
communication skills through business simulations
763-337 msr‘ﬂué’ﬂi;’neumssﬁaﬁaﬂﬁlu%mu 3((2)-2-5)
Islamic Social Entrepreneurship
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Concept of entrepreneurship; business starting or developing; principles of analysis and evaluation of
business opportunities; basic household financial and accounting principles; basic marketing principles; preliminary
business plan; management and operation; personality of entrepreneur; Islamic principles related to entrepreneurship;
business plan writing skill; business analysis and assessment skill; marketing skill; skills and attitudes necessary for being
a social entrepreneur; applying the principles of Islamic social entrepreneurship in social enterprises
763-338 miﬁ'amimqgiﬁmmxmiﬁ’mmqﬂanmw 3((2)-2-5)
Business Communication and Personality Development
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Elements and forms of business communication; principles of communication including listening, reading,
speaking, and writing; communication between individuals, groups, and organizations; writing business documents;
presenting business reports; disseminating business information; business communication technology; concepts of conflict
management and negotiation; strategies and forms of conflict management and negotiation; personality development for
professional success; business etiquette and ethics; professional image and dress code; development of verbal and non-

verbal communication skills; professional presentation, persuasion, and negotiation techniques
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763-339 mm’n’%msmzmmsmdasmmagsﬁﬂ 2((2)-0-4)
Storytelling and Business Negotiation
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The powerful role of storytelling in enhancing business negotiation skills; methods of creating and

presenting persuasive stories that influence and persuade stakeholders during negotiations; key elements of storytelling,

including narrative structure, appealing to emotions, and the strategic use of stories to communicate value; building
rapport and navigate complex business discussions; negotiation techniques and tactics; instruction of integrating
storytelling into negotiation strategies to achieve better results

763-451 annafny 6(0-36-0)
Cooperative Education
518319 U5 8UAIUAY (Concurrent): 763-452 TATINUANNIANEN
Anwrszuumsiausscuaniulsznounsgsna luguzwinauvesaniulszneunisiive

a Y Y ) = a A dy U = 1Y I v R Y Ao

LﬁﬁllﬁiNﬂ’.ﬂllWﬁ’é]iJﬂiu\ﬂuﬂiﬁh'Wiﬂﬂﬂﬁ'ﬂaUGN']HWH@']H?JfJNlI‘I’iﬁﬂﬂﬁiLm%LﬂuimﬂJ uﬂﬁﬂﬁ1%5§]@ﬂ1ﬁh”ﬂuﬁﬂ1§

° ' 3 9 'R ' o S A = =2 A A ° S
1/]1\111!?)81\11@]%!,’3@11§’JJJLL’G1’JVliJu®EJﬂ’N 16 dUa# 59 1 MANTANE TIND9UNTU T2 URNENTIINUIIND11TIN

Pnwsawnuanuilszneunis
A systematic and principled study of actual work operations through full-time employment (minimum

16 weeks or one semester) at a business establishment for career readiness enhancement with performance evaluation by

both an advisor and the establishment
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763-452 TasInUarnafny 3(0-0-9)

Project in Cooperative Education
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Description of all assigned tasks; project development from workplace problems or assigned issues;
review of relevant theories or concepts for creating tools, methods, or processes leading to problem solving or work

development for the establishment; documentation of work progress throughout employment; presentation of a final

summary report upon completion of the operation
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763-361 PAIFINIAAIAAINATIHSVFINIVMIAN 1WA VINALDN 3((2)-2-5)
Module: Digital Marketing for SMEs
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Concepts of digital marketing in the context of SMEs, understanding digital consumer insights and
behavior, digital marketing communications, digital marketing tools and techniques, planning and development of digital
marketing strategies
763-362 m"?mmﬁﬂmsunzmﬁsmwﬁmqmsﬁu&m%’vé’ﬂszneumi 3((2)-2-5)
Module: Financial Management and Analysis for Entrepreneur
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Explores financial strategies within the framework of Islamic principles specifically tailored for
entrepreneurs; Shariah-compliant financial planning for startups; Islamic investment strategies for entrepreneurs; working
capital management in Islamic finance; Islamic risk management practices for entrepreneurs; Halal funding sources for
entrepreneurs; profit and loss sharing models in Islamic finance; ethical financial management in Islamic
entrepreneurship; financial analysis of Islamic business models; Islamic financial instruments for business expansion;

leveraging technology in Islamic financial management

763-363 gadvwlfiamemsigigstevinanarasazvinadon 3((2)-2-5)

Module: SMEs Accounting Practices
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Accounting approach for Small and Medium Enterprises (SMEs); fundamental accounting principles
and methods essential for managing the financial health of SMEs, including financial statement preparation, bookkeeping,
cash flow management, budgeting and tax compliance; cost concepts and cost classification; cost—volume—profit analysis;

cost accounting systems; activity-based costing; budgeting; standard costing for control; financial performance indicators,

with emphasis on the unique challenges and opportunities facing SMEs; the role of accounting software and tools in
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streamlining financial processes; skills in maintaining accurate financial records, ensuring regulatory compliance and

supporting informed decision-making in SMEs

763-364 FAIMMIIAMmsesAnsBzmMaazIZiv 3((2)-2-5)

Module: Zakat and Waqf Organization Management
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Meaning, concept and development of Zakat and Waqf management; different types of assets subject to
Zakat payment; minimum amount and rate of Zakat payment; Zakat recipients; Zakat calculation; the role of Zakat in
relation to social welfare; criteria and methods for modern Zakat management; different types of Wagqf assets; factors
affecting donations, contemporary Waqf issues; related Quranic verses and Hadith texts in Zaakt and Wagqf; the use of

innovation in Zakat and Waqf management; economics of giving, different dimensions of donation for spiritual

development, business, economy and society

763-365 FAINMsdAMsDIMsToaiazgusIzd 3((2)-2-5)
Module: Hajj and Umrah Management
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Concepts regarding Hajj and Umrah roles and responsibilities of pilgrim caretaker, entrepreneurs and
pilgrims; management of allocation of pilgrims to the Hajj such as arranging flights, renting accommodation, food, visa

application, and public relations; financial management for businesses; service marketing strategies; facilitation in

Thailand and Saudi Arabia; health preparation and participation in Hajj and Umrah

763-366 PN IANTINOIMISTIMANUTIU 3((2)-2-5)
Module: Local Halal Food Innovation
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Principles of developing local Halal food business ideas; study of local halal food business ecosystem in
upstream, midstream and downstream; innovation development by community participation; extend the local halal food in
the southernmost provinces; the use of innovative thinking processes for the development of halal food; principles of local
Halal cooking; processes related to local halal food production; principles of analysis and evaluation of business
opportunities; basic marketing principles; preliminary business plan; Islamic principles related to entrepreneurship;
business communication guidelines; tools and processes for business innovation; understanding the market in the digital
age; techniques for developing a sustainable Islamic business model; guidelines for dealing with the volatility of the

Islamic business ecosystem

763-367 wqanssumﬁn{lugsﬁﬂmma 3((3)-0-6)

Organizational Behavior in Halal Business
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Organizational behavior in Halal business; employee behavior management and the impact of Halal
culture on management; adaptation to the demands and requirements of Halal business; organizational behavior systems
and models; communication management; organizational culture; attitudes; personality; job satisfaction; perception;

learning; motivation; conflict; and creating a work environment that aligns with Halal principles
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Islamic Economics and Issues in ASEAN Economies
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Basic principles of Islamic economic theory; importance, definition and sources of knowledge of
Islamic economics; economic system, consumer behavior, consumption, production and distribution, ownership, markets,
finance and financial institutions in Islam; concepts of profit sharing, risk sharing, Zakat and prohibition of interest;
contemporary economic issues facing the ASEAN region such as economic integration, trade, investment and sustainable

development
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Brand Building for Entrepreneur
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Creating and managing a brand identity; fundamentals of branding, including brand strategy,
positioning and messaging; long-term business success from branding; Design thinking; the process of developing a
unique value proposition, understanding your target audience, and effectively communicating your brand story across
channels; particular emphasis on branding strategies for startups and small businesses, including digital branding, personal
branding, social media marketing, and customer engagement processes; tools for new product development; managing
brand values in a changing environment
763-370 msasululangaddna 3((3)-0-6)
Investment in Digital Era
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Principles for wealth management; active and passive income management; personal financial
management; expenditure management, saving techniques, debt management and investment management in various
forms in accordance with Islamic principles; the main concept of investment in the digital age; trading stocks in the stock
market; characteristics of financial instruments and bonds; securities valuation; fundamental analysis and technical
analysis; foreign securities investment according to Shariah principles; investment in general Islamic mutual funds, and

Islamic mutual funds for tax deduction purposes; returns and risks; understanding the working mechanism of blockchain;

investing in digital assets; cryptocurrencies and digital tokens

763-371 MsRudaangalfinams 3((3)-0-6)
Islamic Finance in Practice
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Islamic financial system; development of Islamic financial system; international support organizations
for Islamic financial institutions; Shariah principles of Islamic finance; key principles of Islamic financial system; Islamic
financial contracts; Islamic financial products for retail customers; Islamic financial products for business customers;

Islamic finance in Thailand
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Islamic Financial Technology
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Applying technology to create innovation in Islamic finance; the role of Shariah compliance in fintech
innovations; cryptocurrency and blockchain in Islamic finance; Islamic crowdfunding platforms; smart contracts and
Islamic finance; regulatory challenges in Islamic fintech; Islamic fintech startups; artificial intelligence in Islamic finance;

digital banking and Islamic finance; microfinance and Islamic fintech; ethical investment portfolios in Islamic fintech
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1. Eéjdﬁ’lﬂ?ﬂﬁ AT n7.30 a Hﬁ, Ph.D. (Management), Malaysia Kelantan U., Malaysia, 2562

2. A3 .‘]qfa mﬂlui]ﬁ Lﬁ%§ LLﬁIJ, Ph.D. (Business Administration/Management), Utara Malaysia U., Malaysia, 2558

3. A5.05¢ ‘ﬁvﬁm, Ph.D. (Economic), Sains Malaysia U., Malaysia, 2567

4. Dr.Mohamed Soliman Mohamed Soliman, Ph.D. (Technology Management), Sains Malasia U., Malasia, 2564

5. as.ofd 27§07, Ph.D. (Islamic Finance), Bolton U., UK, 2566
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